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Essentials of Marketing 5e provides a vibrant and accessible introduction to Marketing
providing concise and accessible coverage of: · traditional marketing techniques and
theories, · the practical and tactical decision-making processes involved in marketing, ·
up-to-date topics such as corporate social responsibility, social media and ethics. The
book takes a practical approach, with plentiful examples and up-to-date case studies,
complimented by a full range of online resources including video cases for every
chapter and new author podcasts making this book perfect for undergraduates taking a
one semester introductory marketing course.
The Marketing Book is everything you need to know but were afraid to ask about
marketing. Divided into 25 chapters, each written by an expert in their field, it's a crash
course in marketing theory and practice. From planning, strategy and research through
to getting the marketing mix right, branding, promotions and even marketing for small to
medium enterprises. This classic reference from renowned professors Michael Baker
and Susan Hart was designed for student use, especially for professionals taking their
CIM qualifications. Nevertheless, it is also invaluable for practitioners due to its modular
approach. Each chapter is set out in a clean and concise way with plenty of diagrams
and examples, so that you don't have to dig for the information you need. Much of this
long-awaited seventh edition contains brand new chapters and a new selection of
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experts to bring you bang up to date with the latest in marketing thought. Also included
are brand new content in direct, data and digital marketing, and social marketing. If
you're a marketing student or practitioner with a question, this book should be the first
place you look.
Accessible to students with no prior study of Marketing and from all different
backgrounds Brassington Essentials is a fun, up to date and interesting introduction to
Marketing. The book has a great feel, full of large colour photos and frequent interesting
cases from brands you will recognise, often with thought-provoking content that is
relevant to the reader and accompanied by leading-edge online learning supports in the
MyMarketingLab. Like Brassington's Principles of Marketing, this 'essentials' text brings
together theory and practice. It covers a wide range of applications, industries and
markets, exploring the way marketers must respond to those situations that demand an
innovative response. Written in a lively style with great design, Essentials of Marketing
is a concise, no-nonsense book, designed to contain all the essential information that
students need to understand when taking a short introductory course in Marketing.
Business Strategy Essentials You Always Wanted To Know prepares new managers
and leaders with the building blocks of business strategy. You will learn how to define
strategy, different levels of strategy for the business versus departments, and how to
plan tactics to implement those strategies. You are given tools to assist you with some
of the more challenging aspects of strategy such as environmental scanning, SWOT
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analysis, and strategy analysis. After you have learned how to execute some of these
strategies, you will learn what organization structures fit best with specific strategies.
These timeless elements of strategy will provide you the fundamentals with a 21st
century point of view. Business Strategy Essentials is part of the Management
Essentials series that helps working professionals moving into management roles. The
series addresses every aspect of business from HR to finance, marketing, and
operations. Each book includes fundamentals, important concepts, and well-known
principles, as well as practical applications of the subject matter.
Make it easy for students to understand: Clear, Simple Language and Visual Learning
Aids The authors use simple English and short sentences to help students grasp
concepts more easily and quickly. The text consists of full-colored learning cues,
graphics, and diagrams to capture student attention and help them visualize concepts.
Know Your ESM presents quick review questions designed to help students consolidate
their understanding of key chapter concepts. Make it easy for students to relate: Cases
and Examples written with a Global Outlook The first edition global outlook is retained
by having an even spread of familiar cases and examples from the world’s major
regions: 40% from American, 30% from Asia and 30% from Europe. Help students see
how various concepts fit into the big picture: Revised Framework An improved
framework characterized by stronger chapter integration as well as tighter presentation
and structure. Help instructors to prepare for lessons: Enhanced Instructor
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Supplements Instructor’s Manual: Contain additional individual and group class
activities. It also contains chapter-by-chapter teaching suggestions. Powerpoint Slides:
Slides will feature example-based teaching using many examples and step-by-step
application cases to teach and illustrate chapter concepts. Test Bank: Updated Test
Bank that is Test Gen compatible. Video Bank: Corporate videos and advertisements
help link concept to application. Videos will also come with teaching notes and/or a list
of questions for students to answer. Case Bank: Cases can be in PDF format available
for download as an Instructor Resource.
Step-by-step guidelines for successful marketing management! Designed for collegeand graduate-level marketing students, Marketing Management: Text and Cases is also
a valuable resource for anyone trying to market a product or service. This volume
integrates understandable marketing concepts and techniques with useful tables,
graphs, and exhibits. Three leading experts in marketing management teach you how
to market any business. Marketing Management: Text and Cases is divided into two
sections to accommodate a wide variety of interests. The first section is an essential
textbook that offers a complete overview of marketing management, and describes the
steps necessary for successful company-to-customer interaction. Each chapter comes
generously enhanced with tables and charts to clearly demonstrate the marketing
process from concept to implementation. Marketing Management: Text and Cases also
contains fifteen new case studies to challenge the more experienced marketing student
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as well as introduce the beginner to situations where the marketing process can be
demonstrated. These cases provide a wide variety of managerial situations for small,
medium, and large companies as well as entrepreneurial cases to expose readers to
the types of analyses needed for those examples. From the creation of a new
waterpark to marketing algae products, these case studies provide backgrounds,
histories, trend analyses, and data to reveal the companies’ situations and possible
solutions. This book is useful for training courses and valuable to university faculty and
students as well as business managers, CEOs, and entrepreneurs. Marketing
Management: Text and Cases covers essential managerial elements of marketing,
including: an overview of marketing in the new millennium, including basic definitions,
global marketing, and electronic marketing customer analysis—segmentation, market
grids, and market estimations competitive analysis—types of competition, gathering
intelligence, and marketing audits financial analysis—assessing revenue, cost,
profitability, and risk for marketing decisions marketing planning—both strategic planning
and operational perspectives evaluation and control of marketing activities including
sales, cost, and profit
Electronic Inspection Copy available for instructors here 'This is a fantastically well
written text which incorporates the latest thinking on strategic management. Striking a
balance between theory and application, it is extremely readable and loaded with a
wide range of case studies. An essential source for undergraduate, postgraduate and
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professional courses on strategic management.' Dr Tahir Rashid, Lecturer in Strategy
and Marketing, Salford Business School, University of Salford This exciting new
textbook is built on the belief that strategic management principles are more
straightforward than they seem. Unlike other textbooks, it does not overcomplicate the
discussion with enigmatic layers of theory or irrelevant perspectives from other
disciplines. Instead you will find focused, clearly articulated coverage of the key topics
of strategic management, encouraging critical reflection and deeper exploration on your
own terms. Fully developed to cover the essentials of any strategic management
course, this textbook not only creates understanding of the principles of strategy, but
shows you how to apply them constructively in the face of real-world practicalities.
Throughout the text, these principles are put into context with illustrations and examples
drawn from all over the world and from all kinds of organization - from Shell, Airbus and
Tesco to small and non-profit enterprises. With an emphasis on topical, distinctive and
engaging features, this text offers: - Over 120 short, topical case studies drawn from
every type of organization across more than 20 countries, written especially for this
book and supplemented with questions and tasks. - Worksheets for strategy analysis
that can be used to tackle real-world situations - Learning outcomes, key points and
summaries to focus your reading on what matters - Chapter-by-chapter exercises for
further study and discussion - Suggestions for further reading to deepen your
understanding of the theories underpinning the chapters In addition, tutors will benefit
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from a fully developed companion website offering lecture slides, teaching notes for
case studies and assignments, module plans and links to further cases
www.sagepub.co.uk/pitt Martyn R Pitt is formerly Senior lecturer in Strategic
Management at Brunel Busienss School, Brunel University. Dimitrios Koufopoulos is
Senior Lecturer in Strategic Management at Brunel Business School, Brunel University.
Essentials of Strategic Marketing Management, The Process of Strategic Marketing
Management, Analysing Buyer Behaviour, Strategic Marketing Factors for Growth,
Strategic Marketing Planning, Situation Analysis, Market Segmentation and Product
Positioning, Strategic Product Pricing, The Distribution Strategy, Product Life Cycle
Management Strategies, New Product Strategies, Competition-Winning Strategies,
Advertising and Sales Promotion Strategies, Salesforce Management Strategies,
Strategies Brand Management, Creation of Competitive Advantages, Strategic Services
Management, Customer Relationship Strategies
* An engaging introduction to the essentials of digital marketing; * Examines of the challenges
and issues of integrating digital content, measuring performance outcomes and understanding
digital analytics; * Contains international case studies to illustrate how digital marketing is being
used in various industry settings. Do you know where to start with digital marketing? This userfriendly text book provides an engaging introduction to digital marketing to help you understand
of the impact of digital channels on marketing operations. It introduces the essential terms, and
practices of digital marketing and applies theory to explain the rationale for choosing to use a
specific approach in a given context. It provides an overview of digital marketing challenges
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and opportunities by defining the field, explaining the structure of digital marketing
management and introducing the digital marketing mix. It explains how to use digital marketing
to enhance the customer experience and how to integrate digital marketing into existing
channels. It also examines new digital business models including crowd sourcing and crowd
funding. Finally it examines the key performance indicators of technology acceptance,
customer satisfaction and customer engagement and the choice of analytics that can be used
for measuring these outcomes.
Unlike other International Marketing texts, Essentials of International Marketing includes only
the most important information that can be easily covered in one semester. The book covers all
the key topics for an International Marketing course, but in a concise, no-nonsense manner
that meets the needs of undergraduates..In addition to including all the basic topics, this
affordable text also offers two unique chapters on the metric system and on countertrade that
provide essential information for successful international marketers. Essentials of International
Marketing has been extensively class-tested and is well crafted to serve as a learning tool and
a ready reference for students. Each chapter includes an opening case vignette, learning
objectives, plentiful exhibits and tables, a summary, key terms, and discussion questions.
Strategic Marketing Management (8th Edition) outlines the essentials of marketing theory and
offers a structured approach to identifying, understanding, and solving marketing problems.
This book delineates a comprehensive framework for articulating sound marketing strategies to
guide business decisions involving product and service design, branding, pricing, sales
promotion, communication, and distribution. The concepts, principles, and frameworks
advanced in this book apply to a wide range of organizations, from startups to established
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market leaders, from packaged-goods manufacturers to value-added service providers, from
nonprofit entities to for-profit corporations.
The Internet has changed how we communicate, and that includes how we market. From
corporate websites, to social media platforms, search engines, and more, there are many ways
to reach your market in the digital age. The vast amount of data that can be generated (Big
Data), ads to the complexity of marketing decisions, but also lets you understand your market
better than ever before. Digital Marketing Essentials You Always Wanted To Know includes
easy-to-understand concepts, tips, and insights to understand how to gain and retain happy
customers through the use of digital technologies. This book will help you understand the
principles that boost marketing productivity, including the tools required to create and
implement a winning digital marketing strategy. It shows how to integrate your digital activities
across channels to improve your marketing performance. Whether you are a beginner, looking
to understand the basics of digital marketing, or an expert marketer, searching for a way to
increase your digital marketing ROI, Digital Marketing Essentials will help you achieve your
goals.
You no longer have to read complicated and boring books to learn about Marketing and Brand
Management. Every important point you need to know about Marketing Management is
summarized in this easy-to-read 200-page book! Marketing is more than just selling products,
promoting them, building a distribution and setting prices. The entire Marketing process is
much more extensive. The book shows how Marketing theory can be applied in a practical
manner through the Marketing Mix. It consists of the analysis, planning, implementation and
control of company activities. In addition, several strategic and operational topics on Brand
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Management are highlighted in the book. The combination of important insights from both
Marketing and Brand Management will ensure that you are proficient in the indispensable
business function. You will find everything you need to know about the basics of Marketing and
Brand Management in this book, including: ?? Marketing Plan ?? Marketing Strategies ??
Marketing Mix ?? Brand Process & Strategies ?? Strategic Marketing Management ?? Brand
Positioning It's true to the title: Marketing Management - Marketing made simple - Essentials of
Marketing! The book includes: ?? All relevant Marketing Theories are explained in a
understandable way ?? Over 65 images as an overview ?? Practical examples, tips and
summaries The book is already ranked among the Top 20 in Marketing and International
Management in Germany. Get into the world of marketing now!
Management Essentials is a simplified and synthesized version of core management principles
to help readers appreciate the fundamentals of managing enterprises successfully in a
competitive environment. It addresses the current dilemma in the field of management, where
a strong perception exists that management theory and actual practice are increasingly
disconnected from each other. The book delves into the notion of ‘value’ creation cycle in an
enterprise in relation to the competition and the importance to stay ahead on this curve vis-àvis the competition. It discusses the interrelated concepts of analysis and decision making, and
then goes further to connect the popular notion of branding to good business acumen. By
drawing upon the author’s extensive experience in academia and industry, the book uniquely
intertwines theory with practice to join the dots across disparate business management
concepts.
This is a textbook that instructors can connect with and students can learn from, in that it pulls
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them into the world of marketing through real-world applications. This textbook stays current by
covering the hottest topics in this course area, such as Customer Relationship Management
and Metrics, in a user-friendly, non-encyclopedic format. Marshall/Johnston's Essentials of
Marketing Management has taken great effort to represent marketing management the way it
is actually practiced in successful organizations today. In our view, leading and managing the
aspects of marketing to improve individual, unit, and organizational performance-- marketing
management-- is a core business activity. Its relevance is not limited to just marketing
departments or marketing majors. And business students of all backgrounds should appreciate
the impact of effective marketing management on their own professional careers as well on as
the overall success of their organizations. Bottom line, the ability to do great marketing
management is relevant to everyone in a firm.
Strategic Marketing Management: The Framework outlines the essentials of marketing theory
and offers a structured approach to identifying and solving marketing problems. This book
presents a strategic framework to guide business decisions involving the development of new
offerings and the management of existing products, services, and brands.

Marshall/Johnston's Marketing Management, 2e has taken great effort to
represent marketing management the way it is actually practiced in successful
organisations today. Given the dramatic changes in the field of marketing, it is a
sure bet that the job of leading marketing manager's contributions to the
organisation and its customers, clients, and partners has changed at the same
level. Yet, no marketing management book on the market today fully and
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effectively captures and communicates to students how marketing management
is really practiced in the 21st century business world. Clearly, it is time for an
updated approach to teaching and learning within the field. Marketing
Management 2e is designed to fulfill this need.
The new edition of Essentials of Marketing synthesises contemporary marketing
knowledge to present the fundamental principles that underpin any introductory
marketing course, while retaining the core coverage of marketing perspectives,
tools, and planning from the previous edition. This edition has been revised to
meet the needs of students taking the CIM Marketing Fundamentals examination,
for which this text is essential reading.
Essentials of Marketing, sixth edition, provides an accessible, lively and engaging
introduction to marketing. Taking a practical, tactical approach, the authors cover
traditional marketing techniques and theories, as well as offering the most up to
date critical perspectives. Using contemporary case studies, in-chapter examples
and suggestions for further reading the book provides everything an
undergraduate or CIM student needs to excel in their discipline. The book is
further complemented by a full range of online resources, including video cases,
self-test questions, power-point slides and an instructor’s manual. Professor Jim
Blythe is the author of eighteen textbooks and over fifty journal articles. A former
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sales manager and marketing consultant, he has taught at universities in the UK,
France, Germany, Japan and Zambia. He is widely travelled, and holds a private
pilot’s licence. Jane Martin is a senior lecturer in Marketing and Marketing
Programme Leader at the University of Chester. She has taught in Universities in
the UK and China and has previously been a company director and worked in
business-to-business marketing. She has also been a member of the Chartered
Institute of Marketing for a number of years.
Fundamentals of Marketing provides a sound appreciation of the fundamentals of
the theory and practice of marketing. Using case studies drawn from a cross
section of sectors, in particular the banking, hospitality, retail and public service
sectors this textbook critically evaluates the effectiveness of different marketing
strategies and approaches. Exploring the principles of marketing this volume
engages the reader, not only in theory but also in practice, using a broad range of
real-life case studies such as Coca Cola, Apple, FCUK, Virgin, Amazon.com,
Barnes and Noble, Dyno Rod and New Zealand wool. The text analyzes the
marketing mix: product development, pricing, promotion (and communications
marketing) and place (channels of distribution). It also emphasizes the role of
Marketing Information Systems (MIS) using internal reporting, marketing
intelligence and marketing research including the contribution from marketing
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research agencies and reviews the role of technology, e-commerce and the
Internet in supporting successful marketing. Featuring a support website that
provides student and lecturer resources, Fundamentals of Marketing conveys the
main principles of marketing in a challenging yet accessible manner and provides
the reader with insights into the workings of marketing today. Visit the
Companion website at www.routledge.com/textbooks/9780415370974
Strategic Marketing Management: Theory and Practice offers a systematic
overview of the fundamentals of marketing theory, defines the key principles of
marketing management, and presents a value-based framework for developing
viable market offerings. The theory presented stems from the view of marketing
as a value-creation process that is central to any business enterprise. The
discussion of marketing theory is complemented by a set of practical tools that
enable managers to apply the knowledge contained in the generalized
frameworks to specific business problems and market opportunities. The
information on marketing theory and practice contained in this book is organized
into eight major parts. The first part defines the essence of marketing as a
business discipline and outlines an overarching framework for marketing
management that serves as the organizing principle for the information presented
in the rest of the book. Specifically, we discuss the role of marketing
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management as a value-creation process, the essentials of marketing strategy
and tactics as the key components of a company’s business model, and the
process of developing an actionable marketing plan. Part Two focuses on
understanding the market in which a company operates. Specifically, we examine
how consumers make choices and outline the main steps in the customer
decision journey that lead to the purchase of a company’s offerings. We further
discuss the ways in which companies conduct market research to gather market
insights in order to make informed decisions and develop viable courses of
action. Part Three covers issues pertaining to the development of a marketing
strategy that will guide the company’s tactical activities. Here we focus on three
fundamental aspects of a company’s marketing strategy: the identification of
target customers, the development of a customer value proposition, and the
development of a value proposition for the company and its collaborators. The
discussion of the strategic aspects of marketing management includes an indepth analysis of the key principles of creating market value in a competitive
context. The next three parts of the book focus on the marketing tactics, viewed
as a process of designing, communicating, and delivering value. Part Four
describes how companies design their offerings and, specifically, how they
develop key aspects of their products, services, brands, prices, and incentives. In
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Part Five, we address the ways in which companies manage their marketing
communication and the role of personal selling as a means of persuading
customers to choose, purchase, and use a company’s offerings. Part Six
explores the role of distribution channels in delivering the company’s offerings to
target customers by examining the value-delivery process both from a
manufacturer’s and a retailer’s point of view. The seventh part of the book
focuses on the ways in which companies manage growth. Specifically, we
discuss strategies used by companies to gain and defend market position and, in
this context, address the issues of pioneering advantage, managing sales
growth, and managing product lines. We further address the process of
developing new market offerings and the ways in which companies manage the
relationship with their customers. The final part of this book presents a set of
tools that illustrate the practical application of marketing theory. Specifically, Part
Eight delineates two workbooks: a workbook for segmenting the market and
identifying target customers and a workbook for developing the strategic and
tactical components of a company’s business model. This part also contains
examples of two marketing plans—one dealing with the launch of a new offering
and the other focused on managing an existing offering.
An introduction to marketing concepts, strategies and practices with a balance of
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depth of coverage and ease of learning. Principles of Marketing keeps pace with
a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter
features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
Marketing is both detailed and vague, with many complexities. This book
provides new managers and leaders with a foundation in the core issues of
marketing: · An overview of marketing and marketing management · Creating a
strategic marketing plan · Performing market research · Creating and maintaining
customer relationships and customer value Marketing Management Essentials
You Always Wanted To Know is part of the Self-Learning Management Series
that helps working professionals moving into management roles. The series
addresses every aspect of business from HR to finance, marketing, and
operations. Each book includes fundamentals, important concepts, and wellknown principles, as well as practical applications of the subject matter.
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Do your students need a fresh and concise introduction to marketing? Essentials
of Marketing has arrived! This is the must have textbook for students looking to
shine and excel in their marketing studies and future careers. Packed full of
exciting and meaningful cases from organizations such as IKEA, FourSquare,
Groupon and WOMAD, students are encouraged to think critically and consider
how they would tackle the real marketing challenges and issues encountered by
professionals on a daily basis. Covering the latest trends and developments in
marketing, including social media and mobile marketing, students are given the
opportunity to go beyond classical marketing theories and explore the latest
cutting edge perspectives. Lecturers and students are provided with truly
innovative online resources which are carefully integrated with the textbook.
Essentials of Marketing Research: Putting Research into Practice, an exciting new
practical guide by Kenneth E. Clow and Karen E. James offers a hands-on, applied
approach to developing the fundamental data analysis skills necessary for making
better management decisions using marketing research results. Each chapter opens by
describing an actual research study related to the chapter content, with rich examples
of contemporary research practices skillfully drawn from interviews with marketing
research professionals and published practitioner studies. Clow and James explore the
latest research techniques, including social media and other online methodologies, and
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they examine current statistical methods of analyzing data. With emphasis on how to
interpret marketing research results and how to use those findings to make effective
management decisions, the authors offer a unique learning-by-doing approach to
understanding data analysis, interpreting data, and applying results to decision-making.
Marketing Essentials 2e explains the nature of marketing and the importance of
understanding the complexities of the market place in a concise manner. This
comprehensive text is easy to read, reflects accurately the current thinking in the world
of marketing and is informative, interesting and topical. Marketing Essentials follows a
logical structure enabling students to clearly see how effective marketing requires an
analysis of the market place, the recommendation of a marketing strategy and the
implementation of the desired strategy. Marketing Essentials is ideal for use on
introductory marketing modules at both undergraduate and MBA level. The strategic
content of the text makes it suitable for use on strategic marketing, marketing analysis
and marketing management courses.
Essentials of Marketing ManagementRoutledge
Ian Linton’s book is designed to help both corporate training departments and
specialist training organizations. It shows how to use modern marketing and
communication techniques to increase current course uptake, win support for future
activity and build long-term relationships with customers and trainees. The author first
analyses the marketplace for training services. He goes on to review the main
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marketing methods, including advertising, direct mail and seminars, and explains how
to determine and apply the most appropriate mix as part of an integrated approach. He
then deals with developing and maintaining productive relationships with the parties
involved and finally advises on managing the marketing process. The emphasis
throughout is on the practical, with checklists, worked examples and case histories from
a wide range of market sectors.
Identifying and assessing the ways in which changes in the marketing mix affect
consumer behavior is key to a successful marketing strategy. The Essentials of
Marketing Research guides the student in designing, conducting and interpreting
marketing research. This comprehensive textbook covers the full range of topics,
including: Secondary research and data mining Internet marketing research Qualitative
and exploratory research Statistical analysis Marketing research ethics With learning
objectives at the beginning of each chapter, a host of cases and a comprehensive
companion website, this book offers a range of tools to help students develop and test
their research and analytical skills.
"Essentials of Global Marketing" offers a concise yet innovative approach to the
subject. The accessible structure takes the reader through the entire global marketing
process, and fundamental concepts are illuminated by a wide range of companies
around the world. Hollensen includes brand new case studies on Nintendo Wii,
YouTube and the Apple iPhone to provide cutting edge examples of the theory in the
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real world. The book breaks new ground with the quality and extensiveness of its
supporting interactive features, which include multiple choice quizzes for every chapter
that can be downloaded onto your iPod, and video case studies on internationally
recognised companies such as Land Rover and Tata.
Relationship Marketing is growing in popularity as a significant component of Services
Marketing courses and as a subject in its own right. Relationship Marketing
Management aims to summarize existing work on Relationship Marketing (RM) and to
examine the practical application of these concepts. These aims are achived not only
by the inclusion of case studies and illustrative examples, but also by devoting four
chapters to the planning, implementation and monitoring of RM programmes.
Relationship Marketing Management presents a coherent overview of the theory as well
as exploring the practicalities of RM. Aimed mainly at postgraduates and senior level
undergraduates, the academic content of the book is supported by an extensive review
of current literature in respected journals and is presented in a form that is accessible to
the students. Relationship Marketing is growing in popularity as a significant component
of Services Marketing courses and as a subject in its own right. Relationship Marketing
Management aims to summarize existing work on Relationship Marketing (RM) and to
examine the practical application of these concepts. These aims are achived not only
by the inclusion of case studies and illustrative examples, but also by devoting four
chapters to the planning, implementation and monitoring of RM programmes.
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Relationship Marketing Management presents a coherent overview of the theory as well
as exploring the practicalities of RM. Aimed mainly at postgraduates and senior level
undergraduates, the academic content of the book is supported by an extensive review
of current literature in respected journals and is presented in a form that is accessible to
the students.
The overall success of an organization is dependent on how marketing is able to inform
strategy and maintain an operational focus on market needs. With an array of examples
and case studies from around the world, Lancaster and Massingham's vital study offers
an alternative to the traditional American focused teaching materials currently available.
This second edition has been fully revised and updated, including a new chapter on
digital marketing written by Dr Wilson Ouzem. Topics covered include: consumer and
organizational buyer behaviour product and innovation strategies direct marketing
Social media marketing Designed and written for undergraduate, MBA and masters
students in marketing management classes, Essentials of Marketing Management
builds on the successful earlier edition to provide a solid foundation to understanding
this core topic.

Strategic Marketing Management (5th edition) offers a comprehensive framework
for strategic planning and outlines a structured approach to identifying,
understanding, and solving marketing problems. For business students, the
theory advanced in this book is an essential tool for understanding the logic and
Page 22/25

Access Free Essentials Of Marketing Management Book
the key aspects of the marketing process. For managers and consultants, this
book presents a conceptual framework that will help develop an overarching
strategy for day-to-day decisions involving product and service design, branding,
pricing, promotions, and distribution. For senior executives, the book provides a
big-picture approach for developing new marketing campaigns and evaluating the
success of ongoing marketing programs.
The new edition of this established text provides students with a straightforward
exposition of key marketing management concepts.
The book will cover the introduction to the Topic and can be used as a very
useful study material for those who want to learn the topic in brief via a short and
complete book. We hope you find this book useful is shaping your future career,
Essentials of Marketing Management is one of the books covering various topics
of science, technology and management published by London College of
Information Technology. Please feel free to send us your enquiries related to our
publications to books@lcit.org.uk
Essentials of Marketing Communications 3rd edition gives students a concise
overview of the strategic and tactical decision-making processes involved in
marketing communications. It also links the current theories of marketing
communications to consumer behaviour issues as well as explaining how
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marketing communications works in the real world. The text is ideal for those
studying marketing communications for the first time.
Brassington and Pettitt's Essentials of Marketing is the indispensable introduction
to the subject for all students taking a short or one-semester Marketing module whatever their background. The second edition retains the lively writing style and
authority of the authors' Principles of Marketing, and highlights the links between
theory and practice by using fresh and topical case studies drawn from real-life,
whilst focussing on the most important concepts and theories of Marketing.
Essentials of Marketingalso boasts an unrivalled selection of online learning
resources at www.pearsoned.co.uk/brassington, which includes multiple choice
questions that test your learning and help monitor your progress, video interviews
with top Marketing Managers, answering your questions on how they use the
theories of marketing every day in their professional lives, a full online Glossary
explaining the key terms of the subject, and weblinks for every chapter that help
take your learning further! Dr Frances Brassington is Senior Lecturer in Retail
Management and Marketing at Oxford Brookes University Dr Stephen Pettitt is
Deputy Vice-chancellor of the University of Bedfordshire
As the effectiveness of traditional marketing techniques continues to diminish,
contemporary marketing increasingly becomes the most reliable method of
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expanding outreach and reflecting the needs of the modern consumer. When
implemented, these contemporary strategies offer the greatest support for their
client base, with a product range that adapts to the desires of the target market.
The channels used to underpin these strategies are also radically different from
traditional methods – placing emphasis upon platforms such as social media.
Designed for both undergraduate and postgraduate students, as well as those in
executive education and general business, The Handbook of Contemporary
Marketing covers a wide range of themes, including: - Consumer behaviour - The
latest marketing research - Services marketing - Brand management - Global
marketing, and - Ethics in marketing. Each chapter includes case studies to
illustrate and contextualise the topics covered, featuring companies as diverse as
Amazon, McLaren, Unilever, UBS and Virgin Money. In alignment with its subject
matter, The Handbook of Contemporary Marketing prioritises practicality over
theory-based content - providing a comprehensive and contextualised insight into
how marketing is developing in the 21st century.
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