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Are YOU the brand of choice in your workplace? The
world's most successful brand names inspire loyalty
and trust. You rely on them again and again for their
quality, innovation, and performance. What would it
mean for your career, your job satisfaction—and your
income potential—if your boss, colleagues, and
customers felt the same about YOU? This
groundbreaking book provides you with the only startto-finish system for defining, communicating, and
taking control of your leadership personal brand at
work, whether you are leading yourself or leading
others. Modeled after proven big-brand marketing
methods, Master the Brand Called YOU guides you
step-by-step through corporate branding techniques
never before adapted for personal use. You will learn
how to: * Identify the 6 essential positioning
elements that define your leadership personal brand
* Master the 5 everyday activities that most clearly
communicate your brand as a leader * Avoid the top
20 Leadership Personal Brand Busters that could
keep you from success * Increase both your earning
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trust and loyalty in YOU
Hubo una vez una compañía de éxito que creció
gracias a la energía de su fundador, una persona
creativa e ingeniosa, pero que insistía en tomar la
mayoría de las decisiones estratégicas. Casi toda la
información corporativa fluía hacia, desde y a través
de él, siendo el centro del que provenía la autoridad
para actuar. Así, cuando hubo que sustituirlo, la
empresa entró en una espiral negativa que marcó el
inicio de su desaparición, ya que no había una
cultura de liderazgo compartida, sino un único líder
que trazaba el camino. Los líderes van y vienen,
pero una sólida marca de liderazgo corporativo es el
oxígeno que renueva el ambiente de la organización
y ofrece resultados de valor perdurables en el
tiempo, que aumentan la satisfacción de clientes,
empleados e inversores. Entre en el apasionante
mundo del liderazgo de la mano de Dave Ulrich y
Norm Smallwood y conozca las seis etapas clave
para incorporar el liderazgo como capacidad
organizativa para generar confianza y credibilidad en
sus públicos internos y externos.
Praise for Career Distinction "Hands down, this book
is the bible on branding for your career!" -- Susan
Britton Whitcomb, author of Job Search Magic "As a
professional resume writer and career coach, I have
extolled the concept of personal branding for my
clients for years. Now, for the first time ever, I have
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Distinction by William Arruda and Kirsten Dixson.
This book details the concept of personal branding in
a magnificent and easy-to-digest presentation that is
a must-buy for every serious job seeker." -- Wendy
S. Enelow, CCM, MRW, JCTC, CPRW Executive
Director of the Career Masters Institute "Arruda and
Dixson are widely respected in the global career
coaching community as gurus who not only teach
but live the personal branding model, and their
expertise and passion show through on every page
of this practical, indispensable book. I highly
recommend it to all who want to distinguish
themselves from the competition." -- L. Michelle
Tullier, PhD, Vice President of Right Management
and author of The Unofficial Guide to Landing a Job
Brand New Brand You explores your personal
branding, how you can improve it, and the
intersection between reputation, recognition and
relevance. This book will show you how and why
your personal brand is the key to your success and
how to actively manage it, whatever age and stage
of life you are at.
Michael Goldhaber, writing in Wired, said, "If there is
nothing very special about your work, no matter how
hard you apply yourself you won't get noticed and
that increasingly means you won't get paid much
either. In times past you could be obscure yet secure
-- now that's much harder." Again: the white collar
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("Downsizing" in the nineties will look like small
change.) So what's the trick? There's only one:
distinction. Or as we call it, turning yourself into a
brand . . . Brand You. A brand is nothing more than a
sign of distinction. Right? Nike. Starbucks. Martha
Stewart. The point (again): that's not the way we've
thought about white collar workers--ourselves--over
the past century. The "bureaucrat" on the finance
staff is de facto faceless, plugging away, passing
papers. But now, in our view, she is born again,
transformed from bureaucrat to the new star. She
works in a professional service firm and works on
projects that she'll be able to brag about years from
now. I call her/him the New American Professional,
CEO of Me Inc. (even if Me Inc. is currently on
someone's payroll) and, of course, of Brand You.
Step #1 in the model was the organization . . .a
department turned into PSF 1.0. Step #2 is the
individual . . .reborn as Brand You. In 50 essential
points, Tom Peters shows how to be committed to
your craft, choose the right projects, how to improve
networking, why you need to think fun is cool, and
why it's important to piss some people off. He will
enable you to turn yourself into an important and
distinctive commodity. In short, he will show you how
to turn yourself into . . . Brand You. See also the
other 50List titles in the Reinventing Work series by
Tom Peters -- The Project50 and The Professional
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to make an impact in the professional world.
A fundamental paradigm shift has occurred in
marketing and branding. Today the most successful
CEOs, executives, entrepreneurs and enterprises
set their sites on developing a long-term platform
instead of a short-term strategy that supports and
builds buzz for their personal or business brand.
That’s really the key to the new business mindset —
the recognition that branding and marketing are an
ongoing, steady stream of small efforts, not a series
of gigantic pushes. Social media, blogging and other
business development activities — both online and off
— are about the persistent, ongoing process of
building a platform, creating credibility and
increasing the number of people that you funnel into
your potential client and network pipeline. Converting
those people into clients or fans may take a month, a
year or two years, but the new mindset leads you to
strategies that will keep that pipeline full. In short,
you need to start a bunch of small fires to keep your
brand burning hot. How can today’s CEOs,
executives and entrepreneurs keep these fires going
and powerfully get their messages across, motivate
others to action and be authentic — all while
simultaneously shepherding initiatives from creation
to implementation in high-demand markets? CEO,
executive and team branding are key factors that
enable effective leaders to achieve peak
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industries and generate increased engagement
within their companies. By creating a brand
(business or personal) by design instead of default,
leaders and companies bring their brand promise
into every interaction across the board. A personal,
team or business brand is not just a single statement
or a clever quip but a multilayered, congruent
narrative told across multiple channels — online and
off — within the organization and to the business
community at large. The power is in knowing how to
tell the story. The book will introduce CEOs and
executives in Fortune 500 companies and
entrepreneurs in SMBs to the SMG Brand Mapping
Process©, a process that will guide them in creating
personal, team and business brands that work in
harmony and parallel with each other.
The greatest articles from the hottest business
magazine of the past decade Since 1995, Fast
Company has been the place to turn for cutting-edge
business ideas and profiles of amazing companies
and their leaders. This hardcover collection gathers
the magazineÂ's best and most enduring articles, the
ones that generated the most buzz and the deepest
insights. These outstanding pieces include: Â•
Â“The Brand Called YouÂ” by Tom Peters Â•
Â“Free Agent NationÂ” by Daniel Pink Â• Â“In
Search of CourageÂ” by John McCain Â•
Â“Malcolm Gladwell: The Accidental GuruÂ” by
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by Katharine Mieszkowski Â• Â“Everything I
Thought I Knew About Leadership is Wrong by Mort
Meyerson As Jim Collins writes in his foreword:
Â“Imagine you could sit at Thomas JeffersonÂ's
dinner table and listen in on the conversation during
the late 1700s. ThatÂ's the way I like to think of the
best articles in Fast Company collected in this
wonderful book. Reading them is like listening in on
a series of fascinating conversations with some of
the best minds and creative thinkers of a
generation.Â” This is the perfect book for Fast
CompanyÂ's hundreds of thousands of devoted
fansÂ—and for others who missed these great
articles the first time around.
Use social media to build a great personal brand:
how to present yourself as the best solution to
customers' and employers' worst problems! • •Learn
the right ways to sell your knowledge capital, and
demonstrate your value to prospects and potential
employers. •Rebrand yourself for the new world of
social networking. •Use online and offline networking
together to successfully navigate your next career
change - and the one after that. •Timely resources
for navigating unprecedented turbulence in the job
market. In today's turbulent business environment,
millions of people are seeking to strengthen their
personal brands, and demonstrate far greater value
to potential customers and employers. Many of them
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towards entirely new jobs and careers. Fortunately,
social media offers powerful new tools for building
personal brands, strengthening business and
personal relationships, and showing how you can
solve the tough problems that keep customers and
potential employers awake at night. Branding
Yourself doesn't just introduce these tools: it shows
how to use them to build a personal brand that
connects you to unprecedented new opportunities.
This book shows how to: • •' Build your own
storyline and online identity - and start 'living' your
brand. •' Choose the social media tools most likely
to help you meet your goals. •' Make your blog the
'hub' of your social media 'wheel,' and use it to tell
your story far more effectively. •' Integrate online
and offline networking to supercharge both personal
and professional connections. •' Avoid the killer
mistakes too many business social networkers make
Whether we realize it or not, we are all brands. We all have
qualities that shape and influence how the people in our lives
see us—and how we see ourselves. Nationally respected
brand experts Jerry Wilson and Ira Blumenthal have helped
some of the most exceptional companies and individuals in
the world perfect their images. Now, in Managing Brand You,
they reveal their proven seven-step process for personal
brand building. Using illuminating examples from successful
corporations like Coca-Cola and Starbucks as well as highprofile celebrities like Bono and Oprah, Managing Brand You
gives readers a step-by-step guide for conducting a self
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discovering their passions,
creating
a plan, putting that plan
into action, and monitoring their progress. Wise and insightful,
this book will help readers identify what it is that makes them
unique and communicate it in a way that guarantees them
success.
“ME 2.0 is an easy, thought-provoking read and
recommended for anyone who may find themselves back on
the job market with only a paper resume as a calling
card.”—ENTREPRENEUR “ME 2.0 is an instruction manual
for developing your personal brand and then leveraging that
brand to command your career.”—THE NEW YORK POST
From Dan Schawbel, Managing Partner of Millennial
Branding, LLC and the man the New York Times calls a
“personal branding guru,” comes a guide detailing how to
survive the modern job hunt and thrive in the digital age.
Packed with expert insights and concrete, step-by-step
instructions to create and maintain one’s personal brand, ME
2.0 shows potential job-hunters how to use digital media and
social networks to find job opportunities and careers based
on their passion and experience. For those on the edge of
starting their career or trying to catch up fast, ME 2.0 offers
practical, straightforward advice for driven job-seekers looking
for an edge in a fast-paced work environment.
Globalization and social media have made the world smaller,
more connected and infinitely more competitive. The world
has changed. Have you? If you don’t have the package that
will take you to the next level of your career, you need to
reinvent your personal brand. BrandingPays™ , a practical
guide to strategic personal branding, will help you refocus
your skills and experience so you are the best candidate for
the job, career and business opportunities that you long for.
Perfect for MBAs, experienced professionals and
entrepreneurs, the step-by-step Branding Pays methodology
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In this breakthrough
Kang shows you how to: • Position yourself for the best
opportunities • Stand out in a competitive market •
Communicate your unique value • Develop clear and
compelling messages • Put your “cake” and “icing” together
for a strong brand • Leverage the influencers who can
accelerate your reputation • Improve your personal brand
attributes • Build your Brand Action Plan for online and offline
success Overflowing with templates, charts and action lists
that enable you to “Bake the Cake, then Ice It”---Kang
includes inspiring real-life examples throughout the book,
many from groups that are under-represented in top business
leadership. No matter what challenges you face,
BrandingPays will help you develop your recipe for successful
branding.
The Challenge Built to Last, the defining management study
of the nineties, showed how great companies triumph over
time and how long-term sustained performance can be
engineered into the DNA of an enterprise from the
verybeginning. But what about the company that is not born
with great DNA? How can good companies, mediocre
companies, even bad companies achieve enduring
greatness? The Study For years, this question preyed on the
mind of Jim Collins. Are there companies that defy gravity
and convert long-term mediocrity or worse into long-term
superiority? And if so, what are the universal distinguishing
characteristics that cause a company to go from good to
great? The Standards Using tough benchmarks, Collins and
his research team identified a set of elite companies that
made the leap to great results and sustained those results for
at least fifteen years. How great? After the leap, the good-togreat companies generated cumulative stock returns that
beat the general stock market by an average of seven times
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greatest companies, including
Coca-Cola, Intel, General Electric, and Merck. The
Comparisons The research team contrasted the good-togreat companies with a carefully selected set of comparison
companies that failed to make the leap from good to great.
What was different? Why did one set of companies become
truly great performers while the other set remained only
good? Over five years, the team analyzed the histories of all
twenty-eight companies in the study. After sifting through
mountains of data and thousands of pages of interviews,
Collins and his crew discovered the key determinants of
greatness -- why some companies make the leap and others
don't. The Findings The findings of the Good to Great study
will surprise many readers and shed light on virtually every
area of management strategy and practice. The findings
include: Level 5 Leaders: The research team was shocked to
discover the type of leadership required to achieve greatness.
The Hedgehog Concept (Simplicity within the Three Circles):
To go from good to great requires transcending the curse of
competence. A Culture of Discipline: When you combine a
culture of discipline with an ethic of entrepreneurship, you get
the magical alchemy of great results. Technology
Accelerators: Good-to-great companies think differently about
the role of technology. The Flywheel and the Doom Loop:
Those who launch radical change programs and wrenching
restructurings will almost certainly fail to make the leap.
“Some of the key concepts discerned in the study,”
comments Jim Collins, "fly in the face of our modern business
culture and will, quite frankly, upset some people.” Perhaps,
but who can afford to ignore these findings?
"It is [Tom] Peters—as consultant, writer, columnist, seminar
lecturer, and stage performer—whose energy, style, influence,
and ideas have [most] shaped new management thinking.”
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“We live in aBrand
Tom Peters world.” —Fortune
Magazine Business uber-guru Tom Peters is back with his
first book in a decade, The Little Big Things. In this age of
economic recession and financial uncertainty, the patented
Peters approach to business and management—no-nonsense,
witty, down-to-earth, insightful—is more pertinent now than
ever. As essential for small-business owners as it is for the
heads of major corporations, The Little Big Things is a
rousing call-to-arms to American business to get “back to the
basics” of running a successful enterprise.
Start living (and dressing for) the life you've always wanted!
Do you want a 7 figure salary, less stress in your life, or
simply a sense of purpose? No matter what your goals are,
having a strong, well presented personal brand, is vital! You
would never pull a diamond ring out of a greasy sack to
propose to your loved one, so why would you ever think
about dressing the incredible person that you are in anything
less than your best? Your character traits, accomplishments,
and experiences are all part of your personal brand and they
are worth much, much more than an engagement ring, so
give them the packaging they deserve. In Dressing Your
Personal Brand, Leslie Friedman walks you through the
fundamentals of personal branding before showing you how
to use your brand and your appearance to achieve your
goals. Equal parts entertaining and informative, fashion
smarts and branding advice, Dressing Your Personal Brand
will help you uncover the diamond within and dress it to
success! In this book, you'll discover: ->How to identify and
develop your personal brand ->How to change the way you're
perceived by others...simply by changing your clothes! ->How
to master the art of body language to get what you want
->How to set life goals and find a job you'll really love ->How
to easily and practically reduce stress at home ->How to
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much, much more!Personal
Dressing Your
Personal Brand: The
Ultimate Guide to Leveraging your Appearance to be
Happier, More Successful, and Less Stressed is a practical
guide to developing your personal brand and then dressing it
for ultimate success. Along with easy to follow advice, you'll
find helpful worksheets and an action plan to help you get
started becoming the person you've always wanted to be. If
you're ready to take your life in your own hands and start
living a truer, more fulfilled life, purchase this book today!
Neurological research has confirmed the power of storytelling
as a communicative tool. In "Personal Branding Strategist,"
Bernadette Martin demonstrates how stories have
transformed corporate images as well as professionals'
careers. Using this book, professionals and executives of all
types, entrepreneurs, consultants, musicians, academics and
students will undergo a "personal branding process." From
Storytelling 2.0 or Digital Storytelling, to interviews with
experts to the Branded Bio tool, Martin guides you in
developing your own compelling story and then covers the
gamut of online and offline opportunities available to reach
your target and impactfully market the "Brand Called You."
This marketing classic has been expanded to include new
commentary, new illustrations, and a bonus book: The 11
Immutable Laws of Internet Branding. Smart and accessible,
The 22 Immutable Laws of Branding is the definitive text on
branding, pairing anecdotes about some of the best brands in
the world, like Rolex, Volvo, and Heineken, with the signature
savvy of marketing gurus Al and Laura Ries. Combining The
22 Immutable Laws of Branding and The 11 Immutable Laws
of Internet Branding, this book proclaims that the only way to
stand out in today's marketplace is to build your product or
service into a brand—and provides the step-by-step
instructions you need to do so. The 22 Immutable Laws of
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problems today: branding
on the
Web. The Rieses divulge
the controversial and counterintuitive strategies and secrets
that both small and large companies have used to establish
internet brands. The 22 Immutable Laws of Branding is the
essential primer on building a category-dominating, worldclass brand.

For more than three decades, Tom Peters has been
obsessed with Excellence (with a capital E). In this
beautifully designed eBook, the second in a series, he's
sharing his thoughts, ideas, inspirations, opinions,
stories, tips, lessons, examples, and, perhaps most
important, attitude. And the topic is Innovation (with a
capital I). The bottom line: Don't ask what Excellence in
Innovation is. Ask when. Tom's answer: Excellence Now.
The Founder's Dilemmas examines how early decisions
by entrepreneurs can make or break a startup and its
team. Drawing on a decade of research, including
quantitative data on almost ten thousand founders as
well as inside stories of founders like Evan Williams of
Twitter and Tim Westergren of Pandora, Noam
Wasserman reveals the common pitfalls founders face
and how to avoid them.
"Taken from over 30 years of building global brands,
regional brands, local brands and startups, this is a noholds-barred, no-punches-pulled compilation that will
liberate your mind, empower your strategies and elevate
your brand with master brander David Brier."--back cover
In today's de-layered, knowledge-intensive
organizations, most work of importance is heavily reliant
on informal networks of employees within organizations.
Page 14/26

Read PDF The Brand Called You The Ultimate
Brand Building And Business Development
Handbook
To organizations
Transform Anyone
Intohow
An to
However, most
do not know
Indispensable
Personal
Brand
effectively analyze
this informal
structure in ways that
can have a positive impact on organizational
performance. Networks in the Knowledge Economy is a
collection of readings on the application of social network
analysis to managerial concerns. Social network analysis
(SNA), a set of analytic tools that can be used to map
networks of relationships, allows one to conduct very
powerful assessments of information sharing within a
network with relatively little effort. This approach makes
the invisible web of relationships between people visible,
helping managers make informed decisions for
improving both their own and their group's performance.
Networks in the Knowledge Economy is specifically
concerned with networks inside of organizations and
addresses three critical areas in the study of social
networks: Social Networks as Important Individual and
Organizational Assets, Social Network Implications for
Knowledge Creation and Sharing, and Managerial
Implications of Social Networks in Organizations.
Professionals and students alike will find this book
especially valuable, as it provides readings on the
application of social network analysis that reflect
managerial concerns.
The best magic happens when the clock strikes twelve . .
. Enter a world of wonder in the brand-new classic
adventure from the fastest-growing UK children's author,
Ben Miller. OUT NOW! George has always wondered
what it's like to be a dog. One night, a magical mix-up
with an enchanted fountain means he swaps places with
Midnight, a huge and loveable hound! Becoming a dog is
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could threaten Midnight's
Can the two friends
save the day before the clock strikes twelve and leaves
them stuck in each other's bodies forever? A magicalmishap adventure between a boy and his dog best friend
– discover the funny and heartwarming classic
storytelling from bestselling author and beloved actor,
Ben Miller. Praise for Ben Miller: ‘A magical adventure’
Sunday Express on The Day I Fell into a Fairytale
‘Great for reading aloud’ Week Junior on The Day I Fell
into a Fairytale ‘Fabulous’ Sunday Express on The Boy
Who Made the World Disappear ‘A sheer delight for all
kids both big AND small’ Ruth Jones on The Night I Met
Father Christmas ‘A fire-side gem of a story’ Abi
Elphinstone on The Night I Met Father Christmas
Using sixty years of global research from Gallup as well
as many consumer stories, the author shows why most
advertising fails and identifies the qualities ahat make an
ad connect with consumers. 50,000 first printing.
A one-stop shop for finding and obtaining the teaching
job for you, whether a trainee or looking for headship in
primary and secondary schools.
This original work is an easy-to-read, comprehensive
guide about business, career, and life success. It's
perfect for anyone who wants to boost revenue, start a
business, close more deals, or move up the corporate
ladder. Through fascinating examples and entertaining
stories, readers will learn how to: Build a personal brand
and promote it to their target audience, establish name
recognition and become a “celebrity” in their sphere of
interest, and get the most from networking.
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all levels how to define, create and market their
personal brand to target audiences. Effective
marketing of a personal brand attracts key
opportunities, ensure consistent value and
empowers the individual with tools for lifelong
reputation management. The author, an
internationally recognized corporate and personal
branding expert, provides more than 15 case studies
of executives and professionals who have leveraged
strong personal brands to bring them great success.
Are you an employee stuck in a career rut? Are you
a student looking to get the right start? Or do you
just want to create a better you? In The 10Ks of
Personal Branding, author Kaplan Mobray offers ten
must-know insights to building your personal brand.
In this inspiring guide, learn how to focus your life's
goals with your life's actions to create a powerful
package called "you." Filled with easy-to-follow
instructions and valuable tips on developing your
personal brand, this guide explains the10Ks of
personal branding: Know thyself Know what you
want to be known for Know how to be consistent
Know how to accept failure as part of building your
personal brand Know how to communicate your
personal brand attributes Know how to create your
own opportunities Know and master the art of
connection Know that silence is not an option Know
your expectations, not your limitations Know why you
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shape where you are headed tomorrow These
principles can change your life, give you focus,
propel your career, and take you to a much greater
place.
**Winner of the Financial Times and Goldman Sachs
Business Book of the Year Award** 'Brad Stone's
definitive book on Amazon and Bezos' The Guardian
'A masterclass in deeply researched investigative
financial journalism . . . riveting' The Times The
definitive story of the largest and most influential
company in the world and the man whose drive and
determination changed business forever. Though
Amazon.com started off delivering books through the
mail, its visionary founder, Jeff Bezos, was never
content with being just a bookseller. He wanted
Amazon to become 'the everything store', offering
limitless selection and seductive convenience at
disruptively low prices. To achieve that end, he
developed a corporate culture of relentless ambition
and secrecy that's never been cracked. Until now...
Jeff Bezos stands out for his relentless pursuit of
new markets, leading Amazon into risky new
ventures like the Kindle and cloud computing, and
transforming retail in the same way that Henry Ford
revolutionised manufacturing. Amazon placed one of
the first and largest bets on the Internet. Nothing
would ever be the same again.
Yes, It’s Possible to Build a Business around Your
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First You Need to Realize — YOU ARE THE BRAND.
It’s no secret that more people than ever before are
building thriving businesses around their personal
brands. But why do some create six- or even sevenfigure businesses while so many others strive to
make a consistent income? Much of the personal
brand space plays out in two ways. The first group of
people sells a false version of themselves, thinking
that image or perception alone will get them the
results they seek. These folks don’t realize that
attention isn’t owed, it’s earned. The flip side of
presenting a false version of yourself is oversharing
in the name of authenticity. They talk nonstop about
their issues, sometimes revealing way more than
what is even comfortable to read about. It’s as if
these people are trying to sell their struggles, and it
doesn’t work in the long run. Like a car wreck, these
folks garner attention, but it’s short-lived. Here’s a
simple question that can serve as a litmus test for
you: “Can I build a campfire around what I’m
sharing?” Is there warmth? Are you building
something that is attractive and inviting to others?
Can you build a community around it? Are you
someone whom others want to invite onto their
stages, in front of their employees, or into their lives?
In You Are the Brand, Mike Kim shares his proven
8-step blueprint that has helped build the brands for
some of today’s most influential thought leaders —
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as well as his own personal brand. In this practical
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and inspiring book, you will learn: How to identify
and showcase your unique expertise How to gain
clarity on your message, market, and business
model Why the most effective marketing strategy is
to simply tell the truth How-To-Preneur vs.
Ideapreneur — Which one are you? The three kinds
of personal stories that ensure you stand out in your
market The simple “9-Box Grid” that shows you how
to price your products and services How to cultivate
“rocket ship relationships” that skyrocket your
revenue, and influence
A successful personal brand is based on
authenticity. In Digital You: Real Personal Branding
in the Virtual Age, branding pioneer William Arruda
guides you to discover the questions that will help
you uncover your brand and the methods to master
delivering your unique brand value, both in person
and virtually. Branding isn't about being famous,
Arruda says; it's about being selectively famous.
“A refreshing message . . . from someone who has
fought many corporate wars.”—The New York Times
With the latest stories from D’Alessandro’s
neverending collection of corporate derring-do and
new insight on the global battlefield, the nationally
bestselling Career Warfare is more essential than
ever when navigating your way to success.
“D’Alessandro dares to speak the truth. If you don’t
manage your own reputation, those around you will.
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This is no theoretical exercise. In corporate America,
Indispensable Personal Brand
people talk about you every day. You can affect what
they say. “With a cut-the-crap sharp eye for the
passions, yearnings, and follies that drive every
organization, D’Alessandro draws apart the drapes
and reveals what it really takes to get ahead in
business.”—James Carville, author and Democratic
Strategist “With good jobs becoming harder to find,
D’Alessandro’s sage advice is more timely and
important than ever, especially for those who are
trying to build their personal brands and enhance
their careers at the same time.”—Tom Neff,
Chairman, U.S., Spencer Stuart “Smart, strategic,
and useful career advice from someone who has
actually achieved success in the real world.”—Harvey
Mackay, author of the #1 New York Times bestseller
Swim With The Sharks Without Being Eaten Alive
There is no one else in the world like you. Your
personal brand has been registered in your name
and patented with your persona even though there
may be hundreds of people carrying the same name.
Creating, building, and developing your personal
brand is entirely in your own hands. Conversely,
destroying or diminishing your brand is also only in
your own hands. Your brand is the essence of your
own unique story. The key to this is reaching deep
inside yourself and pulling out the authentic, the
unique 'you', from within your own self. What we do
with our own brand name could be the difference
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successful. This is as true for personal branding as it
is for business branding. The Brand Called You
outlines how critical it is for each one of us to
understand the power and vulnerabilities of our
brand and invest wisely and consistently in our
persona and our name. Remember, the only legacy
you will leave behind in the world is your name.
The fun way to create and maintain personal
branding Distinguishing yourself from the
competition is important in any facet of business.
Creating a clear and concise image, reputation, and
status in the professional world provides an edge,
whether searching for a first job, exploring a change
in career, or looking to be more viable and
successful in your current career. Personal Branding
For Dummies is a guide through the steps of
creating and maintaining a personal trademark by
equating self-impression with other people's
perception. Personal Branding For Dummies covers
everything you need to create your personal
branding, including: using different organizations and
associations to increase visibility and exposure to
both clients and competitors; making the most of
networking; tapping into Social Media outlets like
Facebook, Twitter, and LinkedIn to showcase a
personal brand; building a persona through websites
and blogging; evaluating personal style and
appearance; using conversation, negotiation, and
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monitoring your brand reputation and successfully
implementing feedback as it grows and develops,
and more. Tips on utilizing Social Media to
showcase your personal brand How personal
branding can help advance your career Guidance on
creating a clear and concise image With the handson, friendly help of Personal Branding For Dummies,
you'll establish a professional presence and personal
"brand" identity to keep yourself distinguished in the
business world.>
The essential underpinnings of successful personal
brand and techniques for specializing, positioning, and
getting through to a specific audience.
AN EXCEPTIONAL BOOK ON JOB-HUNTING, SELFGROWTH & CAREER MANAGEMENT During our entire
life, we're engaged in one of two sorts of activities; either
we're selling something or we're sleeping. The Selling in
life starts with first 'cry for milk' of the baby and it
continues till........ One of the most crucial but equally
neglected areas of our life is realizing our innate talent
and skills and passionately selling them in the
marketplace at premium. Sometimes, we fail to sell our
most valuable product in the job market and sometimes
we under-sell ourselves. Rare are the individuals who
systematically plan to invent and package themselves to
sell to the best and the highest bidder. Captains of
Industry Speak... "If you are the kind of person who loves
to serve others, you will be well served by reading this
new book. When you sell yourself, you are selling a
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"Ron Kaufman Author,
UP Your Service! " "Packed with meaningful information
to grow your professional career, this book is worth a
thorough read." "Dr. Nido Qubein President, High Point
University" "No one should remain jobless after reading
this book." "Murtaza Hashwani Chief Executive PearlContinental & Marriott Hotel chains, Pakistan" "A brilliant
handbook for all professionals! Packed with invaluable
advice and techniques, this book will help you build value
in the most important piece of the sales equation - YOU.
Highly recommended!" "Mike Brooks Author of, The Real
Secrets of the Top 20%" "Ashraf has clearly articulated
the first step to selling success Once you understand the
importance of 'YOU' in the selling equations, everything
is possible." "Barry Siskind Author of, Selling from the
Inside Out & Powerful Exhibit Marketing" "The book is
practical without fluff of exotic theories. Universities
should make "The Craft of Selling "Yourself"" a part of
their syllabus." "Siddique Shahid Noor Islamic Bank,
Dubai" "Ashraf has provided a powerful tools kit to young
aspiring graduates as well as corporate executives to
catapult themselves to their ideal jobs." "Abdul Mateen
Khan General Manager, Saudi Pak Bank" "Ashraf has
touched upon a very important subject which most of the
experienced professionals often forget! It's an
exceptionally valuable guide for career professionals
from internship to retirement and beyond." "Parvez
Abbasi Chief Executive, Mobilezone" Ashraf Chaudhry
started his life as an errand boy in a small town in
Pakistan. Today, he's a successful corporate executive
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degree from a top-notch business school of the country,
Institute of Business Administration (IBA), he worked for
around 15 years in Sales & Marketing fields with
organizations like Caltex, Pearl-Continental & Marriott
Hotel chains, Tapal Tea & WorldCall Group. His life is a
success story of transformation and turn-around. For
training assignments, he currently travels from
Lahore/Pakistan.
Are you looking for a career change or a promotion?
Trying to win your first job or facing redundancy? Do you
feel you need a more positive and successful approach
to relationships? Are you stuck in a rut of self-doubt and
low self-image? Or are you just a bit fed up with the old
you? If so, it's time to change your personal 'brand'! By
applying the simple strategies well known to the world's
great brands, you can make dramatic, positive and
lasting change in every aspect of your life. In this book
you'll learn to step outside your own skin to discover and
reveal your own authentic brand story - and how to
position yourself to achieve your personal and
professional brand objectives. Brand New You isn't a
book about firm handshakes or dressing appropriately for
interviews - it goes much deeper than that. It's about
crafting and telling your new life story, and then living it!
The international bestseller-now updated for an even
bigger, brand-savvy market Self-published in 2005, this
step-by-step guide for professionals looking to develop a
strong company brand has become an international
sensation, selling more than 65,000 copies worldwide
and hitting #3 on Japan's business bestseller list. This
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including how to craft an
emotionally resonant branding message, create topquality branding tools, and attract a constant flow of
business. “Montoya's Personal Branding ideas are going
to change how business owners and professionals
promote themselves.”-Robert G. Allen and Mark Victor
Hansen, coauthors, The One-Minute Millionaire
The right brand identity has the power to attract, engage
and compel people to do business with you. But for
many entrepreneurs, creating an effective brand can be
a challenge. Whether you're a start-up on a lemonade
budget, or a seasoned entrepreneur planning on working
with a professional, an understanding of the process is
essential. In this comprehensive workbook, Fiona
Humberstone will walk you through the process of styling
your brand. From finding your focus, creating an
inspirational vision and unlocking the power of colour
psychology; Fiona will help you understand the design
details that will make your business irresistible. How to
Style Your Brand will ensure you get your branding right,
first time. In How to Style Your Brand, Fiona shares with
you the secrets behind using colour to create an emotive
connection; how to use pattern and illustrations to add
character and personality and how to carefully select
typefaces that add a distinctive and intentional edge to
your designs
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