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Use the latest technology to target potential employers and secure the first interview--no matter your experience, education, or network--with
these revised and updated tools and recommendations. “The most practical, stress-free guide ever written for finding a white-collar
job.”—Dan Heath, coauthor of Switch and Made to Stick Technology has changed not only the way we do business, but also the way we look
for work. The 2-Hour Job Search rejects laundry lists of conventional wisdom in favor of a streamlined job search approach that produces
results quickly and efficiently. In three steps, creator Steve Dalton shows you how to select, prioritize, and make contact with potential
employers so you can land that critical first interview. In this revised second edition, you'll find updated advice on how to efficiently surf online
job postings, how to reach out to contacts at your dream workplace and when to follow up, and advice on using LinkedIn, Indeed, and Google
to your best advantage. Dalton incorporates ideas from leading thinkers in behavioral economics, psychology, and game theory, as well as
success stories from readers of the first edition. The 2-Hour Job Search method has proven so successful that it has been shared at schools
across the globe and is a formal part of the curriculum for all first-year MBAs at Duke University. With this book, you'll learn how to make it
work for you too.
For courses in Sales and Personal Selling. Extensive, real-world applications, carefully integrated with current personal selling concepts.
Selling Today: Partnering to Create Value helps students understand the value of developing their personal selling skills by exposing them to
a careful integration of personal selling academic theory and real-world applications. And with the largest number of “learn by doing”
materials available in any personal selling text, Manning/Ahearne/Reece offers instructors a variety of teaching tools to strengthen the
learning process. As the developed nations of the world transition from a production focus to a sales-and-service focus, this cutting-edge new
edition prepares students to succeed as members of a new generation of businesspeople. For courses in Sales and Personal Selling.
Extensive, real-world applications, carefully integrated with current personal selling concepts. Selling Today: Partnering to Create Value helps
students understand the value of developing their personal selling skills by exposing them to a careful integration of personal selling
academic theory and real-world applications. And with the largest number of “learn by doing” materials available in any personal selling text,
Manning/Ahearne/Reece offers instructors a variety of teaching tools to strengthen the learning process. As the developed nations of the
world transition from a production focus to a sales-and-service focus, this cutting-edge new edition prepares students to succeed as members
of a new generation of businesspeople.
"Provide an approachable, superbly written introduction to economics that allows all types of students to quickly grasp economic concepts
and build a strong foundation with Mankiw's popular Principles of economics, 8E. The most widely-used text in economics classrooms
worldwide, this book covers only the most important principles to avoid overwhelming students with excessive detail. Extensive updates
feature relevant examples to engage students. MindTap and Aplia digital course solutions are available to improve student engagement and
retention with powerful student-focused resources. Within MindTap, students can use the highly acclaimed Graph Builder and Adaptive Test
Prep features. All content has been carefully crafted around understanding student needs at key moments in your course. A team of awardwinning teaching economists have added more relevance, engagement, and interactivity to teaching resources in this book's ancillary
package, already the most commanding in the industry."-Some say I am a lucky guy, because I figured it out before it was too late. I figured out what truly matters in life and I live my life by those
principles. I almost missed out. I allowed myself to get caught up in life's spin cycle. Too much work, allowing things that ultimately meant
nothing to consume my life, being too busy to savor the simple things in life, thinking net worth was the true goal...well, not anymore. As I look
around, what amazes me is that everybody wants the same things: We want to be happy, get out of the rat race, enjoy life, have fun,
persevere through adversity, maximize joy, take risks, and be proud of who we are, what we have accomplished and the legacy we will leave.
I know that because in my 30-year career as a sales executive, entrepreneur, public speaker, and faculty member at top companies and
business schools, I have seen it with my own eyes. I have engaged with literally thousands of people of all ages, all over the world. They all
want life worth. They want joy and contentment with their lives. They know they need it, they just don't know how to get it. I do. I did it. I am a
lucky guy because I figured it out at an age when I could apply it. It wasn't too late. And it is also surprisingly simple, if you know the secrets.
The purpose of this book is to share with people of all ages the secrets to achieving a high life worth at any age. Life is too awesome to not
be enjoyed every day in every way. It can be done. I know, because I am living it.
This book constitutes the refereed proceedings of the 8th International Conference on ICT in Education, Research, and Industrial
Applications, held in Kherson, Ukraine, in June 2012. The 14 revised full papers were carefully reviewed and selected from 70 submissions.
This book begins with an invited contribution presenting the substance of one of ICTERI 2012 invited talks. The chapter deals with the issues
of abstraction and verification of properties in real-time Java programs. The rest of the volume is structured in four topical parts: ICT
Frameworks, Infrastructures, Integration, and Deployment; Formal Logic and Knowledge-Based Frameworks; ICT-Based Systems Modeling,
Specification, and Verification: ICT in Teaching and Learning.
The Marketing Plan Handbook can benefit managers in all types of organizations. For startups and companies considering bringing new
products to the market, this book outlines a process for developing a marketing plan to launch a new offering. For established companies with
existing portfolios of products, this book presents a structured approach to developing an action plan to manage their offerings and product
lines. Whether you manage a small business seeking to formalize the planning process, a startup seeking venture-capital financing, a fastgrowth company considering an initial public offering, or a large multinational corporation, you can gain competitive advantage by translating
the marketing planning process outlined in this book into a streamlined strategic document that informs your actions and helps avoid costly
missteps.
Social Media Marketing: A Strategic Approach promises to be the seminal textbook in the field with its distinctive conceptual foundation and
practical approach to developing successful social media marketing plans. A proven eight-step social media planning model provides
students with a cumulative learning experience, showing them how to construct social media strategies that achieve desired marketing goals.
These marketing goals shape the development of tailored social media strategies. Special attention is given to the most effective techniques
for identifying targeted marketing on the social web, with emphasis on the creation of personas that represent the critical online market
segments for a company. Students discover how to put these well-defined personas to work in selecting the optimal social media platforms
for reaching an organization's marketing goals. Students are taught rules of engagement and social media ethics for behaving properly as
marketers on the social web. With these guidelines in mind, the most productive marketing tactics for each type of major social media
platform are examined in depth. These platform-specific tactics, along with all the proceeding material in the book, are brought together in the
final chapter to create a comprehensive social media marketing plan, with detailed explanations and illustrations from a real world plan.
Extensive consideration is given to monitoring, evaluating, and tuning the implementation of social media marketing initiatives. In addition,
students are introduced to the most useful quantitative and qualitative social media measurements, along with various ways to estimate an
organization's return on investment in social media marketing activities. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
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This is the long-awaited update on the bestselling book that offers a practical, accessible reference manual for faculty in any
discipline. This new edition contains up-to-date information on technology as well as expanding on the ideas and strategies
presented in the first edition. It includes more than sixty-one chapters designed to improve the teaching of beginning, mid-career,
or senior faculty members. The topics cover both traditional tasks of teaching as well as broader concerns, such as diversity and
inclusion in the classroom and technology in educational settings.
International Marketing addresses global issues and describes concepts relevant to all international marketers, regardless of their
international involvement. Notwithstanding the extent of global perspective that firms may have, they are affected by the
competitive activity in the global marketplace. It is this perspective that the authors bring into this edition of the text. The text
focuses on the strategic implications of competition in different markets. The environmental and cultural approach to international
marketing permits a truly global orientation. Thus the reader’s horizon is not limited to any specific nation but the text provides an
approach and framework for identifying and analyzing the important cultural and environmental uniqueness of any nation or global
region. Salient Features: ? 10 Indian cases included in the book ? New sections on negative impact of new communication tools,
intellectual property rights in the international context, Brexit, inventive international negotiation etc. ? Thoroughly updated data,
text, pictures and exhibits across the chapters ? More than 100 new academic articles and their findings integrated and cited
across the chapters
User experience (UX) strategy requires a careful blend of business strategy and UX design, but until now, there hasn’t been an
easy-to-apply framework for executing it. This hands-on guide introduces lightweight strategy tools and techniques to help you and
your team craft innovative multi-device products that people want to use. Whether you’re an entrepreneur, UX/UI designer,
product manager, or part of an intrapreneurial team, this book teaches simple-to-advanced strategies that you can use in your
work right away. Along with business cases, historical context, and real-world examples throughout, you’ll also gain different
perspectives on the subject through interviews with top strategists. Define and validate your target users through provisional
personas and customer discovery techniques Conduct competitive research and analysis to explore a crowded marketplace or an
opportunity to create unique value Focus your team on the primary utility and business model of your product by running
structured experiments using prototypes Devise UX funnels that increase customer engagement by mapping desired user actions
to meaningful metrics
A concise and affordable resource for the mass communication course, Media Essentials provides a flexible, informative, and
relevant breakdown of what the media is, how it works, and how it impacts today's most talked-about subjects. From #metoo to
content streaming to social media and politics, students learn how a wide variety of recent developments have impacted the massmedia landscape--and how past innovation and change have informed our current media world. Media Essentials is available with
LaunchPad, a robust online platform designed to help students fully engage with course content--and with the world of mass
media. From our acclaimed LearningCurve adaptive quizzing, which helps students learn and retain concepts, to compelling
features like an interactive e-book and a variety of entertaining and thought-provoking video clips, LaunchPad gets students
connected with--and interested in--the information they need to succeed in class.
Now in dynamic full color, SI ENGINEERING FUNDAMENTALS: AN INTRODUCTION TO ENGINEERING, 5e helps students
develop the strong problem-solving skills and solid foundation in fundamental principles they will need to become analytical, detailoriented, and creative engineers. The book opens with an overview of what engineers do, an inside glimpse of the various areas of
specialization, and a straightforward look at what it takes to succeed. It then covers the basic physical concepts and laws that
students will encounter on the job. Professional Profiles throughout the text highlight the work of practicing engineers from around
the globe, tying in the fundamental principles and applying them to professional engineering. Using a flexible, modular format, the
book demonstrates how engineers apply physical and chemical laws and principles, as well as mathematics, to design, test, and
supervise the production of millions of parts, products, and services that people use every day. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Discover the skills and knowledge to design powerful websites right now with Campbell’s prominent WEB DESIGN:
INTRODUCTORY, 6E. You quickly learn how to balance target audience expectations, sound design principles, and technical
considerations while creating successful, device- and platform-independent websites. Hands-on, interesting, and practical
activities in each chapter check comprehension, help build web research skills, and refine design awareness. Learn how to
critically evaluate current issues in today’s technology as you examine topics such as search engine optimization (SEO), HTML
and responsive web design. WEB DESIGN: INTRODUCTORY, 6E equips you with the key skills to develop a solid web design
plan of your own in no time. Important Notice: Media content referenced within the product description or the product text may not
be available in the ebook version.
Summary Spark in Action teaches you the theory and skills you need to effectively handle batch and streaming data using Spark.
Fully updated for Spark 2.0. Purchase of the print book includes a free eBook in PDF, Kindle, and ePub formats from Manning
Publications. About the Technology Big data systems distribute datasets across clusters of machines, making it a challenge to
efficiently query, stream, and interpret them. Spark can help. It is a processing system designed specifically for distributed data. It
provides easy-to-use interfaces, along with the performance you need for production-quality analytics and machine learning. Spark
2 also adds improved programming APIs, better performance, and countless other upgrades. About the Book Spark in Action
teaches you the theory and skills you need to effectively handle batch and streaming data using Spark. You'll get comfortable with
the Spark CLI as you work through a few introductory examples. Then, you'll start programming Spark using its core APIs. Along
the way, you'll work with structured data using Spark SQL, process near-real-time streaming data, apply machine learning
algorithms, and munge graph data using Spark GraphX. For a zero-effort startup, you can download the preconfigured virtual
machine ready for you to try the book's code. What's Inside Updated for Spark 2.0 Real-life case studies Spark DevOps with
Docker Examples in Scala, and online in Java and Python About the Reader Written for experienced programmers with some
background in big data or machine learning. About the Authors Petar Ze?evi? and Marko Bona?i are seasoned developers heavily
involved in the Spark community. Table of Contents PART 1 - FIRST STEPS Introduction to Apache Spark Spark fundamentals
Writing Spark applications The Spark API in depth PART 2 - MEET THE SPARK FAMILY Sparkling queries with Spark SQL
Ingesting data with Spark Streaming Getting smart with MLlib ML: classification and clustering Connecting the dots with GraphX
PART 3 - SPARK OPS Running Spark Running on a Spark standalone cluster Running on YARN and Mesos PART 4 BRINGING IT TOGETHER Case study: real-time dashboard Deep learning on Spark with H2O
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Sales Techniques is an insightful and practical compilation of proven techniques and modern tools, designed to help both
neophyte and seasoned sales professionals work with customers and successfully close the deal. From selling solutions instead of
products to finding, communicating with, and even closing customers on the Internet, this latest addition to the popular Briefcase
Books series will show salespeople how to organize their sales efforts, work successfully with today's more demanding customer
base, efficiently and effectively close a sale, consistently follow up after the sale to encourage high-profit repeat business and
referrals, and much more.
This leading strategy text presents the complexities of strategic management through up-to-date scholarship and hands-on
applications. Highly respected authors Charles Hill and Gareth Jones integrate cutting-edge research on topics including corporate
performance, governance, strategic leadership, technology, and business ethics through both theory and cases. Based on realworld practices and current thinking in the field, the Ninth Edition of Strategic Management features an increased emphasis on the
changing global economy and its role in strategic management. The high-quality case study program contains 30 cases covering
small, medium, and large companies of varying backgrounds. All cases are available in the main student text or the core case text.
Pioneers in the field, Cateora, Gilly, and Graham continue to set the standard in this 18th edition of International Marketing with
their well-rounded perspective of international markets that encompass history, geography, language, and religion as well as
economics, which helps students see the cultural and environmental uniqueness of any nation or region. The dynamic nature of
the international marketplace is reflected in the number of substantially improved and expanded topics in this 18th, including the
following over 100 new academic articles and their findings. All data, text, photos and images have been updated for currency, as
has the corresponding content within McGraw-Hill Education’s Connect with adaptive SmartBook. Additional updates
include:NEW Cases: New cases accompany the 18e, enlivening the material in the book and class discussions while broadening a
student’s critical thinking skills. These cases bring forth many of the topics discussed in the chapters and demonstrate how these
concepts are dealt with in the real world. These cases can be assigned in Connect and SmartBook. Optionally, a case booklet can
be create using McGraw-Hill CREATE. Crossing Borders Boxes: These invaluable boxes offer anecdotal company examples.
These entertaining examples are designed to encourage critical thinking and guide students through topics ranging from ethical to
cultural to global issues facing marketers today. 4-Color Design: New color maps and exhibits allow for improved pedagogy and a
clearer presentation of international symbols and cultural meanings in marketing and advertising. In addition, photos that depend
on full color for maximum impact easily bring many global examples to life.
The fourteenth edition of Strategic Management continues to emphasize on planning for domestic and global competition that is
integral to strategic decision-making. This revised edition is specially designed to accommodate the needs of strategic
management students worldwide. The unique pedagogy reflects strategic analysis and innovation at different organizational levels.
Real business situations from around the world, in both large and small entrepreneurial companies, are evident in the form of 25
globally engaged cases, 57 Global Strategy in Action (NEW), 35 Strategy in Action (NEW) modules. Salient Features: Globalization as a central theme - Focus on business ethics and corporate social responsibility - Special sections covering
regulations in India such as Consumer Protection Act, Environment Protection Act, etc. - Innovation and entrepreneurship
frameworks to guide strategic decisions that accelerate
The Marketing Plan Handbook presents a streamlined approach to writing succinct and meaningful marketing plans. By offering a
comprehensive, step-by-step method for crafting a strategically viable marketing plan, this book provides the relevant information
in a concise and straight-to-the-point manner. It outlines the basic principles of writing a marketing plan and presents an
overarching framework that encompasses the plan’s essential components. A distinct characteristic of this book is its emphasis on
marketing as a value-creation process. Because it incorporates the three aspects of value management—managing customer
value, managing collaborator value, and managing company value—the marketing plan outlined in this book is relevant not only for
business-to-consumer scenarios but for business-to-business scenarios as well. This integration of business-to-consumer and
business-to-business planning into a single framework is essential for ensuring success in today’s networked marketplace. The
marketing plan outlined in this book builds on the view of marketing as a central business discipline that defines the key aspects of
a company’s business model. This view of marketing is reflected in the book’s cross-functional approach to strategic business
planning. The Marketing Plan Handbook offers an integrative approach to writing a marketing plan that incorporates the relevant
technological, financial, organizational, and operational aspects of the business. This approach leads to a marketing plan that is
pertinent not only for marketers but for the entire organization. The Marketing Plan Handbook can benefit managers in all types of
organizations. For startups and companies considering bringing new products to the market, this book outlines a process for
developing a marketing plan to launch a new offering. For established companies with existing portfolios of products, this book
presents a structured approach to developing an action plan to manage their offerings and product lines. Whether it is applied to a
small business seeking to formalize the planning process, a startup seeking venture-capital financing, a fast-growth company
considering an initial public offering, or a large multinational corporation, the framework outlined in this book can help streamline
the marketing planning process and translate it into an actionable strategic document that informs business decisions and helps
avoid costly missteps.
"SELL 4 employs a comprehensive coverage of contemporary professional selling in an interesting and challenging manner.
Including relational consultative selling, the text is organized on a more contemporary relationship-selling process that the author
team has tested in, and developed for, major selling organizations."-4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option is perfect
for those students who focus on the textbook as their main course resource. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Created through a student-tested, faculty-approved review process, MR2 is an engaging and accessible solution to accommodate the diverse
lifestyles of today's learners. MR2 provides an exciting, innovative approach to Marketing Research that provides the material needed for a
successful course. Attention CourseMate user: The CourseMate platform is being sunset and will not be sold with this title after December
31st, 2019. Cengage will support existing users of CourseMate through August 1st, 2020. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
Created through a student-tested, faculty-approved review process, MR2 is an engaging and accessible solution to accommodate the diverse
lifestyles of today's learners. MR2 provides an exciting, innovative approach to Marketing Research that provides the material needed for a
successful course. Important Notice: Media content referenced within the product description or the product text may not be available in the
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ebook version.
New Methods of Market Research and Analysis prepares readers for the new reality posed by big data and marketing analytics. While
connecting to traditional research approaches such as surveys and focus groups, this book shows how new technologies and new analytical
capabilities are rapidly changing the way marketers obtain and process their information. In particular, the prevalence of big data systems
always monitoring key performance indicators, trends toward more research using observation or observation and communication together,
new technologies such as mobile, apps, geo-locators, and others, as well as the deep analytics allowed by cheap data processing and
storage are all covered and placed in context. This book can be used as a supplement to a traditional marketing research text or on its own.
A new edition of a comprehensive text, updated throughout, with new material on behavioral economics, international taxation, cost-benefit
analysis, and the economics of climate policy. Public economics studies how government taxing and spending activities affect the
economy—economic efficiency and the distribution of income and wealth. This comprehensive text on public economics covers the core topics
of market failure and taxation as well as recent developments in both policy and the academic literature. It is unique not only in its broad
scope but in its balance between public finance and public choice and its combination of theory and relevant empirical evidence. The book
covers the theory and methodology of public economics; presents a historical and theoretical overview of the public sector; and discusses
such topics as departures from efficiency (including imperfect competition and asymmetric information), issues in political economy, equity,
taxation, fiscal federalism, and tax competition among independent jurisdictions. Suggestions for further reading, from classic papers to
recent research, appear in each chapter, as do exercises. The mathematics has been kept to a minimum without sacrificing intellectual rigor;
the book remains analytical rather than discursive. This second edition has been thoroughly updated throughout. It offers new chapters on
behavioral economics, limits to redistribution, international taxation, cost-benefit analysis, and the economics of climate policy. Additional
exercises have been added and many sections revised in response to advice from readers of the first edition.
Embraces both the theoretical background and the practical implementation of CRM strategy. Also comprises of elements of marketing,
accounting, human resources, information technology and strategic management to ensure that it provides a comprehensive and fully
developed introductory text.
Master the principles and skills behind consumer behavior in the way that's best for you with Babin/Harris’ CB, 9E. Carefully crafted, based
on continuous research into the workflows and learning preferences of students like you, CB from 4LTR Press offers an innovative learning
experience with numerous learning options. This edition integrates the latest developments, technology and emerging trends in consumer
behavior with visually driven content and learning features that address all learning styles. CB, 9E offers an easy-reference, paperback text
with convenient chapter review cards that are ideal for learning on-the-go. You examine the latest consumer behavior data and updated
statistics with memorable examples and new end-of-part cases that combine numerous consumer behavior principles and applications. This
edition emphasizes an applied approach with effective learning feature boxes that include a new feature highlighting today’s technology and
consumers. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
Did you know that your business already has the world’s greatest information-tracking team working tirelessly for you 24/7 to gather all the
info you could possibly need to find your next customers? Between brand tracking, CRM programs, and online behavior tracking, as well as
the always-dependable trade shows and satisfaction studies, mounds of marketing metrics are being generated for you across various
touchpoints and channels. The numbers available to you are mind-blowing--but the amount itself can be mind-numbing. Where can one begin
to filter through it all to find what is most beneficial for their company?Locked in the vast quantity of information are accurate, data-driven
answers to every marketing question--and analytic dashboards are the key to finding it all. In It’s Not the Size of the Data--It’s How You Use
It, marketing expert Koen Pauwels introduces readers to these transformative web-based tools that gather, synthesize, and visually display
essential data in real time, directly connecting marketing with performance. He then supplies a simple yet rigorous methodology that explains
step by step how to:• Gain crucial IT support • Build a rock-solid database • Select key leading performance indicators • Design the optimal
dashboard layout • Use marketing analytics to improve decisions and reap rewardsThere is simply too much customer-produced information
out there today for marketing teams to go with gut decisions or the same old standbys. Dashboard analytics will bring scientific precision and
insight to the marketing efforts of any size organization, in any industry, and turn this eye-popping data into a specific plan of attack.
One of the primary reasons most often cited for the failure of a new venture is the entrepreneur's inability to identity and exploit the `right
idea'. This is directly connected to the concepts and principles of marketing, specifically: knowing what to produce and knowing what not to
produce. Additionally, even if the entrepreneur has the right idea, many experts cite weak marketing efforts (marketing execution) as another
reason for venture failure. Marketing for Entrepreneurs moves beyond the classic 4Ps and demonstrates the application of marketing in an
entrepreneurial context. Traditional marketing texts are incapable of addressing marketing concepts directly applicable to the entrepreneur's
unique situation. Furthermore, general entrepreneurship books are also not applicable because they tend to focus on management teams or
the development of business plans while failing to address critical marketing dimensions.
Now readers can master the core concepts in marketing management that undergraduate marketing majors, first-year MBA or EMBA student
or advanced learners need with the detailed material in Iacobucci’s MARKETING MANAGEMENT, 5E. Readers are able to immediately
apply the key concepts they have learned to cases, group work, or marketing-driven simulations. MARKETING MANAGEMENT, 5E reflects
all aspects of the dynamic environment facing today’s marketers. Engaging explanations, timely cases and memorable examples help
readers understand how an increasingly competitive global marketplace and current changes in technology impact the marketing decisions
that today’s managers must make every day. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Features of the fourth edition of The Marketing Plan Handbook include: Your Marketing Plan, Step-by-Step - This new feature guides you
through the development of an individualized marketing plan, providing assistance in generating ideas, and challenging you to think critically
about the issues. Model of the Marketing Planning Process - A new conceptual model of the planning process serves as an organizing figure
for the book. The model helps you visulize the connections between the steps and to focus on the three key outcomes of any marketing plan:
to provide value, to build relationships, and to make a difference to stakeholders. Sample Marketing plan - the updated sample plan for the
SonicSuperphone, a multimedia, multifunction smartphone, illustrates the content and organization of a typical marketing plan. Practical
Planning Tips - Every chapter includes numerous tips that emphasize practical aspects of planning and specific issues to consider when
developing a marketing plan. Chapter Checklists - Prepare for planning by answering the questions in each chapter's checklist as you create
your own marketing plan. There are 10 checklists in all, covering a wide range of steps in the planning.
Exploring A Karmic Network In 25,320 Kilometres After Twenty Years In The Indian Administrative Service, P.G. Tenzing Throws Off The
Staid Life Of A Bureaucrat To Roar Across India On An Enfield Thunderbird, Travelling Light With His Possessions Strapped On The Back Of
His Bike. On The Nine-Month Motorcycle Journey Without A Pre-Planned Route Or Direction, He Encounters Acquaintances Who Appear To
Be From His Karmic Past: From The Roadside Barber To Numerous Waiters And Mechanics&Mdash; Fleeting Human Interactions And
Connections That Seem Pre-Ordained. Life On The Road Is Full Of Pot Holes In More Ways Than One, But Tenzing Acquires A
Wheelie&Rsquo;S Sixth Sense. He Is Unfazed By Suspicious Hotel Receptionists Or Other Unkarmic Sceptics Who Take One Look At His
Dishevelled, Unkempt Appearance And Ask For An Advance, Or A Deposit Or Both. Tenzing&Rsquo;S Views On Life And Death, Friendship
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And Love Are Informed By A Certain Dark Humour. But His Conviction That Everything Revolves Around The Sacred Bond That Humans
Share With Each Other And With The Universe Is Deeply Felt And Inspiring. Sometime Singer With A Gangtok Band, A Dabbler In Vipassana
Meditation And A Supporter Of A Monk'S School At Mangan, Sikkim, P.G. Tenzing Is Self-Confessedly At A Mid-Life Crisis Point And Ready
For All The Adventures This World Has To Offer. &Nbsp;
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