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Using an inquiry-based approach to learning, Oxford Discover develops the communication skills and thinking skills students need for success in the 21st century. Who are your family and
friends? Where can we see colors? How can we make music? Oxford Discover uses Big Questions such as these to tap into students' natural curiosity. It enables them to ask their own
questions, find their own answers, and explore the world around them. This approach to language learning and literacy,supported by a controlled grammar and skills syllabus, helps students
achieve near-native fluency in English. Oxford Discover gives teachers the tools to develop children's 21st century skills, creating young thinkers with great futures. Use with Show and Tell as
part of 9-level course.
It is widely agreed that the post-16 curriculum in England and Wales is inadequate, mainly due to the successive reforms of various governments. YTS was a reaction to problems of youth
unemployment, CPVE and BTEC embraced a 'broad' concept of vocationalism, and even with the introduction of NVQ and GNVQ the A-level retains its gold-standard in the eyes of many. The
post-16 curriculum that has emerged is hardly coherent. So how can teachers translate an externally imposed curriculum into a meaningful learning experience for students? Drawing on solid
research in post-16 education, this book makes explicit the nature of flaws in policy, and provides an account of how teachers and students construct their roles. It puts forward the case for a
radical reappraisal and identifies appropriate aims and organising principles for a post-16 curriculum for the future. Martin Bloomer is currently Dean of the Faculty of Education at Exeter
University.
Toward Assessing Business Ethics Education, edited by Diane L. Swanson and Dann G. Fisher of Kansas State University, is a sequel to their book Advancing Business Ethics Education in
the Ethics in Practice IAP book series. The focus on assessment in this second book is a timely response to the urgent search among business schools for ways to teach and assess ethics at
a time when the public’s faith in corporations and business schools has been undermined greatly by the failure of both to respond to widespread corruption and scandals in the business
sector. Although no one expects business education alone to resolve these problems, the distinguished scholars represented in this book advocate that business schools should at least do
their part by exposing their students to decision models that incorporate ethical dimensions on behalf of corporate stakeholders and society at large. As the book’s title conveys, it is then
important to assess key learning objectives to insure that business students graduate knowing ethics fundamentals and armed with the ability to recognize ethical dilemmas and possible
solutions during the course of their careers. This book will speak to all who are interested in accountability for business ethics education, especially business school deans, university
administrators, faculty members, students, and prospective employers. This audience will find that the enterprise of assessing business ethics education is advanced in three ways. First, the
book functions as a venue for distinguished scholars to share the innovative ways that they are assessing ethics coverage in courses and degree programs. Second, these authors identify
what needs to be assessed and the means for doing so. Third, the book serves not only as a guide to assessment, but also as a platform for expanding and improving ethics coverage in
business schools. Moreover, an important take away for readers is the provision of a simple formula, first advocated by Diane L. Swanson and William C. Frederick (University of Pittsburgh) in
2005, for delivering ethics education that minimizes assessment errors. By following this formula, business schools can provide assurances that ethics will not be assessed as being sufficient
when it is woefully inadequate or even missing in the curriculum and that it cannot be distorted, diluted, or trivialized by uninformed coverage and still pass inspection. Avoiding these
assessment errors is critical in an educational environment in which weak accrediting standards for ethics go hand in hand with spotty, uniformed coverage that would not be tolerated for other
business disciplines.
The history of northern Renaissance art, from the late 14th to the early 16th century, drawing on a rich range of sources to show how northern European art dominated the visual culture of
Europe in this formative period
Retain the organization and key features of the original editions, including the systematic coverage of basic language structures and skills, combining these with new contexts, exercises,
listening material, and communication activities using North American English. Include new contexts focusing on a wide range of international organizations and individuals, providing up-todate content and a less Anglo-centric approach. Feature completely new audio recordings with predominantly North American voices, but include a wide range of non-native accents. Updated
Teachers Books and Workbooks, plus an interactive MutliROM, providing a flexible package for blended learning solutions, including grammar, vocabulary, expressions, and extra listening
practice.
This book is an excellent resource for university lecturers facing the challenges of working in multicultural classrooms as it examines all aspects raised from the different perspectives of the
stakeholders. This book adds both research and practical examples to an already established approach to learning both in schools and universities. Whilst aimed at university business
lecturers, secondary teachers and trainee teachers would also gain from the reflection of the impact of international students in relation to teaching and learning. Carole Marshall, Professional
Development in Education The text is succinct, easy to follow, and broken up with helpful subtitles. . . this book is recommended for all new higher education teachers and demonstrators and
as a resource for both lecturer-training and for continuing professional development purposes. Barbara Chandler, Studies in Higher Education One of the great challenges for teachers in many
tertiary institutions is to effectively understand the complex multicultural classroom, both as a consequence of increasing international student mobility and as a result of the raised cultural
diversity of domestic populations. Even more important is the need to devise practical and effective strategies that aid learning in growing international contexts. Carol Dalglish and Peter
Evans, in Teaching in the Global Business Classroom, provide both and have written an excellent and invaluable guide that will help to avoid the mono-culturalism and Anglo-Americanism of
many current approaches which act as barriers both to more effective learning and enhanced performance in the global business environment. Roger King, Open University and formerly of
University of Lincoln, UK Dalglish and Evans text Teaching in the Global Business Classroom draws our attention to the possibilities of enriching the experience of the global business
classroom for all parties. The contributors to the volume achieve this ambitious aim by delivering a highly accessible text, which offers a useful guide for teachers of global business
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classrooms. I certainly would like to have read this book in my early years of teaching as the volume provides a much needed injection of accessibility and evidence based recommendations
and practical suggestions to a literature which has so far remained anaemic in these regards. Mustafa Özbilgin, University of East Anglia, UK The rise in international student numbers means
that teachers face unique challenges arising from language and cultural differences in understanding. Teaching in the Global Business Classroom presents an educational framework for
effective teaching and learning in the global classroom. It provides practical tools for teachers through suggestions for innovative curriculum design, lecture techniques, group work and
participation activities, as well as the use of case studies and assessment methods. This book is an essential resource for teachers and lecturers looking to provide the best possible teaching
experience for their students, but who may be unsure how to address the issues raised by the rise in ethnic diversity. It will also be of great interest to student teachers at both undergraduate
and postgraduate levels.
With its communicative syllabus, authentic business material, and expert tips from a leading management school, plus interactive multi-media, Business Result helps students learn the
communication skills they need for work quickly and effectively.
Utilizing a historical and international approach, this valuable two-volume resource makes even the more complex linguistic issues understandable for the non-specialized reader. Containing
over 500 alphabetically arranged entries and an expansive glossary by a team of international scholars, the Encyclopedia of Linguistics explores the varied perspectives, figures, and
methodologies that make up the field.

The integration of new technology and global collaboration has undoubtedly transformed learning in higher education from the traditional classroom setting into a domain of support services, academic
programs, and educational products which are made available to learners. The Handbook of Research on Transnational Higher Education is a unique compilation of the most recent research done by higher
education professionals in the areas of policy, governance, technology, marketing, and leadership development. This publication succeeds in highlighting the most important strategies and policies for
professionals, policymakers, administrators, and researchers interested in higher education management.
This book traces the history of English language teaching right up to the origins of the communicative approach, ending with a discussion of the impact of applied linguistics on language teaching in both
America and Britain.
Management, the pursuit of objectives through the organization and co-ordination of people, has been and is a core feature-and function-of modern society. Some 'classic' forms of corporate and bureaucratic
management may be seen as the prevalent form of organization and organizing in the 20th century, but in the post-Fordist, global, knowledge-driven contemporary world we are seeing different patterns,
principles, and styles of management as old models are questioned. The functions, ideologies, practices, and theories of management have changed over time, as recorded by many scholars, and may vary
according to different models of organization, and between different cultures and societies. Whilst the administrative, corporate, or factory manager may be a figure on the wane, management as an ethos,
organizing principle, culture, and field of academic teaching and research has increased dramatically in the last half century, and spread throughout the world. The purpose of this Handbook is to analyse and
explore the evolution of management; the core functions and how they may have changed; its position in the culture/zeitgeist of modern society; the institutions and ideologies that support it; and likely
challenges and changes in the future. This book looks at what management is, and how this may change over time. It provides an overview of management - its history, development, context, changing
function in organization and society, key elements and functions, and contemporary and future challenges.
? ????????? «???????? ??? ??????????? ?????? ? ??????????? ???? ?? ??????????? ????????????» ???????????? ???????? ??? ???????????? ??????????? ????????? ??????????? ??????????????,
?????????? ?? ?????????? ??????????????, ???’?????? ? ????????????, ???????????, ?????????? ????, ? ????? ??? ???, ??? ?????????? ???????????? ?? ????????? ???????????????????? ????????
???????? ??????????? ? ?’??? ?????? (Part I-V), ?? ?????? ??????? ????????? ????? ?? ???????? (?????-??????????? ???????. ?????????????? ???????? ????? ?? ??????? ???????????? ?? ??????
????????-????????? ??????????? ???????? ?? ???????? ?????? ?????? ?????????? ?????????, ?????? ?????? ????????? ?????????? ?? ????????? ?????????, ?????? ??????????????????? ?????????
???????, ??? ????????? ? ??????? ??????????? ?????????? ?? ???????. ??????????? ?????????? ?????? ? ?????????? ???????? ?? ?????????? ??????????? ????? ??????? ???????????? ????????
???????????.
The only textbook that fully supports the OxfordAQA International AS Level Business specification (9625), for first teaching from September 2018. Written by experienced examiners and authors, the clear
international approach develops key skills for exam success and to evaluate business behaviour.
The only textbook that fully supports the Oxford AQA International GCSE Business specification (9225), for first teaching from September 2017. The clear, up-to-date approach enables students to explore
real business issues and apply business concepts and theories in context. Learning objectives and specialist vocabulary are clearly explained throughout, ensuring thorough understanding, particularly if
English is not a student's first language. Practice questions ensure students are exam ready and allow them to develop the skills and techniques needed for further study or life in the working world.
Written by experienced IB teachers and workshop leaders, this fully updated edition offers unrivalled coverage of the new 2014 syllabus. With the most comprehensive coverage of all the SL and HL topics, a
special focus on concept-based learning helps you fully embed this new requirement - all the essential concepts are integrated at every stage, including change, culture and globalization. The only DP
Business and Management text developed with the IB, rigorous exam support gives unrivalled insight into IB assessment and drives high achievement. Thoroughly matched to the IB philosophy and
encouraging a truly outward-looking approach, case studies and TOK connections ensure a firm understanding of today's increasingly international business environment. ·The most comprehensive coverage
of the new 2014 syllabus, written by experienced IB teachers and workshop leaders ·Completely overhauled to comprehensively build the in-depth subject knowledge learners need for success ·Fully embed
the new concept-b
The one-stop shop for all your Business requirements, this book provides teachers with complete reassurance that they have everything they need to deliver AQA's GCSE Business Studies specification.
Prepare your students for the Controlled Assessment tasks with activities and resources to help develop the skills required. Takes a practical approach with real-life case studies to help contextualise complex
theories in a way that is accessible to students. Complete teacher support unpacks the specification, as well as provide guidance for teaching the Controlled Assessment. Learning Objectives are clearly
referenced to the specification let students know exactly what they need to learn and understand in each topic.

Gives background to the business learner's world and strategies for approaching the training task, focusing on the learner's professional knowledge and experience. This book is
suitable for teachers, trainers, and course organizers in the field of Business English or considering a move into it.
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Words for Working ofereix una revisió actualitzada de conceptes, competències, habilitats comunicatives i recursos essencials per a l'aprenentatge i ús efectiu de l'anglès
professional i acadèmic a l'entorn de l'economia i l'empresa internacional. El volum facilita als lectors el coneixement i el domini de la variació lingüística existent dins del
llenguatge especialitzat (variació intercultural, geogràfica, textual, etc.), així com del seu funcionament en àrees de comunicació professional fonamentals en aquest àmbit
(anglès empresarial, econòmic, financer, jurídic, etc.). El seu contingut inclou estratègies comunicatives i activitats didàctiques pràctiques tant per a la llavor professional com per
a l'estudi i la investigació en anglès dins d'aquestes disciplines en el nou Espai Europeu d'Educació Superior.
Bajo este título se recopilan una serie de artículos que giran todos en torno a la misma temática, el estudio de la importancia y el impacto del English for Specific Purposes en el
contexto general de la enseñanza de la lengua inglesa.
A clear structural syllabus set in the context of everyday business functions. Accompanying video: a href="http://www.oup.co.uk/elt/catalogue/isbn/5110/"Meeting Objectives/a
A practical course for adult learners working in the international technical sector.
Business Objectives offers controlled grammar practice, systematic teaching of relevant vocabulary, and challenging activities that encourage students to use their own business
experience. The Workbook provides challenging supplementary exercises.
Beginning with the reasons for carrying out action research, this guide for language teachers can be used by them to analyse and investigate their own expertise and develop it in
a systematic way.
This two-volume handbook presents an authoritative and up-to-date analysis of how thinking on strategy has evolved and what are the likely developments in the near future. All
the contributors are experts in their area, and bring to the topic an understanding informed by many years' experience of research, teaching, and practice. Volume One focuses
on two major areas: first, the various different approaches to strategy, and secondly, the development of competitive or business unit strategy, where the pursuit of sustainable
competitive advantage is the key objective.
Intensive speaking practice for business English learners.
The only textbook that fully supports the OxfordAQA International A2 Level Business specification (9625), for first teaching from September 2018. Written by experienced examiners and authors, the clear
international approach develops key skills for exam success and to evaluate business behaviour.
A new edition of the best-selling business English course by Vicki Hollett.
The story of Oxford University Press spans five centuries of printing and publishing, leading from the early days of printing to worldwide publishing in academic research, education, and English language
learning. How Oxford gained its Press Volume I begins with the successive attempts to establish printing at Oxford from 1478 onwards. Expert contributors chart the activities of individual printers, the
eventualestablishment of a university printing house, its relationship with the University, and developments in printing under Archbishop Laud, John Fell, and William Blackstone. They explore the Press's
scholarly publications and place in the book trade, and its growing influence on the city of Oxford.
Teaching International Business: Ethics and Corporate Social Responsibility is a collection of academic writings on the issues and challenges of incorporating ethics and corporate social responsibility
concerns into international business education. You will find frameworks and approaches detailing various pedagogical issues presented here.
Traditional strategy assumes stability and predictability. Today's world is better characterised by turbulence, uncertainty, novelty and ambiguity - conditions that contribute disruptive changes and trigger the
search for new ways of coping. This book aims to become the premier guide on how to do scenario planning to support strategy and public policy. Co-authored by three experts in the field, the book presents
The Oxford Scenario Planning Approach (OSPA). The approach is both intellectually rigorous and practical. Methodological choices and theoretical aspects in practice are detailed in reference to the relevant
literatures and grounded in 6 case studies the authors have been involved with. The book makes several contributions to the field, centred on how learning with scenario planning is supported by re-framing
and re-perception; how this iterative process can be embedded in corporate or government settings, and how it helps those that it supports to do well in today's world. The book is written in an accessible style
and will be a useful introductory text as well as a useful guide for the more experienced scenario planning practitioner and scholar.
Multinational enterprises must contend with increasingly challenging conditions in the international business environment. This Handbook explores how classic principles of international competitive strategy
are transformed in today's markets and provides suggestions on how firms can develop effective strategies to respond to these transformations.
The CEFR Companion volume broadens the scope of language education. It reflects academic and societal developments since the publication of the Common European Framework of Reference for
Languages (CEFR) and updates the 2001 version. It owes much to the contributions of members of the language teaching profession across Europe and beyond. This volume contains: ? an explanation of
the key aspects of the CEFR for teaching and learning; ? a complete set of updated CEFR descriptors that replaces the 2001 set with: - modality-inclusive and gender-neutral descriptors; - added detail on
listening and reading; - a new Pre–A1 level, plus enriched description at A1 and C levels; - a replacement scale for phonological competence; - new scales for mediation, online interaction and
plurilingual/pluricultural competence; - new scales for sign language competence; ? a short report on the four-year development, validation and consultation processes. The CEFR Companion volume
represents another step in a process of engagement with language education that has been pursued by the Council of Europe since 1971 and which seeks to: ? promote and support the learning and
teaching of modern languages; ? enhance intercultural dialogue, and thus mutual understanding, social cohesion and democracy; ? protect linguistic and cultural diversity in Europe; and ? promote the right to
quality education for all.

What is business for? On day one of a business course, students learn that the purpose of business is maximizing shareholder profit. This single idea pervades thinking and
teaching about business around the world - but it is fundamentally wrong, according to the author of this book. This idea has had disastrous and damaging consequences for
economies, the environment, politics, and societies. In this book, the author challenges the fundamentals of business thinking by proposing a new agenda for establishing the
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corporation as a force for promoting economic and social wellbeing in its fullest sense - for customers and communities. The author presents a prescription for improving
corporations, their ownership, governance, finance, and regulation. Drawing insights from business, law, economics, science, philosophy, and history, the author demonstrates
how the corporation can realize its full potential to contribute to the economic and social wellbeing of the many, not just the few.
Business ObjectivesOxford University Press, USA
Over the past quarter century, the people of the Arabian Peninsula have witnessed a revolutionary transformation in higher education. In 1990, there were fewer than ten public
universities that offered their Arabic-language curricula in sex-segregated settings to national citizens only. In 2015, there are more than one hundred public, semi-public, and
private colleges and universities. Most of these institutions are open to expatriates and national citizens; a few offer gender integrated instruction; and the language of instruction
is much more likely to be in English than Arabic. Higher Education Revolutions in the Gulf explores the reasons behind this dramatic growth. It examines the causes of the sharp
shift in educational practices and analyses how these new systems of higher education are regulated, evaluating the extent to which the new universities and colleges are
improving quality. Questioning whether these educational changes can be sustained, the book explores how the new curricula and language policies are aligned with official
visions of the future. Written by leading scholars in the field, it draws upon their considerable experiences of teaching and doing research in the Arabian Gulf, as well as their
different disciplinary backgrounds (linguistics and economics), to provide a holistic and historically informed account of the emergence and viability of the Arabian Peninsula’s
higher education revolutions. Offering a comprehensive, critical assessment of education in the Gulf Arab states, this book represents a significant contribution to the field and will
be of interest to students and scholars of Middle East and Gulf Studies, and essential for those focused on higher education.
One hundred stereotype maps glazed with the most exquisite human prejudice, especially collected for you by Yanko Tsvetkov, author of the viral Mapping Stereotypes project.
Satire and cartography rarely come in a single package but in the Atlas of Prejudice they successfully blend in a work of art that is both funny and thought-provoking. The book is
based on Mapping Stereotypes, Yanko Tsvetkov's critically acclaimed project that became a viral Internet sensation in 2009. A reliable weapon against bigots of all kinds, it
serves as an inexhaustible source of much needed argumentation and-occasionally-as a nice slab of paper that can be used to smack them across the face whenever reasoning
becomes utterly impossible. The Complete Collection version of the Atlas contains all maps from the previously published two volumes and adds twenty five new ones, wrapping
the best-selling series in a single extended edition.
This book is about design and innovation – what it is and how to teach it. The blending of design and innovation is having an increasing impact not only on the world of products
and services but on a wide variety of disciplines such as information and communications technology (ICT), business, education and medicine. However, there is a lack of books
on teaching the subject despite the significant growth of interest in both academia and the workplace. This book addresses this gap by outlining foundational principles for the
teaching of design and innovation and by offering a practical process for implementing the pedagogy in academic institutions and outside academia in the context of continuing
professional development (CPD). It describes two undergraduate case-studies that aimed to instill design and innovation competences in students of both engineering and
business disciplines. The cases involved student teams working with incubation centre start-ups and multi-national subsidiaries. One of the aims of this book is to provide a
resource for continuing professional development (CPD). Consequently, a third practitioner-based case study is presented as an example of research-informed teaching. In
addition, the book proposes the concept of Simulation-Action Learning (SAL) as an enhancement of Project-Based Learning (PBL).
Dons and Workers is a history of university adult education since its origins in the mid-Victorian period. It focuses on the University of Oxford, which came to lead the movement
for adult and working-class education, and which imprinted it with a distinctive set of social and politicalobjectives in the early years of the twentieth century. It is also a study of
the relationship between intellectuals and the working class, for it has been through the adult education movement that many of the leading figures in liberal and socialist thought
have made contact with workers and theirinstitutions over the last century and a half. The effect of adult education on such figures as T.H. Green, Arnold Toynbee, R.H. Tawney,
G.D.H. Cole, William Temple, and Raymond Williams gives us an insight into the evolution of ideas from late-Victorian liberalism to twentieth-century socialism.Lawrence
Goldman considers the political divisions within working-class adult education, and assesses the influence of this educational tradition on the development of the labour
movement. Dons and Workers is thus a contribution to the intellectual and political history of modern England, and onethat presents an unfamiliar portrait of 'elitist' Oxford and its
influence in the nation.
A collection of articles that tries to reflect the relevance of the research on specific English. The book will be an interesting resource for students and teachers of English, as well
as for professionals who wish to learn more about specific English.
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