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User experience (UX) strategy requires a careful blend of business strategy and UX design,
but until now, there hasn’t been an easy-to-apply framework for executing it. This hands-on
guide introduces lightweight strategy tools and techniques to help you and your team craft
innovative multi-device products that people want to use. Whether you’re an entrepreneur,
UX/UI designer, product manager, or part of an intrapreneurial team, this book teaches simpleto-advanced strategies that you can use in your work right away. Along with business cases,
historical context, and real-world examples throughout, you’ll also gain different perspectives
on the subject through interviews with top strategists. Define and validate your target users
through provisional personas and customer discovery techniques Conduct competitive
research and analysis to explore a crowded marketplace or an opportunity to create unique
value Focus your team on the primary utility and business model of your product by running
structured experiments using prototypes Devise UX funnels that increase customer
engagement by mapping desired user actions to meaningful metrics
Few organizations realize a return on their digital investment. They’re distracted by political
infighting and technology-first solutions. To reach the next level, organizations must realign
their assets—people, content, and technology—by practicing the discipline of digital governance.
Managing Chaos inspires new and necessary conversations about digital governance and its
transformative power to support creativity, real collaboration, digital quality, and online growth.
In today’s lightning-fast technology world, good product management is critical to maintaining
a competitive advantage. Yet, managing human beings and navigating complex product
roadmaps is no easy task, and it’s rare to find a product leader who can steward a digital
product from concept to launch without a couple of major hiccups. Why do some product
leaders succeed while others don’t? This insightful book presents interviews with nearly 100
leading product managers from all over the world. Authors Richard Banfield, Martin Eriksson,
and Nate Walkingshaw draw on decades of experience in product design and development to
capture the approaches, styles, insights, and techniques of successful product managers. If
you want to understand what drives good product leaders, this book is an irreplaceable
resource. In three parts, Product Leadership helps you explore: Themes and patterns of
successful teams and their leaders, and ways to attain those characteristics Best approaches
for guiding your product team through the startup, emerging, and enterprise stages of a
company’s evolution Strategies and tactics for working with customers, agencies, partners,
and external stakeholders
The book presents high-quality research papers presented at the 1st AUE International
research conference, AUEIRC 2017, organized by the American University in the Emirates,
held on November 15th-16th, 2017 in Dubai. The book is broadly divided into three sections:
Media and Smart Cities, Creative Technologies and Innovation, and Security Risks and
Strategic Challenges. The areas covered under these sections are cyber-psychology and
digital forensics, cloud RAN architecture, networking functions virtualization, e-Governance
and IoT semantic interoperability, ERP security, web-based application and problem-solving
skills, smart technologies and advertising, smart technologies for smart cities, smart adaptable
navigation systems, turbo codes for security key generation, technology advanced student
learning and mobile devices, big data security and privacy, multi-channel buffer enabled
technique, physiological signal acquisition in electro-oculography, blockchain and donationbased crowdfunding, smart city and framework development approach, news channel and
media education, UAE foreign policy, China-GCC relations, diplomacy in the Internet age,
intelligent cyber-security strategies, industry securities and strategic challenges, hybrid
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alliances and corporate security, security and privacy in smart cities, human computer
interaction and e-learning solution, complexity of smart cities governance. The papers included
in this book present insightful information on the most recent and relevant research, theories
and practices in the field, which aim for a sustainable future.
Web designers are no longer just web designers. To create a successful web product that's as
large as Etsy, Facebook, Twitter, or Pinterest–or even as small as a tiny app–you need to know
more than just HTML and CSS. You need to understand how to create meaningful online
experiences so that users want to come back again and again. In other words, you have to
stop thinking like a web designer or a visual designer or a UX designer or an interaction
designer and start thinking like a product designer. In this breakthrough introduction to modern
product design, Etsy Creative Director Randy Hunt explains the skills, processes, types of
tools, and recommended workflows for creating world-class web products. After reading this
book, you'll have a complete understanding of what product design really is and you'll be
equipped with the best practices necessary for building your own successful online products.
Product management has become a critical connective role for modern organizations, from
small technology startups to global corporate enterprises. And yet the day-to-day work of
product management remains largely misunderstood. In theory, product management is about
building products that people love. The real-world practice of product management is often
about difficult conversations, practical compromises, and hard-won incremental gains. In this
book, author Matt LeMay focuses on the CORE connective skills—communication, organization,
research, execution—that can build a successful product management practice across
industries, organizations, teams, and toolsets. For current and would-be product managers,
this book explores: Real-world tactics for facilitating collaboration and communication How to
talk to users and work with executives The importance of setting clear and actionable goals
Using roadmaps to connect and align your team A values-first approach to implementing Agile
practices Stories that convey realities of product management in the field Common behavioral
traps that turn good product managers bad
Content and media asset management systems are core back office applications of the
modern day broadcaster, yet there is little information available on the control and
management of these systems and how content can be delivered over a variety of different
channels: television, iTV, internet, webcasting, mobile phones and wireless PDAs. This book
explains the potential for applying asset management systems to content creation models for
distribution over a variety of outlets and the benefits gained from increased efficiency and
lowering of costs. Taking an unbiased view and focusing on core principles rather than specific
systems, David Austerberry presents the business case for digital asset management systems,
demystifies some assumptions regarding the technology and provides a thorough introduction
to the system components required, such as indexing, searching, middleware, database and
rightsmanagement and web portals.
With more than 500 new apps entering the market every day, what does it take to build a
successful digital product? You can greatly reduce your risk of failure with design sprints, a
process that enables your team to prototype and test a digital product idea within a week. This
practical guide shows you exactly what a design sprint involves and how you can incorporate
the process into your organization. Design sprints not only let you test digital product ideas
before you pour too many resources into a project, they also help everyone get on
board—whether they’re team members, decision makers, or potential users. You’ll know within
days whether a particular product idea is worth pursuing. Design sprints enable you to: Clarify
the problem at hand, and identify the needs of potential users Explore solutions through
brainstorming and sketching exercises Distill your ideas into one or two solutions that you can
test Prototype your solution and bring it to life Test the prototype with people who would use it

Content and media asset management systems are core back office applications of the
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modern day broadcaster, yet there is little information available on the control and
management of these systems and how content can be delivered over a variety of
different channels: television, iTV, internet, webcasting, mobile phones and wireless
PDAs. This book explains the potential for applying asset management systems to
content creation models for distribution over a variety of outlets and the benefits gained
from increased efficiency and lowering of costs. Taking an unbiased view and focusing
on core principles rather than specific systems, David Austerberry presents the
business case for digital asset management systems, demystifies some assumptions
regarding the technology and provides a thorough introduction to the system
components required, such as indexing, searching, middleware, database and
rightsmanagement and web portals. *Demystifies the underlying technologies of media
asset management *Explains the processes and operations involved in setting up a
media asset management system *Provides an unbiased view of the leading systems
"Nobody asked you to show up." Every experienced product manager has heard some
version of those words at some point in their career. Think about a company. Engineers
build the product. Designers make sure it has a great user experience and looks good.
Marketing makes sure customers know about the product. Sales get potential
customers to open their wallets to buy the product. What more does a company need?
What does a product manager do? Based upon Product School's curriculum, which has
helped thousands of students become great product managers, The Product Book
answers that question. Filled with practical advice, best practices, and expert tips, this
book is here to help you succeed!
A practical step by step guide to conceptualizing and building a successful Application
in this hyper-competitive digital world. The book is structured as per the Product
Management Lifecycle and covers the below using a Case Study based approach 1.
Detailed explanation of the Product Management Lifecycle stages 2. Tools and
Methodologies Product Managers and Technology Entrepreneurs use at each stage 3.
Expected Outcomes and Deliverables from each stage 4. Practical Case-based
illustrations to facilitate your understanding of the concepts If you are a budding
entrepreneur, a start-up or an organization looking forward to launching a new app, you
should follow the approach as described in the book for an all-encompassing and
comprehensive app launch! If you are planning to make a career in Digital Product
Management, then the book will help you in learning what would otherwise take years
of experience! Existing Product Management Professionals launching new Apps or new
features in existing Apps can benefit from the process, tools and methodologies
described in the book! Technology Consultants looking to make an enticing proposal for
their clients or looking for a great execution plan can simply create templates out of the
book!
This book provides comprehensive and up-to-date coverage of research on technical
and vocational education in China. It discusses various aspects that range from such
conventional topics as teaching at different levels, development history, regulations,
policies, curriculum, specialty setup, teaching, faculty and management; to the status
quo, transformation and current trends; as well as quantity expansion and quality
improvement, all of which highlight the unique characteristics of technical and
vocational education in China. This book is intended for researchers and graduate
students, and will also help international readers to grasp the general situation
Page 3/11

Acces PDF Digital Product Management Design Websites And Le Apps That
Exceed Expectations Voices That Matter
regarding technical and vocational education in China. Combining rich content and a
broad scope, the book will undoubtedly offer a valuable key to understanding China’s
technical and vocational education in the 21st century.
In addition to the classical needs, competition on the global market requires from
industry product innovations: quality, time to market, reduction of costs (Q,T,C). The
modern process networks of product development and manufacturing passing the
borders of countries and including several companies could not work without an
extensive use of information technology. This is going far beyond the former idea of
Computer Aided Design. Thus the 3'd Workshop on Current CAx-Problems did not
focus on functionalities or methods aiding design like in the first two workshops but on
"Digital Products - Living Data is the Future": problems of the virtual simulation of the
entire industrial process, starting with the development of a product and covering the
complete life cycle. The workshop aimed at bringing together the three groups: industry
(mainly automotive manufacturers), system suppliers, and fundamental research.
During the workshop, communication between these three groups had to be intensified,
and especially also among competing companies of the same branch to pave the way
for concerted actions, which are essential for all in the future.
This book constitutes the refereed proceedings of the IFIP TC 5 International
Conference on Digital Product and Process Development Systems, NEW PROLAMAT
2013, held in Dresden, Germany, in October 2013. The conference succeeds the
International Conference on Programming Languages for Machine Tools, PROLAMAT
2006, held in Shanghai, China in 2006. In order to demonstrate the new orientation
toward IT innovations, the acronym PROLAMAT has been changed into NEW
PROLAMAT and is now interpreted as Project Research on Leading-Edge Applications
and Methods for Applied Technology. The 42 revised papers were carefully reviewed
and selected for inclusion in the volume. They have been organized in the following
topical sections: digital product and process development; additive manufacturing;
quality management; standardization and knowledge management developments; and
simulation of procedures and processes.
"This book provides a valuable resource for promoting current academic discourse on
innovation in knowledge-intensive organizations and contexts"--Provided by publisher.
**2nd Edition** Building Digital Products has been completely refreshed with new
stories, new lessons/activities, and more! Building Digital Products is designed for the
new Product Manager who feels in way over their head, the experienced Product
Manager looking to step up his or her game, and the expert Product Manager who
understands that there is always more to learn. Building Digital Products maps the full
development cycle from problem identification to selling your solution to understanding
the right data to track. Additionally, the book includes supplemental sections on the top
100 tools for the Product Owner, an "Agile Urban Dictionary", and a case study on a
real digital product build. Step out of your comfort zone and into the world of the
Product Manager with Building Digital Products.
Digital factory is a comprehensive approach providing methodologies, models and tools that
support manufacturing enterprises in the rearrangement of their organizational structures to
deal with expected changes in manufacturing processes and markets. Digital Factory for
Human-oriented Production Systems investigates the impact of the digital factory through a
consideration of the entire product/process lifecycle, and the broad network of product
engineering, material and component suppliers, manufacturing equipment suppliers, and
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customers involved in current and next generation manufacturing. It covers the utilization and
integration of: human body ergonomics models; production system discrete event simulation;
3D/virtual and augmented reality visualization; collaborative design tools; automatic data
capture; and knowledge management systems based on semantic web ontologies integrated
by a continuous data management. The coverage of various types of factory and
manufacturing phases, representations and simulations allows researchers in academia and
industry to perform a dynamic analysis and up-to-date modeling of the processes involved.
Digital Factory for Human-oriented Production Systems describes the tools that allow a move
towards the integrated digital factory and underlines the business impact that companies can
obtain by adopting these tools. As well as benefiting international organizations, the proposed
methodologies and technologies have also been developed in order to facilitate their adoption
by small or medium-sized businesses, making them relevant to all product engineers and
managers who want improve the efficiency and effectiveness of their enterprises.
Digital Enterprise Technology (DET) is more than a concept. Companies arc facing new
challenges in a context where the references are mostly numerical. Nowadays, digital methods
and tools arc widely generalized. DET 2008 allowed excellent exchanges about "the collection
of systems and methods for the digital modelling and analysis of the global product
development and realisation process, in the context of lifecycle management". This book of
proceedings gives a short vices of the keynotes and proposes the text of the papers that have
been presented during DET 2008. This gives a clear view of the actual state of the art and of
the industrial needs. This book of proceedings is organized with respect to the topics that were
addressed during the conference.
With the far-reaching global impact of the COVID-19 pandemic, the demand and the necessity
for digital enterprise transformation have accelerated exponentially. Management and
strategies for the adoption and wider usage of newer digital technologies for the transformation
of an enterprise through digital tools such as real-time video communications have shown that
people no longer need to be required to be physically present in the same place; rather, they
can be geographically dispersed. Technologies such as artificial intelligence, cloud computing,
digital banking, and cloud data have taken over tasks that were initially done by human hands
and have increased both the automation and efficiency of tasks and the accessibility of
information and services. Inclusion of all these newer technologies has shown the fast pace at
which the digital enterprise transformation is rapidly evolving and how new ecosystems are
reshaping the digital enterprise model. Disruptive Technology and Digital Transformation for
Business and Government presents interesting research on digital enterprise transformation at
different stages and across different settings within government and industry, along with key
issues and deeper insights on the core problems and developing solutions and
recommendations for digital enterprise transformation. The chapters examine the three core
leaders of transformation: the people such as managers, employees, and customers; the
digital technology such as artificial intelligence and robotics; and the digital enterprise,
including the products and services being transformed. They unravel the underlying process
for management and strategies to fully incorporate new digital tools and technologies across all
aspects of an enterprise undergoing transformation. This book is ideally intended for
managers, executives, IT consultants, business professionals, government officials,
researchers, students, practitioners, stakeholders, academicians, and anyone else looking to
learn about new developments in digital enterprise transformation of business systems from a
global perspective.
Product Design Modeling using CAD/CAE is the third part of a four-part series. It is the first
book to integrate discussion of computer design tools throughout the design process. Through
this book, you will: Understand basic design principles and all digital design paradigms
Understand computer-aided design, engineering, and manufacturing (CAD/CAE/CAM) tools
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available for various design-related tasks Understand how to put an integrated system together
to conduct all-digital design (ADD) Provides a comprehensive and thorough coverage of
essential elements for product modeling using the virtual engineering paradigm Covers
CAD/CAE in product design, including solid modeling, mechanical assembly, parameterization,
product data management, and data exchange in CAD Case studies and tutorial examples at
the end of each chapter provide hands-on practice in implementing off-the-shelf computer
design tools Provides two projects showing the use of Pro/ENGINEER and SolidWorks to
implement concepts discussed in the book
Why are some products a hit while others never see the light of day? While there's no foolproof
way to tell what will succeed and what won't, every product has a chance as long as it's
supported by research, careful planning, and hard work. -Written by successful product
manager Marc Abraham, My Product Management Toolkit is a comprehensive guide to
developing a physical or digital product that consumers love. Here's a sample of what you'll
find within these pages: Strategies for determining what customers want-even when they don't
know themselves Clear suggestions for developing both physical and digital products Effective
methods to constantly iterate a product or feature Containing wisdom from Abraham's popular
blog, this book explores product management from every angle, including consumer analysis,
personnel management, and product evolution. Whether you're developing a product for a
small start-up or a multinational corporation, this book will prove invaluable.
This in-depth and helpful guide provides a wide range of resources and advice for anyone
considering a career in the digital industry. Resources include a detailed overview of the
various job sectors in the digital industry as well as key growth areas, CV tips, job seeking
advice and an extensive glossary of digital terms. This Guide To The Digital Industry is written
and published by Bubble Jobs, the multi-award winning job board and career portal for the
digital sector.
From three design partners at Google Ventures, a unique five-day process--called the
sprint--for solving tough problems using design, prototyping, and testing ideas with customers.
Digital Product ManagementDesign websites and mobile apps that exceed expectationsNew
Riders

Develop Java enterprise applications to meet the emerging digital standards using Java
EE 7 About This Book Build modern Java EE web applications that insert, update,
retrieve, and delete customer data with up-to-date methodologies Delve into the
essential JavaScript programming language and become proficient with front-end
technologies that integrate with the Java platform Learn about JavaServer Faces, its
lifecycle, and custom tags, and build exciting digital applications with the aid of
handpicked, real-world examples Who This Book Is For If you are a professional Java
engineer and want to develop well-rounded and strong Java Web Development skills,
then this book is for you. What You Will Learn Understand and apply updated
JavaServer Faces key features including HTML5 support, resource library constructs,
and pass through attributes Build web applications that conform to digital standards and
governance, and leverage the Java EE 7 web architecture Construct modern JSF
Forms that apply validation, add AJAX for immediate validation, and write your own
validators Augment a traditional web application with JSF 2.2 Flow Beans and Flow
Scope Beans Program single page applications including AngularJS, and design Java
RESTful back-end services for integration Utilize modern web frameworks such as
Bootstrap and Foundation in your JSF applications Create your own JSF custom
components that generate reusable content for your stakeholders and their businesses
In Detail Digital Java EE 7 presents you with an opportunity to master writing great
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enterprise web software using the Java EE 7 platform with the modern approach to
digital service standards. You will first learn about the lifecycle and phases of
JavaServer Faces, become completely proficient with different validation models and
schemes, and then find out exactly how to apply AJAX validations and requests. Next,
you will touch base with JSF in order to understand how relevant CDI scopes work.
Later, you'll discover how to add finesse and pizzazz to your digital work in order to
improve the design of your e-commerce application. Finally, you will deep dive into
AngularJS development in order to keep pace with other popular choices, such as
Backbone and Ember JS. By the end of this thorough guide, you'll have polished your
skills on the Digital Java EE 7 platform and be able to creat exiting web application.
Style and approach This book takes a step-by-step and detailed approach, coaching
you through real-world scenarios. The book's style is designed for those who enjoy a
thorough educational approach.
Whether you’re designing consumer electronics, medical devices, enterprise Web
apps, or new ways to check out at the supermarket, today’s digitally-enabled products
and services provide both great opportunities to deliver compelling user experiences
and great risks of driving your customers crazy with complicated, confusing technology.
Designing successful products and services in the digital age requires a multidisciplinary team with expertise in interaction design, visual design, industrial design,
and other disciplines. It also takes the ability to come up with the big ideas that make a
desirable product or service, as well as the skill and perseverance to execute on the
thousand small ideas that get your design into the hands of users. It requires expertise
in project management, user research, and consensus-building. This comprehensive,
full-color volume addresses all of these and more with detailed how-to information, reallife examples, and exercises. Topics include assembling a design team, planning and
conducting user research, analyzing your data and turning it into personas, using
scenarios to drive requirements definition and design, collaborating in design meetings,
evaluating and iterating your design, and documenting finished design in a way that
works for engineers and stakeholders alike.
"This book covers a wide range of digital product management issues and offers some
insight into real-world practice and research findings on the technical, operational, and
strategic challenges that face digital product managers and researchers now and in the
next several decades"--Provided by publisher.
How do todays most successful tech companiesAmazon, Google, Facebook, Netflix,
Tesladesign, develop, and deploy the products that have earned the love of literally
billions of people around the world? Perhaps surprisingly, they do it very differently than
most tech companies. In INSPIRED, technology product management thought leader
Marty Cagan provides readers with a master class in how to structure and staff a
vibrant and successful product organization, and how to discover and deliver
technology products that your customers will loveand that will work for your business.
With sections on assembling the right people and skillsets, discovering the right
product, embracing an effective yet lightweight process, and creating a strong product
culture, readers can take the information they learn and immediately leverage it within
their own organizationsdramatically improving their own product efforts. Whether youre
an early stage startup working to get to product/market fit, or a growth-stage company
working to scale your product organization, or a large, long-established company trying
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to regain your ability to consistently deliver new value for your customers, INSPIRED
will take you and your product organization to a new level of customer engagement,
consistent innovation, and business success. Filled with the authors own personal
storiesand profiles of some of todays most-successful product managers and
technology-powered product companies, including Adobe, Apple, BBC, Google,
Microsoft, and NetflixINSPIRED will show you how to turn up the dial of your own
product efforts, creating technology products your customers love. The first edition of
INSPIRED, published ten years ago, established itself as the primary reference for
technology product managers, and can be found on the shelves of nearly every
successful technology product company worldwide. This thoroughly updated second
edition shares the same objective of being the most valuable resource for technology
product managers, yet it is completely newsharing the latest practices and techniques
of todays most-successful tech product companies, and the men and women behind
every great product.
Information technologies play a significant role in modern information-driven societies,
making a comprehensive understanding of digital media a fundamental requisite to
success. Cases on Usability Engineering: Design and Development of Digital Products
provides readers with case studies and real-life examples on usability methods and
techniques to test the design and development of digital products, such as web pages,
video games, and mobile computer applications. Students, lecturers, and academics
concentrating in computer science can use these cases to investigate how and why
usability can improve the design of digital technology, offering diverse technological
solutions that many academics have largely failed to disseminate. This book is part of
the Advances in Human and Social Aspects of Technology series collection.
Product management improves the odds that your web sites and apps will be
successful, and affirms the value that design brings to organizations and companies.
App stores overflow with apps, and the Web seems to have more sites, content, and
applications than people could possibly need. So how do you know that you are
designing things that will be useful and, ultimately, successful? That’s where product
management comes in. Use market research to identify problems that people and
organizations are really having, and then apply your creative and technical experience
to design digital products that meet those needs with high levels of customer
satisfaction Includes a foreword by Whitney Hess, founder and principal of the user
experience consultancy Vicarious Partners, and the author of the Pleasure & Pain blog
at www.whitneyhess.com/blog.
Your one-stop guide to becoming a product management prodigy Product management
plays a pivotal role in organizations. In fact, it's now considered the fourth most
important title in corporate America—yet only a tiny fraction of product managers have
been trained for this vital position. If you're one of the hundreds of thousands of people
who hold this essential job—or simply aspire to break into a new role—Product
Management For Dummies gives you the tools to increase your skill level and manage
products like a pro. From defining what product management is—and isn't—to exploring
the rising importance of product management in the corporate world, this friendly and
accessible guide quickly gets you up to speed on everything it takes to thrive in this
growing field. It offers plain-English explanations of the product life cycle, market
research, competitive analysis, market and pricing strategy, product roadmaps, the
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people skills it takes to effectively influence and negotiate, and so much more. Create a
winning strategy for your product Gather and analyze customer and market feedback
Prioritize and convey requirements to engineering teams effectively Maximize revenues
and profitability Product managers are responsible for so much more than meets the
eye—and this friendly, authoritative guide lifts the curtain on what it takes to succeed.
Advances in Design examines recent advances and innovations in product design
paradigms, methods, tools and applications. It presents fifty-two selected papers which
were presented at the 14th CIRP International Design Seminar held in May 2004 as
well as the invited keynote papers. Dr. Waguih ElMaraghy was the conference Chair
and Dr. Hoda ElMaraghy was on the program committee. The International Institution
for Production Research (CIRP), founded in 1951, is the top production engineering
research college worldwide. The CIRP is subdivided into Scientific and Technical
Committees (STC’s) which are responsible for coordinating cutting-edge research as
well as holding highly regarded annual international seminars to disseminate the
results. The CIRP "Design" STC meeting is the forum in which the latest developments
in the design field are presented and discussed. The Springer Series in Advanced
Manufacturing publishes the best teaching and reference material to support students,
educators and practitioners in manufacturing technology and management. This
international series includes advanced textbooks, research monographs, edited works
and conference proceedings covering all subjects in advanced manufacturing. The
series focuses on new topics of interest, new treatments of more traditional areas and
coverage of the applications of information and communication technology (ICT) in
manufacturing.
Create a winning game plan for your digital products with Strategize: Product Strategy
and Product Roadmap Practices for the Digital Age. Using a wide range of proven
techniques and tools, author Roman Pichler explains how to create effective strategies
and actionable roadmaps to help you maximize your chances of creating successful
products. Written in an engaging and no-nonsense style, Strategize offers practical
advice and valuable examples so that you can apply the practices directly to your
products. Comprehensive and insightful, the book will enable you to make the right
strategic decisions in today’s dynamic digital age. Praise for Strategize: "Strategize
offers a comprehensive approach to product strategy using the latest practices geared
specifically to digital products. Not just theory, the book is chock-full of real-world
examples, making it easier to apply the principles to your company and products.
Strategize is essential reading for everyone in charge of products: product executives,
product managers, and product owners." Steve Johnson, Founder at Under10
Consulting, author, speaker, consultant, guitar player. "Whether you are new to product
management or an experienced practitioner, Strategize is a must read. You are
guaranteed to get new ideas about how to develop or improve your product strategy
and how to execute it successfully. It’s an essential addition to every product
manager’s reading list." Marc Abraham, Senior Product Manager at
Notonthehighstreet.com. "Roman Pichler’s latest book provides essential guidance for
all product owners and anyone involved in product strategy or roadmapping. I highly
recommend it." Mike Cohn, Author of Succeeding with Agile, Agile Estimating and
Planning, and User Stories Applied
Learn how the top CG film, computer game and web development companies have
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saved significant time and money on their projects by optimizing digital asset
management systems and streamlining production processes. Also included is a
product overview with 28 detailed descriptions of software solutions, including
screenshots and prices, as well as a practical assessment of their suitability for different
industries & project sizes.
Pixels use electricity, and a lot of it. If the Internet were a country, it would be the sixth
largest in terms of electricity use. That’s because today’s average web page has
surpassed two megabytes in size, leading to slow load times, frustrated users, and a lot
of wasted energy. With this practical guide, your web design team will learn how to
apply sustainability principles for creating speedy, user-friendly, and energy-efficient
digital products and services. Author Tim Frick introduces a web design framework that
focuses on four key areas where these principles can make a difference: content
strategy, performance optimization, design and user experience, and green hosting.
You’ll discover how to provide users with a streamlined experience, while reducing the
environmental impact of your products and services. Learn why 90% of the data that
ever existed was created in the last year Use sustainability principles to innovate,
reduce waste, and function more efficiently Explore green hosting, sustainable business
practices, and lean/agile workflows Put the right things in front of users at precisely the
moment they need them—and nothing more Increase site search engine visibility,
streamline user experience, and make streaming video more efficient Use Action Items
to explore concepts outlined in each chapter
Collaborative design has attracted much attention in the research community in recent
years. With increasingly decentralized manufacturing systems and processes, more
collaborative approaches and systems are needed to support distributed manufacturing
operations. "Collaborative Design and Planning for Digital Manufacturing" presents a
focused collection of quality chapters on the state-of-the-art research efforts in the area
of collaborative design and planning, as well as their practical applications towards
digital manufacturing. "Collaborative Design and Planning for Digital Manufacturing"
provides both a broad-based review of the key areas of research in digital
manufacturing, and an in-depth treatment of particular methodologies and systems,
from collaborative design to distributed planning, monitoring and control. Recent
development and innovations in this area provide a pool of focused research efforts,
relevant to a wide readership from academic researchers to practicing engineers.
The field of librarianship has undergone traumatic shifts (mostly downward) due to the
global financial meltdown that began in 2008. This title addresses the ripple effects of
the economic recession from the point of view of librarianship, the need for advocacy,
and the necessity to tout the value that libraries bring to their communities.
It’s easier than ever to build a new product. But developing a great product that people
actually want to buy and use is another story. Build Better Products is a hands-on, stepby-step guide that helps teams incorporate strategy, empathy, design, and analytics
into their development process. You’ll learn to develop products and features that
improve your business’s bottom line while dramatically improving customer experience.
This book constitutes the refereed proceedings of the International Conference on
Artificial Intelligence and Computational Intelligence, AICI 2012, held in Chengdu,
China, in October 2012. The 163 revised full papers presented were carefully reviewed
and selected from 724 submissions. The papers are organized in topical sections on
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applications of artificial intelligence; applications of computational intelligence; data
mining and knowledge discovering; evolution strategy; intelligent image processing;
machine learning; neural networks; pattern recognition.
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