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Written from a real-world perspective by an award-winning copywriter/producer/director, this comprehensive guide is
what every writer needs to create powerful, strategic ad copy. Focusing on strategy, technique, and the skills needed to
write for different media, The Copywriter’s Toolkit book will sharpen your copywriting skills whatever your level.
Introduces essential conceptual strategies and key writing techniques for result-driven copy Provides practical advice on
writing for specific media including: print, radio, TV, websites, blogs, social media, ambient, digital, direct mail, product
packaging, and viral marketing Covers all areas of copy development: on-strategy and on-target messaging; headline
and slogan creation; brand personality and tone of voice; broadcast production conceptualization and print / digital
typesetting consideration Presents innovative visual examples from exciting multimedia campaigns, comments from
copywriters at world-renowned agencies, inspiring radio scripts, TV scripts and storyboards, effective blog posts,
imaginative package copy, and more Shares invaluable writing tips and insights from award-winning copywriters currently
at global agencies Includes supplementary website an instructor’s manual, sample syllabus, PowerPoint presentations,
and creative assignments, as well as student study aids, flashcards, podcasts and/or webinars by the author, and links to
sample and featured campaigns, agencies, and related videos
IN MARKETING What is the main difference between "pathetic" and "profitable?" A compelling advertising headline.
Veteran marketers and entrepreneurs alike know a powerful headline is the most important factor for putting more money
in your pocket. Whether it's for your. .Web site .Yellow Pages ad .Sales Letter .Postcard .Marketing brochures
.Newspaper or magazine ad .. the right advertising headline will attract, persuade and retain your most loyal, valuable
customers. It's true. A great headline makes all the difference. Scientific tests have proven it over and over: Just by
changing a headline, you can increase an ad's profitability by two, three, even five times. Finally, here is the world's #1
resource for quickly and easily creating powerful advertising headlines that are a perfect fit for your business. The kind of
headlines that produce record-breaking sales results! In this book, copywriting expert David Garfinkel, who mentors other
copywriters for $15,000 and up, offers you one of his most prized possessions: his carefully chosen, market-tested set of
advertising headline templates that truly can make you rich! "David Garfinkel is the best copywriter I know." - Jay Conrad
Levinson, author, best-selling Guerrilla Marketing series
This book is for everyone who needs to write copy that sells – including copywriters, freelancers, and entrepreneurs.
Writing copy that sells without seeming “salesy” can be tough, but is an essential skill. How To Write Copy That Sells
supplies specific copywriting techniques for everything from email marketing, web sites, and social media, to traditional
media ads and direct mail.
It’s OK knowing the theory, but when it’s 9am and you have just been given until lunchtime to write some copy for a new
sales email, landing page, press ad or brochure, what you really need is a shortcut. This book takes the grind out of
planning and writing almost any type of copy by providing step-by-step advice on the best layouts, approaches and styles
to suit everything from an email subject line to recruitment ad, direct mail letter or website. Prepared by one of the best
copywriters in the B2B sector, this book also provides the reader with templates for 13 of the most common copywriting
tasks for maximum effectiveness and speed.
The dream of content marketing is that it's going to be a magical funnel that drips money into your bank account. Its lure
is that it will create an inbound sales machine. But what should you do when it doesn't work like that? Or even at all?
Garrett Moon presents the formula he used to grow his startup CoSchedule from zeroes across the board to 1.3M+
monthly pageviews, 250k+ email subscribers, and thousands of customers in 100 countries in just 4 years. Learn to
overcome a lack of time, struggling to produce content, an inability to engage your audience, and so many more
marketing roadblocks.
In this book, you'll learn how direct marketers shatter sales records with the written word. Many people find copywriting
confusing. But Breakthrough Copywriting makes it simple-by breaking everything down into a clear, step-by-step process.
There's something for everyone. New copywriters will get a complete toolkit. Experienced marketers will benefit from new
strategies and tactics. You'll discover: * How to build a powerful sales message that makes money * Secrets of headlines
that all but force prospects to read your message * Easy shortcuts to creating profitable bullet points * Negative optism: a
revolutionary new way to create empathy with prospects * Stories that boost sales-how to write them, step-by-step *
Insider secrets for "amping up" the emotional power of your copy * How to put it all together to build trust in prospects
and close the sale Whether you are a freelance copywriter, an entrepreneur, or a marketing professional, you'll get tips,
tools and templates to easily make the written word produce a lot more sales for you.
A candid and indispensable primer on all aspects of advertising from the man Time has called "the most sought after
wizard in the business." Told with brutal candor and prodigal generosity, David Ogilvy reveals: • How to get a job in
advertising • How to choose an agency for your product • The secrets behind advertising that works • How to write
successful copy—and get people to read it • Eighteen miracles of research • What advertising can do for charities And
much, much more.
The classic guide to copywriting, now in an entirely updated third edition This is a book for everyone who writes or
approves copy: copywriters, account executives, creative directors, freelance writers, advertising managers . . . even
entrepreneurs and brand managers. It reveals dozens of copywriting techniques that can help you write ads,
commercials, and direct mail that are clear, persuasive, and get more attention—and sell more products. Among the tips
revealed are • eight headlines that work—and how to use them • eleven ways to make your copy more readable • fifteen
ways to open a sales letter • the nine characteristics of successful print ads • how to build a successful freelance
copywriting practice • fifteen techniques to ensure your e-mail marketing message is opened This thoroughly revised
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third edition includes all new essential information for mastering copywriting in the Internet era, including advice on Weband e-mail-based copywriting, multimedia presentations, and Internet research and source documentation, as well as
updated resources. Now more indispensable than ever, The Copywriter's Handbook remains the ultimate guide for
people who write or work with copy. "I don't know a single copywriter whose work would not be improved by reading this
book." —David Ogilvy
"We ordered coffee, cut open a human brain and discovered the secret of persuasive copywriting." A chance encounter with a
neuroscientist showed Andy Maslen that his belief in the power of emotion was founded on hard science. Over coffee, the two
discussed brain anatomy and the reason-defying power of human emotions. Andy's subsequent research led him to realize that
the way people think and feel hasn't changed since the time of cavemen. We make decisions on emotional grounds and rationalize
them later. Persuasive Copywriting takes you deep inside customers' brains. You'll learn the relationship between selling and
storytelling, and the market-tested techniques that get people to engage with, and be persuaded by, your copy. Use it to modify
people's behaviour by tapping into their deepest psychological drives. Gain copywriting confidence: This course-in-a-book explains
the neuroscience behind our appetite for stories. It demystifies advanced copywriting skills with examples, exercises and tips. And
it helps you hone your skills with easy-to-use tools included in the book, and online... Features 13 real-world case studies; 25
psychological copywriting techniques; 75 practical exercises;125 words and phrases that trigger emotions ;125-question
copywriting quiz All help you improve your copywriting skills and perfect the emotion-driven sale. Who should buy Persuasive
Copywriting? Junior copywriters can use it to catch up with their more experienced peers. Senior copywriters can use it to stay
ahead of the game. Now you can employ this powerful psychological approach. This enjoyable book helps you find the right tone
of voice, avoid common copywriting traps and tap into customers' deepest drives. You'll find yourself writing enjoyable, compelling
copy that stands out in today's cluttered marketplace. Andy has achieved amazing results for his clients by focusing on stories and
their deep connection to customers' needs and wants. With this book by your side, you can too.
Includes "Love-Based Copywriting Method," the book that started a movement, and "Love-Based Copywriting System," voted one
of Small Business Forum's top 3 books every entrepreneur should read. The Love-Based Copywriting Philosophy is perfect for
anyone who is sick and tired of feeling like you need to use sales-y, slimy, inauthentic strategies to market your business. You
ABSOLUTELY can sell more with love, and these books shows you how! In Volume 1: "Love-Based Copywriting Method: The
Philosophy Behind Writing Copy That Attracts, Inspires and Invites," Michele explains why traditional marketing and copy sells with
fear (which is why it feels so awful) and how you can sell and market your business with love instead. In Volume 2, "Love-Based
Copywriting System: A Step-by-Step Process to Master Writing Copy That Attracts, Inspires and Invites," Michele rolls up her
sleeves and walks you through her exact, proven system that she has used over the years to help her clients sell nearly $50
Million worth of products and services using love. You'll discover exercises, examples, templates and more -- in fact, it's designed
to be a "copywriting course in a book." You'll get detailed, step-by-step teachings of everything from headlines to features and
benefits to presenting your offer and more, so if you follow along and complete the exercises, by the time you've finished, you've
got your copy created. This highly acclaimed series has been featured on numerous media outlets, including Forbes, CBS and
NPR. I wish I had Michele's books when I started my first business! The heart, soul and wisdom she shares - along with a deep
practical, tactical understanding of how 'Love Based' copywriting really works - is a rare and unique gift that any entrepreneur
needs to succeed. Too many of today's marketing tactics feel inauthentic and manipulative. Michele, and her books provide
another, much more aligned and authentic way to communicate your message, and your value, in a way that feels GREAT for
everyone involved and produces results for you, and your clients. Christine Kloser, award-winning author If you not only want to
love your copy and marketing but have your ideal clients love your copy and marketing, Michele's philosophy and system is just
what the doctor ordered! Lisa Sasevich, best-selling author of "Boost Your Sales: How to Use Irresistible Offers... Without Being
Salesy" As a heart-centered visionary who cares deeply about the people I'm here to serve, I know that marketing from a place of
love is essential. Michele PW is the perfect guide & mentor to allow us all to fully embrace our heart while enrolling people. Amy
Ahlers, Wake-Up Call Coach & Bestselling Author What readers are saying about the Love-Based Copy books: Love-Based
Copywriting offers an alternative to the kind of fear-based marketing that often feels so icky for both those creating it and those on
the receiving end. T.L. Cooper The message is excellent and will be a book I'll recommend to all my clients. Goodreads reader
Very impressed with this book. Filled with golden nuggets, it provides an excellent process for doing what the cover says: Writing
heart centered copy. Jessi Lohman I work in marketing and most of what I do involves copywriting. This method really helped me
lose the generic message and become more specific. The writing exercises are helpful. Can’t wait to read the rest of the series!
Goodreads reader Best copy about writing copy I have read. Christopher Sherrod
American advertising pioneer CLAUDE C. HOPKINS (1866-1932) is still renowned today for developing such marketing
innovations as coded coupons that could be used to track the success of varying offers. His methods are still prized for their
efficacy today. In this groundbreaking 1923 work, written after he retired as president and chairman of one of the world's biggest
ad agencies, Hopkins shares the secrets of successful marketing that are just as relevant today as they were almost a century
ago. Learn: . how advertising laws are established . the importance of just salesmanship . why businesses must offer service . mail
order advertising: what it teaches . what makes headlines effective . understanding customer psychology . how to use art in
advertising . how to use samples . the best way to test campaigns . the impact of negative advertising . and much more.
A fully revised and updated edition with writing prompts and challenges in every chapter Today’s writers need more spunk than
Strunk: whether it's the Great American e-mail, Madison Avenue advertising, or Grammy Award-winning rap lyrics, memorable
writing must jump off the page. Copy veteran Constance Hale is on a mission to make creative communication, both the lyrical and
the unlawful, an option for everyone. With its crisp, witty tone, Sin and Syntax covers grammar’s ground rules while revealing
countless unconventional syntax secrets (such as how to use—Gasp!—interjections or when to pepper your prose with slang) that
make for sinfully good writing. Discover how to: *Distinguish between words that are “pearls” and words that are “potatoes” *
Avoid “couch potato thinking” and “commitment phobia” when choosing verbs * Use literary devices such as onomatopoeia,
alliteration, and metaphor (and understand what you're doing) Everyone needs to know how to write stylish prose—students,
professionals, and seasoned writers alike. Whether you’re writing to sell, shock, or just sing, Sin and Syntax—now celebrating 20
years in print—is the guide you need to improve your command of the English language.
***Attract More Patients and Grow Your Dental Practice with Compelling Website Content*** Are you a dentist who wants to attract
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more patients and boost revenue? Do you want to be able to create amazing web content? There's a lot of competition in the
dental industry for new patients. Every day new websites appear, offering to make it attractive for potential customers to switch to
their practice. So, what's the secret to standing out from the crowd? The answer is compelling, engaging website content that
makes you stand out from every other dental practice out there. With Dental Copywriting Hacks: A Complete Blueprint to
Marketing and Growing Your Online Dental Practice you will get help with: ? Understanding your market ? How to position yourself
in the marketplace ? Action plans ? Developing a unique selling proposition ? Creating your homepage, team page, contact page &
service pages ? Keyword research ? Proven copywriting strategies ? Demonstrating your expertise ? And much more… Your dental
practice deserves to be seen among the crowd and positioned in exactly the right place to attract new customers. With Dental
Copywriting Hacks you can do all that to make sure your business is ready to take the next step to become truly profitable.
-------------------------------------------------------- Readers are saying... "This is a superb guide written on this subject." - Gena "A
succinct, handy guide that actually has much wider application." - Zipporah "The author clearly understands the dental marketing
profession and does an admirable job at helping dental practices to write better website copy and market themselves better online"
- Robert Grayson
WARNING: The Halbert Copywriting Method Part III is not a complete course on copywriting but... this short book is the best
source on editing sales copy ever created and critical to making more money in direct marketing. All the top copywriting courses
say it over and over.The power in your marketing comes from understanding your buyers but... All the professionalism comes from
polishing your copy to the point buyers can't stop reading/listening to your sales message until they have an uncontrollable urge to
buy. Nobody has ever covered the subject of editing copy to the degree outlined in this book and even the most seasoned ad
writers have been learning a lot from the secrets shared inside this instant classic. The Halbert Copywriting Method Part III reveals
the editing formulas and patterns found in the works of history's best copywriters and shows you how to inject hidden psychology
into your promotions few people have ever heard of but make no mistake. Even when it comes to the classic techniques explained
in this book, you will want to read every line because Bond puts a powerful new twist on even the most well-known editing
strategies. If The Halbert Copywriting Method Part III doesn't make you a better copywriter, nothing will. This simple to use formula
is great for... * Punching up your own copy* Smoothing out copy created using templates * Cleaning up ads generated by
copywriting software Once you have devoured this quick read, you can then start using the simple checklist at the back with a
complete understanding of how to create the famous "greased slide" effect which will add sales to all your promotions.
Discover the secrets of success behind Australia's top online businesses and maximise your own online potential Secrets of
Online Entrepreneurs is the ultimate ‘how to' guide for creating, building, and selling an online business. Packed with inspiring
stories of how some of Australia's most successful online entrepreneurs built their businesses, these internet mavericks will reveal
the secrets of their success and provide valuable insights into how anyone with a hobby, passion, or innovative business idea can
take advantage of the vast opportunities that a global market now offers. Whether you want to build an online business from
scratch or amplify your existing online presence, these hard-hitting interviews will give you the practical tools, tips, and strategies
you need to fast-track your business idea and take it from concept to completion. You'll discover what industries are ready for
disruption, how to spot a profitable niche, how to growth hack a database, why most online businesses fail, how to access a vast
array of free tools to help you get your online idea off the ground, and much more. Most importantly, you'll discover why there's
never been a better time to launch an online business. Discover the 7-step process for building an online business that will
exponentially increase your likelihood of success Learn how to measure, test, and evaluate demand for an online product or
service before you launch it Access the templates, cheat sheets, websites, and apps used by the entrepreneurs to build their
businesses and learn how you can apply them to your business too. Don't miss this next wave of industry disruption. Get on board
the internet express and snare a slice of the pie for what promises to be one of the most transformational times in business history.
WRITE MORE. SELL MORE. FASTER. For time-strapped entrepreneurs who need a ton of fast, emotionally-driven, highconverting content without investing more than one hour a week. (Yes, seriously.) A consistent flow of content without spending
hours writing, or paying a fortune hiring a copywriter? Your dream is about to come true. -You will generate a week's worth of
content for your blog, articles and social media posts in an hour. -You will create a month's worth of high-quality content in one day
(if you want). -Free up your time to do what you do best-run your business. -Confidence that every post is a winner. -Use written
articles as templates for new article ideas and save even more time. -Stand out as a leader and subject-matter expert in your field.
-Position yourself as THE expert- a professional whom other professionals come to for advice. -A tsunami of fiercely loyal followers
climbing the walls and stampeding each other waiting for you to drop the next content bomb that will change their life strategy.
-Develop a deep bond with clients when you share your stories. -Easy sales and few objections. -Never stressed about finding
new ideas for content. -More free time spent on those things that really need your complete focus. A Wild Guess. You're too busy
trying to keep up with the daily operations of your business that you don't have time to create content. Writing is a chore, and not
one you particularly enjoy doing. You don't really know what to write about. You always try in vain to write interesting content, but
no one ever comments or "likes" your stuff. You're stuck, you're frustrated and you're just not sure what to do about it. Ring a bell?
I've been in your shoes. Repeating the same patterns, day after day, working your butt off trying to get your business off the
ground. Where is the freedom everyone else keeps talking about and enjoying? When will it happen to you? Oh wait, that's right.
You're too busy to have it because you're stuck in a dark corner writing content. Maybe you're not an English major. Maybe you
don't enjoy writing content but you do enjoy spreading your message. And maybe you procrastinate in this area of your business
because you just don't want to or know how to create high-quality content that converts readers into cash clients. Let me say thisYou live in a home, right? You may own your home and everything in it, including the entire electrical system in that home. Does
that mean when there's a power shortage you dress in your dirtiest pair of overalls, rummage around in the attic and try to fix the
problem yourself? Of course not. In fact, you're not supposed to. You hire a professional to come out and fix it (cha-ching and
ouch!) because they have the knowledge, education, and skills to know how to do it without burning the house down. There's no
difference here. We're not all experts at all the same things, right? So it makes sense to hire a professional who can "fix" your
copy. But wait, there's a problem with that. A quality copywriter can cost you upwards of $1500+ PER JOB (and there's not even a
fun near-death electrical spark in sight.) So your only solution, if you want to draw in huge crowds of loyal followers to your
business is to do it yourself, BUT do it in a way that maximizes your time and the number of content pieces you can produce. Right
now. There's a reason why you're not building a fiercely loyal following. And that reason? Is a lack of high-quality content. Use this
book to write a TON of high-quality content FAST.
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* Learn the practice - not just the theory - of great copywriting* Checklists, exercises and mnemonics give you all the tools you need* Case
notes and concrete examples show you what works in real life
Master the world of dental marketing with this cutting-edge collection! Do you want to discover the best strategies for kickstarting your dental
marketing efforts? Looking for ways to build your client base, attract new patients, and master the online sphere? Want to learn first-hand
from an expert copywriter and experienced dentist? Then this bundle is for you! Inside this brilliant 3-in-1 book collection, you'll join bestselling author and dental marketing expert Alex Wong as he shares his years of dental marketing expertise. Breaking down the principal
strategies for creating an unforgettable online presence, driving traffic with a top-notch website, and writing viral blog content, this bundle is
perfect for any orthodontist, endodontist, periodontist, or anyone in the oral health field looking to expand their dental clinic and build their
business. Inside Dental Marketing Hacks, you'll uncover a powerful formula for mastering the art of online dental marketing, including: ? The
Secret To Identifying Your Perfect Target Audience ? Step-By-Step Instructions For Building Your Online Presence (Even If You're Not a
Tech-Y Person) ? Practical Ways To Get Your Dental Website Off The Ground For Less Than $200! ? Top Tips For Writing Emails That Sell
? And Ingenious Advertising Strategies To Kickstart Your Dental Practice! Inside Dental Copywriting Hacks, you'll find a complete blueprint for
crafting engaging, effective content to help you stand out from the crowd, including: ? How To Build Your "Action Plan" and Position Yourself
In The Market ? Surprisingly Simple Ways To Create Your Homepage, Team Page, Contact Page and More ? How To Do Keyword Research
Like a Pro ? Proven Copywriting Techniques To Hook Readers and Demonstrate Your Expertise ? And Much More... And inside Blogging
Hacks For Dentistry, you'll learn the essential steps for creating viral, must-read blog content to find more patients and grow your practice,
including: ? Tips and Tricks For Finding - and Engaging With - Your Target Readership ? Simple Ways To Generate an Entire Year's Worth of
Topics (So You Can Focus Less On Brainstorming and More On Dentistry) ? The Secret To Creating Attention-Grabbing Headlines ? EasyTo-Use Tools For Creating Profitable Keywords ? And How To Make Optimized, Shareable, and Viral Dental Blog Content! Whether you're
setting up your brand-new dental office for the first time, or if you're a seasoned professional looking to expand your skillsets and find more
patients, the ingenious lessons inside this bundle are specially designed to help you master your online presence, create compelling blog
content, and build an unforgettable website. Ready to supercharge your dental practice? Scroll up and buy now to get started!
Master the art of what to say in your funnels to convert your online visitors into lifelong customers in this updated edition from the $100M
entrepreneur and co-founder of the software company ClickFunnels. Your business is a calling. You've been called to serve a group of
people with the products, services, and offers that you've created. People come into your funnels looking for a solution to their problems. By
positioning yourself as an expert and learning how to tell your story in a way that gets people to move, you are able to guide people through
your value ladder, giving them the results they are looking for. This is how you change the lives of your customers, and this is how you grow
your company. Most people who put their products up for sale don't understand that their expertise is the key to actually selling the product.
Your story, why you created this offer, and why you started your movement are what initially get people to convert and then continue to stay
with you over time. Your message has the ability to change someone's life. The impact that the right message can have on someone at the
right time in their life is immeasurable. Your message could help to save marriages, repair families, change someone's health, grow a
company, or more . . . But only if you know how to get it into the hands of the people whose lives you have been called to change. Expert
Secrets will help you find your voice and give you the confidence to become a leader . . . Expert Secrets will show you how to build a
movement of people whose lives you can change . . . Expert Secrets will teach you how to make this calling a career.
A wise and entertaining guide to writing English the proper way by one of the greatest newspaper editors of our time. Harry Evans has edited
everything from the urgent files of battlefield reporters to the complex thought processes of Henry Kissinger. He's even been knighted for his
services to journalism. In Do I Make Myself Clear?, he brings his indispensable insight to us all in his definite guide to writing well. The right
words are oxygen to our ideas, but the digital era, with all of its TTYL, LMK, and WTF, has been cutting off that oxygen flow. The compulsion
to be precise has vanished from our culture, and in writing of every kind we see a trend towards more -- more speed and more information
but far less clarity. Evans provides practical examples of how editing and rewriting can make for better communication, even in the digital
age. Do I Make Myself Clear? is an essential text, and one that will provide every writer an editor at his shoulder.
A series of letters by history's greatest copywriter Gary C. Halbert, explaining insider tactics and sage wisdom to his youngest son Bond.Once
only available as part of a paid monthly premium, The Boron Letters are unique in the marketing universe and now they are a bona fide cult
classic among direct response marketers and copywriters around the world.The letters inside are written from a father to a son, in a loving
way that goes far beyond a mere sales book or fancy "boardroom" advertising advice...It's more than a Master's Degree in selling &
persuasion...it's hands-down the best SPECIFIC and ACTIONABLE training on how to convince people to buy your products or services than
I have ever read. The Boron Letters contain knowledge well beyond selling. The letters also explain how to navigate life's hurdles.This
marketing classic is personal and easily digestible. Plus... immediately after reading the first chapters, you can go out and make money and a
real, noticeable difference in your marketplace. There are very few successful direct response marketers (online or off) who don't owe
something to Gary Halbert...and for many of them, The Boron Letters is the crown jewel in their collection.Copywriters and marketers read
and re-read The Boron Letters over and over again for a reason.These strategies, secrets and tips are going to be relevant 5, 10, even 100
years from now because they deal honestly with the part of human psychology which never changes, how to convince and convert folks into
buyers.Bottom line? Read the first chapter. Get into the flow of Gary's mind. Then read the second. I dare you to NOT finish the entire darn
thing. After you put a few of the lessons into practice, you too will find yourself reading The Boron Letters again and again like so many of
today's top marketers.If you don't already have your copy get it now. I promise you won't regret it. My best,Lawton Chiles
Copywriting is part art, part science. It's also one of the most effective business skills you can learn. In fact, learning to write effective sales
copy will turn any dull campaign into a money-making machine. This book will teach you the insider strategies for writing drool-worthy
headlines, value propositions, product descriptions, and other material. It also contains a step-by-step writing process, swipe file resources,
and more.
People buy more and buy more happily when in good humor. Understanding humor and being able to effectively use it for your sales and
persuasion purposes is a powerful advantage--for any speaker, salesman or writer." Drawn from 30 years' experience as a popular
professional speaker, author of 13 books, columnist and advertising copywriter, Dan Kennedy looks at humor as an instrument of persuasion
and influence. Anyone--amateur--or pro--who must stand and deliver speeches, seminars, group sales presentations, serve as toastmaster,
or write advertisements, sales letters or newsletters will find fodder here, to be faster on their feet, more confident and adept at being funny
with a purpose. The book contains thoughtful insight but also simple shortcuts. Reading it, you'll get a better appreciation for the humor
around you and humor professionals who entertain you, and you’ll exit stage left with humor strategies and tricks you can use. Even if you're
not all that funny. Note: this book contains adult material and may not be suitable for minors. Or for the easily offended. From the author. . ."I
first titled this book "Mugging for Fun and Profit," but then thought better of it. Reminds me of Napoleon Hill being threatened by his publisher
with the title 'Use Your Noodle To Get The Boodle,' which Hill transformed to 'Think And Grow Rich.' Overnight. The power of a deadline and
desperation. And one of the all-time bestselling books on the subject of success the result. Anyway, unless you are just doing to hit 'em over
the head and drag them out into the desert to empty their pockets, I’d suggest, you need to know how to make 'em laugh.
Voted one of Small Business Forum's top 3 books every entrepreneur should read in 2015. If you're sick and tired of feeling like you need to
use sales-y, slimy, inauthentic strategies to market your business, then today may be your lucky day. Yes, you ABSOLUTELY can sell more
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with love, and this book shows you how! In Michele's first book, "Love-Based Copywriting Method," she explains why traditional marketing
and copy sells with fear (which is why it feels so awful) and how you can sell and market your business with love instead. In this book, "LoveBased Copywriting System," Michele rolls up her sleeves and walks you through her exact, proven system that she has used over the years
to help her clients sell nearly $50 Million worth of products and services using love. You'll discover exercises, examples, templates and more
-- in fact, it's designed to be a "copywriting course in a book." You'll get detailed, step-by-step teachings of everything from headlines to
features and benefits to presenting your offer and more, so if you follow along and complete the exercises, by the end of the book, you've got
your copy created. Also as a bonus, it includes a free workbook! "Love-Based Copywriting System" is a part of the Love-Based Business
series, which is an award-winning series that has been featured on numerous media outlets, including CBS and NPR. I wish I had Michele's
books when I started my first business! The heart, soul and wisdom she shares - along with a deep practical, tactical understanding of how
'Love Based' copywriting really works - is a rare and unique gift that any entrepreneur needs to succeed. Too many of today's marketing
tactics feel inauthentic and manipulative. Michele, and her books provide another, much more aligned and authentic way to communicate
your message, and your value, in a way that feels GREAT for everyone involved and produces results for you, and your clients. Christine
Kloser, award-winning author If you not only want to love your copy and marketing but have your ideal clients love your copy and marketing,
Michele's philosophy and system is just what the doctor ordered! Lisa Sasevich, best-selling author of "Boost Your Sales: How to Use
Irresistible Offers... Without Being Salesy" As a heart-centered visionary who cares deeply about the people I'm here to serve, I know that
marketing from a place of love is essential. Michele PW is the perfect guide & mentor to allow us all to fully embrace our heart while enrolling
people. Amy Ahlers, Wake-Up Call Coach & Bestselling Author What readers are saying about the Love-Based Copy books: Love-Based
Copywriting offers an alternative to the kind of fear-based marketing that often feels so icky for both those creating it and those on the
receiving end. T.L. Cooper The message is excellent and will be a book I'll recommend to all my clients. Goodreads reader Very impressed
with this book. Filled with golden nuggets, it provides an excellent process for doing what the cover says: Writing heart centered copy. Jessi
Lohman I work in marketing and most of what I do involves copywriting. This method really helped me lose the generic message and become
more specific. The writing exercises are helpful. Can’t wait to read the rest of the series! Goodreads reader Best copy about writing copy I
have read. Christopher Sherrod

The Everything Guide to Writing Copy is a step-by-step guide to writing effective copy for a variety of media including
print, web, radio, trade journals, and much more. Packed with tips and tricks used by the pros, this valuable resource
teaches you to promote products and services, build brands, and write copy that boosts your company’s bottom line.
Features expert strategies for you to: -Write compelling headlines, tag lines, and leads -Avoid common copywriting
mistakes -Strengthen brand development -Start a freelance copywriting business -Write copy for all media-print, radio,
TV, and websites Whether you’re a professional copywriter or just starting out, The Everything Guide to Writing Copy will
inspire you to create innovative, sales-generating advertising and marketing pieces.
If you're looking at this book, it's because you want to learn how to write words that transform into money. The truth is,
most folks think writing the way your English teacher forced you to is the way you should write to persuade others. That's
wrong. Dead wrong. In this book, you'll discover the proven and time-tested copywriting principles specifically designed
for beginners just getting started. You'll also get access to swipe files and templates you can use to get rolling right away.
This simple playbook will be your trusted guide as you go through the trenches of the direct-response marketing world.
How to Write Copy That SellsThe Step-By-Step System For More Sales, to More Customers, More OftenMorgan James
Publishing
Storytelling—how to catch and hold a reader’s interest through artful narration of factual material William E. Blundell, one
of the best writers on one of America's best-written papers—The Wall Street Journal—has put his famous Journal FeatureWriting Seminars into this step-by-step guide for turning out great articles. Filled with expert instruction on a complex art,
it provides beginners with a systematic approach to feature writing and deftly teaches old pros some new tricks about: ·
How and where to get ideas · What readers like and don’t like · Adding energy and interest to tired topics · Getting from
first ideas to finish article · The rules of organization · How—and whom—to quote and paraphrase · Wordcraft, leads, and
narrative flow · Self-editing and notes on style … plus many sample feature articles.
If you think financial health is beyond your reach, think again. I Will Teach You To Be Rich is the modern money classic
that has revolutionised the lives of countless people all over the world, teaching them how to effectively manage their
finances, demolish their debt, save better and get the most out of their bank accounts, credit cards and investments.
Now, Ramit Sethi, who has been described by Forbes as a 'wealth wizard' and by Fortune as 'the new finance guru', is
back with a completely revised second edition of I Will Teach You To Be Rich, updating it with new tools and insights on
money and psychology, along with fantastic stories of how previous readers have used the book to enrich their lives.
From crushing your debt and student loans to talking your way out of late fees, to dead simple investment strategies and
negotiating that big raise at work, this is the no-guilt, no-excuses, no-BS 6-week programme that will help you get your
finances where you want them to be.
Attract more patients and grow your dental practice with the ultimate dental marketing blueprint. Do you want to: Attract
more patients? Boost your practice’s revenue? Ensure your dental practice stands out from the crowd? There's a lot of
competition in the dental industry for new patients. Every day new websites appear, offering to make it attractive for
potential customers to switch to their practice. So, what’s the secret to stand out from the crowd? The answer is
compelling, engaging website content that makes you stand out from every other dental practice out there. In Dental
Content Marketing Hacks, you get two books for the price of one with Dental Copywriting Hacks and Blogging Hacks For
Dentistry, which will help you with: ? Understanding your market ? How to position practice in the marketplace ? Step-bystep action plans ? Developing a unique selling proposition ? Creating your homepage, team page, and service pages ?
Keyword research ? Proven copywriting and blogging strategies ? Demonstrating your expertise ? Creating attentiongrabbing headlines ? Optimizing your blog posts for Google ? How to make your blog posts go viral ? Plus, much more
The first book focuses on how to create compelling content for your website, while the second book shows you how to
create unique engaging blog posts that will attract the patients you need to make your practice a success. So, are you
ready to take your dental practice to the next level? Get this audiobook now and start making a success of your dental
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The most badass copywriting book. Discover the copywriting secrets that reached 200 million views and created a multimillion-dollar pipeline from 5X author and Top Quora Writer of 2017 & 2018, Josh Fechter.
This book will help you to make more money, serve more people, and increase your impact so you can change the world
in your own way. Few people on earth have studied and applied sales copy in more situations, for more people, and in
more businesses than Jim has. This book will teach you a skill that will pay you for the rest of your life.
This practical business guide tells you how to start a copywriting business, find clients, set up a work pipeline, handle time and
money, and survive and thrive on the freelance frontline. For journalists, creative writers and bloggers, by award-winning writer
Jules Horne of Texthouse
GET 44 YEARS OF ADVERTISING WRITING EXPERIENCE IN THE TIME IT TAKES TO READ THIS BOOK! You can learn to
write compelling advertisements that will make people notice them, read them, and act upon them. In fact, you can learn to write
such powerful advertisements that people actually go out and demand the product advertised and no other. How can you do this?
By using the same elements that have made top copywriters like Victor O. Schwab excel at their craft. How to Write a Good
Advertisement is a short course in writing powerful, hard-hitting copy that can help you make your products and services
irresistible to potential customers. This remarkable book has turned many novice mail order entrepreneurs into expert copywriters
and many experienced copywriters into masters of their trade. Whether you are new to the craft or have been writing copy for
years, your knowledge and practice of advertising fundamentals will determine the extent of your success. How to Write a Good
Advertisement presents these fundamentals from the perspective of a 44-year veteran in the copywriting business. Following
these proven techniques and tips, anyone can write professional advertisements that create a memorable image, pull in mailboxes
full of orders, or attract new customers to their service. LEARN HOW TO: Grab reader attention immediately Write compelling
copy that holds attention Write a call to action that’s difficult to refuse Design winning layouts Increase the number of orders
Convert more inquiries to orders GET ANSWERS TO IMPORTANT TECHNICAL QUESTIONS: Effective advertisement
length...use of color...smart media placement...and much more.
Book Design Made Simple gives DIY authors, small presses, and graphic designers-novices and experts alike-the power to design
their own books. It's the first comprehensive book of its kind, explaining every step from installing Adobe InDesign right through
to sending the files to press. For those who want to design their own books but have little idea how to proceed, Book Design Made
Simple is a semester of book design instruction plus a publishing class rolled into one. Let two experts guide you through the
process with easy step-by-step instructions, resulting in a professional-looking top-quality book
Great copy is the heart and soul of the advertising business. In this practical guide, legendary copywriter Joe Sugarman provides
proven guidelines and expert advice on what it takes to write copy that will entice, motivate, and move customers to buy. For
anyone who wants to break into the business, this is the ultimate companion resource for unlimited success.
If you want to sell more online - this book is for you. Written by an online copywriter, Winning Website Sales Letters -- How To
Create An Opening That Pulls Prospects In... A Message That Sells Them... And An Offer They Simply Can't Refuse is designed
to put the persuasive power of words to work -- so you sell more or your products and services by default. Yanik Silver said
"Winning Website Sales Letters is the real deal! If you want a proven blueprint for knocking out powerful web copy that sells, I
suggest you keep this guide by your computer. The resource simply walks you through the whole sales copy process and it
doesn't matter if you're a copy pro or newbie. Great job." Joe Vitale added "Get This! Great collection, wise insights, and enough
material here to inspire and educate the most seasoned online marketer!" Jo Han Mok stated "Huge fan of yours!! I don't think
anyone has created more "comprehensive" resources on copywriting than you have. U da man!!" And Terry Dean commented "I
think you did a great job teaching people how to write web copy that sells. Winning Website Sales Letters is one of the best
manuals I've ever seen on how to write effective, order producing copy in simple easy-to-use steps. I highly recommend it to
anyone who wants to sell online." Sound fundamentals are the secret to selling and this volume covers every necessary element in
detail. The result? You get copy that attracts attention... copy that fuels desire... and copy that sells like crazy.
This book one of the best investments you can make in your business. That's because SEO is capital. It's true. Search Engine
Optimization is as good as money in the bank. Why? Because you'll get your best leads and your best customers from SEO. The
best leads and the best customers are people who are actively looking for you. SEO makes sure they find you. But only if you do it
right.B2B SEO 2020 will show you exactly how to make sure the right people find you. By "right people," I mean the people who
will pay you money for your goods or services. This book tells you how to create SEO capital as efficiently and as effectively as
possible. I will show you how to make sure that the people who find you are leads you can close. The techniques I guide you
through will bring you lucrative customers and long-term clients. The kind of customers and clients who are likely to become your
advocates. I'll show you how to leverage your advocates to create more SEO capital for your business. Then that SEO capital
attracts more excellent leads that you can close. You will create a SEO machine for your business. By following the ten steps in
this guide, which are described completely in less than 100 pages or three hours of listening, your SEO machine will start strong
and it can keep building your business for months and years to come. You'll do this as cost-efficiently as possible. A big budget is
not required. In fact, for some of my clients I've generated a steady flow of high-quality leads--leads that became lucrative, longterm relationships--and it cost them nothing more than my fee.That's because SEO capital comes from marketing skill. If you know
what you're doing, skill alone can create plenty of new business. This book teaches you that skill.You could learn it by spending
hundreds of hours reading millions of words online. But if you're a business owner or marketing professional who would prefer to
use your time generating leads and making money, then this book is for you. B2B SEO 2020 gives you two things you can't get
from any other source:First, I tell you exactly the correct order in which to do things. This saves you a great deal of time, increasing
your return on your investment and creating more SEO capital sooner.Second, I tell you exactly how to execute each step as
efficiently as possible. That way, every minute you or your staff put into creating SEO capital is time well spent. To help you with
both of these things, you can get a free Workbook, a free Copywriting Guide, and a free Template at kortoom.io.I've been doing
this for over a decade, and I give you all the best practices that there are. I lay out the best path to excellence that will work today
and that will make sure you are positioned perfectly as things change over the course of 2020 and beyond. Let's get
started![Editor's Note: Important new information from Google became available in September 2019. This is the ONLY book that is
completely up to date.]Photo credits:- All images are from unsplash.comBook Cover - Photo by KAL VISUALS Movie Trailer:Page 6/7
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