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The 21st century business environment demands more analysis and rigor in marketing
decision making. Increasingly, marketing decision making resembles design
engineering-putting together concepts, data, analyses, and simulations to learn about
the marketplace and to design effective marketing plans. While many view traditional
marketing as art and some view it as science, the new marketing increasingly looks like
engineering (that is, combining art and science to solve specific problems). Marketing
Engineering is the systematic approach to harness data and knowledge to drive
effective marketing decision making and implementation through a technology-enabled
and model-supported decision process. (For more information on Excel-based models
that support these concepts, visit DecisionPro.biz.) We have designed this book
primarily for the business school student or marketing manager, who, with minimal
background and technical training, must understand and employ the basic tools and
models associated with Marketing Engineering. We offer an accessible overview of the
most widely used marketing engineering concepts and tools and show how they drive
the collection of the right data and information to perform the right analyses to make
better marketing plans, better product designs, and better marketing decisions. What's
New In the 2nd Edition While much has changed in the nearly five years since the first
edition of Principles of Marketing Engineering was published, much has remained the
same. Hence, we have not changed the basic structure or contents of the book. We
have, however Updated the examples and references. Added new content on customer
lifetime value and customer valuation methods. Added several new pricing models.
Added new material on "reverse perceptual mapping" to describe some exciting
enhancements to our Marketing Engineering for Excel software. Provided some new
perspectives on the future of Marketing Engineering. Provided better alignment
between the content of the text and both the software and cases available with
Marketing Engineering for Excel 2.0.
The world is in a constant state of flux, and this influences the operations of every
business and organisation. Business Management: A Contemporary Approach deals
with these changes by covering the functions of a business or an organisation and then
addressing the contemporary issues that affect them. These issues include
globalisation, corporate entrepreneurship and citizenship, credit, diversity and
HIV/AIDS. Every student of business and business manager needs to understand the
importance of these issues and their influence on the operations of a business.
Business Management: A Contemporary Approach also highlights the interdependency
between the various business functions. This interdependency is very important for a
business or organisation to operate as a whole.
For courses in foodservice management or administration; hospitality management;
quantity food production and/or purchasing; foodservice accounting/financial
management; menu planning; foodservice marketing/merchandising, or related topics.
Foodservice Operations for Today’s College Students Authored by leading industry
experts with years of teaching experience, the Thirteenth Edition of Foodservice
Management: Principles and Practices offers a comprehensive, current, and practical
overview of foodservice operations and business principles. Covering topics like food
safety, human resources, finance, equipment, design, marketing, and filled with real-life
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case studies, this text gives college students a deep understanding of the issues they
will face in any type of foodservice operation. Rich with graphics and photos, its visually
appealing design is organized for maximum student engagement and understanding.
This edition has been updated to reflect new trends in sustainability and food safety
issues.
Mrketing reversed prior business logic 50 years ago and said «the customer is king»,
and the companies began to recognize that it was not just the product that was the
most important aspect of their business. Companies recognized that consumers had a
myriad of choices of product offerings and marketing was responsible to ensure that the
company?s products had the benefits and attributes that customers wanted and were
willing to pay for. Today, considering the technology development, which influences
every function of the company, the focus of the successful marketing oriented
companies has changed from «the customer is king» to «the customer is a dictator!!!».
However, and despite the new trends in marketing, like any social science, marketing
has basic principles, and these principles need to be considered when making any type
of marketing decisions. So, the major step of a student of marketing, whether it is a
young university student or an experienced business executive, is to understand the
principles of marketing, and reading the present book will be the first step in
accomplishing this task. This book describes these basic principles of marketing, and
while the authors recognize that each decision may be slightly different from any
previous decision, the rules or principles remain the same. The present book presents
these basic marketing principles and tries to capture the essence of practical and
modern marketing today. Therefore, the purpose of Principles of Marketing is to
introduce readers to the fascinating world of marketing today, in an easy, enjoyable and
practical way, offering an attractive text from which to learn about and teach marketing.
This guide gives students a complete learning resource. It includes solutions to all
Practice Problems and Challenge Problems from the text, an introduction to each
chapter, key concepts, examples, chapter summaries, and chapter exercises with
solutions.
It seems, at first glance, like an obvious step to take to improve industrial productivity:
one should simply watch workers at work in order to learn how they actually do their
jobs. But American engineer FREDERICK WINSLOW TAYLOR (1856-1915) broke new
ground with this 1919 essay, in which he applied the rigors of scientific observation to
such labor as shoveling and bricklayer in order to streamline their work... and bring a
sense of logic and practicality to the management of that work. This highly influential
book, must-reading for anyone seeking to understand modern management practices,
puts lie to such misconceptions that making industrial processes more efficient
increases unemployment and that shorter workdays decrease productivity. And it laid
the foundations for the discipline of management to be studied, taught, and applied with
methodical precision.
Information technology is ever-changing, and that means that those who are working,
or planning to work, in the field of IT management must always be learning. In the new
edition of the acclaimed Information Technology for Management, the latest
developments in the real world of IT management are covered in detail thanks to the
input of IT managers and practitioners from top companies and organizations from
around the world. Focusing on both the underlying technological developments in the
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field and the important business drivers performance, growth and sustainability—the text
will help students explore and understand the vital importance of IT’s role vis-a-vis the
three components of business performance improvement: people, processes, and
technology. The book also features a blended learning approach that employs content
that is presented visually, textually, and interactively to enable students with different
learning styles to easily understand and retain information. Coverage of next
technologies is up to date, including cutting-edged technologies, and case studies help
to reinforce material in a way that few texts can.
The fifth edition of Management and the Arts provides you with theory and practical
applications from all arts management perspectives including planning, marketing,
finance, economics, organization, staffing, and group dynamics. Regardless of whether
you are a manager in a theatre, museum, dance company, or opera, you will gain
useful insights into strategic planning, organization, and integrated management
theories. Case studies, statistics, and real-world examples will allow you get a handle
on all aspects of arts managements, from budgeting and fundraising, to e-marketing
and social networking, to working effectively with boards and staff members. Revised to
reflect the latest thinking and trends in managing organizations and people, this fifth
edition features class-tested questions in each chapter, which help you to integrate the
material and develop ideas about how the situations and problems could have been
handled. Case studies focus on the challenges facing managers and organizations
every day, and "In the News" quotes give you real-world examples of principles and
theories.

MANAGEMENT, 12E includes several innovative pedagogical features to help
students understand their management capabilities and learn what it's like to
manage in an organization today. Each of the 19 chapters begins with an
opening questionnaire that engages the reader's interest, directly connects to the
topic of the chapter, and enables students to see how they respond to situations
and challenges that real-life managers typically face. A New Manager Self-Test in
each chapter provides students with further insight into how they would function
in the real world of management. The Remember This bullet-point summaries at
the end of each major chapter section give students a snapshot of the key points
and concepts covered in that section. The end-of-chapter questions have been
carefully revised to encourage critical thinking and application of chapter
concepts, and Small Group Breakout exercises give students the opportunity to
apply concepts while building teamwork skills. Ethical dilemmas, all-new end-ofchapter cases, and a fully updated set of On the Job video cases help students
sharpen their diagnostic skills for management problem solving. The chapter
sequence in MANAGEMENT is organized around the management functions of
planning, organizing, leading, and controlling. These four functions effectively
encompass management research and the characteristics of the manager's job.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
The second edition continues to familiarize the students with the basic principles
and techniques of human resource management. Comprehensively, this textbook
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highlights the importance of effective management of human resources which
results not only in organisational effectiveness but also sustainable competitive
advantage. With the coverage of contemporary topics such as HR Scorecard,
Gen-Y Employees and Work-life Balance, it keeps the students abreast with the
current human resource practices of the real world. This textbook caters to the
requirements of management students and is also a useful resource for HR
professionals.
These two highly-respected authors have revised this best-selling book to include
more current, modern subject matter and events while maintaining those features
that have contributed to its great success. It continues to use stories, graphs, and
equations and a unified, logical organization to make economic concepts easy-tounderstand and relevant to all readers. Users of this book see the connection
between growth, trade, comparative advantage, and the production possibilities
frontier. When readers understand how a simple competitive market system
works, they are ready to focus on problems of real-world markets.Currency data
has been updated, with coverage of deflation, the effects of the war with Iraq and
the war on terrorism, and the wars'impact on the national deficit. A
comprehensive overview introducing economics begins the book; subsequent
topics include: foundations of microeconomics: consumers and firms; market
imperfection and the role of government; concepts and problems in
macroeconomics; the goods and money markets; macroeconomic analysis; and
the world economy.An excellent desk reference for economists; this book will
serve any business owner, as an understanding of basic economics will prove
helpful in all ventures.
Core concepts, cutting-edge skill training. Modern Management is a traditionally
organized principles of management text that integrates core concepts with
cutting-edge skill training—all while keeping the focus on application.
For the introductory finance course-undergraduate corporate finance or financial
management-required at all undergraduate business schools. Get the picture and
develop a fundamental understanding of finance. Students often miss the big
picture, viewing finance as a set of unrelated topics, tools, and techniques. In
order to help students see the big picture, this text provides an introduction to
financial decision-making that links the concepts to five key principles of finance.
Authors Arthur J. Keown, John D. Martin, and Sheridan Titman have incorporated
significant revisions that weave currency, relevance, and real-world issues into
the pages of this well-know finance text.
For undergraduate and graduate retail management courses The text that helps
students thrive in today’s retailing industry. Without a predefined and wellintegrated strategy, a retail firm may flounder as it’s attempting to cope with the
changing environment that surrounds it. Berman/Evans’ reader-friendly text,
Retail Management: A Strategic Approach, provides a strategic, decision-making
approach that illustrates how retailers plan for, and adapt to, today’s changing
and complex retail environment.
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For undergraduate courses in corporate finance and financial management.
Develop and begin to apply financial principles People often struggle to see how
financial concepts relate to their personal lives and prospective careers. Financial
Management: Principles and Applications gives readers a big picture perspective
of finance and how it is important in their personal and professional lives. Utilizing
five key principles, the 13th Edition provides an approachable introduction to
financial decision-making, weaving in real world issues to demonstrate the
practical applications of critical financial concepts. Also available with
MyFinanceLab(tm) MyFinanceLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts. Note: You
are purchasing a standalone product; MyLab(tm)& Mastering(tm) does not come
packaged with this content. Students, if interested in purchasing this title with
MyLab & Mastering, ask your instructor for the correct package ISBN and Course
ID. Instructors, contact your Pearson representative for more information. If you
would like to purchase both the physical text and MyLab & Mastering, search for:
0134640845 / 9780134640846 Financial Management: Principles and
Applications Plus MyFinanceLab with Pearson eText -- Access Card Package
Package consists of: 0134417216 / 9780134417219 Financial Management:
Principles and Applications 0134417607 / 9780134417608 MyFinanceLab with
Pearson eText -- Access Card -- for Financial Management: Principles and
Applications
Management, 12th EditionWiley Global Education
For undergraduate Operations Management courses. A broad, practical introduction to
operations, reinforced with an extensive collection of practice problems. Operations
Management presents a broad introduction to the field of operations in a realistic and
practical manner, while offering the largest and most diverse collection of problems on
the market. The problems found in this text also contain ample support--found in the
book's solved-problems, worked examples, and myomlab, Pearson's new online
homework and tutorial system--to help students complete and understand assignments
even when they're not in class. Note: This is the standalone book, if you want the
book/access card order the ISBN below: 0133130762 / 9780133130768 Operations
Management Plus NEW MyOmLab with Pearson eText -- Access Card Package
Package consists of: 013292062X / 9780132920629 NEW MyOMLab with Pearson
eText -- Access Card -- for Operations Management 0132921146 / 9780132921145
Operations Management
A new approach to learning the principles of management, MGMT 2 is the second
Asiaa Pacific edition of a proven, innovative solution to enhance the learning
experience. Concise yet complete coverage supported by a suite of online learning aids
equips students with the tools required to successfully undertake an introductory
management course. Paving a new way to both teach and learn, MGMT 2 is designed
to truly connect with today's busy, tech-savvy student. Students have access to online
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interactive quizzing, videos, podcasts, flashcards, case studies, games and more. An
accessible, easy-to-read text along with tear out review cards completes a package
which helps students to learn important concepts faster. MGMT 2 delivers a fresh
approach to give students what they need and want in a text.
Principles of Management: Text and Cases introduces students to the fundamentals of
management through a balanced blend of theory and practice. The opening vignettes
and cases depict real-world situations and problems that managers face while
highlighting the management practices of successful Indian and foreign companies.
Samples of a leave policy, a strategy and action plan for human resource management,
an application blank, and a code of ethics are appended to a few chapters to further
illustrate the way organizations function. In addition to the concepts, the book also
delves into the various academic perspectives that have evolved over time to provide
the readers an integrated view of different approaches to management.
1981- in 2 v.: v.1, Subject index; v.2, Title index, Publisher/title index, Association name
index, Acronym index, Key to publishers' and distributors' abbreviations.
CliffsQuickReview course guides cover the essentials of your toughest subjects. Get a
firm grip on core concepts and key material, and test your newfound knowledge with
review questions. Whether you're a new managerial professional or a student who's
decided upon a career in business, government, or educational management,
CliffsQuickReview Principles of Management can help. This guide provides a valuable
introduction to the concepts of management and business. In no time, you'll be ready to
tackle other concepts in this book such as Planning and organizing Staffing and
directing Managing change Decision making and problem solving Motivating and
communicating CliffsQuickReview Principles of Management acts as a supplement to
your other learning material. Use this reference in any way that fits your personal style
for study and review — you decide what works best with your needs. You can flip
through the book until you find what you're looking for — it's organized to gradually build
on key concepts. Or, here are just a few other ways you can search for topics: Use the
free Pocket Guide full of essential information Get a glimpse of what you’ll gain from a
chapter by reading through the Chapter Check-In at the beginning of each chapter Use
the Chapter Checkout at the end of each chapter to gauge your grasp of the important
information you need to know Test your knowledge more completely in the CQR
Review and look for additional sources of information in the CQR Resource Center Use
the glossary to find key terms fast. With titles available for all the most popular high
school and college courses, CliffsQuickReview guides are a comprehensive resource
that can help you get the best possible grades.
PRINCIPLES OF BUSINESS, Eighth Edition, provides complete instruction in business
concepts and skills students need in today's competitive environment. This marketleading introductory business text offers extensive coverage in major business
concepts, such as finance, marketing, operations, and management. Students gain
valuable information and skills for the workplace, as well as preparation for success in
competitive events, such as DECA, FBLA, and BPA. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
For undergraduate courses in Risk Management and Insurance. Principles and
Practices: Managing Risk with Consumer Considerations Redja's Principles of Risk
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Management and Insurance provides an in-depth examination of major risk themes.
Using rich and up-to-date content on the basic concepts of risk and insurance, and
introductory and advanced topics in traditional and enterprise risk management, the text
is relevant to a wide number of disciplines in the business realm. Fully updated and
revised, the Thirteenth Edition now covers global topics ranging from natural disasters
and terrorism, to domestic issues like the ever-evolving Affordable Care Act and
Healthcare Reform. Principles of Risk Management and Insurance sets itself apart by
placing primary emphasis on insurance consumers and blends basic risk management
and insurance principles with consumer considerations, allowing students to apply
basic concepts to their own personal risk management and insurance programs.
The Toyota Way Fieldbook is a companion to the international bestseller The Toyota
Way. The Toyota Way Fieldbook builds on the philosophical aspects of Toyota's
operating systems by detailing the concepts and providing practical examples for
application that leaders need to bring Toyota's success-proven practices to life in any
organization. The Toyota Way Fieldbook will help other companies learn from Toyota
and develop systems that fit their unique cultures. The book begins with a review of the
principles of the Toyota Way through the 4Ps model-Philosophy, Processes, People
and Partners, and Problem Solving. Readers looking to learn from Toyota's lean
systems will be provided with the inside knowledge they need to Define the companies
purpose and develop a long-term philosophy Create value streams with connected flow,
standardized work, and level production Build a culture to stop and fix problems
Develop leaders who promote and support the system Find and develop exceptional
people and partners Learn the meaning of true root cause problem solving Lead the
change process and transform the total enterprise The depth of detail provided draws
on the authors combined experience of coaching and supporting companies in lean
transformation. Toyota experts at the Georgetown, Kentucky plant, formally trained
David Meier in TPS. Combined with Jeff Liker's extensive study of Toyota and his
insightful knowledge the authors have developed unique models and ideas to explain
the true philosophies and principles of the Toyota Production System.
A basic text that encompasses key business concepts and incorporates new business
principles and practices. The text will also focus on how businesses are operated and
managed.
Core text for foodservice management and/or Introduction to Foodservice courses in dietetics
and Hotel Restaurant programs. Appropriate for 2 year colleges.
Earlier edition published as: Introduction to foodservice / June Payne-Palacio, Monica Theis,
which was based on an earlier work published in 1938: Foodservice in institutions / Bessie B.
West and LeVelle Wood.
We’ve got you covered for Principles of Management with John Schermerhorn’s Management
12th Edition. From new cases and self-assessments to the Fast Company Video Series and
Management Weekly Updates, the text and its comprehensive suite of resources promote
critical thinking and active learning. Thoroughly updated while maintaining its trusted, balance
of concepts and applications, Management 12th Edition allows you to present the most current
material, help students apply theory and show relevance of management concepts in the real
world—so your student will succeed in your course and beyond.
PRINCIPLES OF MANAGEMENT, 12E, International Edition takes a practical, studentoriented approach toward teaching management with an emphasis on current topics, including
issues of diversity, ethics, and technology. The student-friendly content features references to
pop culture and cites current publications of interest to students. In addition to providing the
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management framework and introducing students to contemporary management topics, the
text provides experiential activities to get students thinking and acting like real-life managers. A
robust network of supplements helps students to understand the hands-on, real-world
application of chapter concepts.
Prepare for licensure and your transition to practice! Organized around the issues in today's
constantly changing healthcare environment Yoder-Wise's Leading & Managing in Canadian
Nursing, 2nd Edition offers an innovative approach to leading and managing by merging
theory, research, and practical application. This cutting-edge text is intuitively organized
around the issues that are central to the success of Canadian nurses including cultural
diversity, resource management, advocacy, patient safety, delegation, and communication. In
addition, it provides just the right amount of information to equip you with the tools you need to
master leadership and management – all to help prepare you for clinical practice! UNIQUE!
Each chapter opens with A Challenge, where practicing nurse leaders/managers offer their realworld views of a concern related in the chapter, encouraging you to think about how you would
handle the situation. UNIQUE! A Solution closes each chapter with an effective method to
handle the real-life situation presented in A Challenge and demonstrates the ins and outs of
problem-solving in practice. Innovative content and presentation, merge theory, research and
professional practice in key leadership and management areas. An array of pedagogical
elements includes chapter objectives, glossary terms, exercises, Research Perspectives,
Literature Perspectives, Theory Boxes, chapter checklists, tips, and references. Intuitively
organized content and clear and unbiased writing style facilitates learning of theory and
complex concepts. Inviting and well-structured full-colour design enhances your learning by
being able to find information quickly and easily, providing visual reinforcement of concepts.
UNIQUE! Two NEW chapters help build your leadership skills within your academic program one of which is authored by an undergraduate student and an early career alumnus. NEW!
UNIQUE! Chapter on nursing leadership in Indigenous health explains the leadership role and
is also integrated into relevant topics throughout the text. NEW! Expanded and updated
coverage of topics includes workplace violence and incivility, strength-based nursing and the
role of nurses as change agents - visioning, shaping culture, leading change. NEW! Expanded
discussion on the interdependence of leadership and management roles and competencies
clearly fosters leadership ideas for effective and responsive health care environments. NEW!
Additional examples of real life practice cases and examples help you to examine and apply
theoretical concepts.
PRINCIPLES OF RESPONSIBLE MANAGEMENT offers an international, scientifically sound,
and strictly practice-related perspective. It is the first official textbook of the United Nations for
the Principles for Responsible Management Education (PRME) academic network, and a
reference book for companies of the United Nations Global Compact Initiative. It is a primary
text for traditional business and society, business ethics, corporate social responsibility, and
sustainability courses, or may serve as a practitioner handbook. Contributors are renowned
academic professionals in their respective chapter topics as well as distinguished business
practitioners who contribute highly relevant practice cases. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
With its exciting introduction of the Harley-Davidson focus company theme, this book continues
to provide a solid, enduring foundation of the tools of modern theory while at the same time
developing the logic behind their use. The “10 Principles of Finance” (formerly “Axioms” )
provide the framework, or “the big picture” of finance, which ties the major concepts of the
book together.A six-part organization covers the scope and environment of financial
management, valuation of financial assets, investment in long-term assets, capital structure
and dividend policy, working-capital management, and special topics in finance, and special
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topics in finance.For an enduring understanding of the basic tools and fundamental principles
upon which finance is based.

Principles of Management is designed to meet the scope and sequence requirements
of the introductory course on management. This is a traditional approach to
management using the leading, planning, organizing, and controlling approach.
Management is a broad business discipline, and the Principles of Management course
covers many management areas such as human resource management and strategic
management, as well behavioral areas such as motivation. No one individual can be an
expert in all areas of management, so an additional benefit of this text is that specialists
in a variety of areas have authored individual chapters.
MANAGEMENT, 12th Edition takes a practical, student-oriented approach toward
teaching management with an emphasis on current topics, including issues of diversity,
ethics, and technology. The student-friendly content features references to pop culture
and cites current publications of interest to students. In addition to providing the
management framework and introducing students to contemporary management topics,
the text provides experiential activities to get students thinking and acting like real-life
managers. A robust network of supplements helps students to understand the handson, real-world application of chapter concepts. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
We’ve got you covered for Principles of Management with John Schermerhorn’s
Management 12th Edition. From new cases and self-assessments to the Fast Company
Video Series and Management Weekly Updates, the text and its comprehensive suite
of resources promote critical thinking and active learning.Thoroughly updated while
maintaining its trusted, balance of concepts and applications, Management 12th Edition
allows you to present the most current material, help students apply theory and show
relevance of management concepts in the real world—so your student will succeed in
your course and beyond.
Modern Land Law offers a lively and thought-provoking account of a subject that
remains at the heart of our legal system. Dispelling any apprehension about the
subject’s formidability from the outset, this compact textbook provides an absorbing
and exact analysis of all the key legal principles relating to land. Written with students
firmly in mind, the principal features of this textbook include: • a clear introduction to
every chapter which frames each topic in its wider context; • corresponding chapter
summaries which help to consolidate learning and encourage reflection; • the use of
tables and diagrams to aid understanding of complicated topics; • a friendly two-color
text design which complements Martin Dixon’s comprehensible and engaging writing; •
an updated companion website which supports this textbook with a fully customizable
testbank for lecturers; self-test questions and practice exam-style questions for
students as well as podcasts to keep students updated with new cases, important
decisions and other newsworthy issues relating to land law. This 9th edition has been
thoroughly revised and updated to take into account key developments in the law in the
light of the Law Commission’s recommendations on easements and covenants, as well
as the increased impact of the HRA 1998 on case law. All major recent decisions and
judgments will be incorporated alongside a discussion of proposals for reform and new
legislation. Modern Land Law is one of the most current and reliable textbooks available
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on land law today.
For undergraduate Principles of Management courses REAL Managers, REAL
Experiences With a renewed focus on skills and careers, the new edition of this
bestselling text can help better prepare your students to enter the job market.
Management, Thirteenth Edition vividly illustrates effective management theories by
incorporating the perspectives of real-life managers. Through examples, cases, and
hands-on exercises, students will see and experience management in action, helping
them understand how the concepts they’re learning actually work in today’s dynamic
business world. Students will gain hands-on practice applying management concepts
with MyManagementLab. They’ll engage in real business situations with simulations,
build their management skills by writing and talking about different management
scenarios, have access to a video library to help put concepts into perspective, and
more. Also available with MyManagementLab MyManagementLab is an online
homework, tutorial, and assessment program designed to work with this text to engage
students and improve results. Within its structured environment, students practice what
they learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts. Please note that
the product you are purchasing does not include MyManagementLab.
MyManagementLab Join over 11 million students benefiting from Pearson MyLabs This
title can be supported by MyManagementLab, an online homework and tutorial system
designed to test and build your understanding. Would you like to use the power of
MyManagementLab to accelerate your learning? You need both an access card and a
course ID to access MyManagementLab. These are the steps you need to take: 1.
Make sure that your lecturer is already using the system Ask your lecturer before
purchasing a MyLab product as you will need a course ID from them before you can
gain access to the system. 2. Check whether an access card has been included with
the book at a reduced cost If it has, it will be on the inside back cover of the book. 3. If
you have a course ID but no access code, you can benefit from MyManagementLab at
a reduced price by purchasing a pack containing a copy of the book and an access
code for MyManagementLab (ISBN:9781292090313) 4. If your lecturer is using the
MyLab and you would like to purchase the product... Go to
www.mymanagementlab.com to buy access to this interactive study programme. For
educator access, contact your Pearson representative. To find out who your Pearson
representative is, visit www.pearsoned.co.uk/replocator
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