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Companies operating within the changing environment and the world is changing rapidly. To be successful in their activities,
companies should improve their management and organization abilities. Management and Organization activities includes
decision making, strategy an individual behavir in organizations. These activities are crucial for share holders, employees,
customers and other stake holders. Owners and managers should give importance and support decision making, strategic
management and organizational behaviour subjects for their improvements in the age of globalization.
Provides managers with actionable insight into a select set of innovation constraints and how to best deal with them This PDMA
Essentials Book, the third in this series, provides a framework of individual, organizational, and market and societal constraints
that guides managers in identifying specific constraints related to their innovation activities and provides them with corresponding
tools and practices to overcome and leverage those constraints. Written by a team of international innovation experts, Leveraging
Constraints for Innovation: New Product Development Essentials from the PDMA is presented in three parts. The first part,
Individual Constraints, provides insights into how to: simultaneously solve social and commercial needs for greater creativity; apply
a multi-stage approach to overcome knowledge sharing in teams; and anticipate and account for psychographic differences
among customers during product launch. In the second part, Organizational Constraints, insights emerge that provide guidance on
how to: identify and solve for sources of innovation constraints within the company; implement and manage virtual NPD teams;
and effectively organize new service development in professional services. The last part, Market Constraints, examines how to:
adapt firm capabilities to overcome constraints preventing consumers in low-end and under-resourced markets from purchasing
new products; implement inclusive innovation strategies to address markets constrained by underdeveloped infrastructures;
develop solutions for women and other disadvantaged market traders in emerging markets. This book: Is a single comprehensive
volume that covers the full spectrum of constraint-related strategies and techniques in a coherent, integrated fashion Provides a
set of frameworks, techniques, and tools that can be immediately implemented by individuals across firms Offers how-to
knowledge on specific tools and methods as applied to innovating products and services when facing constraints as well as for the
development of new business models Integrates problem- and solution-based knowledge to enable companies to develop
sustainable growth strategies by leveraging constraints and restrictions toward innovation strategies, processes and offerings
Leveraging Constraints for Innovation: New Product Development Essentials from the PDMA is an ideal book for all product
development professionals, including marketers, engineers, project managers, and business managers in both startups and wellestablished firms, and from a broad range of industries from heavy manufacturing to the service sector.
The Handbook brings together leading scholars in international business as well as other disciplines to contribute state-of-the-art
thinking on emerging markets. The volume extends theoretical and conceptual thinking, looks at operational practices and their
implications and provides a research agenda to move the field forward. Contributors include a mix of new and established authors
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from around the world, for a diverse and current set of scholarly perspectives on emerging markets. Combining academic and
operationally focused chapters, they offer a multifaceted, in-depth look at specific geographies and functional areas to enrich our
understanding of emerging markets. This energetic and varied look at a burgeoning field will be an invaluable resource for
academics and for students at the post-doctoral, PhD and MBA levels.
Business transactions and partnerships across borders have become easier than ever due to globalization and global digital
connectivity. As part of this shift in the business sphere, managers, executives, and strategists across industries must acclimate
themselves with the challenges and opportunities for conducting business globally. International Business: Concepts,
Methodologies, Tools, and Applications presents the latest research innovations focusing on cross-cultural communications and
training, international relations, multinational enterprises, outsourcing, international business strategies, and competitive
advantage in the global marketplace. This publication is an exhaustive multi-volume work essential to academic and corporate
libraries who serve researchers, scholars, business executives and professionals, and graduate-level business students.
Although in recent years some emerging economies have improved their performance in terms of R&D investment, outputs and
innovative capacity, these countries are still blighted by extreme poverty, inequality and social exclusion. Hence, emerging
countries are exposed to conditions which differ quite substantially from the dominant OECD model of innovation policy for
development and welfare. This Research Handbook contributes to the debate by looking at how innovation theory, policy and
practice interact, and explains different types of configurations in countries that are characterized by two contrasting but mutually
reinforcing features: systemic failure and resourcefulness. Focusing on innovation governance and public policies, it aims to
understand related governance failures and to explore options for alternative, more efficient approaches.
This book presents the proceedings of the IDEAS Conference, which is intended as a forum for a new generation of researchers.
IDEAS is an arena that encourages researchers to defy their field's boundaries, leveraging disciplinary mindset into contributions
to broad domains within the Science, Technology, Engineering, Entrepreneurship, and Management. Further, IDEAS explores
novel questions and challenges existing policies and practices on how to apply science and technology as an input to design more
innovative and sustainable systems that promote human well-being.
Human Resource Management, Innovation and Performance investigates the relationship between HRM, innovation and
performance. Taking a multi-level perspective the book reflects critically on contentious themes such as high performance work
systems, organizational design options, cross-boundary working, leadership styles and learning at work.
A New York Times, Wall Street Journal, USA Today, Amazon Bestseller Reverse Innovation is the new business idea everyone is
talking about. Why? Because it presents the blueprint for scaling growth in emerging markets, and importing low-cost and high
impact innovations to mature ones. Innovation is no longer the exclusive domain of the Silicon Valley elite. Reverse Innovation will
open your eyes to the fact that the dynamics of global innovation are changing—and if you want your firm to survive, you’d better
pay attention. The gap between rich nations and emerging economies is closing. No longer will innovations travel the globe in only
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one direction, from developed to developing nations. They will also flow in reverse. CEOs of the world’s most influential
companies agree and have cited Reverse Innovation as their playbook for the next generation of global growth. Authors Vijay
Govindarajan and Chris Trimble of the Tuck School of Business at Dartmouth explain where, when, and why reverse innovation is
on the rise and why the implications are so profound. Learn how to make innovation in emerging markets happen and how such
innovations can unlock even greater opportunity throughout the world. You’ll follow some of the world’s leading companies
(including GE, Deere & Company, P&G, and PepsiCo) through stories that illustrate exactly what works and what doesn’t. If
you’re in a Western economy, you need to accept that the future lies far from home. But the idea is not just for Western
audiences. If innovation is at the heart of your company or your career, no matter where you practice business, Reverse
Innovation is a phenomenon you need to understand. This book will help you do that.
The first book to look at innovation/entrepreneurship from an international perspective, Managing Innovation and Entrepreneurship: A Global
Perspective provides a step-by-step process for managing innovation and entrepreneurship in an organization in both turbulent and stable
economic times. Authors Robert D. Hisrich and Claudine Kearney demonstrate how to manage innovation on a day-to-day basis—using a
wide range of real world scenarios, theories, principles, best practices, case studies, and modern examples. The book provides detailed
coverage of each aspect of the process of innovation required to achieve success, including what it takes to build an innovative and
entrepreneurial organization, how to develop innovation and entrepreneurship in both individuals and teams, how to manage and
operationalize innovation and entrepreneurship, how to develop a global business plan, and more.
These proceedings represent the work of researchers participating in the 6th International Conference on Innovation and Entrepreneurship
(ICIE 2018) which is being co-hosted by Georgetown University and George Washington University and is being held at The University of the
District of Columbia (UDC) on 5-6 March 2018.
Despite its economic impact, understanding what shaped emerging economies’ success seems to be a mystery. These complexities are
compounded by fast moving technologies, such as the increased usage of artificial intelligence (AI) and the internet of things (IoT). These
new technologies have a social impact, but it is how these impacts are developed and managed by people and companies that is significant.
Similarly, it is important to investigate how the uncertainties and intangible factors are dealt with and how businesses can utilize innovative
approaches to become adaptive in emerging market economies. Research is needed to determine how actors or businesses interact to
shape and define either new institutions, new industries, or new innovation to meet the need of potential customers in emerging economies.
Innovation Management and Growth in Emerging Economies explores how innovation from emerging economies is being developed through
strategic choices and presents the benefits and the drawbacks, the processes, and the characteristics and management practices of both
private and/or public organizations. The chapters identify the trends and approaches to innovation development as well as the strategies of
adapting and converting threats and challenges into opportunities. The target audience of this book is composed of practitioners, policy
influencers, course instructors, professionals, academicians, students, and researchers in the fields of business, administrative sciences,
management, and economics.
Internet and social networks play a critical role in the evolution of processes and functional areas that allow businesses to reach a wider base
of end-users and achieve competitive advantage in their respective markets. Quality Innovation: Knowledge, Theory, and Practices presents
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a compilation of recent theoretical frameworks, case studies, and empirical research findings in the area of quality innovation. It highlights the
theories, strategies, and potential concerns for organizations engaged in change management designed to address stakeholders’ needs.
This reference volume serves as a valuable resource for researchers, business professionals, and students in a variety of fields and
disciplines.
The changing dynamics of business worldwide have led organizations to look beyond traditional managerial practices while at the same time
attempting to retain their core competitive advantages. This development has called upon academicians and practitioners alike to reassess
the different aspects of business management such as macroeconomic variables, the nature of the market, the changing features of the
workplace, the new work ethos, and/or employer-employee exchanges. In this context, the book provides essential insights on industry
innovations, academic advances and policy movements with regard to recovering markets in India and around the globe. The individual
papers highlight potential avenues that could allow industry to better understand and respond to the global crisis. The book collects research
papers presented at the Global Conference on Managing in Recovering Markets (GCMRM), held in March 2014. Seven international and 120
national business schools and management universities were represented at the conference, the first in a series of 13 planned under the
GCMRM agenda for 2014–17. The book includes more than 30 research papers chosen from a pool of 118 presented at the conference, all
of which have undergone a rigorous blind review process.
This book provides a comprehensive view of the entrepreneurial dynamics within startups by analyzing their marketing strategies in the
context of exploiting new opportunities, enhancing stakeholder values, and protecting their business ecosystem for continuous growth.
Managing startup enterprises is a complex managerial task, as these businesses need to overcome the competition by understanding
thoroughly all the moves of rival firms in the local-global markets. This book explores the incidence and severity of problems pertaining to
organizational design, marketing strategy, the consumer-centric approach, and the transaction-based approach faced by start-up enterprises
in order to improve business performance. This text will motivate future research on managing start-up enterprises in terms of developing
efficiency in leadership and achieving market competitiveness and organizational growth. It will serve as an important work to those studying
entrepreneurial leadership and marketing.
This book provides a rich overview and takes a closer look at the current state of theory and practice in the field of sustainable business
models. The chapters in this book examine and analyze existing and new approaches towards sustainable business models and showcase
the implementation of sustainable business through both quantitative and qualitative studies, including several case studies and many
practical examples. It approaches these issues from the standpoints of diverse business disciplines to yield new insights and ideas that are
relevant from both an academic and professional perspective. In its essence, the book examines how firms’ value creation processes can be
driven by sustainability and social responsibility and how this impacts business and society. Readers will find a range of sustainable business
models that have been employed and are being pioneered in various industries around the globe – which are thoroughly investigated and
discussed, and put into a comprehensive conceptual framework.
In light of growing discourse on 'frugal innovation', this book offers novel approaches to innovation based on extensive empirical research.
The study complements a decade of scholarly attention on frugal innovation by taking a research-based approach to innovation in resourcescarce and complex institutional contexts. The findings suggest that concepts such as frugal, reverse, jugaad, social, grassroots and inclusive
innovation in fact represent heterogeneous assemblies of innovation for social, environmental and economic value. The conceptual
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framework invites attention to more plural sources and elements in the study of models of innovation to inspire further research in the fields of
strategy, innovation, entrepreneurship, economic sociology and development studies. The design framework offers models, metrics and
competencies for practitioners and policymakers to identify, evaluate and design frugal innovations. The comprehensive view of frugal
innovation demonstrates how firms can implement globally competitive strategies by pursuing innovation for humanity to improve lives for
everyone, everywhere.

TARGET IIFT 2019 - Past (2005 - 2018) + 5 Mock Tests contains the detailed solutions of IIFT Question Papers from
2005 to 2018. The book also contains thoroughly revised & updated 5 Mock tests designed exactly as per the latest
pattern of IIFT - 114 questions. The book also contains a General Awareness Question Bank containing 100+ MCQ’s
involving current issues similar to the ones asked in the actual exam.
Launched in 2011 to recognize the prolific contribution that PhD dissertations make to the field of Innovation
Management, the ISPIM Dissertation Award selects three winners from the possible 100+ entries every year. Aided in the
selection process by the generous support of Innovation Leaders, the ISPIM presents the awards at their annual
Innovation Conference. With only three finalists being selected each year, many excellent submissions do not receive the
recognition they deserve. To rectify this, the 2018 ISPIM Dissertation Award cast its spotlight beyond the top three
dissertations and onto a much greater number of entries. Compiling the top 28 submissions received this year, 'New
Waves in Innovation Management Research' is organized into six thematic sections that cover areas such as
investments, collaboration, and creativity. Presenting a broad range of case studies and data from across global, this
edited volume illustrates the breadth of research potential in the coming wave of innovation management. This book will
be of interest to students, researchers and professional managers, alike, who are interested in or actively involved in the
latest research on innovation management.
A step-by-step, full-color guide to successful medical technology innovation with a new focus on value-based innovation
and global opportunities.
Despite the vast wealth generated in the last half century, in today’s world inequality is worsening and poverty is
becoming increasingly chronic. Hundreds of millions of people continue to live on less than $2 per day and lack basic
human necessities such as nutritious food, shelter, clean water, primary health care, and education. Innovating for the
Global South offers fresh solutions for reducing poverty in the developing world. Highlighting the multidisciplinary
expertise of the University of Toronto’s Global Innovation Group, leading experts from the fields of engineering,
medicine, management, and global public policy examine the causes and consequences of endemic poverty and the
challenges of mitigating its effects from the perspective of the world’s poorest of the poor. Can we imagine ways to
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generate solar energy to run essential medical equipment in the countryside? Can we adapt information and
communication technologies to provide up-to-the-minute agricultural market prices for remote farming villages? How do
we create more inclusive innovation processes to hear the voices of those living in urban slums? Is it possible to reinvent
a low-cost toilet that operates beyond the water and electricity grids? Motivated by the imperatives of developing,
delivering, and harnessing innovation in the developing world, Innovating for the Global South is essential reading for
managers, practitioners, and scholars of development, business, and policy.
This multi-volume set covers a wide range of topics on innovation, which are all of great interest to academics,
policymakers, university administrators, state and regional economic development officials, and students. Two unique
features of the volume are the large body of global evidence on innovation presented and its consideration of the
following timely and important topics in innovation: cybersecurity, open innovation, the globalization of R&D, and
university technology transfer. Innovation is a topic of great importance in many fields in business administration, such as
management, strategy, operations management, finance, marketing, and accounting, as well as in numerous social
science disciplines, including economics, sociology, political science, and psychology. This volume fully reflects such
interdisciplinary approaches.Volume 1 provides extensive global evidence on university technology transfer and
innovation partnerships. Volume 2 is focused on the managerial and public policy implications of the globalization of
R&D. Volume 3 presents state-of-the-art theoretical and empirical evidence on open innovation. Volume 4 is a
comprehensive analysis of cybersecurity. This set is essential reading for those who wish to have a comprehensive
understanding of the antecedents and consequences of innovation.
The Handbook of Inclusive and Social Innovation: The Role of Organizations, Markets and Communities offers a
comprehensive review of research on inclusive innovation to address systemic and structural issues – the “Grand
Challenges” of our time. With 27 contributions from 57 scholars, the Handbook provides frameworks and insights by
summarising current research, and highlights emerging practices and scalable solutions. The contributions highlight a call
to action and place social impact at the heart of theory and practice. It will be an invaluable resource for academics,
practitioners, and policymakers who champion social inclusion and emphasize innovative approaches to addressing
sustainable development goals.
TARGET IIFT 2017 - Past (2005 - 2016) + 5 Mock Tests contains the detailed solutions of IIFT Question Papers from
2005 to 2016. The book also contains 5 Mock tests designed exactly as per the latest pattern of IIFT. The book also
contains a General Awareness Question Bank containing 100+ MCQ’s involving current issues similar to the ones asked
in the actual exam.
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India is still perceived by some as a developing country that has yet to create world-class products of its own. However,
this book shows that in recent years India has emerged as a lead market for frugality-driven innovations that are
affordable, robust and successful even outside its geographic boundaries. Many global companies have recognized
these changes and are ramping up their local R&D capabilities. At the same time, several Indian firms are venturing out
to international shores and gaining access to new markets. Using a top-down approach, the book takes a closer look at
systems of innovation at work and presents examples of successful, corporate innovations in multiple industries and their
contextual conditions.
TARGET IIFT 2018 - Past (2005 - 2017) + 5 Mock Tests contains the detailed solutions of IIFT Question Papers from 2005 to
2017. The book also contains 5 Mock tests designed exactly as per the latest pattern of IIFT. The book also contains a General
Awareness Question Bank containing 100+ MCQ’s involving current issues similar to the ones asked in the actual exam.
In Transforming Innovations in Africa the authors explore how external innovations (products, technologies, services, institutions
and processes) that were envisaged, developed and designed elsewhere, came to be innovatively and sometimes unexpectedly
appropriated and transformed within Africa.
Leveraging their extensive background at multi-national corporations, co-authors Shad Morris and James Oldroyd created an
International Business course that is current, concise, and easy to implement. As instructors themselves, the authors focused on
engaging pedagogy that prepares students for the global marketplace and created interactive resources to deepen the learning
experience. This second edition of International Business includes extensive updates including coverage on important topics like
COVID-19, Brexit and the US-China trade war. Additionally, the WileyPLUS course provides just-in-time resources like chapter
introductory videos, whiteboard animations, cases/case application problems, adaptive practice, and more to help students apply
their learning and think critically.
Discover the knowledge and tools that today's most successful firms use to build business and consistently outperform the
competition when you open the latest edition of Ireland/Hoskisson/Hitt's UNDERSTANDING BUSINESS STRATEGY CONCEPTS
PLUS, Third Edition. This concise, hands-on approach by recognized leaders in business strategy clearly demonstrates how solid
management strategy equals the decisive, responsive action that prosperous firms use to create sustainable competitive
advantage. This edition guides you, step-by-step, through creating strong strategy, planning for success, implementing responsive
action, competing effectively with strategy, analyzing the environment and firm, and improving upon results. The authors clearly
connect strategy concepts to the real business world, giving you the unique opportunity to examine and learn from strategy that
has worked as well as strategy that has failed within familiar companies. The latest research and insights from global business
leaders, extensive examples, and practical cases help equip you with the hands-on skills and career tools for your own superior
performance and strategic management success. Important Notice: Media content referenced within the product description or the
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product text may not be available in the ebook version.
With the rapid development of China and India as new economic powers in global competition, an obvious question is whether
these emerging economies are great opportunities or threats. Whilst answers are bound to differ depending on one’s perspective,
it is increasingly clear that more local firms, especially local entrepreneurs, from these emerging economies will play a more critical
role in global competition by becoming challengers to global incumbents. Indeed, the fact that the majority of their populations are
at the bottom of the pyramid, and thus cannot afford products designed for the developed markets, has made these emerging
economies fertile ground for developing and applying disruptive innovations. A novel mix of key attributes distinctive from those of
established technologies or business models, disruptive innovations are typically inferior, yet affordable and "good-enough"
products or services, which originate in lower-end market segments, but later move up to compete with those provided by
incumbent firms. This book sheds new light on disruptive innovations both from and for the bottom of the pyramid in China and
India, from the point of view of local entrepreneurs and international firms seeking to operate their businesses there. It covers both
the theoretical and practical implications of disruptive innovation using conceptual frameworks alongside detailed case studies,
whilst also providing a comparison of conditions and strategic options in India and China. Further, unlike existing studies, this book
focuses on the neglected perspective of local challengers as the primary players, and in doing so reveals the extent to which the
future landscape of global competition may be shaped by disruptive innovation, as well as its capacity to make the world "flatter"
and more sustainable. This unique book will be valuable to both scholars and practitioners interested in disruptive innovation and
those working in the fields of Asian studies, international business, economics and globalization.
Sustainability has become an unavoidable topic in modern society. In order for sustainable development to be fully achieved, it
must be integrated into the planning and measurement systems of business enterprises. Green Initiatives for Business
Sustainability and Value Creation is an essential reference source including the most recent scholarly research on the
development and application of green business models for contemporary organizations, with a focus on possible contexts and
constructs of closed loop supply chain management. Featuring extensive coverage on topics such as consumption behavior,
political economy, and structural modeling, this book is ideally designed for academicians, researchers, and professionals seeking
current research on the importance of strategic green business practices.
In an ever-expanding economic world, the need for new businesses with the ability to create and evolve simultaneously is
paramount to ensure success. Hybrid business models are essential to foster growth and promote prosperity. Start-Up Enterprises
and Contemporary Innovation Strategies in the Global Marketplace is a critical scholarly resource that examines the relationship
between worldwide industry and the need for up-to-date technologies and methods to support such an inclusive market. Featuring
coverage on a diverse range of topics such as corporate social responsibility, collaborator empowerment, and start-up enterprise
ecosystems, this book is geared toward managers, researchers, and students seeking current research on the interaction between
modernization and the expansion of markets to accommodate worldwide industry.
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The global impact of so-called ‘offshoring’, including of information technology (IT) and related services, continues to be a topic of
great interest to academics, practitioners and policy makers. The Indian IT industry has sustained high levels of growth in
revenues and employment since the late 1980s. Even following the global financial crisis and meltdown in 2008, the industry has
reported growth, albeit at a lower rate. Furthermore, the high rates of technological change and increased competition has forced
businesses and managers to be innovative and create new business models. This book examines how managers and
entrepreneurs in the Indian IT industry have explored and exploited human capital opportunities at various stages of the industry’s
evolution to create innovative human resources (HR) practices and new business models. Based on extensive academic research
and deep reflective practitioner accounts, this collection presents expert content, views and a coherent picture of the challenges
and changes in the Indian IT industry and analyses how the industry has remained competitive in a constantly changing
environment. This book will appeal to researchers, students and practitioners, particularly in the fields of human resources and
strategic management.

This book focuses on the challenges of capacity building for flexible work organizations in Asia, and demonstrates how
business enterprises practice reactive flexible capacity (in the form of adaptiveness and responsiveness) to cope with
changing and uncertain business environments. The book provides examples of how this can be achieved by means of
various organizational change initiatives, leadership strategies, re-engineering, innovation in products and processes, the
use of information and communication technology, reshaping learning orientations, and more. As these topics are
supported by research and case studies situated in different sectors and countries across Asia, the book will provide a
useful resource for a broad readership including: management students and researchers, practicing business managers,
consultants, and professional institutions.
The Handbook constitutes a global resource for the fast growing interdisciplinary research and policy communities
addressing the challenge of driving innovation towards socially desirable outcomes. This book brings together well-known
authors from the US, Europe and Asia who develop conceptual and regional perspectives on responsible innovation as
well as exploring the prospects for further implementation of responsible innovation in emerging technological practices
ranging from agriculture and medicine, to nanotechnology and robotics. The emphasis is on the socio-economic and
normative dimensions of innovation including issues of social risk and sustainability.
This book focuses on how companies are innovating with regard to the Bottom-of-the-Pyramid (BOP) ? the lowest socioeconomic segment, and the organizational conditions they need to be successful. The authors use several examples of
disruptive innovations for this market, particularly in the Indian healthcare sector. Low-cost, specialty hospital chains like
Aravind Eye Care and Narayana Hrudayalaya have brought down the cost of certain medical procedures significantly.
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The Indian conglomerate Tata Group and the American healthcare giant GE Healthcare have also developed affordable
products targeted at the lowest-income segments in India. The authors present an in-depth analysis of these companies
and present their insightful results on disruptive innovation and the ever-challenging BOP market.
This Handbook focuses on techno-entrepreneurial ecosystems under several different aspects: how the ecosystems
have evolved in techno-entrepreneurship, the influence that techno-entrepreneurs can have on complex ecosystems
such as regions and nations, and the new types of innovations that techno-entrepreneurs are pursuing to adapt to the
ecosystems, such as frugal innovation.
Health-Care Solutions from a Distant Shore Health care in the United States and other nations is on a collision course
with patient needs and economic reality. For more than a decade, leading thinkers, including Michael Porter and Clayton
Christensen, have argued passionately for value-based health-care reform: replacing delivery based on volume and feefor-service with competition based on value, as measured by patient outcomes per dollar spent. Though still a pipe
dream here in the United States, this kind of value-based competition is already a reality--in India. Facing a giant
population of poor, underserved people and a severe shortage of skills and capacity, some resourceful private
enterprises have found a way to deliver high-quality health care, at ultra-low prices, to all patients who need it. This book
shows how the innovations developed by these Indian exemplars are already being practiced by some far-sighted US
providers--reversing the typical flow of innovation in the world. Govindarajan and Ramamurti, experts in the phenomenon
of reverse innovation, reveal four pathways being used by health-care organizations in the United States to apply Indianstyle principles to attack the exorbitant costs, uneven quality, and incomplete access to health care. With rich stories and
detailed accounts of medical professionals who are putting these ideas into practice, this book shows how value-based
delivery can be made to work in the United States. This "bottom-up" change doesn't require a grand plan out of
Washington, DC, agreement between entrenched political parties, or coordination among all players in the health-care
system. It needs entrepreneurs with innovative ideas about delivering value to patients. Reverse innovation has worked
in other industries. We need it now in health care.
This book addresses workplace innovation at an organizational level which is couched within developed and developing
countries. It includes six major sections: workplace innovation in contexts, workplace innovation determinants, workplace
innovation as a process, workplace innovation as an outcome, workplace innovation and transformations and finally,
workplace innovation ecosystems. Innovation is a phenomenon which embraces complex causal relationships while also
reflecting a basic sequential evolution process. Thus, the handbook chapters are based on the foundation of an
organizational innovation framework which is designed as a sequential process. This framework focuses on two major
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areas which reflect the sequential view of innovation steeped in the determinants of innovation and innovation
dimensions (process and outcome elements). The innovation determinants include group level, business process level
and managerial level variables underpinned by Upper echelon theory, Process theory and Resource-based view theory.
Innovation dimensions are formed by perspectives of innovation as a process and innovation as an outcome.
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