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Describes what guerrilla marketing is and evaluates its pros and cons, along with
information on such topics as creating a cohesive campaign, writing press releases,
using street teams, creating events and experiences, and using nontraditional media.
Trusted advice on successful consulting from the authors of the bestselling Guerrilla
Marketing series Consulting is entering the era of the guerrilla client-buyers with a glut
of information at their fingertips and doubts about the value consultants add. Guerrilla
Marketing for Consultants is the first book to reveal how guerrilla marketing can
transform today's challenges into golden opportunities for winning profitable work from
the new breed of consulting clients. Packed with information, this step-by-step guide
details the 12 marketing secrets every consultant should know, the anatomy of a
marketing plan, Web sites, sources of free publicity, direct-mail marketing, winning
proposals, and more. Jay Conrad Levinson (San Rafael, CA) is the Chairman of the
Board of Guerrilla Marketing International and the author or coauthor of more than 30
books, including the bestselling Guerrilla Marketing series. Michael W. McLaughlin (Mill
Valley, CA) has been a partner with Deloitte Consulting since 1994.
The Internet is the ultimate guerrilla battlefield, according to the bestselling author of
"Guerrilla Marketing." His newest book provides the definitive place to get started,
where readers will find an easy-to-follow, step-by-step plan for launching a "guerrilla
attack."
"A classic."–Jay Conrad Levinson, author of Guerrilla Marketing Chet Holmes has been
called "one of the top 20 change experts in the country." His advice starts with one
simple concept: focus! Instead of trying to master four thousand strategies to improve
your business, zero in on the few essential skill areas that make the big difference—and
practice them over and over with pigheaded discipline. The Ultimate Sales Machine
shows you how to tune up and soup up virtually every part of your business by
spending just an hour per week on each impact area you want to improve. Like a tennis
player who hits nothing but backhands for a few hours a week to perfect his game, you
can systematically improve each key area. With his real-life examples and a trademark
tell-it-like-it-is style, Holmes offers proven strategies for: • Management: Teach your
people how to work smarter, not harder • Marketing: Get more bang from your Web
site, advertising, trade shows, and public relations • Sales: Perfect every sales
interaction by working on sales, not just in sales The Ultimate Sales Machine will put
you and your company on a path to success and help you stay there!
Updated with fresh examples, the latest techniques and trends, new success stories,
and fresh, practical marketing habits for today’s aspiring guerrillas, this new edition
provides marketers with the latest guerrilla marketing tools and tactics. In just 30
chapters and 30 days, famous marketers Jay Conrad Levinson and Al Lautenslager
show eager entrepreneurs how to zero in on their marketing goals and maximize their
profits. New marketers learn from updated real-life examples and success stories and
proven fundamental concepts, and use daily exercises to take their marketing to the
next level — ultimately increasing profits, cutting costs, and gaining new customers.
Topics detailed in this new edition include proximity marketing, thought leadership,
integration of online and offline marketing, speaking and events, direct email,
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personalization, and implementation. With every step, Levinson and Lautenslager
provide thorough action plans to help aspiring guerrillas stay on track, leaving no
excuse for anything but success.
The authors believe that the same tactics that work to help independent bands and
record labels break into the music business can work for those trying to increase profits
and presence in the business world.
Want to reach consumers in innovative ways? Guerilla Marketing For Dummies is
packed with guerilla tactics and trade secrets for marketing your products or services
like never before. From re-imagining existing marketing platforms to mastering
trailblazing methods, you’ll create a cost-effective game plan for getting your
customers’ attention and keeping it! This savvy, hands-on guide explains what guerilla
marketing is, who does it, and why. You’ll learn how it can take your brand to new
heights as you start thinking like a guerilla, brainstorming, collaborating, and refining
ideas for an exciting, non-traditional marketing program. The real fun starts when you
build a winning team and take your message to the streets, executing attentiongrabbing publicity stunts and creating unforgettable events. You’ll find out when it pays
to work with the big-gun guerilla-marketing firms and how to launch your own low-cost
campaign. Discover how to: Reach customers wherever they are Develop a cohesive
guerilla-marketing campaign Capitalize on the hottest trends Cut through the constant
marketing clutter Make products and brands stand out Use buzz, viral, grassroots, and
experiential marketing Write a great press release Create opportunities for partnership
and tie-ins Find budget-friendly ways to go guerilla Build a powerful online presence
Work with existing contacts, publicists, and the press You can enter the guerilla jungle
and emerge with the lion’s share of the sales! Let Guerilla Marketing For Dummies
show you how.
Get Clients Now empowers readers with practical, proven strategies for choosing the
right marketing tactics for their situation and personality, diagnosing exactly what's
missing in their marketing and fixing it, and replacing unproductive cold calling with the
power of relationship marketing Filled with hundreds of tool and techniques, as well as
a powerful 28-day plan that enables readers to energise their marketing efforts and
dramatically increase their client base, the second edition contains up-to-the-minute
strategies for relationship-based marketing in the Internet age. Key features Features a
foreword by Jay Conrad Levinson, author of the Guerilla Marketing series, who also has
this to say: Get Clients Now not only tells you the absolute truth about landing new
clients, but also can transform you from a marketing amateur into a marketing genius
Contains all new material on how to use the latest Internet marketing techniques like
ezines, search engine optimisation, and blogging...and much more Packed with over
100 tactics, tools, and foolproof recipes customizable for any professional service
business A popular speaker and seminar leader, C.J. has presented hundreds of
programs on relationship marketing, fearless self-promotion, and entrepreneurial
success to corporate clients, professional associations, and small businesses

Identifies one hundred marketing "weapons" that minimize expenses and
maximize profits for retailers, manufacturers, and the service industry
More Guerrilla Marketing Research, the follow-up title to Guerrilla Marketing
Research destroys the myth that only big companies can afford marketing
research. The new book focuses on why small and mid-sized businesses can
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benefit from conducting focus groups and surveys - and how they can do it, by
asking the right questions, the right way, and effectively using the answers to
make more money. Authored by Robert J.Kaden, Gerald Linda and Jay Conrad
Levinson, More Guerrilla Marketing Research includes new and updated material
on setting research goals and objectives; how to set a research budget;
secondary research; qualitative research; research into emotions; customer
satisfaction research; and the future of marketing research. This compelling book
will take readers on a fascinating journey through one of the most misunderstood
and under-utilized marketing techniques. The secrets unveiled and the tips
offered will benefit the most sceptical business owner, manager or entrepreneur.
Now fully updated, Marketing in the Moment, Second Edition is today's complete,
practical, no-fluff desk reference to next generation social, mobile, and digital
marketing. Drawing on his extensive experience working with companies of all
sizes, Michael Tasner helps you move beyond hype and high-level strategy to
proven tactics and successful ground-level execution. Tasner assesses and
distills each of today's most valuable options, helping you identify and leverage
your own best opportunities. Tasner reveals which new marketing technologies
deliver the best results (and which hardly ever pay for themselves)... how to
complete digital marketing projects faster and at lower cost... how to build
realistic, focused action plans for the next three, six, and twelve months. This
edition's coverage includes: New ways to profit from emerging "Web 3.0"
platforms and interaction methods An all-new chapter on Pinterest, Instagram,
and emotion-driven "picture marketing" How to leverage high-value Google
Hangouts video marketing New SEO marketing tactics to supercharge your
content marketing Practical solutions for marketing on tablets and Android
devices The latest "laws" of mobile marketing How to create mobile marketing
apps fast How to audit and optimize your current web/digital marketing programs
Cost-saving "open source" techniques that leverage others' hard work And much
more… Thousands of entrepreneurs, business owners, technologists, executives,
and marketing professionals have already benefited from the first edition of this
book. Now, it's even more valuable. Whatever and wherever you sell, Marketing
in the Moment, Second Edition will help you build leads, traffic, sales, market
share - and profits!
The guru of the Guerrilla Marketing series, with over a million copies in print,
teaches entrepreneurs how to market aggressively without spending one cent.
Levinson, the authority on big-business marketing on a small-business budget,
takes this concept one step further by offering scores of marketing ideas that are
completely free. He proves that aggressive marketing doesn't have to be
expensive if you use creative and unconventional means. * Hold a giveaway
contest. You'll attract customers and acquire names for your mailing list. * Give
free talks, consultations, and demonstrations. You'll establish yourself as an
expert and publicize your business at the same time. * Post on websites, bulletin
boards, and other online communities. They offer countless opportunities for
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spreading your business message. * Feed your clients. Sending cookies or
offering free refreshments in your store can set you apart from the competition.
Levinson offers dozens of other tips -- some straightforward, many surprising -- in
a unique, indispensable guide that proves you don't have to pay top dollar to
improve your bottom line.
Niche Marketing for Coaches is the essential handbook for building a life
coaching, executive coaching or business coaching practice. Based on years of
first-hand, practical experience this book shows you how to transform yourself
from being just another coach into someone who stands out to your clients as the
natural and only choice.
Based on years of personal experience, the author's guide to mastering the art of
marketing offers chapters on media, online marketing, psychology, technology,
and much more. Original.
Because the battle begins before a book even hits the selves, an author needs
every weapon to get ahead of the competition. Guerrilla Marketing for Writers is
packed with proven insights and advice, it details 100 ÒClassified secretsÓ that
will help autho
Provides more than one hundred practical ideas, action plans, and
implementation steps to help businesses identify unconventional social media
opportunities to increase online presence, attract customers, and improve profits.
Through the eyes of two Guerrilla Marketers, this book shows you Guerrilla Marketing ideas to
help you build your business and make more as a financial advisor than you ever thought
possible. Jay Conrad Levinson, author of the highly successful Guerrilla Marketing series of
books has teamed up with financial advisor consultant and coach Grant W. Hicks, CIM, FCSI ,
to uncover all aspects of marketing for financial advisors. This work is a collection of fourteen
years of researching and testing the best ideas for financial advisors. Grant's educational
website www.financialadvisormarketing.com has additional resources to help any advisor at
any level become more successful. This easy to read book will be an abundance of resources
advisors need to dramatically change and grow their business. Inside you will find nine
chapters including samples and templates to help build your business. The following is a
chapter summary that will take the reader through forty business and marketing ideas,
principles and examples that have been used successfully and step by step on how to apply
them to your business. 1. Build a Better Business and Marketing Plan 2. Getting New Clients
from Outside Sources 3. Getting New Clients from Internal Marketing 4. Welcoming New
Clients 5. Wowing Clients 6. Mastering Service for All Clients 7. Taking Your Business to the
Next Level 8. Marketing Principles for Financial Advisors 9. Guerrilla Marketing Tools and
Marketing Action Plan Worksheets If you want to be a successful advisor in your market and
improve your client service levels, then Guerilla Marketing For Financial Advisors is your
marketing blueprint. It is time for advisors to take action.
Guerrilla Marketing’s Greatest Hits—Updated, Adapted, Remastered… The only book to deliver
The Best of Guerrilla Marketing—a combination of the latest secrets, strategies, tactics, and
tools from more than 35 top-selling Guerrilla Marketing books—updated for a new generation.
”When they write the history of marketing thought, Jay doesn't get a page... he gets his own
chapter.” —Seth Godin, author of Poke the Box “This book is the culmination of Guerrilla
Marketing’s huge footprint on the marketing landscape. Keep it on top of your desk-it will
become your marketing bible.” —Jill Lublin, international speaker and author, Jilllublin.com ”For
business survival in the 21st century, Guerrilla Marketing ranks right up there with food, water,
Page 4/9

Download Free Guerrilla Marketing For Coaches Six Steps To Building Your
Million Dollar Coaching Practice
shelter—and, of course, Internet access.“ —David Garfinkel, author of Advertising Headlines
That Make You Rich “21 million entrepreneurs around the world, including me and most of my
clients & friends, owe a debt of gratitude to Jay Conrad Levinson for his inspiring Guerrilla
Marketing advice and mentoring.“ —Roger C. Parker, www.PublishedandProfitable.com
“Guerrilla Marketing has always been about helping the ‘little guy’ market effectively and
succeed against big-budget competitors. And now, in the new hyper-connected and hypercompetitive digital age, Guerrilla Marketing is again proving to be an essential key ingredient to
help achieve business success. “ —Stuart Burkow, advisor on making money in business and
advocate for free enterprise, www.kingofprofits.com “Jay Levinson wisely guided my partners
and me as we built our company from zero to $60 million in six years – and sold it! His brilliant
marketing know-how played a huge role in our dramatic success. “ —Steve Savage, president,
Savage International “Guerrilla Marketing is far more than a brand. It has joined Xerox and
Kleenex as part of our language.” —Orvel Ray Wilson, CSP, marketing coach, sales trainer and
author “Jay's original Guerrilla Marketing validated all the marketing I'd been already doing,
and opened my eyes to many new possibilities. Since that time, I've read many books in the
series, and was thrilled to bring Guerrilla Marketing to the environmental world with Guerrilla
Marketing Goes Green. Jay has proven over and over again that there's more to marketing
than throwing a lot of money into ads, and that small businesses, nonprofits, and grassroots
organizations can market effectively and inexpensively.” —Shel Horowitz, award-winning
author, speaker, consultant, green/ethical marketing expert “Guerrilla Marketing Reigns
Supreme as THE Source for Most Affordable and Effective Marketing...Ever!” —David Fagan,
owner, The Icon Builder “In the marketing jungle the Guerrilla is king!” —David Perry, PerryMartel International “Guerrilla Marketing is the Guerrilla Cream that rises to the Guerrilla Top.
Those that use it, have used it and will use it get the view from the Top!! This book is one more
ticket to your trip to your Guerrilla Top.” —Al Lautenslager, www.marketforprofits.com “Jay
Conrad Levinson's Guerrilla Marketing series helped revolutionize marketing for the
entrepreneurs who transformed small business into the powerful engine that drives economic
growth in America. That his work keeps evolving but always stresses ethics, creativity, and
technology with makes his achievement all the more valuable and remarkable.” —Michael
Larsen, literary agent, Michael Larsen-Elizabeth Pomada Literary Agents Contributions from 35
Guerrilla hits, including: The Guerrilla Marketing Handbook Guerrilla Publicity Guerrilla
Marketing in 30 Days Guerrilla Marketing for Writers Guerrilla Social Media Marketing Guerrilla
Marketing on the Internet Guerrilla Networking Guerrilla Negotiating Guerrilla Selling Guerrilla
Public Speaking Guerrilla Multilevel Marketing Guerrilla Profits Guerrilla Financing Guerrilla
Business Secrets Guerrilla Breakthrough Strategies Guerrilla Retailing Guerrilla Rainmaking
Guerrilla Marketing for Consultants Guerrilla Marketing Goes Green Guerrilla Marketing for
Nonprofits
Guerrilla Marketing for CoachesSix Steps to Building Your Million-Dollar Coaching
PracticeMorgan James Publishing
Internationally renowned marketing expert Jay Conrad Levinson and co-author Al Lautenslager
offer a hands-on workbook in the famed Guerrilla Marketing series. Designed for use either as
a stand-alone tool or as a supplement to Guerilla Marketing in 30 Days, this interactive
workbook provides practical exercises that deliver a customized, action-oriented marketing
plan. Easy to use, the workbook is completely page driven. Specific components of a
marketing plan are produced upon completion of each exercise.
Guerrilla Marketing is different from traditional marketing. Instead of investing money in the
marketing process, readers will discover proven examples of how to invest time, energy and
imagination into growing their business. Financial professionals will be able to grow their
capacity by implementing key practice management processes including: Identify and attract
better ideal clients to manage your growth effectively Gather more revenue and get more
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referrals by implementing proven processes Inspire clients to act quickly through articulating
your ideal client experience and case studies Build key practice management processes to
build ideal capacity such as feedback and your value proposition.
This book will guide marketers into the world of positioning and selling products and services.
The authors lead the reader step by step through the process of developing a marketing
campaign. They offer detailed descriptions of more than a hundred marketing tools from
contests to affinity programs, from direct mail to billboard advertising. Anecdotes, graphics, and
rules of thumb are also included.
Offers a six-step process for salespeople to operate effectively in a customer-oriented
business climate and make a dramatic difference in their careers
“Truly the ultimate guide for a coach! This book is a must-read for all coaches – whether they
are starting out or are well-entrenched. With all my years in coaching, I still discovered new
insights!” Michael Beale, NLP Coach and Trainer. Coaching can be transformational or simply
transactional. If you truly want to transform lives, then this book is a must-read. Coaching is far
more than a job – it is a mission. Transformational coaches focus on their self-development as
much as they do on the development of their clients. All coaches need to be aware of the
different coaching frameworks, paradigms, and tools used by master-coaches world over. In
five straightforward sections, this book guides you through the steps you need to achieve
optimal success as a coach: • Section I: The ABCs of Coaching • Section II: Coaching
Frameworks, Models and Tools • Section III: Case Studies • Section IV: The Business of
Coaching • Section V: Resources It is an extensively researched overview of the latest
developments in neuroscience, emotional intelligence and positive psychology, among many
coaching frameworks. If you are new to coaching, you will find out how to start your coaching
business. If you are a seasoned professional, you will learn how to strengthen your practice.
This book also offers coaching insights in the post-pandemic era.

The book every small-business owner should own First published in 1983, Jay
Levinson's Guerrilla Marketing has become a classic in the field of business,
revolutionising marketing for small businesses all over the world and creating a new
way to understand market share and how to gain it. In this completely updated and
expanded fourth edition of Levinson's first Guerrilla Marketing book, his take-noprisoners approach to finding clients is on full display, as he offers hundreds of
marketing ideas that really work and a new roadmap for small-business success in the
global marketplace. Filled with leading-edge strategies for marketing on the Internet,
putting new technologies to work, targeting prospects, cultivating repeat and referral
business, and managing in the age of telecommuting and freelance employees, among
others, Guerrilla Marketing will be the entrepreneur's marketing bible for the twenty-first
century.
The definitive guide to powerful presentations: “If you want to thrive as a speaker, read
this book” (Les Brown). How do you keep your audience on the edge of their seats and
turn your presentations into profits? Here, dozens of industry professionals provide reallife examples and case studies on how to . . . * Craft an unforgettable message that hits
home * Deliver your speech in a way that keeps your audience engaged * Sell your
message so your audience members take the exact next step you want them to take *
Master leading-edge digital technologies and speak to thousands World Class
Speaking in Action covers both the art and the business of public speaking—a one-stop
shop for building breakthrough presentations and turning them into bundles of profits.
When Guerrilla Marketing was first published in 1983, Jay Levinson revolutionized
marketing strategies for the small-business owner with his take-no-prisoners approach
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to finding clients. Based on hundreds of solid ideas that really work, Levinson’s
philosophy has given birth to a new way of learning about market share and how to
gain it. In this completely updated and expanded fourth edition, Levinson offers a new
arsenal of weaponry for small-business success including * strategies for marketing on
the Internet (explaining when and precisely how to use it) * tips for using new
technology, such as podcasting and automated marketing * programs for targeting
prospects and cultivating repeat and referral business * management lessons in the
age of telecommuting and freelance employees Guerrilla Marketing is the
entrepreneur’s marketing bible -- and the book every small-business owner should
have on his or her shelf.
Offers practical guidelines for improving marketing style, and discusses the importance
of persistence, precision, problem solving, research, timing, persuasion, and networking
Online marketing expert Mitch Meyerson presents you with an unmatched advantage
into the world of social media – the priceless secrets, strategies, tactics and insights of
more than 20 of today’s social media elite. Handpicked to cover almost every aspect of
social media marketing, Meyerson and this distinguished team of experts open their
playbooks and teach you how to create effective social media campaigns to cut through
the clutter, reach out to millions and grow your business. Features: • Proven tips and
tactics from 20+ top social media marketers • The biggest mistakes businesses make
with social media and how to fix them • Actionable plans for all areas including social
networks, blogs, web TV and mobile marketing • Real-world case studies, best
practices and proven techniques from the experts • Detailed list of resources
"Guerrilla Marketing for Coaches" provides the first practical guide on the market for
coaches who want to fill their practice with desirable clients, and then build a firm that
generates wealth. Readers of this book will know exactly what they need to do in order
to be a successful coach and firm builder. The book provides best practices for all
phases of building a successful firm, from choosing a target market and designing
solutions to attracting clients and building a firm.
At a time when millions of small businesses are flourishing, here is the optimum plan of
attack for businesses that want to cash in on the high profits and low costs of guerrilla
marketing.
Levinson and Horowitz show the dramatic potential for profit in not just being a green
company, but in addressing the huge social problems that have stumped humankind for
millennia. Instead of waiting centuries for government to get it done, business can grab
the reins and accomplish more through the profit motive than through any amount of
guilt-tripping. Green practices can save and make money, and deep social change can
skyrocket those revenues---when marketed correctly.
"Follow the wisdom contained in this powerful volume and yourtreasury will grow and
grow. I learned plenty." -- Og Mandino,author The Greatest Salesman in the World "The
Guerrilla Group has done it again! Guerrilla Trade ShowSelling is the definitive book on
how to sell more, faster andeasier at trade shows. It is loaded with practical,
provenprinciples, methods and techniques that anyone can use to double,triple and
quadruple their revenues at any trade show they attend."-- Brian Tracy, author The
Psychology of Achievement. "Guerrilla Trade Show Selling is pure platinum for anyone
who hasto or wants to effectively work the trade show floor. It's loadedwith practical,
down-to-earth ideas worth thousands of dollars toanyone who reads and implements its
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great advice." -- Dr. TonyAlessandra, author The Platinum Rule. "More about trade
shows and sales techniques than I ever knewexisted. The authors actually turn
exhibiting into a profitcenter!" -- Alan Weiss, PhD, author Million Dollar Consulting
2015 Susanne K. Langer Award for Outstanding Scholarship, Media Ecology
Association2013 Book of the Year, Visual Communication Division, National
Communication Association Amidst the profound upheavals in technology, economics,
and culture that mark the contemporary moment, marketing strategies have multiplied,
as brand messages creep ever deeper into our private lives. In Your Ad Here, an
engaging and timely new book, Michael Serazio investigates the rise of “guerrilla
marketing” as a way of understanding increasingly covert and interactive flows of
commercial persuasion. Digging through a decade of trade press coverage and
interviewing dozens of agency CEOs, brand managers, and creative directors, Serazio
illuminates a diverse and fascinating set of campaign examples: from the America’s
Army video game to Pabst Blue Ribbon’s “hipster hijack,” from buzz agent bloggers
and tweeters to The Dark Knight’s “Why So Serious?” social labyrinth. Blending
rigorous analysis with eye-opening reporting and lively prose, Your Ad Here reveals the
changing ways that commercial culture is produced today. Serazio goes behind-thescenes with symbolic creators to appreciate the professional logic informing their work,
while giving readers a glimpse into this new breed of “hidden persuaders” optimized for
21st-century media content, social patterns, and digital platforms. Ultimately, this new
form of marketing adds up to a subtle, sophisticated orchestration of consumer conduct
and heralds a world of advertising that pretends to have nothing to sell.
Guerrilla Multilevel Marketing delivers 100 low cost marketing tactics for bringing in an
endless stream of qualified prospects after your warm list is exhausted. It simplifies
marketing so that anyone can get immediate results and teach others the system. It
helps you gain and sustain momentum in your business. It builds confidence in
yourself, your products and your opportunity. It teaches you how to get people to
commit. It gives you more than 50 excuses for following up. It lets you focus on your
strengths by choosing only tactics suited to you.
Yes! You Can Escape Your Job---If You Win the 10 Battles Required to Go Out On
Your Own! Yes, you can do this. You can quit your job, start a business, and never
have to work for anybody else ever again. You can do this regardless of whether you
feel confident or afraid, your age, your family situation, your education, where you live,
and how much time and money you have. You don’t have to tolerate a crummy job,
lousy boss, long commute, tedious tasks, annoying co-workers, limited control over how
you spend your day, no clear path to a promotion, worrying about the next round of
layoffs, dealing with corporate scandals that have nothing to do with you, reporting to
an executive team that you don’t like or trust---You can leave all this behind! "Guerrilla
Marketing Job Escape Plan" shows you how. It gives you practical, step-by-step advice
about the ten battles you must fight to make the leap, and how to win them decisively,
including: overcoming fear, finding the right idea for you, getting family to support you,
picking the right strategy, starting your business up with minimal financial or personal
risk, getting the first profitable customer, building momentum, and leaving your job
without burning any bridges. In addition to step-by-step guidance, over 150
entrepreneurs---people who have successfully made the leap---share their wisdom and
insights. Plus, the book includes an exclusive password for you to take the Job Escape
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Challenge, including additional FREE resources to start a successful business and quit
your job forever. What are you waiting for? Start planning your escape right now!
START BUILDING YOUR MILLION-DOLLAR COACHING BUSINESS TODAY! The
coaching profession has experienced phenomenal growth over the past decade, and
has become an accepted way for people and organizations to improve performance. In
response to this demand, professionals from around the world are getting into
coaching. Unfortunately, despite the growth of the coaching field, many coaches
struggle to attract clients and charge what they are worth. It doesn't have to be this
way! "Guerrilla Marketing for Coaches" provides a practical, step-by-step guide for
coaches who want to fill their practice with desirable clients, and build a firm that
generates wealth. Follow the six steps in this book--along with the many success
stories from top coaches in the field--and you are on your way to having a million-dollar
firm. You discover: The top ways to attract clients and fill your practice--without
spending much, if any, money; The proven conversations to close deals and get hired;
How to build a firm that generates wealth for you, and make money even if you are not
working directly with clients. Join Guerrilla Marketing founder Jay Conrad Levinson and
acclaimed coach trainer Andrew Neitlich as they guide you to true success in this
booming profession.
Brand warfare is real. Guerrilla Marketing details the Colombian government’s efforts
to transform Marxist guerrilla fighters in the FARC into consumer citizens. Alexander L.
Fattal shows how the market has become one of the principal grounds on which
counterinsurgency warfare is waged and postconflict futures are imagined in Colombia.
This layered case study illuminates a larger phenomenon: the convergence of
marketing and militarism in the twenty-first century. Taking a global view of information
warfare, Guerrilla Marketing combines archival research and extensive fieldwork not
just with the Colombian Ministry of Defense and former rebel communities, but also with
political exiles in Sweden and peace negotiators in Havana. Throughout, Fattal deftly
intertwines insights into the modern surveillance state, peace and conflict studies, and
humanitarian interventions, on one hand, with critical engagements with marketing,
consumer culture, and late capitalism on the other. The result is a powerful analysis of
the intersection of conflict and consumerism in a world where governance is
increasingly structured by brand ideology and wars sold as humanitarian interventions.
Full of rich, unforgettable ethnographic stories, Guerrilla Marketing is a stunning and
troubling analysis of the mediation of global conflict.
Put the best-selling marketing series of all time to work for you. It may well be the
wisest investment you ever make. Guerrilla Marketing for Direct Selling is a proven
system to explode your business growth.
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