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"The purpose of this publication is to contribute to [the] process of clarification by
explaining universally recognised human rights in a way that makes sense to business.
The publication also aims to illustrate, through the use of case studies and actions, how
human rights are relevant in a corporate context and how human rights issues can be
managed."--Introduction, p. vii.
This book is a dedicated resource for those sitting the Part A of the MCEM
(Membership of the College of Emergency Medicine) examination. It forms an essential
revision guide for emergency trainees who need to acquire a broad understanding of
the basic sciences, which underpin their approach to clinical problems in the
emergency department. Common clinical scenarios are used to highlight the essential
underlying basic science principles, providing a link between clinical management and
a knowledge of the underlying anatomical, physiological, pathological and biochemical
processes. Multiple choice questions with reasoned answers are used to confirm the
candidates understanding and for self testing. Unlike other recent revision books which
provide MCQ questions with extended answers, this book uses clinical cases linked to
the most recent basic science aspects of the CEM syllabus to provide a book that not
only serves as a useful revision resource for the Part A component of the MCEM
examination, but also a unique way of understanding the processes underlying
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common clinical cases seen every day in the emergency department. This book is
essential for trainees sitting the Part A of the MCEM exam and for clinicians and
medical students who need to refresh their knowledge of basic sciences relevant to the
management of clinical emergencies.
This text examines good and bad experiences in indoor air quality management. It
contains case studies complete with commentaries that offer you a basis for making
sound decisions relative to indoor air quality in your day-to-day work in building design,
construction and operation.
This new edition balances the theoretical and the practical for advanced
undergraduates, those specialising in financial services at postgraduate level,
individuals undertaking professional courses such as those offered by the IFS School of
Finance, and employees working within the financial services sector. Ennew & Waite
draw from global business cases in both B2B and B2C marketing, taking a unique
approach in terms of structure by splitting discussion between marketing for acquisition
and marketing for retention. This fully updated and revised second edition features: A
revised approach to the industry in the light of the global financial crisis, including
ethical considerations, consumer confidence issues, and new approaches to regulation
New sections on e-commerce and its impact on customer relationships New case
studies and vignettes A new companion website to support teaching, including
PowerPoint slides, test bank questions, additional cases and cameo video miniPage 2/10
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lectures. Financial Services Marketing 2e will help the student and the practitioner to
develop a firm grounding in the fundamentals of financial services strategy, customer
acquisition and customer development. Reflecting the realities of financial services
marketing in an increasingly complex sector, it provides the most up-to-date,
international and practical guide to the subject available.

BLACK ENTERPRISE is the ultimate source for wealth creation for African
American professionals, entrepreneurs and corporate executives. Every month,
BLACK ENTERPRISE delivers timely, useful information on careers, small
business and personal finance.
WINNER • 2021 PULITZER PRIZE IN HISTORY The “stunning” (David W.
Blight) untold history of how fast food became one of the greatest generators of
black wealth in America. Just as The Color of Law provided a vital understanding
of redlining and racial segregation, Marcia Chatelain’s Franchise investigates the
complex interrelationship between black communities and America’s largest,
most popular fast food chain. Taking us from the first McDonald’s drive-in in San
Bernardino to the franchise on Florissant Avenue in Ferguson, Missouri, in the
summer of 2014, Chatelain shows how fast food is a source of both
power—economic and political—and despair for African Americans. As she
contends, fast food is, more than ever before, a key battlefield in the fight for
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racial justice.
Academic Paper from the year 2019 in the subject Business economics Marketing, Corporate Communication, CRM, Market Research, Social Media,
grade: 4.5, Kenyatta University, language: English, abstract: The purpose of this
report is to examine the service concept of McDonald's, the world's leading chain
of hamburger fast food restaurant and the prominent global food service retailer.
The report also discusses how the operations of the organisation contribute to
the functioning of the service concept. After presenting the assessment of how
service concept is implemented through operations, the recommendations are
discussed at the end of the report. Besides, appendices have been included to
illustrate a series of tables and figures that support the report. The service
concept is the insight and expectations of the service itself in the thoughts of the
employers, investors, stakeholders, employer and customers. The concept
involves an open transformation process of transforming inputs to anticipated
outputs through the suitable application resources. More precisely, services are
cost-effective activities that lead to the place, time, psychological or form utility. A
meal in a fast food restaurant not only saves time but also it offers a
psychological help. Developing the service concept can be considered as the
ultimate step for a corporation in generating an all-inclusive service model.
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Now in its 7th edition, Marketing Plans is a highly renowned international
bestseller. The book has been thoroughly revised, and every chapter has been
carefully updated with special attention to the latest developments in marketing.
To accomplish this, Professor Malcolm McDonald has been joined in this edition
by Professor Hugh Wilson, a leading expert on CRM and multichannel strategy
as well as marketing planning. Major changes to this edition include new
chapters based on the very latest research on: Planning for integrated marketing
communications and digital marketing Developing multichannel strategy
Developing the CRM plan Marketing effectiveness and accountability Marketing
Plans is designed as a tool and a user-friendly learning, resource. Every point
illustrated by powerful practical examples and made actionable through simple,
step-by-step templates and exercises. The book is established as essential
reading for all serious professional marketers and students of marketing, from
undergraduate and postgraduate to professional courses for bodies such as CIM.
Above all it provides a practical, hands-on guide to implementing every single
concept included in the text. "It is clearly and powerfully written and is probably
the best book on the theory and practice of marketing planning ever written. It is
a best-seller in Europe and I strongly recommend the book to anyone with an
interest in marketing planning." —Warren J. Keegan, Professor of International
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Business and Marketing Director, Institute for Global Business Strategy, Pace
University, New York "I am extremely impressed by the step lucidity of what is
presented." —Dr D. H. Eaton, North Carolina University "A book reaching the
quantities sold of Marketing Plans must be a book that is really used. It is not
difficult to see why. Malcolm McDonald writes about what to do in marketing and
how to do it. Unlike many academic marketing writers, he will never let you forget
that marketing ends with –ing." —Kenneth Simmonds, Professor of Marketing and
International Business, London Business School "Malcolm McDonald is clearly
one of the most respected Professors of Marketing in Europe and the author of a
number of outstanding books. The fact that Marketing Plans has been such a
massive seller offers testimony of this. McDonald writes with clarity and insight
that is becoming increasingly rare today. It is powerful, up to date and has proved
that it works. I recommend it to you!" —John D. Ryans, Jr, Bridgestone Professor
of International and Professor of International Marketing, Kent State University,
Ohio
If you have mastered the fundamentals of the PL/SQL language and are now looking
for an in-depth, practical guide to solving real problems with PL/SQL stored procedures,
then this is the book for you.
Explores the homogenization of American culture and the impact of the fast food
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industry on modern-day health, economy, politics, popular culture, entertainment, and
food production.
Written by leading authorities, the Second Edition of A Practical Guide to SEC Proxy
and Compensation Rules provides expert analysis and valuable tips and pointers on
everything you need to know to master the proxy process and ensure compliance with
the SEC's rules. You get comprehensive guidance on such essential issues as:
Preparing the executive compensation tables and compensation committee report -plus examples and the full text reports of seven companies -- Explanations of the FASB
rules on accounting for stock options -- Discussions on the requirements necessary to
ensure the tax deductibility of executive compensation under IRC Section 162(m) -Descriptions of the disclosure requirements for a company seeking shareholder
approval of certain employee benefit plans -- Analysis of institutional activism under the
proxy rules -- And much more. Insightful analysis throughout this guide of how
companies have responded to the SEC regulations and on the positions taken by the
SEC will help you prepare day-to-day disclosures as well as long-range plans. Valuable
appendixes contain SEC and DOL releases, rules and regulations.
Is any food safe? Will mad cow disease kill us all? How many calories are really in your
restaurant Caesar salad? Modern consumers are besieged with conflicting messages
about food and nutrition, making it difficult for the lay person to know what to believe.
This no-nonsense resource explores the latest controversies in the field of food and
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nutrition, presenting readers with the varying opinions and underlying facts that fuel
these debates. Fifteen chapters focus on hot topics like organic food, bottled water, and
deadly bacterial outbreaks as well as lesser known issues such as food irradiation,
vitamin supplementation, animal growth hormones, and more. One of the few resources
of its kind, this informative reference is perfect for high school and college students and
the conscientious consumer. Since most books on food and diet approach the issues
with a clear agenda, this work's unbiased tone and evenhanded treatment of
information make it a particularly valuable tool. Features include a detailed index, 20
black and white illustrations, and a rich and deep bibliography of print and electronic
materials useful for further research.
The Oxford Handbook of Philosophical and Qualitative Assessment in Music Education offers
global, comprehensive, and critical perspectives on a wide range of conceptual and practical
issues in music education assessment, evaluation, and feedback as these apply to various
forms of music education within schools and communities. The central aims of this Handbook
focus on broadening and deepening readers' understandings of and critical thinking about the
problems, opportunities, spaces and places, concepts, and practical strategies that music
educators and community music facilitators employ, develop, and deploy to improve various
aspects of music teaching and learning around the world.
The magazine that helps career moms balance their personal and professional lives.
This revised and updated edition of our bestselling and internationally respected title is the
essential reference source for trainers, practitioners and anyone working towards professional
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qualifications in food and beverage service. - Covers contemporary trends and issues in food
and beverage service and offers broad and in-depth coverage of key concepts, skills and
knowledge, with developed focus on the international nature of the hospitality industry. Supports students in gaining a comprehensive overview of the industry, from personal skills,
service areas and equipment, menus and menu knowledge, beverages and service
techniques, to specialised forms of service, events and supervisory aspects. - Supports a
range of professional qualifications as well as in-company training programmes. - Aids visual
learners with over 250 photographs and illustrations demonstrating current service conventions
and techniques.
Business Ethics will equip students with the strategies necessary to analyse and improve the
broad scope of business ethics today.

A fully revised and updated 8th edition of the highly renowned international bestseller
The 8th edition of this highly acclaimed bestseller is thoroughly revised with every
chapter having been updated with special attention to the latest developments in
marketing. Marketing Plans is designed as a tool and a user–friendly learning resource.
Every point illustrated by powerful practical examples and made actionable through
simple, step–by–step templates and exercises. The book is established as essential
reading for all serious professional marketers and students of marketing, from
undergraduate and postgraduate to professional courses for bodies such as CIM.
Above all it provides a practical, hands–on guide to implementing every single concept
included in the text. New chapters and content include: A ‘Does it Work’ feature
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throughout demonstrating examples of real successes using the processes in the book
More substantial coverage of consumer behaviour to balance the book’s focus with
B2B planning Digital techniques and practices brought fully up to date Also includes a
comprehensive online Tutors’ Guide and Market2Win Simulator for those who teach
marketing strategy
Established as a classic, this book has been written with a jargon-free approach to
analyzing the industry, forecasting revenues and expenses, and evaluating plans with
break-even and cash flow analysis. Includes two complete sample business plans,
updated references and resources, sample partnership agreement, worksheets, and
more.
Here is the thorough list and newly updated price guide for the thousands of toys and
collectibles distributed by McDonald's restaurants with Happy Meal*r boxes and bags,
given out in all countries around the world except the U.S. (they are in the companion
volume). Thousands of all-color photographs show the toys, boxes, bags, advertising
materials, buttons, pins, value range and variations.
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