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Everyday Business Storytelling arms you with a simple story framework that can be
applied to any business communication. This practical, easy-to-skim guide helps you
choreograph your ideas, data, and insights so it’s easy for your audience to quickly
understand what they need to know and do with the information. Grounded in theory
but smothered in practicality, this book shows you real-world business stories—from the
most high-stakes proposals to the “un-sexy” project updates—to help you become a
more credible, authentic, influential communicator. Another bonus? Everyday Business
Storytelling is filled with clever visual techniques to humanize your story, make it
memorable, and drive decision-making. Everyday Business Storytelling is for people in
any role, level, or industry This book is for busy, talented businesspeople who must
churn out presentations, one-pagers, emails, voicemails, virtual meetings (or any type
of business communication). Everyday Business Storytelling will show you how to apply
a simple, repeatable story structure to anything you say, send, deliver, or present.
Having a structure to kick-start any communication will save you time and provide a
common language when collaborating with others. What You’ll Learn from This Book
Part 1: Once and For All—Let’s Unfluff The Reputation of Business Storytelling Before
diving into how to craft a business narrative, you’ll explore the brain science behind
why storytelling is the most effective way to sell your ideas. You’ll learn why
strategically wrapping your data in a story will help you “cut through the noise” and
give you the best shot at getting heard. Part 2: OK, I’m in. How Do I Get Started with
Business Storytelling? Learn the four signposts of storytelling and the critical role each
one plays. Then discover how to identify and weave in your BIG Idea—the one thing you
want your audience to remember—to capture their attention, elevate the conversation,
and make your insights actionable. Part 3: Thanks, Got the Basics. What Else Can Help
Me? Discover how to craft active headlines that advance your story and guide your
audience, see a case study and samples of BIG Ideas that will spark inspiration, and
explore five simple design techniques that bring your ideas to life visually. Part 4: Let’s
See the Magic! How Does Storytelling Show Up in Everyday Business? It’s makeover
time! See “before and after” examples that illustrate how any type of communication
can be transformed—whether you’re providing a recommendation or an update, or
crafting an email, presentation, or one-pager. Part 5: But Wait! How Do I Flex My
Story? Audiences vary dramatically, and your story should meet their specific needs.
Learn how to be nimble using a “pivot” strategy, adjust your story for audiences with
diverse interests, choreograph a team-built (and delivered) story, and get the ultimate
low-down on how to capture attention when meeting virtually. Part 6: All Together Now:
Building a Common Language of Storytelling How does storytelling become widespread
in an organization? A culture of coaching. Learn the process—and helpful tips—for
managers to coach their teams and peers to coach each other.
The focus of this book is Strategic Communication. Communication can be defined as
strategic if its development and/or dissemination is driven by an expected outcome.
These outcomes can be attitudinal, behavioral, persuasive or knowledge-related; they
can lead to change or engagement, or they can miss their mark entirely. In looking at
strategic communication, one is not limited to a specific context or discipline. Many of
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the scholars in the volume are generating research that covers strategic communication
in ways that are meaningful across fields. This volume collects the work and idea of
scholars who cover the spectrum of strategic communication from source to message
to audience to channel to effects. Strategic Communication offers news perspectives
across contexts and is rooted firmly in the rich research traditions of persuasion and
media effects. Spanning multiple disciplines and written to appeal to a large audience,
this book will be found in the hands of researchers, graduate students, and students
doing interdisciplinary coursework.
"Strategic Storytelling" is a complete guide to creating persuasive business
presentations.Based on intensive study of presentations developed by leading
management consulting firms, this step-by-step playbook shows you how to craft
stories using proven narrative frameworks, design data-driven slides, and master your
verbal and non-verbal delivery.
The world needs more storytellers. Storytelling is an inherently innovative activity.
When organizations find their best stories and tell them to the world, they’re not only
building a reputation, they're flexing the same muscles that allow them to pivot quickly
around crisis or opportunity, and solve problems more creatively. For individuals,
crafting stories is the primary way we can make sense of the world and our place in it.
The Strategic Storyteller is a comprehensive, practical guide to transformative
storytelling. In its pages you will learn how to: Tap into your and your organization's
unique sources of wonder, wisdom, and delight Boost individual and collective creativity
Understand the storytelling strategies behind some of the world’s most powerful brands
Unlock the secrets of the great strategic storytellers of the past Build a place where
your stories can live online Distribute stories so they have staying power and reach in
the digital age Convene audiences by going beyond demographic stereotypes and
tapping into enduring human needs Understand how unshakable reputations are built
out of stories that accumulate over time Sooner or later all of us will be asked to tell
stories in the course of our professional lives. We will be asked to make a case for
ourselves, our work, our companies, and our future. The Strategic Storyteller tells you
how.
The world's most successful organizations all share one thing in common: they know
how to tell their story in a clear, compelling way.Developed by strategic brand
storytelling firm Woden, Story is the Strategy lays out how organizations can develop
their own brand story, and use it to align their teams, clarify their strategy, engage their
customers, and achieve significant growth.
Influence action through data! This is not a book. It is a one-of-a-kind immersive
learning experience through which you can become—or teach others to be—a powerful
data storyteller. Let’s practice! helps you build confidence and credibility to create
graphs and visualizations that make sense and weave them into action-inspiring
stories. Expanding upon best seller storytelling with data’s foundational lessons, Let’s
practice! delivers fresh content, a plethora of new examples, and over 100 hands-on
exercises. Author and data storytelling maven Cole Nussbaumer Knaflic guides you
along the path to hone core skills and become a well-practiced data communicator.
Each chapter includes: ? Practice with Cole: exercises based on real-world examples
first posed for you to consider and solve, followed by detailed step-by-step illustration
and explanation ? Practice on your own: thought-provoking questions and even more
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exercises to be assigned or worked through individually, without prescribed solutions ?
Practice at work: practical guidance and hands-on exercises for applying storytelling
with data lessons on the job, including instruction on when and how to solicit useful
feedback and refine for greater impact The lessons and exercises found within this
comprehensive guide will empower you to master—or develop in others—data storytelling
skills and transition your work from acceptable to exceptional. By investing in these
skills for ourselves and our teams, we can all tell inspiring and influential data stories!
"Discover a simple storytelling formula that will make you a better business speaker
and storyteller." - page xvii.
A good story is often just the right method to effectively convey a message that
supports an overall leadership communication plan. This issue explains how leaders
can develop and use the art of storytelling to establish rapport, to enhance teamwork,
and to send a message people will remember. It covers a step-by-step process to help
incorporate storytelling in organizations. Also included is a case study based on the use
of storytelling at Bell Atlantic and a job aid on story capturing and storytelling feedback.

Two leading experts on "strategic conversation design" present creative methods
for enabling teams to address issues while minimizing resource-depleting
workshops and meetings, providing diagnostic questions, best practices, and
advice.
Storytelling can be a lifelong and life sustaining habit of mind, a personal
inheritance that connects us to our communities. It can also serve as an
organizational inheritance—a management tool that helps businesses to develop
and thrive. For more than a decade, award-winning author Janis Forman has
been helping executives to tell stories in service of their organizational objectives.
In Storytelling in Business: The Authentic and Fluent Organization, she teaches
readers everywhere how the craft of storytelling can help them to achieve their
professional goals. Focusing on the role of storytelling at the enterprise level, this
book provides a research-driven framework for engaging in organizational
storytelling. Forman presents original cases from Chevron, FedEx, Phillips, and
Schering-Plough. Organizations like those featured in the book can make use of
storytelling for good purposes, such as making sense of their strategy,
communicating it, and developing or strengthening culture and brand. These
uses of storytelling generate positive consequences that can have a sustained
and significant impact on an organization. While large firms employ teams of
digital and communication professionals, there's much that any of us can
extrapolate from their experience to create stories to further our own objectives.
To show the reach of storytelling, Forman conducted 140 interviews with
professionals ranging from CEOs in small and thriving firms, to corporate
communication and digital media experts, to filmmakers—arguably the world
experts in visual storytelling. She draws out specific lessons learned, and shows
how to employ the road-tested strategies demonstrated by these leaders.
Although this book focuses on storytelling in the context of business, Forman
takes inspiration from narratives in literature and film, philosophical and social
thought, and relevant concepts from a variety of other disciplines to instruct the
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reader on how to develop truly authentic and meaningful tales to drive success. A
final chapter brings readers back to square one: the development of their own
"signature story." This book is a pioneering work that guides us beyond the
pressure and noise of daily organizational life to influence people in a sustained,
powerful way. It teaches us to be fluent storytellers who succeed by mastering
this vital skill.
Have you ever wondered why business presentations are so boring? Wouldn't it
be great if presentations were as captivating as a good story or movie? We
asked that question many years ago and found that the key to improving
business presentations was storytelling. This book shows how to use Joseph
Campbell's “Hero's Journey” story structure to create captivating and compelling
business presentations. The audience is the hero, you are the mentor, and the
goal is to defeat the shadow. In business terms, this means creating an audiencecentric presentation that is meaningful and compelling. Use the techniques
provided in the Business Storytelling Guide to keep your audiences on the edge
of their seats.
Master the art of connection and engagement through the power of strategic
storytelling. Award-Winning Storyteller and Motivational Speaker, Kelly Swanson,
teaches you her Story Formula - a proven blueprint to help you craft strategic
stories of impact. This book walks you through the science of story, the six
secrets to connection, the three prongs in your connection story, the anatomy of
a presentation, and the basic structure for story construction. Bonus chapters
include storytelling tips on delivery.
Complex problem solving is the core skill for 21st Century Teams Complex
problem solving is at the very top of the list of essential skills for career
progression in the modern world. But how problem solving is taught in our
schools, universities, businesses and organizations comes up short. In
Bulletproof Problem Solving: The One Skill That Changes Everything you’ll learn
the seven-step systematic approach to creative problem solving developed in top
consulting firms that will work in any field or industry, turning you into a highly
sought-after bulletproof problem solver who can tackle challenges that others
balk at. The problem-solving technique outlined in this book is based on a highly
visual, logic-tree method that can be applied to everything from everyday
decisions to strategic issues in business to global social challenges. The authors,
with decades of experience at McKinsey and Company, provide 30 detailed, realworld examples, so you can see exactly how the technique works in action. With
this bulletproof approach to defining, unpacking, understanding, and ultimately
solving problems, you’ll have a personal superpower for developing compelling
solutions in your workplace. Discover the time-tested 7-step technique to problem
solving that top consulting professionals employ Learn how a simple visual
system can help you break down and understand the component parts of even
the most complex problems Build team brainstorming techniques that fight
cognitive bias, streamline workplanning, and speed solutions Know when and
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how to employ modern analytic tools and techniques from machine learning to
game theory Learn how to structure and communicate your findings to convince
audiences and compel action The secrets revealed in Bulletproof Problem
Solving will transform the way you approach problems and take you to the next
level of business and personal success.
Strategic Conspiracy Narratives proposes an innovative semiotic perspective for
analysing how contemporary conspiracy theories are used for shaping
interpretation paths and identities of a targeted audience. Conspiracy theories
play a significant role in the viral spread of misinformation that has an impact on
the formation of public opinion about certain topics. They allow the connecting of
different events that have taken place in various times and places and involve
several actors that seem incompatible to bystanders. This book focuses on
strategic-function conspiracy narratives in the context of (social) media and
information conflict. It explicates the strategic devices in how conspiracy theories
can be used to evoke a hermeneutics of suspicion – a permanent scepticism and
questioning of so-called mainstream media channels and dominant public
authorities, delegitimisation of political opponents, and the ongoing search for
hidden clues and coverups. The success of strategic dissemination of conspiracy
narratives depends on the cultural context, specifics of the targeted audience and
the semiotic construction of the message. This book proposes an innovative
semiotic perspective for analysing contemporary strategic communication. The
authors develop a theoretical framework that is based on semiotics of culture, the
notions of strategic narrative and transmedia storytelling. This book is targeted to
specialists and graduate students working on social theory, semiotics, journalism,
strategic communication, social media and contemporary social problems in
general.
Stories are everywhere around us, from the ads on TV or music video clips to the
more sophisticated stories told by books or movies. Everything comes wrapped
in a story, and the means employed to weave the narrative thread are just as
important as the story itself. In this context, there is a need to understand the role
storytelling plays in contemporary society, which has changed drastically in
recent decades. Modern global society is no longer exclusively dominated by the
time-tested narrative media such as literature or films because new media such
as videogames or social platforms have changed the way we understand, create,
and replicate stories. The Handbook of Research on Contemporary Storytelling
Methods Across New Media and Disciplines is a comprehensive reference book
that provides the relevant theoretical framework that concerns storytelling in
modern society, as well as the newest and most varied analyses and case
studies in the field. The chapters of this extensive volume follow the construction
and interpretation of stories across a plethora of contemporary media and
disciplines. By bringing together radical forms of storytelling in traditional
disciplines and methods of telling stories across newer media, this book
intersects themes that include interactive storytelling and narrative theory across
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advertisements, social media, and knowledge-sharing platforms, among others. It
is targeted towards professionals, researchers, and students working or studying
in the fields of narratology, literature, media studies, marketing and
communication, anthropology, religion, or film studies. Moreover, for interested
executives and entrepreneurs or prospective influencers, the chapters dedicated
to marketing and social media may also provide insights into both the theoretical
and the practical aspects of harnessing the power of storytelling in order to create
a cohesive and impactful online image.
Thinking strategically is what separates managers and leaders. Learn the
fundamentals about how to create winning strategy and lead your team to deliver
it. From understanding what strategy can do for you, through to creating a
strategy and engaging others with strategy, this book offers practical guidance
and expert tips. It is peppered with punchy, memorable examples from real
leaders winning (and losing) with real world strategies. It can be read as a whole
or you can dip into the easy-to-read, bite-size sections as and when you need to
deal with a particular issue. The structure has been specially designed to make
sections quick and easy to use – you’ll find yourself referring back to them again
and again.
How to use this book: 8 Chapters; 48 Case studies; 20 Tools; 7 Core skills; 29
Designers; 36 Hacks; >150 Visuals.
True Storytelling is a new method of studying, planning, facilitating, ensuring,
implementing and evaluating ethical and sustainable changes in companies,
organizations and societies. True Storytelling is both a method with seven principles
and a mindset to help managers and researchers to work with change. True Storytelling
stresses that we need to balance the resources of the Earth, our wellbeing and the
economy when we are dealing with change. It is not only a book about how to prevent
climate change, it is also a book about how we can navigate through crisis, create less
stress and achieve better life in organizations and in society as a whole. You will learn
how to create innovative start-ups with a purpose and fund money for sustainable
projects and good ideas. The book combines practical cases, interviews with managers
and CEOs, theory and philosophy to define the method and to teach the Seven True
Storytelling Principles: 1 You yourself must be true and prepare the energy and effort
for a sustainable future 2 True storytelling makes spaces that respect the stories
already there 3 You must create stories with a clear plot, creating direction and helping
people prioritize 4 You must have timing 5 You must be able to help stories on their
way and be open to experiment 6 You must consider staging, including scenography
and artefacts 7 You must reflect on the stories and how they create value This book is a
guide to implementing these core principles to boost leadership practices, create a
storytelling culture and staff buy-in. The method is also useful as an analytical tool for
organizations, managers and consultants in order to prepare, plan and execute the
implementation of strategies. It is valuable reading for researchers and students at
master level as well as leaders and consultants in charge of ethical and sustainable
changes.
Based on the hottest, most in-demand seminar offered by the legendary story master
Robert McKee -- STORYNOMICS translates the lessons of storytelling in business into
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economic and leadership success. Robert McKee's popular writing workshops have
earned him an international reputation. The list of alumni with Academy Awards and
Emmy Awards runs off the page. The cornerstone of his program is his singular book,
Story, which has defined how we talk about the art of story creation. Now in
STORYNOMICS, McKee partners with digital marketing expert and Skyword CEO Tom
Gerace to map a path for brands seeking to navigate the rapid decline of interrupt
advertising. After successfully guiding organizations as diverse as Samsung, Marriott
International, Philips, Microsoft, Nike, IBM, and Siemens to transform their marketing
from an ad-centric to story-centric approach, McKee and Gerace now bring this
knowledge to business leaders and entrepreneurs alike. Drawing from dozens of storydriven strategies and case studies taken from leading B2B and B2C brands,
STORYNOMICS demonstrates how original storytelling delivers results that surpass
traditional advertising. How will brands and their customers connect in the future?
STORYNOMICS provides the answer.
Learn how to use stories and visuals to make top–notchpresentations It?s called CAST
(Content, Audience, Story, & Tell)and it?s been a quiet success, until now. Developed
over atwelve year period as a presentation method to help EnterpriseArchitects, it was
adopted by Microsoft Enterprise Architectureteams and filtered from IT managers to
Sales, and beyond to majororganizations around the world. Now, thanks to this unique
bookfrom an expert author team that includes two Microsoft presentationexperts, you
can learn how to use this amazing process to createand make high–impact
presentations in your ownorganization. The book helps you build complete visual
stories, step by step,by using the CAST method to first create a Story Map and
fromthere, a compelling presentation. It includes sample Story Maps,templates,
practical success stories, and more. You?lldiscover how to go beyond PowerPoint
slides to create presentationsthat influence your peers and effect change. Explains the
secrets of making presentations and effectingchange using CAST to create Story Maps
and from there,high–impact and visual presentations that tell a story Covers how to
apply a range of techniques and what the resultslook like, using screenshots of
presentations, one page hand outs,and basic delivery with whiteboards Coauthored by
Microsoft experts and a visual design guru whohave years of experience training
professionals in thesemethods Includes sample Story Maps, templates, practical
successstories, and more Learn how to sell your ideas and trigger change in your
companywith Stories That Move Mountains: Storytelling and Visual Designfor
Persuasive Presentations.
Controversial and iconoclastic, a veteran corporate manager and business school
professor exposes the dangerous myths, fantasies, and delusions that pervade much of
the business world today.
In his best-selling book, Squirrel Inc., former World Bank executive and master
storyteller Stephen Denning used a tale to show why storytelling is a critical skill for
leaders. Now, in this hands-on guide, Denning explains how you can learn to tell the
right story at the right time. Whoever you are in the organization CEO, middle
management, or someone on the front lines you can lead by using stories to effect
change. Filled with myriad examples, A Leader’s Guide to Storytelling shows how
storytelling is one of the few available ways to handle the principal and most difficult
challenges of leadership: sparking action, getting people to work together, and leading
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people into the future. The right kind of story at the right time, can make an organization
“stunningly vulnerable” to a new idea.
The best leaders know how to communicate clearly and persuasively. How do you
stack up?If you read nothing else on communicating effectively, read these 10 articles.
We’ve combed through hundreds of articles in the Harvard Business Review archive
and selected the most important ones to help you express your ideas with clarity and
impact—no matter what the situation. Leading experts such as Deborah Tannen, Jay
Conger, and Nick Morgan provide the insights and advice you need to: Pitch your
brilliant idea—successfully Connect with your audience Establish credibility Inspire
others to carry out your vision Adapt to stakeholders’ decision-making style Frame
goals around common interests Build consensus and win support
HARNESS THE UNIVERSAL POWER OF STORYTELLING TO IMPROVE ALL OF
YOUR BUSINESS COMMUNICATIONS. What’s your story? It’s a question human
beings have been asking each other since we first gathered around a campfire.
Millennia later, this human need for storytelling hasn’t changed. We communicate most
effectively through our personal stories—and our professional success depends on it.
This groundbreaking guide shows you how to tap into the timeless power of storytelling
to transform your business. Here, executive coach, motivational speaker, and
psychologist Murray Nossel, PhD, distills decades of experience into a simple method
that will enable you to: •Find the right story for a particular audience and purpose.
•Leverage your own experiences, memories, history, and heritage. •Create, develop,
and craft a universal story that resonates. •Connect with business associates on a
more personal, relatable level. •Share your corporate vision and goals—and get others
on board. •Resolve workplace conflicts and find workable solutions. •Boost creativity,
spread ideas, and spark true innovation. •Improve teamwork and collaboration through
listening and learning. •Integrate storytelling into all your communications for ongoing
success. You’ll learn the proven three-step method Murray’s firm, Narativ, uses with
its clients, ranging from Fortune 500 companies to nonprofits. First, you excavate your
personal memories and experiences to generate story ideas that suit your particular
needs. Second, you craft and shape these elements into a classic story structure that
really connects with audiences. Third, you present your story to your business audience
using simple performance techniques that anyone can master. A fundamental element
of this method is a focus on listening: the ability to hear yourself, as well as the
feedback provided by a given audience?because it is your audience’s listening that
shapes your telling. Everyone needs to communicate well to succeed in business. And
everyone has a story to tell. Powered by Storytelling shows you how to tell your story,
connect with your audience, and achieve results.

Why do only 30% of business transformation projects deliver on time, on budget
and scope, realising the intended benefits while 70% fail? This book uncovers
HOBA(R) (House of Business Architecture(R)) Business Transformation
framework and provides a practical guide that has helped organisations
successfully implement their business transformation.
How companies transform -- Step 1. Envisioning the future: using science fiction
and strategic narrative to create a compelling story -- Step 2. Breaking
bottlenecks: using decision maps and archetypes -- Step 3. Navigating the
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unknown: using applied neuroscience and KPIs of the future -- Leading the selftransforming organization -- Epilogue: The behavioral innovation manifesto: new
approaches for a world of uncertainty
Connections. We all want them. We seek them in our everyday lives, in our rel
ationships with people, places and things. Emotion is at the heart of any meanin
gful connection, and how we talk to each other taps into it. Our character, brou
ght to life through our voice, is the most powerful tool we have to connect with
people, especially when it comes to connecting on an emotional level. In the
past, a transactional relationship with customers was sufficient. A simple
experience that delivered a clear benefit, such as extra money in their pocket or
the easy completion of a task, was all you needed to satisfy and retain existing
customers. But times have changed. Today, more than ever, consumers
gravitate toward—and increasingly, crave—meaningful experiences. This book
focuses on the role of a voice and tone strategy as a part of a successful content
strategy. Voice and Tone Strategy: Connecting with People through Content
shows you how to create a voice and tone strategy that addresses customer
needs and helps you build exceptional customer relationships.
Use storytelling to influence people and move them to action Need to get your
point across? Get staff on board with change? Foster collaboration? Increase
sales? Strengthen employee engagement? Build customer loyalty? Drive
innovation and creativity? Capture best practices? Align people around a goal?
Grow your business? Business Storytelling For Dummies can help you do
this—and more. Pre-order your copy today through Amazon! Discover: Expert
advice with real-world examples Proven case studies, tips, and templates How to
get results by capturing, crafting, telling stories, and more
Effective marketing can mean the difference between runaway successes and
costly flops. Covering everything from customer programs to ad campaigns to
sales promotions, this is every marketer’s hands-on guide to turning
opportunities into profits. The Harvard Business Essentials series is designed to
provide comprehensive advice, personal coaching, background information, and
guidance on the most relevant topics in business. Whether you are a new
manager seeking to expand your skills or a seasoned professional looking to
broaden your knowledge base, these solution-oriented books put reliable
answers at your fingertips.
Drawing on more than 30,000 years of human storytelling, this is a
groundbreaking handbook to navigating the Age of Disruption. With lessons
drawn from game-changing companies, readers will discover how narrative is
both a mindset and a methodology designed for the biggest challenges of their
time.
All organizations tell stories about themselves, through public communications,
company lore, policies and daily interactions, modeling expected behavior for
both insiders and outsiders. But not all organizations shape their stories with
strategic intention, so that when external conditions change, the story changes
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too, modeling new behaviors that lead the organization forward. Strategic
Narrative: A Framework for Accelerating Innovation, provides practical guidance
and a concrete process for leaders and organizations to generate new narratives
in transforming conditions. Visually engaging, the book communicates with
original illustrations, worksheets and explanatory graphics throughout.
Don't simply show your data—tell a story with it! Storytelling with Data teaches you
the fundamentals of data visualization and how to communicate effectively with
data. You'll discover the power of storytelling and the way to make data a pivotal
point in your story. The lessons in this illuminative text are grounded in theory,
but made accessible through numerous real-world examples—ready for
immediate application to your next graph or presentation. Storytelling is not an
inherent skill, especially when it comes to data visualization, and the tools at our
disposal don't make it any easier. This book demonstrates how to go beyond
conventional tools to reach the root of your data, and how to use your data to
create an engaging, informative, compelling story. Specifically, you'll learn how
to: Understand the importance of context and audience Determine the
appropriate type of graph for your situation Recognize and eliminate the clutter
clouding your information Direct your audience's attention to the most important
parts of your data Think like a designer and utilize concepts of design in data
visualization Leverage the power of storytelling to help your message resonate
with your audience Together, the lessons in this book will help you turn your data
into high impact visual stories that stick with your audience. Rid your world of
ineffective graphs, one exploding 3D pie chart at a time. There is a story in your
data—Storytelling with Data will give you the skills and power to tell it!
"Every speaker can put these ideas into practice immediately -- and they should!"~ Dr. Richard
C. Harris, Certified World Class Speaking Coach "An insightful read"~Dennis Waller, Top 500
Reviewer "Superb communication advice" ~ Larry Nocella MASTER THE ONE THING ALL
GREAT TED TALKS HAVE IN COMMON What is the secret to delivering a great TED talk?
What is the magic ingredient that makes a TED talk captivating? And more importantly, how
can you use those secrets to make your presentations more powerful, dynamic and engaging?
To try to answer these questions, I studied over 200 of the best TED talks. I broke each TED
talk down in terms of structure, message and delivery. Here's what I discovered. After studying
over 200 TED talks, the one commonality among all the great TED talks is that they contain
stories. UTILIZE ADVANCED STORYTELLING TECHNIQUES TO INJECT LIFE INTO YOUR
PRESENTATIONS Essentially, the best speakers on the TED stage were the ones who had
mastered the art of storytelling. They had mastered how to craft and present their stories in a
way that allowed them to share their message with the world without seeming like they were
lecturing their audience. DISCOVER THE 23 STORYTELLING SECRETS OF THE BEST TED
TALKS In this short but powerful guide, you're going to learn how to use stories to make your
presentations engaging and entertaining. Using case studies drawn from TED talks by Sir Ken
Robinson, Dr. Jill Bolte Taylor, Susan Cain, Leslie Morgan Steiner, Mike Rowe and Malcom
Gladwell, you'll learn how to craft stories that keep your audience mesmerized. By the time
you've finished reading this storytelling manifesto, you will have picked up twenty-three
principles on how to create stories that keep your audiences mesmerized. Whether you are
giving a TED talk or a corporate presentation, you will be able to apply the principles you pick
up in this guide to make your next talk a roaring success! RAVE REVIEWS FROM READERS
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"No more boring speeches and presentations"~ Douglas L. Coppock "A crisp and no fluff book"
~ Kam Syed "A great book on storytelling" ~ David Bishop "Excellent book for any speaker" ~
Dean Krosecz
The Springboard: How Storytelling Ignites Action in Knowledge-Era Organizations is the first
book to teach storytelling as a powerful and formal discipline for organizational change and
knowledge management. The book explains how organizations can use certain types of stories
("springboard" stories) to communicate new or envisioned strategies, structures, identities,
goals, and values to employees, partners and even customers. Readers will learn techniques
by which they can help their organizations become more unified, responsive, and intelligent.
Storytelling is a management technique championed by gurus including Peter Senge, Tom
Peters and Larry Prusak. Now Stephen Denning, an innovator in the new discipline of
organizational storytelling, teaches how to use stories to address challenges fundamental to
success in today's information economy.
Whether you’re trying to communicate a vision, sell an idea, or inspire commitment,
storytelling is a powerful business tool that can mean the difference between lackluster
enthusiasm and a rallying cry. Addressing a wide variety of business challenges, including
specific stories to help you overcome twenty-one difficult situations, Lead with a Story gives
you theability to engage an audience the way logic and bullet points alone never could. This
how-to guidebook shows readers how powerful stories can help define culture and values,
engender creativity and innovation, foster collaboration, build relationships, provide coaching
and feedback, and lead change. Whether in a speech or a memo, communicated to one
person or a thousand, storytelling is an essential skill for today’s leaders. Many highly
successful companies use storytelling as a leadership tool. At Nike, all senior executives are
designated “corporate storytellers.” 3M banned bullet points years ago and replaced them with
a process of writing “strategic narratives.” Procter & Gamble hired Hollywood directors to
teach its executives storytelling techniques. Some forward-thinking business schools have
even added storytelling courses to their management curriculum. Complete with examples
from these and many other high-profile companies, Lead with a Story gives readers the
guidance they need to spin a narrative to stunning effect.
Stories are orders of magnitude which are more effective than facts at achieving attention,
persuading, being remembered, and inspiring involvement. Signature stories—intriguing,
authentic, and involving narratives—apply the power of stories to communicate a strategic
message. Marketing professionals, coping with the digital revolution and the need to have their
strategic message heard internally and externally, are realizing that a digital strategy revolves
around content and that content is stories. Creating Signature Stories shows organizations
how to introduce storytelling into their strategic messaging, and guides organizations to find, or
even create, signature stories and leverage them over time. With case studies built into every
chapter, organizations will realize the power of storytelling to energize readers, gain visibility,
persuade audiences, and inspire action.
Strategic StorytellingHow to Create Persuasive Business Presentations
As media evolves with technological improvement, communication changes alongside it. In
particular, storytelling and narrative structure have adapted to the new digital landscape,
allowing creators to weave immersive and enticing experiences that captivate viewers. These
experiences have great potential in marketing and advertising, but the medium?s methods are
so young that their potential and effectiveness is not yet fully understood. Handbook of
Research on Transmedia Storytelling, Audience Engagement, and Business Strategies is a
collection of innovative research that explores transmedia storytelling and digital marketing
strategies in relation to audience engagement. Highlighting a wide range of topics including
promotion strategies, business models, and prosumers and influencers, this book is ideally
designed for digital creators, advertisers, marketers, consumer analysts, media professionals,
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entrepreneurs, managers, executives, researchers, academicians, and students.
Once upon a time the practice of storytelling was about collecting interesting stories about the
past, and converting them into soundbite pitches. Now it is more about foretelling the ways the
future is approaching the present, prompting a re-storying of the past. Storytelling has
progressed and is about a diversity of voices, not just one teller of one past; it is how a group
or organization of people negotiates the telling of history and the telling of what future is
arriving in the present. With the changes in storytelling practices and theory there is a growing
need to look at new and different methodologies. Within this exciting new book, David M. Boje
develops new ways to ask questions in interviews and make observations of practice that are
about storytelling the future. This, after all, is where management practice concentrates its
storytelling, while much of the theory and method work is all about how the past might recur in
the future. Storytelling Organizational Practices takes the reader on a journey: from looking at
narratives of past experience through looking at living stories of emergence in the present to
looking at how the future is arriving in ways that prompts a re-storying of the past.
Logic will get you from A to B. Imagination will take you everywhere. -Albert Einstein Since the
early 2000s, business storytelling has become a widely accepted strategy for companies
around the world. Stories are harnessed in advertising, marketing, PR, and even leadership
and culture development. Now for the first time ever, Once Upon an Innovation builds upon
these practices and applies story techniques to creative problem solving and innovation.
Stories light up the imagination, fostering the creative collaboration necessary to inspire,
develop, and commercialize winning ideas. Stories also trigger the brain to release oxytocin,
the trust and empathy hormone, making them a powerful tool for understanding and
addressing users' needs. This also means that storytelling methods can be applied to the other
half of the battle-getting others on board with new ideas as they move through the various
checkpoints in an organization. This easy-to-read, how to guidebook provides story-based
strategies and tools to: * generate rich and meaningful ideas. * rally stakeholders and a team
around a vision. * gain empathy for user and insights into users. * bring formative ideas to life
for testing and prototyping. - develop storytelling skills to persuade and inspire others. With an
engaging balance of anecdotes, theories, and tools, Jean Storlie and Mimi Sherlock take their
combined 50+ years of experience to illustrate how storytelling can be applied to accelerate
innovation and lead change. Gather around the campfire-your story starts now.
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