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LEVEL 3 DIPLOMA FOR CHILDREN AND YOUNG PEOPLE'S WORKFORCE seeks to provide a comprehensive and
economical learner support guide for anyone undertaking this qualification. The resource includes up-to-date information
relevant to child safeguarding, and also a large number of optional units required for childcare practitioners working in not
just early years settings, but also residential. The sections included in the book are as follows: SECTION 1: SHARED
CORE UNITS. Chapter 1: Communication; Chapter 2: Promote Equality and Inclusion; Chapter 3: Engage in Personal
Development; Chapter 4: Implementing Duty of Care. SECTION 2: CHILDREN AND YOUNG PEOPLE'S MANDATORY
UNITS: Chapter 5: Understand Child and Young People's Development; Chapter 6: Promote Child and Young Person
Development; Chapter 7: Promote the Safeguarding and Well-being of Children; Chapter 8: Supporting Health and
Safety of Children and Young People; Chapter 9: Developing Positive Relationships; Chapter 10: Working
Collaboratively. SECTION 3: Early Year's Pathway Units: Chapter 12: Context and Principles for Early Years Provision;
Chapter 13: Promote Development and Learning in Babies and Young Children; Chapter 14: Promote Children's Welfare
& Well-Being in the Early Years Sector; Chapter 15: Promote Professional Practice in Early Years Settings; Chapter 16:
Support Children's Speech, Language and Communication; Chapter 17: Work with Babies and Young Children to
Promote their Development and Learning; Chapter 18: Care for the Physical and Nutritional Needs of Babies and Young
Children; Chapter 19: Promote Physical Activity and Movement Skills of Young Children; Chapter 20: Understand How to
Set up a Home-Based Childcare Service. SECTION 4: OTHER OPTIONAL UNITS: Chapter 21: Promote Creativity and
Creative Learning in Young Children; Chapter 22: Professional Practice in Children and Young People; Chapter 23:
Assessment and Planning; Chapter 24: Supporting Disabled Children and Young People and those with Specific
Requirements; Chapter 25: Working with Children and Young People in a Residential Care Setting.
Advances in data collection and data storage techniques have enabled marketing researchers to study the individual
characteristics of a large range of transactions and purchases, in particular the effects of household-specific
characteristics. This 2001 book presents important and practically relevant quantitative models for marketing research.
Each model is presented in detail with a self-contained discussion, which includes: a demonstration of the mechanics of
the model, empirical analysis, real world examples, and interpretation of results and findings. The reader of the book will
learn how to apply the techniques, as well as understand the methodological developments in the academic literature.
Pathways are offered in the book for students and practitioners with differing numerical skill levels; a basic knowledge of
elementary numerical techniques is assumed.
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Marketing is a way of doing business. It is all pervasive, a part of everyone’s job description. Marketing is an expression
of a company’s character, and is a responsibility that necessarily belongs to the whole company and everyone in it.
STORMY REUNION Pulled from the waves and gasping for air, the last person Antonia Verde expects to be her rescuer
is Reuben Sandoval. He may once have been the love of her life, but his drug-smuggling brother ruined their chance of
happiness. Now with a storm blowing in, Rueben's island hotel is her only refuge. Soon they find themselves trapped on
the island with a killer in the midst of a dangerous hurricane. Antonia's life is in Rueben's hands—can she trust him with
her heart, as well? Stormswept: Finding true love in the midst of nature's fury
Stories offer opportunities for listeners to merge the storyteller’s experiences with their own, resulting in connections that
can turn into life-changing experiences. As listeners and storytellers, it is imperative that we look more closely at the
stories and narratives that shape our lives. Using Narratives and Storytelling to Promote Cultural Diversity on College
Campuses is an essential research publication that offers a framework for identifying culture-based narratives. The book
follows five college students through a vast array of divergent experiences and provides a comprehensive dialogue about
diversity through personal narratives of college faculty, students, staff, and administrators. Highlighting a range of topics
including microaggressions, ethnicity, and psychosocial development, this book is ideal for academicians, practitioners,
psychologists, sociologists, education professionals, counselors, social work educators, researchers, and students.
Kaplan’s NCLEX-RN Content Review Guide provides comprehensive review of the essential content you need to ace
the NCLEX-RN exam. The Best Review Covers all the must-know content required to pass the NCLEX-RN Content is
organized in outline format and easy-access tables for efficient review Chapters follow the NCLEX’s Client Need
Categories so you know you have complete content coverage Kaplan’s acclaimed Decision Tree and expert strategies
help you master critical reasoning Used by thousands of students each year to succeed on the NCLEX-RN Expert
Guidance Kaplan’s expert nursing faculty reviews and updates content annually We invented test prep—Kaplan
(www.kaptest.com) has been helping students for 80 years, and our proven strategies have helped legions of students
achieve their dreams
"European Community-African-Caribbean-Pacific" (varies).
As the world becomes more navigable, opportunities arise for people to live in different countries and for students to study
internationally. Such capabilities require universities and other institutions of higher learning to accommodate cultural diversity.
Promoting Ethnic Diversity and Multiculturalism in Higher Education is an essential scholarly publication that examines the
interaction between culture and learning in academic environments and the efforts to mediate it through various educational
venues. Featuring coverage on a wide range of topics including intercultural competence, microaggressions, and student diversity,
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this book is geared towards educators, professionals, school administrators, researchers, and practitioners in the field of
education.
In Obstructive Marketing, Maitland Hyslop deals with a very negative kind of activity which embraces activities, legal or otherwise,
designed to prevent or restrict the distribution of a product or service, temporarily or permanently, against the wishes of the
product manufacturer, service provider or customer. When the author defined this phenomenon as Obstructive Marketing and
started to research it more than a decade ago, it was seen as a valid concept that was perhaps ahead of its time. The World has
moved on and in the era of globalization a study of this negative aspect of marketing is now required. Obstructive Marketing is now
seen as the business equivalent of asymmetric warfare, which is increasingly understood because the rise of the South and East
at the expense of the North and West has brought some Obstructive Marketing stratagems into sharp focus. Using the author’s
own research, this book explains what Obstructive Marketing is and why it is not called Anti-Marketing. The author explains who
practises Obstructive Marketing, where, when and how; and why businesses are particularly vulnerable when entering new
markets and engaging in change and innovation. Intriguing concepts such as cultural risk are illuminated along with formal links
between Obstructive Marketing, asymmetric warfare and terrorism. This all leads to identification of the need for a strong
Government/Business partnership to counter the effects of this darkest kind of marketing.
Mahmud provides clear strategies to reduce the risk of breast cancer--strategies that are not only based on the author's
experience as an oncologist, but also on an extensive review of the scientific literature.
Accountable Marketing is designed to be the definitive volume on the emerging role of accountability and performance metrics in
marketing. Sponsored and developed by the Marketing Accountability Standards Board (MASB), it provides a multi-disciplinary,
international perspective on this topic of critical importance. Stewart and Gugel have curated the work of several leading
marketing, finance and accounting professionals and academics on the topics of marketing accountability and financial reporting to
create a volume that represents the best of MASB’s work over the last few years. The book not only emphasizes the importance
of accountability in the marketing function, but also creates a dialogue among academics and practitioners about the importance of
marketing in driving consistent growth in the organization, and the ways in which improved methods for measuring and forecasting
contribute to the effectiveness of these marketing activities. This book marks the first-ever reference point for practicing
professionals, faculty and students interested in marketing accountability, the development of standards for marketing reporting,
and developing stronger linkages between marketing activities and outcomes, and the financial performance of the firm.
Masculinities can either support or hinder women’s empowerment and greater gender equality. However, a lack of consistent and
comparable data hinders efforts to understand and assess harmful, restrictive masculinities. This report identifies and describes
ten norms of restrictive masculinities to be urgently addressed within the political, economic and private spheres.
FAO’s previous contribution to the development of contract farming saw the publication in 2015 of the UNIDROIT/FAO/IFAD Legal
Guide on Contract Farming, which focused on the bilateral relationship between an agricultural producer and a contractor. This
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Legislative Study develops that research and focuses on the regulatory frameworks for contract farming, aiming to highlight
different possible approaches for different contexts. Responsible contract farming can be a powerful tool for small scale farmers in
developing countries to move towards larger scalecommercial production. It can create economic wealth, contribute to supply
chain efficiency through the production of higher quantities of better quality products, and contribute to achieving domestic food
security objectives. Maximizing these benefits while minimizing the inherent risks of contract farming is reliant upon the forging of
an enabling environment, a key part of which is the domestic regulatory framework. This Legislative Study provides guidance to
domestic regulators and other interested readers on how to appraise and potentially reform domestic regulatory frameworks to
achieve responsible contract farming. Recognising that different countries and contextual realties may benefit from different
regulatory solutions, this Study provides several examples, supported by representative case studies, on how contract farming can
be regulated, without promoting a single solution as the most appropriate. Please visit FAO’s Contract Farming Resource Centre,
http://www.fao.org/in-action/contract-farming/en/, which is a regularly updated website hosting a variety of material on contract
farming both from FAO and from other recognized authors.
Butterworth-Heinemann’s CIM Coursebooks have been designed to match the syllabus and learning outcomes of our new
qualifications and should be useful aids in helping students understand the complexities of marketing. The discussion and practical
application of theories and concepts, with relevant examples and case studies, should help readers make immediate use of their
knowledge and skills gained from the qualifications.’ Professor Keith Fletcher, Director of Education, The Chartered Institute of
Marketing ‘Here in Dubai, we have used the Butterworth-Heinemann Coursebooks in their various forms since the very beginning
and have found them most useful as a source of recommended reading material as well as examination preparation.’ Alun Epps,
CIM Centre Co-ordinator, Dubai University College, United Arab Emirates Butterworth-Heinemann’s official CIM Coursebooks are
the definitive companions to the CIM professional marketing qualifications. The only study materials to be endorsed by The
Chartered Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written in collaboration with
the CIM faculty. Each chapter is packed full of case studies, study tips and activities to test your learning and understanding as
you go along. •The coursebooks are the only study guide reviewed and approved by CIM (The Chartered Institute of Marketing).
•Each book is crammed with a range of learning objectives, cases, questions, activities, definitions, study tips and summaries to
support and test your understanding of the theory. •Past examination papers and examiners’ reports are available online to
enable you to practise what has been learned and help prepare for the exam and pass first time. •Extensive online materials
support students and tutors at every stage. Based on an understanding of student and tutor needs gained in extensive research,
online materials have been designed specifically for CIM students and created exclusively for Butterworth-Heinemann. Check out
exam dates on the Online Calendar, see syllabus links for each course, and access extra mini case studies to cement your
understanding. Explore marketingonline.co.uk and access online versions of the coursebooks and further reading from Elsevier
and Butterworth-Heinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk
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As with any business, economic, financial, and marketing management for sports organizations is critical for attracting, retaining, and
engaging fans. Unlike typical businesses, the sports industry is inconsistent, highly emotional with a strong personal nature, and operates in
various markets where organizations compete and cooperate at the same time. Thus, traditional management techniques are not always
appropriate for these organizations. Integrated Marketing Communications, Strategies, and Tactical Operations in Sports Organizations
provides expert insight into the latest trends, strategies, and tactics that can be used in the sports industry to build foundations for successful
commercialization. The content within this publication covers city marketing, social media interactions, and atmospheric influence and is
designed for managers, marketers, business and industry professionals, stakeholders, academicians, researchers, and students.
This book provides students of marketing with everything they need to understand and prepare a comprehensive marketing plan. Written in
Dr. Wongs vivid and interesting style, and furnished with examples for new products and services, this book helps students to demystify the
ingredients of an approved marketing plan. Advance Praise for Approved Marketing Plans for New Products and Services Dr. Ken Wongs
latest work exemplifies the unassuming and straightforward style he is so famous for. Ken has obviously worked very hard to make things
easy for the reader. The work is a step-by-step, logical, detailed and multi-faceted approach to writing the all-important Marketing plan.
Maurice Williams, PMC, Former Chief Marketing Officer, SingPost, Singapore This book helps people to prepare the blueprint of a marketing
plan. I learnt a lot from this book and this is a must read for anyone who wants to successfully plan for marketing their products or services.
Thanks Professor Ken Wong for bringing out such an excellent textbook. Rajen Kumar Shah, Chartered Accountant, DISA, Aditya Birla
Group, India
Humans have the capacity to detect and experience a wide spectrum of emotions in everyday life. However, the ability to identify and
interpret those emotions is not a skill commonly held by all individuals, despite the significance of this skill. Promoting Trait Emotional
Intelligence in Leadership and Education provides the latest information on enabling educators and leaders across industries to monitor the
emotions of others as well as their own in order to interact effectively with others. Focusing on best practices and methods for training those
in education and leadership positions, this publication is essential to the research needs of education administrators, professors, managers,
and professionals in various disciplines.
It is increasingly important for physicians who treat older persons, and for researchers on aging, to understand how molecular biology informs
clinical expressions of aging and age-related conditions such as osteoporosis, diabetes, osteoarthritis, frailty, cancer, and dementia. Dr.
David Hamerman translates basic scientific concepts into precepts of clinical practice and sheds light on the links among biology, natural
aging, longevity, and disease. Exploring the connections between disease and the science behind it, Geriatric Bioscience addresses how
mechanisms of inflammation, cytokine expression, and stress responses influence disease and how preventive gerontology in the practice of
medicine could compress morbidity. Hamerman also discusses cutting-edge therapies such as cyclo-oxygenases, bisphosphonates, statins,
cytokine inhibitors, and hormone therapies. Examining the science of geriatrics and converting its concepts into clinical applications, this
groundbreaking work provides clinicians and researchers with a solid foundation for a greater understanding of the diagnosis, treatment, and
prevention of age-related diseases as well as recommendations for promoting healthy aging.
This fully revised public health text offers students and practitioners a grounding in the practice of health promotion and introduces a range of
methods that are used in health promotion practice. It also helps to develop skills needed to do health promotion in a range of settings,
including project management, partnership working, needs assessment and evaluation. Whether the public health intervention is through face
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to face contact with individuals, or community based or involves strategic policy development this book now also explores recent
developments in social media and web based health promotion interventions. This second edition: provides practical guidance and tools for
planning, delivering and evaluating health promotion gives greater emphasis to upstream health promotion interventions, including Healthy
Public Policy and health advocacy includes activities to help you make applications to your own study or practice of health promotion Health
Promotion Practice, 2nd Edition is an ideal resource for students of public health and health policy, public health practitioners and policy
makers. Understanding Public Health is an innovative series published by Open University Press in collaboration with the London School of
Hygiene & Tropical Medicine, where it is used as a key learning resource for postgraduate programmes. It provides self-directed learning
covering the major issues in public health affecting low, middle and high income countries. Series Editors: Rosalind Plowman and Nicki
Thorogood.
Distance learning and remote learning have been developing options within the eLearning and talent training realms for over two decades,
yet distance learning has become a significant reality within the past few months, especially as the COVID-19 pandemic has forever impacted
the K-12, higher education, and adult training and talent development workforce solutions. Within the rapid shift into remote and distance
learning environments, the curricular design and instructional design are understood as necessary. However, there is a need to understand
aspects around social learning within eLearning environments. It is important to understand the opportunity of moving towards transformative
social learning environmental engagement and experiences within distance and remote learning environments to improve the ability to
understand social learning in eLearning environments. eLearning Engagement in a Transformative Social Learning Environment focuses on
supporting and enhancing remote and distance learning (eLearning) instructional experiences, discusses the strategic role of social learning
within eLearning environments, and enhances levels of engagement, transformative learning, and talent attainment environments. This book
provides insights and support towards policies and procedures within instructional and training decision making around social learning needs
and support. The chapters will explore social learning opportunities and support, modeling social learning engagement, communities of
practice, and instructional processes of eLearning. The intended audience is teachers, curriculum developers, instructional designers,
professionals, researchers, practitioners, and students working in the field of teaching, training, and talent development.
"Gaudium et Spes was one of the key documents to come out of the Second Vatican Council. In this volume of the Rediscovering Vatican II
series, Norman Tanner traces the document's evolution from its beginnings to its eventual promulgation at the end of the council in December
1965. He reviews its reception by the Catholic Church and beyond and its possible future influence. Also included is a discussion of the
controversial decree on the mass media, Inter Mirifica."--BOOK JACKET.

Area Studies - Regional Sustainable Development Review: Japan is a component of Encyclopedia of Area Studies Regional Sustainable Development Review in the global Encyclopedia of Life Support Systems (EOLSS), which is an
integrated compendium of twenty one Encyclopedias. This volume on Area Studies - Regional Sustainable Development
Review: Japan reviews initiatives and activities towards sustainable development in Japan such as: Perspectives on
Sustainable Development in Japan; Changing Consumption Patterns in Japan; Demographic Dynamics in Japan;
Protection and Promotion of Human Health in Japan; Promoting Sustainable Agriculture and Rural Development;
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Environmentally Sound Management of Biotechnology in Japan; Protection of Oceans and Their Living ResourcesJapan; Soil And Groundwater Contamination And Remediation In Japan; Education, Public Awareness and Training;
National Mechanisms and International Cooperation for Capacity Building - Japan; International Legal Instruments and
Mechanisms in Japan; Information for Decision Making; Forestry Principles in Japan; Agreements: Rio Declaration;
Global Forum NGO Treaties: Linking Japan to the World; The View of Nature in Japanese Literature; Towards A
Sustainable Civilization and Society: A Socio-cultural Ecological Perspective from Japan; Future Scenarios: Predicting
Our Environmental Future. Although these presentations are with specific reference to Japan, they provide potentially
useful lessons for other regions as well. This volume is aimed at the following five major target audiences: University and
College students Educators, Professional practitioners, Research personnel and Policy analysts, managers, and decision
makers and NGOs.
Kaplan’s NCLEX-PN Content Review Guide provides comprehensive review of the essential content you need to ace the
NCLEX-PN exam. The Best Review Covers all the must-know content required to pass the NCLEX-PN Content is
organized in outline format and easy-access tables for efficient review Chapters follow the NCLEX’s Client Need
Categories so you know you have complete content coverage Kaplan’s acclaimed Decision Tree and expert strategies
help you master critical reasoning Used by thousands of students each year to succeed on the NCLEX-RN Expert
Guidance Kaplan’s expert nursing faculty reviews and updates content annually. We invented test prep—Kaplan
(www.kaptest.com) has been helping students for 80 years, and our proven strategies have helped legions of students
achieve their dreams.
Nursing for Public Health reflects the growing need for all nurses to promote the health of patients as well as treating
illnesses. This textbook examines core policies, theories, and models of public health, alongside nursing skills and
interventions for health issues such as obesity, smoking and sexual health.
This publication aims to identify existing barriers to energy efficiency policy implementation and to provide
recommendations to policymakers for reforms that can support market formation and foster favourable climate for
investments in energy efficiency. It develops a benchmark that should serve as a reference point for policymakers and
energy experts working in the field of energy efficiency. This benchmark is a synthesis of policy incentives that should be
in place in order to stimulate and ensure successful energy efficiency policy outcomes. The desired policies are divided
into three groups: 1) legal, institutional and regulatory; 2) economic and financial; and 3) socio-political. A set of these
policies in place at a sufficient degree in a particular country is a basis for successful formulation and implementation of
energy efficiency policies and related projects.
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This edited Promotion and Marketing Communications book is an original volume that presents a collection of chapters
authored by various researchers and edited by marketing communication professionals. To survive in the competitive
world, companies feel an urge to achieve a competitive advantage by applying accurate marketing communication
tactics. Understanding marketing communication is an essential aspect for any field and any country. Hence, in this
volume there is the latest research about marketing communication under which marketing strategies are delicately
discussed. This book does not only contribute to the marketing and marketing communication intellectuals but also
serves different sector company managerial positions and provides a guideline for people who want to attain a career in
this field, giving them a chance to acquire the knowledge regarding consumer behavior, public relations, and digital
marketing themes.
Part of the Understanding Public Health series, this book offers students and practitioners an accessible exploration of
the origins and development of health promotion. It highlights the philosophical, ethical and political debates that
influence health promotion today while also explaining the theories, frameworks and methodologies that help us
understand public health problems and develop effective health promotion responses. The book focuses on the practical
application of theory and implementation of health promotion activities in a variety of contexts, making it suitable for
readers from a range of backgrounds. Case studies and activities are drawn from a variety of international settings to
offer a global perspective and insights as to what effective practice looks like. The new edition has been comprehensively
updated as follows: Additional, new and more challenging activities for readers to try out as they read Offers more indepth coverage of key determinants of health and how these interact with health promotion Revised structure to allow
more depth of coverage of health promotion theory Updated material and case examples that reflect contemporary health
promotion challenges Health Promotion Theory, Second edition is an ideal resource for students of public health and
health policy, public health practitioners and policy makers. Understanding Public Health is an innovative series
published by Open University Press in collaboration with the London School of Hygiene & Tropical Medicine, where it is
used as a key learning resource for postgraduate programmes. It provides self-directed learning covering the major
issues in public health affecting low, middle and high income countries. Series Editors: Rosalind Plowman and Nicki
Thorogood. Contributors: Franklin Apfel, Virginia Berridge, Sara Cooper, Liza Cragg, Maggie Davies, Nick Fahy, Adam
Fletcher, Ford Hickson, Anis Kazi, Wendy Macdowall, Alex Mold, Antony Morgan, Don Nutbeam, Mark Petticrew, Morten
Skovdal and Nicki Thorogood. Health Promotion Theory authoritatively guides the reader through the history of health
promotion, its underlying politics, values and theoretical perspectives. New information is introduced in easily digestible
chunks, before being reinforced with simple, effective learning activities. The book will make an excellent contribution to
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foundational learning and teaching in Health Promotion." Dr Graham Moore, Research Fellow, School of Social Sciences,
Cardiff University, UK "A readable and engaging overview of health promotion theory and practice from a public health
perspective. This book offers an excellent starting point for those wanting to develop their appreciation of what health
promotion entails." Professor Peter Aggleton, Centre for Social Research in Health, The University of New South Wales,
Australia
YouTube Marketing Secrets The Ultimate Guide to Market Your Content on YouTube Plus the Internet Marketing
Handbook YouTube Marketing Made Easy This exclusive guide will show you step-by-step, topic by topic, and tool by
tool, what you need to know to crush with YouTube marketing. You will learn how to do YouTube marketing in the easiest
way possible, using the most effective tools and in the shortest time ever. Table of Contents: Section 1 YouTube
Marketing Basics - Chapter 1: What is YouTube all about? - Chapter 2: What can YouTube do for your Business? Chapter 3: Shocking YouTube Marketing Facts to Consider Section 2 Marketing on YouTube – Step by Step - Chapter 4:
Creating a YouTube Account - Chapter 5: YouTube Walk Through - Chapter 6: YouTube Channels - Chapter 7: YouTube
Creator Studio Walk Through - Chapter 8: Start advertising on YouTube - Chapter 9: Video Marketing Tips to Consider
Section 3 Advanced YouTube Marketing Strategies - Chapter 10: YouTube Partner Program - Chapter 11: Live
Streaming with YouTube - Chapter 12: Smart Ways To Get More Subscribers on YouTube - Chapter 13: How to Make
Money on YouTube with Affiliate Marketing - Chapter 14: How to Get YouTube Videos Ranked - Chapter 15: Using the
YouTube Trending Feed for Market Research - Chapter 16: YouTube for Developers Section 4 Additional Tips to
consider - Chapter 17: Do's and Don’ts - Chapter 18: Premium tools and Services to consider - Chapter 19: Shocking
Case Studies - Chapter 20: Frequently Asked Questions
These books were written as consultation books to be used to solve problems. They are essentially analogous to medical
books for individuals who decided to manage the concepts and fundamentals of things in order to manage the root
causes of problems. This book provides the necessary information to transform business architectures into operational
business models. Peopleware is defined by the structure of objects that individuals have in their minds which define the
models they use when dealing with hardware and software at work.
This book relates Plato's cosmology to his political philosophy by means of new interpretations of his Timaeus,
Statesman, and Laws.
This book on marketing continues to reflect our firm belief that the Wheel of Consumer Analysis is a powerful tool not
only for organizing consumer behaviour knowledge but also for understanding consumers and for guiding the
development of successful marketing strategies. In fact, it has been used by marketing consultants and practitioners to
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do so. The various chapters presented here follow several approaches, which researchers can explore in different
contexts. This book intends to contribute to a better understanding of the application areas of marketing strategies and
shows how these business practices in social sciences can stimulate various topics.
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