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Entrepreneurship The Art Science And Process For Success
'A wise, exciting and life-changing book' Arianna Huffington, author of Thrive 'In this incisive book, Christian Busch
reveals that luck isn't always dumb. People who can see what others don't - who are awake to the high probability of the
improbable - can achieve and contribute in ways their more blinkered colleagues cannot. The Serendipity Mindset is a
bracing and hopeful antidote to a world addicted to efficiency and control' Daniel H. Pink, bestselling author of When and
Drive 'How to create the opportunities for a successful and fulfilling life? Christian Busch shows convincingly that it's more
than blind luck in The Serendipity Mindset, which offers excellent practical guidance for all' Paul Polman, former CEO of
Unilever and co-founder of IMAGINE ___________________________________________ What if being lucky was a
skill that you could master and share with other people? Modern life is full of chance encounters, changing plans, delayed
journeys, human errors and other mishaps. So, what if we use such unpredictability to our advantage? Dr Christian
Busch has spent a decade exploring how, if acted upon, unexpected encounters can enhance our worldview, expand our
social circles and create new professional opportunities. In this book, Christian reveals the secrets behind the hidden
force that rules the universe: serendipity. The Serendipity Mindset is a revolutionary, well-researched exploration of a wellresearched and essential life skill that we can all develop in a few simple steps. By learning to identify, act on and share
serendipity, we can use uncertainty as a pathway to more joyful, purposeful and successful lives. From couples who first
interacted during chance encounters to businesspeople who invented multi-million ideas after a best-laid plan misfired,
Christian has studied hundreds of subjects who improved their lives by learning to see opportunities in the unexpected.
Many heart-felt entrepreneurs struggle to make a living, a profit, and a difference, without pulverizing themselves to
powder in the process! We often make business harder than it has to be, leaving ourselves frustrated and depleted. To
offer clients authentic and effective solutions for better lives, we first must live it! We cannot ignore self and expect to be
happy, productive, and influential. We must recover from self-sabotage and lay the foundations to springboard into
success. The Art & Science of Loving Yourself First shows you how! In this book, Business and Lifestyle Designer Margo
DeGange gathers the wisdom of 14 inspiring and motivating Success Mentors from many industries, to help you love
yourself as you grow your business or ministry, and develop your life-work. It's full of truths, tips, and action-steps to
purposefully design a life rich in gratitude, peace, and abundance. It's possible to reach high levels of success without
giving away more of yourself than is fitting or appropriate. You can brilliantly run your business or ministry without
sacrificing your essence or well-being, and attract the people, clients, sales, and money you desire. Go beyond self-help,
the Law of Attraction, or work-life balance. You've thought about marketing your business, but have you considered
branding your home interior and office environments, so they become supportive spaces that empower your mission,
goals and lifestyle? Have you laid hold of a healthy self-leadership and self-care plan for peak-performance that's full of
hope and easy to do? Did you know that you can build solid connections and meaningful relationships online through
social media simplicity? It's all in the book! Learn to reflect, restore, and find clarity; simplify your life; set important
boundaries; navigate change and transition; gain visibility; build a team; create powerful systems; deal with setbacks; and
turn your fear into victory! Then live with passion and manifest your vision! The Art & Science of Loving Yourself First will
help you contribute to the world from a rewarding and energizing position of strength, self-worth, and value, as you
lovingly bring value to others.
This landmark research volume provides the first detailed history of entrepreneurship in Britain from the nineteenth
century to the present. Using a remarkable new database of more than nine million entrepreneurs, it gives new
understanding to the development of Britain as the world’s ‘first industrial nation’. Based on the first long-term wholepopulation analysis of British small business, it uses novel methods to identify from the 10-yearly population census the
two to four million people per year who operated businesses in the period 1851–1911. Using big data analytics, it reveals
how British businesses evolved over time, supplementing the census-derived data on individuals with other sources on
companies and business histories. By comparing to modern data, it reveals how the late-Victorian period was a ‘golden
age’ for smaller and medium-sized business, driven by family firms, the accelerating participation of women and the
increasing use of incorporation as significant vehicles for development. A unique resource and citation for future research
on entrepreneurship, of crucial significance to economic development policies for small business around the world, and
above all the key entry point for researchers to the database which is deposited at the UK Data Archive, this major
publication will change our understanding of the scale and economic significance of small businesses in the nineteenth
century.
The Art, Science and Business of Aromatherapy is your complete guide to aromatherapy. Kayla Fioravanti packed this
book with uncommon essential oil information that make this a must have book for candle makers, soap makers, crafters
and for aromatherapy enthusiasts of any level of experience. This book has something for you whether you have just
discovered aromatherapy or have been in the industry for years.
The Regulatory Technology Handbook The transformational potential of RegTech has been confirmed in recent years
with US$1.2 billion invested in start-ups (2017) and an expected additional spending of US$100 billion by 2020.
Regulatory technology will not only provide efficiency gains for compliance and reporting functions, it will radically change
market structure and supervision. This book, the first of its kind, is providing a comprehensive and invaluable source of
information aimed at corporates, regulators, compliance professionals, start-ups and policy makers. The REGTECH Book
brings into a single volume the curated industry expertise delivered by subject matter experts. It serves as a single
reference point to understand the RegTech eco-system and its impact on the industry. Readers will learn foundational
notions such as: • The economic impact of digitization and datafication of regulation • How new technologies (Artificial
Intelligence, Blockchain) are applied to compliance • Business use cases of RegTech for cost-reduction and new product
Page 1/6

Read Free Entrepreneurship The Art Science And Process For Success
origination • The future regulatory landscape affecting financial institutions, technology companies and other industries
Edited by world-class academics and written by compliance professionals, regulators, entrepreneurs and business
leaders, the RegTech Book represents an invaluable resource that paves the way for 21st century regulatory innovation.
Crowdfunding is becoming an increasingly popular method to finance projects of every kind and scale. This contributed
volume is one of the earliest books presenting scientific and research-based perspectives of crowdfunding, its
development, and future. The European Crowdfunding Network (ECN) and its scientific work group, together with FGF
e.V., invited both researchers and practitioners to contribute to this first state-of-the-art edited volume on crowdfunding in
Europe. This book contributes to a better comprehension of crowdfunding, encourages further fundamental research and
contributes to a systematization of this new field of research. The book also features expert contributions by practitioners
to enhance and complement the scientific perspective. This book can be used as a guideline and shall advance
classification in an emerging research field.
How can artist-scientist collaboration be of value to science and technology organizations? This innovative book is one of
the first to address this question and the emerging field of art-science collaboration through an organizational and
managerial lens. With extensive experience collaborating with and advising institutions to develop artist in residency
programs, the author highlights how art-science collaboration is such a powerful opportunity for forward-thinking
consultants, managers and institutions. Using real-life examples alongside cutting edge research, this book presents a
number of cases where these interactions have fostered creativity and led to heightened innovation and value for
organizations. As well as creating a blueprint for successful partnerships it provides insights into the managerial and
practical issues when creating art-science programs. Invaluable to scholars and practitioners interested in the potential of
art-science collaboration, the reader will be shown how to take an innovative approach to creativity in their organization
or research, and the ways in which art-science collaborations can mutually benefit artists, scientists and companies alike.
The Psychology of Entrepreneurship: New Perspectives is an update of the earlier landmark volume in the Society for
Industrial and Organizational Psychology Organizational Frontiers Series. This new book takes stock of the advances in
the field of the psychology of entrepreneurship with all new chapters and presents the latest findings on traditional topics,
such as cognition, motivation, affect, personality, and action. The Psychology of Entrepreneurship: New Perspectives
compiles research of the most prolific scholars in the field to produce an overview of the most important psychological
topics relevant to entrepreneurship. It includes novel insights into topics such as entrepreneurial cognition,
intrapreneurship and innovation, leadership, entrepreneurial competencies, action theory, entrepreneurship training, and
the process of entrepreneurship. Additionally, the updated volume presents new topics that have become more and more
important in entrepreneurship research. These topics include affect, clinical psychology and disorders, biological
correlates of entrepreneurship, entrepreneurial teams, culture, identity, starting capital, failure and exit, contextual factors,
age and demographic change, evidence-based entrepreneurship, and entrepreneurs’ well-being. With a collection of
authors comprising experts who have developed the field over the last decade, The Psychology of Entrepreneurship:
New Perspectives is vital to all students, scholars, and instructors interested in staying abreast of the most current, novel
research and insights into the psychology of entrepreneurship.
Mingle to Millions is a roadmap to developing the right mindset, in order to build solid business relationships with others.
Entrepreneurship in context has been described as the third wave in entrepreneurship research. Accordingly, specific socio-economic,
political, market, and institutional contexts are key to fostering, enabling, and enacting entrepreneurial activity and behaviours. These
contexts shape everyday entrepreneurship experiences. This book is based on the premise that how gender is articulated within the
entrepreneurial debate has to acknowledge context. However, context is not a construct that only applies to those economies and situations
that differ from the presumed norm of Western developed nations. Adopting a more critical appraisal of how context is positioned within
current theorizing around gender and entrepreneurial behaviours offers potential to progress debate whilst acknowledging that competing and
contrasting contextual influences require clearer recognition. This book, therefore, has the potential to unearth credible and robust
approaches to further examining contextualisation and women entrepreneurship that advances new insights. By exploring and examining how
contextual influences shape women’s entrepreneurship, this book challenges the assumption that women entrepreneurship is the same
throughout the world. It will be of value to researchers, academics, and students with an interest in entrepreneurship, political economy,
economics, and public policy.
Within mainstream scholarship, it’s assumed without question that entrepreneurship and entrepreneurship education are desirable and
positive economic activities. Drawing on a wide range of theoretical approaches and political-philosophical perspectives, critical
entrepreneurship studies has emerged to ask the questions which this assumption obscures. Students of entrepreneurship need to
understand why and how entrepreneurship is seen as a moral force which can solve social problems or protect the environment, or even to
tackle political problems. It is time to evaluate how such contributions and insights have entered our classrooms. How much – if any – critical
discussion and insight enters our classrooms? How do we change when students demand to be taught "how to do it", not to be critical or
reflexive? If educators are to bring alternative perspectives into the classroom, it will entail a new way of thinking. There is a need to share
ideas and practical approaches, and that is what the contributions to this volume aim to do and to illuminate new ways forward in
entrepreneurship education.
Timely, practical, comprehensive manual for financing entrepreneurial ventures, with a strong European perspective.
The discussion around whether entrepreneurship can be taught is becoming obsolete as the number of entrepreneurship courses,
specializations and degrees is rising at an unprecedented rate all over the world and the demand for entrepreneurial education teachers or
instructors is constantly growing. The global community of entrepreneurial education proponents is enthusiastic about the possibility of
spreading the idea of entrepreneurship, as it is believed to benefit societies and economies in addition to influencing human development on
an individual level. The fervour is nurtured by public policies and the development of an enterprising culture in the public discourse. In this
discourse, entrepreneurship is treated as a panacea for numerous social and economic problems. This book is a solid reference point for all
who are interested in conducting research on entrepreneurial education or engaged in teaching entrepreneurship. It is a compendium of
knowledge about entrepreneurial education as a research field, seen from the perspective of the last four decades, its complete
contemporary history. It reviews the progress of the field from the outset to the present in terms of its socio-economic context, changes in the
academic community, but also its research focus and methodological development. This uniquely comprehensive book is a resource of both
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knowledge on entrepreneurial education research and inspiration for future studies within the field. This timely and relevant book provides
practical insights for educators when developing their teaching practice and will be of interest to entrepreneurship educators and
entrepreneurship education researchers.
"Mindset for Business: The Art and Science of Sound Decisions" is written by the book writing coach and best-selling author of "Mindset for
Authors: How to Overcome Perfectionism, Procrastination, and Self-Doubt" - Jane Turner. It looks at business from the point of view of the
Hero's Journey and includes strategies to get out of a fixed mindset into a growth mindset, and how to avoid getting stuck in unresourceful
states like overwhelm, confusion, and people pleasing. Jane's inspirational story of starting her own business off the back of her first book
after being made redundant at the age of 52 is truly inspirational. This book is a clarion call for anyone who is feeling like it's time for them to
step up and step into their full potential. ?
The development of entrepreneurial abilities in people with dyslexia is a subject of great interest. It has gained increasing importance in
economically difficult times because of its potential for the development of new business opportunities. This book brings together
contributions from researchers, educators, and entrepreneurs with dyslexia, investigating this subject from many perspectives. Is there
something different in the profile of a person with dyslexia that supports the development of entrepreneurship? This book aims to draw out
key themes which can be used in education to motivate, mentor, and create the business leaders of tomorrow. It offers a fundamental text for
this area of study with a comprehensive, international examination of its topic. It includes views by new and established international writers
and researchers, providing up-to-date perspectives on entrepreneurship, dyslexia, and education. It is accessible to read, to understand, and
to learn from, and is suitable for recommended reading for graduate and postgraduate students. The diverse views and perspectives
demonstrated in this book make it as relevant as possible for a wide group of readers. It informs study in the fields of business and dyslexia,
and will be of interest to educators, researchers, and to anyone interested in the overlap of entrepreneurship and dyslexia.
‘Business transfer’ refers to the transfer of ownership and leadership from one or more outgoing owner-manager(s) to one or more incoming
owner-manager(s). Apart from all the company's material assets, it presupposes that information, relationships, know-how and social capital
are also transmitted from one to the other. While much of the research on entrepreneurship has focused on new business ventures, few
studies have considered business transfers as an alternative way of embarking on entrepreneurial activities. Business Transfers, Family
Firms and Entrepreneurship provides the international community with a more comprehensive state-of-the-art of business transfer studies,
which will enrich readers’ understanding. The business transfer is examined through different prisms: family businesses, internal business
transfers to employees, external business transfers, and woman in business transfers. This book deals with business transfer as a whole,
following a logic of continuity and sustainability for the transferred firm. It offers a refreshing point of view on business transfers, in terms of
both the process and the actors, and from both the seller’s and the buyer’s sides. It presents the research on all types of business transfer
including internal and external transfers and will be of interest to researchers, academics, and students in the fields of entrepreneurship, small
business management, family business, and strategic management. It can also be instructive for practitioners and stakeholders involved in a
business transfer.
The, Art, Science and Business of Aromatherapy is a complete guide to aromatherapy written by an industry insider, Kayla Fioravanti. It is
packed with uncommon essential oil information that makes this book a must have for essential oil enthusiasts, candle makers, soap makers
and cosmetic manufacturers of any level or experience. Inside, you will find something for everyone, whether you have just discovered
aromatherapy or have been in the industry for years. Kayla discovered aromatherapy in 1998 and has been in the aromatherapy industry as
an aromatherapist, supplier, educator, speaker, cosmetic formulator, student and author ever since. Kayla has been an outspoken advocate
for small businesses, for the safe use of essential oils and for honest practices within the industry. The Art, Science and Business of
Aromatherapy is a research driven-fluff-free-resource, vital to an aromatherapy education. This second edition bolsters the business of
aromatherapy section, updates critical industry information, expands further into the modern history of aromatherapy, provides updated
essential oil safety information, broadens the anatomy and physiology information and so much more. This book was written for anyone who
needs to increase their knowledge of fine art, in depth chemistry and the business foundations of aromatherapy. Kayla loves to research
complex problems, dissect the information to its smallest component and then write it to her readers in every day, understandable English.
Her easy-peasy style makes learning fun.
What are you waiting for? Whether you’re dreaming about starting a business, learning about entrepreneurship or on the brink of creating a
new opportunity right now, don’t wait. Open this updated bestseller. Inside you’ll find everything you need, including: a new and popular way
to learn about and to practice entrepreneurship. new practical exercises, questions and activities for each step in your process. specific
principles derived from the methods of expert entrepreneurs. over seventy updated case briefs of entrepreneurs across industries, locations
and time. new applications to social entrepreneurship, technology and to large enterprises. plentiful connections to current and foundational
research in the field (Research Roots) brand new chapter on "The Ask" - strategies for initiating the process of co-creating with partners data
that will challenge conventional entrepreneurship wisdom a broader perspective on the science of entrepreneurship In this vibrant updated
edition, you will find these ideas presented in the concise, modular, graphical form made popular in the first edition, perfect for those learning
to be entrepreneurs or those already in the thick of things. If you want to learn about entrepreneurship in a way that emphasizes action, this
new edition is vital reading. If you have already launched your entrepreneurial career and are looking for new perspectives, take the effectual
entrepreneurship challenge! this book is for you. If you feel that you are no longer creating anything novel or valuable in your day job, and
you’re wondering how to change things, this book is for you. Anyone using entrepreneurship to create the change they want to see in the
world will find a wealth of thought-provoking material, expert advice and practical techniques in these pages and on the accompanying
website: www.effectuation.org So, what are you waiting for?
A learn-by-doing guide to developing, testing, and pitching a startup idea, balancing a pragmatic approach and rigorous academic content.
This innovative book offers a learn-by-doing guide to entrepreneurship that balances practical advice with rigorous academic content. It
introduces important concepts, provides highly engaging examples, and supplies the tools needed to put lessons into practice, creating a
research-supported, step-by-step reference for developing, testing, and pitching any startup idea. By integrating lean startup principles,
design thinking, and elements of the jobs-to-be-done framework, this combination textbook-workbook allows readers to choose for
themselves whether, or to what extent, to engage with theory. All of the book's ten chapters encourage hands-on effort, providing readers
with easy-to-follow steps, calls to action, and attainable milestones. Aspiring entrepreneurs will find this systematic approach to be more
efficient than haphazard trial and error, and much more likely to yield concrete results. Chapters begin with a "mini case," offering real-world
examples of each step in the process. These cases--all featuring entrepreneurs working outside the Silicon Valley bubble--include a meadery
operator that turned customers into advocates by designing compelling experiences and the development of a dating app for dog lovers that
found a unique niche in a crowded market. Throughout, readers are immersed in the activity of starting a business, guided not only through
the successful development of a startup but also to an understanding of the principles underlying entrepreneurship. The book can be used as
a text in undergraduate and graduate classes and as a reference by entrepreneurs and innovators.
The Age of Discontinuity: Guidelines to Our Changing Society describes the discontinuities that are changing the structure and the meaning
of economy, politics, and society. Major discontinuities exist in four areas: the knowledge technologies; changes in the world's economy; a
society of organizations; and the knowledge society. This book is organized into four parts encompassing 17 chapters. Each part represents
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the four areas of discontinuities. Part I highlights the growth in major industries and businesses, along with economic policies related to tax
incentives. Part II looks into the status of the global economy, the disparity between the rich and poor countries, and the concepts and
application of the economic theory demonstrating a closed economy controlled from within by national, monetary, credit, and tax policies. Part
III examines the changes in the political matrix of social and economic life. This part deals particularly with the theory of pluralism and
organizations, as well as the creation of socio-political reality. Part IV focuses on the changes in the cost center and the crucial resource of
the economy. Knowledge changes involve changes in labor forces and work. This book will prove useful to economists, public servants,
sociologists, and researchers.
Being a scientist has changed dramatically in recent times. Through patenting and commercialization, scientists today can develop their work
beyond a publication in a learned journal. Indeed, universities and governments are encouraging today's scientists and engineers to break
their research out of the laboratory and into the commercial world. However, doing so is complicated and can be daunting for those more
used to a research seminar than a boardroom. Start-ups are journeys into uncertainty and entrepreneurs are individuals who are comfortable
with uncertainty, thrive on challenges and are prepared to take risks. This book, written by experienced scientists and entrepreneurs, deals
with businesses started by scientists based on innovation and sets out to clarify for scientists and engineers the steps necessary to take an
idea along the path to commercialization and maximize the potential for success, regardless of the path taken. The difference between a
scientist and an entrepreneur is discussed as is the consequence to an enterprise of misunderstanding this difference. The various roles in
which an entrepreneur can act are discussed, as are the types of business that a scientist can start. The concept of patent protection is
explained as is the process of applying for a patent. The authors take the reader through the need for a business plan and give examples of
how such a plan might look. Fundraising is discussed at length with attention focussed on sources of funding and the technique of 'pitching'
for funds. Managing a start-up is explored and the function and roles within the management team are discussed.
Is it time to launch that new academic program? Here is the 'art' and 'science' of answering that question. Never has it been so critical for
academic leaders to adopt an entrepreneurial mindset. Traditional financial management approaches such as resource prioritization and/or
cutting one's way to sustainability are no longer sufficient long-term solutions. Successful academic leaders are outward-looking and have
developed a discipline around driving entrepreneurial growth in ways that live and further leverage the mission. We need provosts, deans,
and other academic leaders who are creative, willing to take intelligent risks, and ready to seek answers to questions like: "How can we do
this differently?" "What do we do really well that might be leveraged in new and unique ways?" "What market opportunities exist that we are
uniquely equipped to meet?" During her time as provost, Melissa Morriss-Olson has helped Bay Path University launch more than 20
successful new graduate programs over the past decade. In this comprehensive guide, Morriss-Olson will walk you through how to build and
sustain entrepreneurial growth in your academic enterprise.
How can management be developed to create the greatest wealth for society as a whole? This is the question Peter Drucker sets out to
answer in Innovation and Entrepreneurship. A brilliant, mould-breaking attack on management orthodoxy it is one of Drucker’s most
important books, offering an excellent overview of some of his main ideas. He argues that what defines an entrepreneur is their attitude to
change: ‘the entrepreneur always searches for change, responds to it and exploits it as an opportunity’. To exploit change, according to
Drucker, is to innovate. Stressing the importance of low-tech entrepreneurship, the challenge of balancing technological possibilities with
limited resources, and the organisation as a learning organism, he concludes with a vision of an entrepreneurial society where individuals
increasingly take responsibility for their own learning and careers. With a new foreword by Joseph Maciariello
The digital age has transformed business opportunities and strategies in a resolutely practical and data-driven project universe. This book is a
comprehensive and analytical source on entrepreneurship and Big Data that prospective entrepreneurs must know before embarking upon an
entrepreneurial journey in this present age of digital transformation. This book provides an overview of the various aspects of
entrepreneurship, function, and contemporary forms. It covers a real-world understanding of how the entrepreneurial world works and the
required new analytics thinking and computational skills. It also encompasses the essential elements needed when starting an
entrepreneurial journey and offers inspirational case studies from key industry leaders. Ideal reading for aspiring entrepreneurs,
Entrepreneurship and Big Data: The Digital Revolution is also useful to students, academicians, researchers, and practitioners.

The effective management of innovation and entrepreneurship is vitally important for managers, organisations and
governments. This concise textbook examines strategic approaches and concepts relevant for the effective management
of innovation and entrepreneurship, supported by practical insights from a variety of industry sectors. The book: •
Identifies the key challenges and dilemmas faced by managers and executives charged with leading, stimulating and
sustaining innovation within large complex organisations. • Explores the critical factors that drive entrepreneurial venture
creation and growth, including the search for opportunities, the management of risk and the evaluation of alternative
funding sources. • Considers how innovation and entrepreneurship can be facilitated through the development of
technology, knowledge, intellectual property and networks. Each chapter includes an essential summary of the key
points, a practical example focusing on innovation and entrepreneurship in action, discussion and reflection activities, as
well as further reading suggestions. Innovation and Entrepreneurship provides a practical and concise introduction for
executive education students studying MSc and MBA apprenticeship programmes, as well as supplementary reading for
postgraduate students studying modules on Innovation and Entrepreneurship.
EntrepreneurshipThe ART SCIENCE and PROCESS for SUCCESS 3E Ical Guide
Academics and practitioners from a range of institutions across Europe provide a cutting-edge, practical, and
comprehensive review on the financing of entrepreneurial ventures. From sourcing and obtaining funds, to financial tools
for growing and managing the financial challenges and opportunities of the startup, Entrepreneurial Finance: The Art and
Science of Growing Ventures is an engaging text that will equip entrepreneurs, students and early-stage investors to
make sound financial decisions at every stage of a business' life. Largely reflecting European businesses and with a
European perspective, the text is grounded in sound theoretical foundations. Case studies and success stories, as well
as perspectives from the media and from experts, provide real-world applications, while a wealth of activities give
students abundant opportunities to apply what they have learned. A must-have text for both graduate and undergraduate
students in entrepreneurship, finance and management programs, as well as aspiring entrepreneurs in any field.
The number of immigrants in the US science, technology, engineering, and mathematics (STEM) workforce and among
recipients of advanced STEM degrees at US universities has increased in recent decades. In light of the current public
debate about immigration, there is a need for evidence on the economic impacts of immigrants on the STEM workforce
and on innovation. Using new data and state-of-the-art empirical methods, this volume examines various aspects of the
relationships between immigration, innovation, and entrepreneurship, including the effects of changes in the number of
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immigrants and their skill composition on the rate of innovation; the relationship between high-skilled immigration and
entrepreneurship; and the differences between immigrant and native entrepreneurs. It presents new evidence on the
postgraduation migration patterns of STEM doctoral recipients, in particular the likelihood these graduates will return to
their home country. This volume also examines the role of the US higher education system and of US visa policy in
attracting foreign students for graduate study and retaining them after graduation.
"A handsome, beautifully produced compilation of meditations and exercises to inspire us to find joy and expand the
ways we engage with the people and places, the objects and tasks we encounter in our everyday lives"-Shaping Entrepreneurship Research: Made, as Well as Found is a collection of readings designed to support
entrepreneurship research. Focused on a worldview in which the future is open-ended and shapeable through human
action - i.e. "made", this collection reframes entrepreneurship as a science of the artificial rather than as a natural or
social science. It posits an open-ended universe for the making of human artifacts even if large swathes of nature and
society are not within the control of the people making them. The book explores the notion of "made" through 25
foundational readings - classics from the history of ideas. Organized into five sections, each classic is individually
introduced by the editors in one of five chapters written to explain its relevance and significance for a "made" view of
entrepreneurship. Readers will benefit from exposure to these classic ideas and ongoing research in a variety of areas
that fall somewhat outside the line-of-sight of traditional entrepreneurship research. Both individually and collectively, the
readings suggest opportunities to ask new questions and develop new ways of framing entrepreneurship research that
carry the discussion beyond worlds found to worlds made as well as found. The book is crafted to be valuable to three
groups of scholars: young scholars with limited or no access to research infrastructure but with a desire to participate in
deep conversations; young scholars with access to research infrastructure who also desire to listen-in on a different kind
of conversation; and established entrepreneurship scholars who are contemplating an alternative set of foundational
ideas to support their conversations in the discipline.
Entrepreneurship: A Small Business Approach takes a hands-on, problem-based learning approach that works through
real problems faced by entrepreneurs and small business owners. Using real-world scenarios and exercises throughout,
it puts the student in the roles of financial analyst, marketer, and business owner to find solutions. By drawing on the
most current environmental conditions and solid research, Entrepreneurship provides students with the necessary
foundation to design, start, and manage a small business.
Motivate, engage, and achieve lasting success with more effective performance management Managing Business
Performance offers a unique blueprint for achieving organisational excellence through improved productivity, efficiency,
engagement, and morale. With a unique approach that acknowledges the human aspect of performance management,
this book combines technical and social know-how to give you a solid framework for designing, configuring, and
managing performance improvement initiatives with sustainable results. You'll find practical models, techniques, and
tools that take you beyond management theory into advice that you can use, with clear explanations that steer you
toward the customisations that would best suit your organisation. International case studies illustrate these ideas in
action, providing an intimate look at how cultural differences impact management strategies, and insight into how they
can be managed. Organisational performance tools and techniques are well established, but many organisations will
never realise their full benefit. This book helps you get more out of your performance strategy by showing you how the
organisation's complex social nature impacts real-world outcomes, and how it can be used to drive better performance.
Blend technical and social management strategies Keep people motivated and engaged See better results with more
staying power Get the very best from your organisation Performance management strategies that fail to take people into
account are counterproductive. There's no better way to de-motivate, demoralise, and disengage the people upon whom
the organisation depends. Sustainable success requires a blended approach that utilizes the most effective science
within the art of people management, and Managing Business Performance gives you a solid foundation for better
business performance strategy.
This innovative new work by one of the country's leaders in industrial R & D management provides readers with the first quantative measures
for R & D success. Gilman emphasizes the time-dependent value of research dollars, defining research productivity--or inventivity--as the rate
of invention divided by the cost. Just as importantly, his book stimulates other questions regarding the R & D mission, including the meaning
and purpose of research, its relationship to market share, the limits of researchers, and what lessons can be learned from history.
This pioneering book explores the connections between art and artistic processes and entrepreneurship. The authors expertly identify several
areas and issues where research on art and artistic processes can inform and develop the traditional field of entrepreneurship research.
The hope and hype about African digital entrepreneurship, contrasted with the reality on the ground in local ecosystems. In recent years,
Africa has seen a digital entrepreneurship boom, with hundreds of millions of dollars poured into tech cities, entrepreneurship trainings,
coworking spaces, innovation prizes, and investment funds. Politicians and technologists have offered Silicon Valley–influenced narratives of
boundless opportunity and exponential growth, in which internet-enabled entrepreneurship allows Africa to “leapfrog” developmental stages
to take a leading role in the digital revolution. This book contrasts these aspirations with empirical research about what is actually happening
on the ground. The authors find that although the digital revolution has empowered local entrepreneurs, it does not untether local economies
from the continent's structural legacies. Drawing on a five-year research project, the authors show how entrepreneurs creatively and
productively adapt digital technologies to local markets rather than dreaming of global dominance, achieving sustainable businesses by
scaling based on relationships and customizing digital platform business models for African infrastructure challenge. The authors examine
African entrepreneurial ecosystems; show that African digital entrepreneurs have begun to form a new professional class, becoming part of a
relatively exclusive cultural and economic elite; and discuss the impact of Silicon Valley's mythologies and expectations. Finally, they
consider the implications of their findings and offer recommendations to policymakers and others.
Entrepreneurship: The Art, Science, and Process for Success, emphasizes three core tenets necessary to start an entrepreneurial venture:
The Art of turning an entrepreneurial venture into a success. The Science of practice as the heart of starting and running a successful
entrepreneurial venture. The Process that tie these two areas together into a coherent and organized business. With its adaptive learning
tools, students learn the art, science, and process of designing, starting, and managing a small business. Through its real-world approach,
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students are placed in the roles of a financial analyst, marketer, and business owners, and think critically to develop their plan to survive in
the ever-changing business world. Rather than have a chapter on designing a building a plan, the authors built the entire book around it so
that at the end of the course the students will have crafted their own business plans.
"This book presents a systematic and thorough means for students and potential entrepreneurs to think through their venture and the rich
range of concerns around it three core tenets to starting an entrepreneurial venture: 1. Science of practice as the heart of starting and running
a successful entrepreneurial venture. 2. Art of turning an entrepreneurial venture into a success. 3. Processes that tie these two areas
together into a coherent and organized business"-'Superb ... At a time when government action of any kind is ideologically suspect, and entrepreneurship is unquestioningly lionized, the book's
importance cannot be understated' Guardian According to conventional wisdom, innovation is best left to the dynamic entrepreneurs of the
private sector, and government should get out of the way. But what if all this was wrong? What if, from Silicon Valley to medical
breakthroughs, the public sector has been the boldest and most valuable risk-taker of all? 'A brilliant book' Martin Wolf, Financial Times 'One
of the most incisive economic books in years' Jeff Madrick, New York Review of Books 'Mazzucato is right to argue that the state has played
a central role in producing game-changing breakthroughs' Economist 'Read her book. It will challenge your thinking' Forbes
A deeply researched warning about how the digital economy threatens artists' lives and work—the music, writing, and visual art that sustain
our souls and societies—from an award-winning essayist and critic There are two stories you hear about earning a living as an artist in the
digital age. One comes from Silicon Valley. There's never been a better time to be an artist, it goes. If you've got a laptop, you've got a
recording studio. If you've got an iPhone, you've got a movie camera. And if production is cheap, distribution is free: it's called the Internet.
Everyone's an artist; just tap your creativity and put your stuff out there. The other comes from artists themselves. Sure, it goes, you can put
your stuff out there, but who's going to pay you for it? Everyone is not an artist. Making art takes years of dedication, and that requires a
means of support. If things don't change, a lot of art will cease to be sustainable. So which account is true? Since people are still making a
living as artists today, how are they managing to do it? William Deresiewicz, a leading critic of the arts and of contemporary culture, set out to
answer those questions. Based on interviews with artists of all kinds, The Death of the Artist argues that we are in the midst of an epochal
transformation. If artists were artisans in the Renaissance, bohemians in the nineteenth century, and professionals in the twentieth, a new
paradigm is emerging in the digital age, one that is changing our fundamental ideas about the nature of art and the role of the artist in society.
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