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Experimental Design and Statistics for Psychology:
A First Course is a concise, straighforward and
accessible introduction to the design of psychology
experiments and the statistical tests used to make
sense of their results. Makes abundant use of charts,
diagrams and figures. Assumes no prior knowledge
of statistics. Invaluable to all psychology students
needing a firm grasp of the basics, but tackling of
some of the topic’s more complex, controversial
issues will also fire the imagination of more
ambitious students. Covers different aspects of
experimental design, including dependent versus
independent variables, levels of treatment,
experimental control, random versus systematic
errors, and within versus between subjects design.
Provides detailed instructions on how to perform
statistical tests with SPSS. Downloadable instructor
resources to supplement and support your lectures
can be found at www.blackwellpublishing.com/sani
and include sample chapters, test questions, SPSS
data sets, and figures and tables from the book.
A self-contained introduction to probability,
exchangeability and Bayes’ rule provides a
theoretical understanding of the applied material.
Numerous examples with R-code that can be run "asis" allow the reader to perform the data analyses
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themselves. The development of Monte Carlo and
Markov chain Monte Carlo methods in the context of
data analysis examples provides motivation for these
computational methods.
Score higher in your business statistics course?
Easy. Business statistics is a common course for
business majors and MBA candidates. It examines
common data sets and the proper way to use such
information when conducting research and
producing informational reports such as profit and
loss statements, customer satisfaction surveys, and
peer comparisons. Business Statistics For Dummies
tracks to a typical business statistics course offered
at the undergraduate and graduate levels and
provides clear, practical explanations of business
statistical ideas, techniques, formulas, and
calculations, with lots of examples that shows you
how these concepts apply to the world of global
business and economics. Shows you how to use
statistical data to get an informed and unbiased
picture of the market Serves as an excellent
supplement to classroom learning Helps you score
your highest in your Business Statistics course If
you're studying business at the university level or
you're a professional looking for a desk reference on
this complicated topic, Business Statistics For
Dummies has you covered.
Business Statistics: A First Course teaches readers
how statistics are used in each functional area of
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business. The sixth edition has been updated to
reflect the latest data and information, and now
includes a new problem-solving framework to help
guide students through the material.
This book provides a clear exposition of the theory of
probability along with applications in statistics.
NOTE: Before purchasing, check with your instructor
to ensure you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products
exist for each title, and registrations are not
transferable. To register for and use Pearson's
MyLab & Mastering products, you may also need a
Course ID, which your instructor will provide. Used
books, rentals, and purchases made outside of
Pearson If purchasing or renting from companies
other than Pearson, the access codes for Pearson's
MyLab & Mastering products may not be included,
may be incorrect, or may be previously redeemed.
Check with the seller before completing your
purchase. "For one-semester courses in business
statistics. This text offers a streamlined presentation
of " Business Statistics, Third Edition, "by Sharpe,
De Veaux, and Velleman" ."" "This package includes
MyStatLab ." Better Decisions. Better Results.
"Business Statistics: A First Course," Third Edition ,"
" by Sharpe, De Veaux, and Velleman," " narrows
the gap between theory and practice relevant
statistical methods empower business students to
make effective, data-informed decisions. With their
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unique blend of teaching, consulting, and
entrepreneurial experiences, this dynamic author
team brings a modern edge to teaching statistics to
business students. Focusing on statistics in the
context of real business issues with an emphasis on
analysis and understanding over computation the
text helps students think analytically, prepares them
to make better business decisions, and shows them
how to effectively communicate results. 0134462726
/ 9780134462721 Business Statistics: A First Course
Plus NEW MyStatLab with Pearson eText -- Access
Card Package Package consists of: 0134182448 /
9780134182445 Business Statistics: A First Course
032192147X / 9780321921475 MyStatLab for
Business Statistics -- Glue-In Access Card
0321929713 / 9780321929716 MyStatLab for
Business Statistics Sticker"
Offering a comprehensive, "step-by-step" approach
to the subject, Business Statistics Using Excel,
Second Edition, gives students the tools and skills
they need to succeed in their coursework.
FEATURES - "Techniques in Practice" exercises at
the end of each chapter encourage self-assessment
- Excel screenshots provide clear and helpful
examples that illustrate how to apply Excel skills to
business statistics - Full integration of Excel
exercises and applications--both in the textbook and
on the Companion Website--enable both classroomled learning or self-directed study NEW TO THIS
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EDITION - Expanded coverage of probability and
probability distributions - Updated checklists help
students to link the skills to their own development
portfolios - All chapters have been fully revised and
updated to include additional examples,
explanations, and discussion questions - Greater
emphasis on employability skills, which enables
students to contextualize their learning and also
helps them to identify how these skills can be
applied and valued in real business environments
The accompanying Companion Website offers a
variety of features: For students: - Introduction to
Microsoft Excel 2010 - Self-test multiple-choice
questions - Data from the exercises in the book Links to key websites - Online glossary - Revision
tips - Visual walk-throughs - Numerical-skills
workbook: New to the second edition, this online
refresher course covering basic math and Microsoft
Excel helps reinforce students' confidence in their
mathematical ability For instructors: - Instructor's
Manual containing a guide to structuring lectures and
worked-out answers to exercises in the book PowerPoint slides - A Testbank with thirty questions
per chapter
This comprehensive text presents descriptive and
inferential statistics with an assortment of business
examples and real data, and an emphasis on
decision-making. The accompanying CD-ROM
presents Excel and Minitab tutorials as well as data
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files for all the exercises and exmaples presented.
This is the only introduction you'll need to start
programming in R, the open-source language that is
free to download, and lets you adapt the source
code for your own requirements. Co-written by one
of the R Core Development Team, and by an
established R author, this book comes with real R
code that complies with the standards of the
language. Unlike other introductory books on the
ground-breaking R system, this book emphasizes
programming, including the principles that apply to
most computing languages, and techniques used to
develop more complex projects. Learning the
language is made easier by the frequent exercises
and end-of-chapter reviews that help you progress
confidently through the book. Solutions, datasets
and any errata will be available from the book's web
site. The many examples, all from real applications,
make it particularly useful for anyone working in
practical data analysis.
Taken literally, the title "All of Statistics" is an
exaggeration. But in spirit, the title is apt, as the book
does cover a much broader range of topics than a
typical introductory book on mathematical statistics.
This book is for people who want to learn probability
and statistics quickly. It is suitable for graduate or
advanced undergraduate students in computer
science, mathematics, statistics, and related
disciplines. The book includes modern topics like
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non-parametric curve estimation, bootstrapping, and
classification, topics that are usually relegated to
follow-up courses. The reader is presumed to know
calculus and a little linear algebra. No previous
knowledge of probability and statistics is required.
Statistics, data mining, and machine learning are all
concerned with collecting and analysing data.
Practical Business Statistics, Seventh Edition,
provides a conceptual, realistic, and matter-of-fact
approach to managerial statistics that carefully
maintains, but does not overemphasize
mathematical correctness. The book provides deep
understanding of how to learn from data and how to
deal with uncertainty while promoting the use of
practical computer applications. This valuable,
accessible approach teaches present and future
managers how to use and understand statistics
without an overdose of technical detail, enabling
them to better understand the concepts at hand and
to interpret results. The text uses excellent examples
with real world data relating to business sector
functional areas such as finance, accounting, and
marketing. Written in an engaging style, this timely
revision is class-tested and designed to help
students gain a solid understanding of fundamental
statistical principles without bogging them down with
excess mathematical details. Provides users with a
conceptual, realistic, and matter-of-fact approach to
managerial statistics Offers an accessible approach
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to teach present and future managers how to use
and understand statistics without an overdose of
technical detail, enabling them to better understand
concepts and to interpret results Features updated
examples and graphics (200+ figures) to illustrate
important applied uses and current business trends
Includes robust ancillary instructional materials such
as an instructor’s manual, lecture slides, and data
files to save you time when preparing for class
Classic, yet contemporary. Theoretical, yet applied.
McClave & Sincich's Statistics: A First Course in
Statistics gives you the best of both worlds. This text
offers a trusted, comprehensive introduction to
statistics that emphasizes inference and integrates
real data throughout. The authors stress the
development of statistical thinking, the assessment
of credibility, and value of the inferences made from
data. The Eleventh Edition infuses a new focus on
ethics, which is critically important when working with
statistical data. Chapter Summaries have a new,
study-oriented design, helping students stay focused
when preparing for exams. Data, exercises,
technology support, and Statistics in Action cases
are updated throughout the book.
The fourth edition of Business Statistics builds upon
the easy-to-understand, problem-solving approach
that was the hallmark of the previous editions.
Through detailed discussions on procedures that
facilitate interpretation of data, this book enables
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readers to make more considered and informed
business decisions. Using tools of application and
practice in a variety of solved examples and practice
problems, this book will sharpen the students’
understanding of basic statistical techniques.
Business Statistics, 4e, serves as a core textbook for
students of management, commerce and computer
science studying business statistics for degrees in
BBA/MBA/PGDBM, BCom /MCom, CA/ICWA, and
BE/ BTech /MCA as well as for those preparing for
professional and competitive examinations. Key
Features • Learning Objectives clearly outline the
learning outcomes of each chapter • Case Studies
illustrate a variety of business situations and suggest
solutions to managerial issues using specific
statistical techniques • A Chapter Concepts Quiz at
the end of each chapter reinforces students'
understanding of the basic principles and
applications • Conceptual Questions, Self-Practice
Problems, Review Self-Practice Problems with Hint
and Answers enable students, after each chapter, to
practice and then evaluate themselves
For one-semester courses in business statistics.
This text offers a streamlined presentation of
Business Statistics, Third Edition, by Sharpe, De
Veaux, and Velleman. Better Decisions. Better
Results. Business Statistics: A First Course, Third
Edition, by Sharpe, De Veaux, and Velleman,
narrows the gap between theory and
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practice—relevant statistical methods empower
business students to make effective, data-informed
decisions. With their unique blend of teaching,
consulting, and entrepreneurial experiences, this
dynamic author team brings a modern edge to
teaching statistics to business students. Focusing on
statistics in the context of real business issues–with
an emphasis on analysis and understanding over
computation–the text helps students think
analytically, prepares them to make better business
decisions, and shows them how to effectively
communicate results. Note: You are purchasing a
standalone product; MyMathLab does not come
packaged with this content. Students, if interested in
purchasing this title with MyMathLab, ask your
instructor for the correct package ISBN and Course
ID. Instructors, contact your Pearson representative
for more information. If you would like to purchase
boththe physical text and MyMathLab, search for:
0134462726 / 9780134462721 Business Statistics: A
First Course Plus NEW MyStatLab with Pearson
eText -- Access Card Package Package consists of:
0134182448 / 9780134182445 Business Statistics: A
First Course 032192147X / 9780321921475
MyStatLab for Business Statistics -- Glue-In Access
Card 0321929713 / 9780321929716 MyStatLab for
Business Statistics Sticker
A grasp of the ways in which data can be collected,
summarised and critically appraised is fundamental to
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application of the commonly used inferential techniques
of statistics. By reviewing the criteria for the design of
questionnaires, planned experiments and surveys so as
to minimise bias and by considering research
methodology in general, this book clarifies the basic
requirements of data collection. This introduction to
statistics emphasizes the importance of data - its
collection, summary and appraisal - in the application of
statistical techniques. This book will be invaluable to firstyear students in statistics as well as to students from
other disciplines on courses with a 'statistics module'.
Non-numerated postgradates embarking on research will
also find much of the content useful.
Features coverage of regression analysis, with three
chapters covering simple regression multiple regression
and model building. This work provides exercises labeled
by type and illustrating applications in almost all areas of
research.
The main difference between this text and many others
is that an attempt is made here to present material in a
rather relaxed and informal way without omitting
important concepts. The text demonstrates the wide
range of relevant issues and questions that can be
addressed with the help of statistical analysis techniques
by presenting over 1,750 realistic problems that arise
often in health care, the social and physical sciences,
education, business and economics, engineering, and
leisure activities. It also convinces your students that
statistics is "do-able" by including real data that students
have collected and analyzed for class assignments and
projects. Additionally, the text utilizes an intuitive,
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common sense approach (including occasional
humorous situation or ridiculous name) to develop
concepts whenever possible. "Statistics: A First Course"
employs widely available, inexpensive
technologies--particularly Minitab and the TI-83 graphing
calculator. We also explore the use of the World Wide
Web to collect data, providing students with the means to
obtain up-to-date information without leaving their desks.
In short this book is written to communicate with students
rather than to lecture to them, and its intent is to
convince readers that the study of statistics can be a
lively, interesting, and rewarding experience!
Introductory Business Statistics is designed to meet the
scope and sequence requirements of the one-semester
statistics course for business, economics, and related
majors. Core statistical concepts and skills have been
augmented with practical business examples, scenarios,
and exercises. The result is a meaningful understanding
of the discipline, which will serve students in their
business careers and real-world experiences.
This book has been written in a lucid and easy-tounderstand manner to facilitate learning of the
fundamentals, use, and application of statistics in areas
like business decision making and economic analysis.
With rich pedagogy and student-friendly features, it will
create the interest of the students in this subject. Written
primarily for the students of business management, it will
also cater to the requirements of undergraduate and
postgraduate students in other disciplines, especially
commerce and economics.
The Book of R is a comprehensive, beginner-friendly
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guide to R, the world’s most popular programming
language for statistical analysis. Even if you have no
programming experience and little more than a
grounding in the basics of mathematics, you’ll find
everything you need to begin using R effectively for
statistical analysis. You’ll start with the basics, like how
to handle data and write simple programs, before moving
on to more advanced topics, like producing statistical
summaries of your data and performing statistical tests
and modeling. You’ll even learn how to create
impressive data visualizations with R’s basic graphics
tools and contributed packages, like ggplot2 and ggvis,
as well as interactive 3D visualizations using the rgl
package. Dozens of hands-on exercises (with
downloadable solutions) take you from theory to practice,
as you learn: –The fundamentals of programming in R,
including how to write data frames, create functions, and
use variables, statements, and loops –Statistical
concepts like exploratory data analysis, probabilities,
hypothesis tests, and regression modeling, and how to
execute them in R –How to access R’s thousands of
functions, libraries, and data sets –How to draw valid and
useful conclusions from your data –How to create
publication-quality graphics of your results Combining
detailed explanations with real-world examples and
exercises, this book will provide you with a solid
understanding of both statistics and the depth of R’s
functionality. Make The Book of R your doorway into the
growing world of data analysis.
Statistics for Economics, Accounting and Business
Studiespresents an exceptionally clear introduction to
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statistical methods and refreshingly explains why
particular techniques are used.
This book offers an introduction to concepts of probability
theory, probability distributions relevant in the applied
sciences, as well as basics of sampling distributions,
estimation and hypothesis testing. As a companion for
classes for engineers and scientists, the book also
covers applied topics such as model building and
experiment design. Contents Random phenomena
Probability Random variables Expected values
Commonly used discrete distributions Commonly used
density functions Joint distributions Some multivariate
distributions Collection of random variables Sampling
distributions Estimation Interval estimation Tests of
statistical hypotheses Model building and regression
Design of experiments and analysis of variance
Questions and answers
Business Statistics - A First CourseBusiness StatisticsA
First CourseBusiness StatisticsA First CoursePrentice
Hall
Levine, Krehbiel and Bereson have teamed up once
again to present statistical topics in a business-applied
context. Introduction and Data Collection; Presenting
Data in Tables and Charts; Numerical Descriptive
Measures; Basic Probability; Some Important Discrete
Probability Distributions; The Normal Distribution and
Other Continuous Distributions; Sampling and Sampling
Distributions; Confidence Interval Estimation;
Fundamentals of Hypothesis Testing; Two Sample Tests
and One-Way Anova; Chi-Square Tests; Simple Linear
Regression; Multiple Regression; Statistical Applications
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in Quality Management MARKET: Business Statistics: A
First Course comprehensibly provides readers with the
information they need to know in order to understand,
apply, and utilize statistical data from a business
perspective.
This manual contains completely worked-out solutions
for all the odd-numbered exercises in the text.
This textbook provides a coherent introduction to the
main concepts and methods of one-parameter statistical
inference. Intended for students of Mathematics taking
their first course in Statistics, the focus is on Statistics for
Mathematicians rather than on Mathematical Statistics.
The goal is not to focus on the mathematical/theoretical
aspects of the subject, but rather to provide an
introduction to the subject tailored to the mindset and
tastes of Mathematics students, who are sometimes
turned off by the informal nature of Statistics courses.
This book can be used as the basis for an elementary
semester-long first course on Statistics with a firm sense
of direction that does not sacrifice rigor. The deeper goal
of the text is to attract the attention of promising
Mathematics students.
Statistics for Business is meant as a textbook for
students in business, computer science, bioengineering,
environmental technology, and mathematics. In recent
years, business statistics is used widely for decision
making in business endeavours. It emphasizes statistical
applications, statistical model building, and determining
the manual solution methods. Special Features: This text
is prepared based on "self-taught" method. For most of
the methods, the required algorithm is clearly explained
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using flow-charting methodology. More than 200 solved
problems provided. More than 175 end-of-chapter
exercises with answers are provided. This allows
teachers ample flexibility in adopting the textbook to their
individual class plans. This textbook is meant to for
beginners and advanced learners as a text in Statistics
for Business or Applied Statistics for undergraduate and
graduate students.
Applied Business Statistics for Business and
Management using Microsoft Excel is the first book to
illustrate the capabilities of Microsoft Excel to teach
applied statistics effectively. It is a step-by-step exercisedriven guide for students and practitioners who need to
master Excel to solve practical statistical problems in
industry. If understanding statistics isn’t your strongest
suit, you are not especially mathematically-inclined, or if
you are wary of computers, this is the right book for you.
Excel, a widely available computer program for students
and managers, is also an effective teaching and learning
tool for quantitative analyses in statistics courses. Its
powerful computational ability and graphical functions
make learning statistics much easier than in years past.
However, Applied Business Statistics for Business and
Management capitalizes on these improvements by
teaching students and practitioners how to apply Excel to
statistical techniques necessary in their courses and
workplace. Each chapter explains statistical formulas
and directs the reader to use Excel commands to solve
specific, easy-to-understand business problems. Practice
problems are provided at the end of each chapter with
their solutions.
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The revolutionary guide that challenged businesses
around the world to stop selling to their buyers and
start answering their questions to get results; revised
and updated to address new technology, trends, the
continuous evolution of the digital consumer, and
much more In today’s digital age, the traditional
sales funnel—marketing at the top, sales in the
middle, customer service at the bottom—is no longer
effective. To be successful, businesses must obsess
over the questions, concerns, and problems their
buyers have, and address them as honestly and as
thoroughly as possible. Every day, buyers turn to
search engines to ask billions of questions. Having
the answers they need can attract thousands of
potential buyers to your company—but only if your
content strategy puts your answers at the top of
those search results. It’s a simple and powerful
equation that produces growth and success: They
Ask, You Answer. Using these principles, author
Marcus Sheridan led his struggling pool company
from the bleak depths of the housing crash of 2008
to become one of the largest pool installers in the
United States. Discover how his proven strategy can
work for your business and master the principles of
inbound and content marketing that have
empowered thousands of companies to achieve
exceptional growth. They Ask, You Answer is a
straightforward guide filled with practical tactics and
insights for transforming your marketing strategy.
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This new edition has been fully revised and updated
to reflect the evolution of content marketing and the
increasing demands of today’s internet-savvy
buyers. New chapters explore the impact of
technology, conversational marketing, the essential
elements every business website should possess,
the rise of video, and new stories from companies
that have achieved remarkable results with They
Ask, You Answer. Upon reading this book, you will
know: How to build trust with buyers through content
and video. How to turn your web presence into a
magnet for qualified buyers. What works and what
doesn’t through new case studies, featuring realworld results from companies that have embraced
these principles. Why you need to think of your
business as a media company, instead of relying on
more traditional (and ineffective) ways of advertising
and marketing. How to achieve buy-in at your
company and truly embrace a culture of content and
video. How to transform your current customer base
into loyal brand advocates for your company. They
Ask, You Answer is a must-have resource for
companies that want a fresh approach to marketing
and sales that is proven to generate more traffic,
leads, and sales.
NOTE: This loose-leaf, three-hole punched version
of the textbook gives you the flexibility to take only
what you need to class and add your own notes -- all
at an affordable price. For loose-leaf editions that
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include MyLab(tm) or Mastering(tm), several
versions may exist for each title and registrations are
not transferable. You may need a Course ID,
provided by your instructor, to register for and use
MyLab or Mastering products. For one-semester
business statistics courses. A focus on using
statistical methods to analyze and interpret results to
make data-informed business decisions Statistics is
essential for all business majors, and Business
Statistics: A First Course helps students see the role
statistics will play in their own careers by providing
examples drawn from all functional areas of
business. Guided by the principles set forth by major
statistical and business science associations (ASA
and DSI), plus the authors' diverse experiences, the
8th Edition continues to innovate and improve the
way this course is taught to all students. With new
examples, case scenarios, and problems, the text
continues its tradition of focusing on the
interpretation of results, evaluation of assumptions,
and discussion of next steps that lead to datainformed decision making. The authors feel that this
approach, rather than a focus on manual
calculations, better serves students in their future
careers. This brief offering, created to fit the needs of
a one-semester course, is part of the established
Berenson/Levine series. Personalize learning with
MyLab Business Statistics By combining trusted
author content with digital tools and a flexible
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platform, MyLab personalizes the learning
experience and improves results for each student.
For example, with Excel Projects students can
organize, analyze, and interpret data, helping them
hone their business decision-making skills. NOTE:
You are purchasing a standalone product;
MyLab(tm) Business Statistics does not come
packaged with this content. Students, if interested in
purchasing this title with MyLab Business Statistics,
ask your instructor to confirm the correct package
ISBN and Course ID. Instructors, contact your
Pearson representative for more information. If you
would like to purchase both the loose-leaf version of
the text and MyLab Business Statistics, search for: ?
/ ? Business Statistics: A First Course, Loose-Leaf
Edition Plus MyLab Statistics with Pearson eText -Access Card Package Package consists of:
0135179769 / 9780135179765 Business Statistics: A
First Course, Loose-Leaf Edition 0135443024 /
9780135443026 MyLab Statistics with Pearson
eText -- Standalone Access Card -- for Business
Statistics: A First Course
A comprehensive and self-contained introduction to
the field, carefully balancing mathematical theory
and practical applications. It starts at an elementary
level, developing concepts of multivariate
distributions from first principles. After a chapter on
the multivariate normal distribution reviewing the
classical parametric theory, methods of estimation
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are explored using the plug-in principles as well as
maximum likelihood. Two chapters on discrimination
and classification, including logistic regression, form
the core of the book, followed by methods of testing
hypotheses developed from heuristic principles,
likelihood ratio tests and permutation tests. Finally,
the powerful self-consistency principle is used to
introduce principal components as a method of
approximation, rounded off by a chapter on finite
mixture analysis.
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