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This resource provides nuts-and-bolts information on
international communication in 161 countries. Each
country entry gives information on country dialing code,
country, city, and area codes, emergency numbers,
cellular phone service standards, cellular and Internet
service providers, and locations of selected Internet
cafes, and provides photos and instructions for pay
telephones and illustrations of different types of electric
plugs and telephone jacks. There is also general
information on international dialing, cellular and satellite
phones, the Internet and email, and plugs and
connectivity. A troubleshooting guide is illustrated with
screenshots and photos of equipment. The 5x8" guide is
useful for all travelers, especially those traveling on
business. Annotation copyrighted by Book News, Inc.,
Portland, OR
The second edition of Benefits Management has been
updated with current examples, further insights from
experience and recent research. It shows how the
enduring challenges achieving business value from
information systems and technology projects can be
addressed successfully. The approach, which is
synthesized from best practices, sound theories and
proven techniques from a range of management
disciplines, is exemplified from the authors' extensive
experience of working with a wide range of
organizations. The book includes examples from a wide
variety of projects including non-IT projects. The book is
written in an accessible style, ideal for practicing
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managers, and includes check lists and templates for
using the processes, tools and techniques and real-life
case studies of their application and impacts. The book
now also includes: International survey results that
reinforce the importance of the topic, the key
management issues and evidence of how the more
successful organizations' practices are closely aligned
with those described in the book. A Benefits
Management Maturity diagnostic which enables
organizations to understand the reasons for their current
investment success levels and then how to increase
them. Discussion of the role and contribution Project
Management Offices (PMOs): how they can improve the
delivery of value IT projects. Further practical advice and
guidance on Program and Portfolio Management,
including findings from the authors’ recent research in
several large organizations.
Complementing Dibb and Simkin's established
reputation in their field, this text presents a punchy
overview of the leading 50 themes of marketing, each
concisely summarized for revision purposes or quicklearning. While appealing primarily to students
undertaking marketing exams, many practitioners will
also find this 'glossary of current marketing' hard to
resist. The title builds on the earlier works of Dibb and
Simkin, whose Houghton Mifflin text, 'Marketing:
Concepts and Strategies', is the current business school
market leading text in the United Kingdom, while their
Thomson Learning text, 'The Marketing Casebook:
Cases and Concepts', has just been revised and is the
most widely used marketing casebook. From
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understanding customers, branding and positioning,
relationship marketing, social responsibility through to
value-based marketing and one-to-one marketing, this
book covers all the issues the modern marketer must
address. The text itself is organized into short structured
chapters, the Briefs, each including: * Core definitions *
A bulleted key point overview * Thorough yet concise
explanation of the concept and primary issues *
Illustrative examples * A selection of examination style
case, essay and applied questions * Recommended
further reading and sources. Together these offer a
rounded, concise and topical appreciation of each theme
within a clear and accessible framework designed to aid
revision. Also included are revision tips and 'golden rules'
for tackling examinations, specimen examination papers
with answer schemes, and a full glossary of key
marketing terms.
Times have changed: you can launch a successful
enterprise with your phone, sell through social media and
tap into a whole world of opportunities. Unprepared to
Entrepreneur is an honest guide to launching your own
business, sharing real stories from real people who have
tested, failed and won at business. It profiles the
underdogs, those who brainstormed ideas whilst
travelling on the bus, started a business from their phone
and managed to create three income streams whilst
maintaining a full-time job in the city to show you that you
can do it too. From a working Google doc as your
business plan, to ideation strategies that live and die off
Instagram engagement; they won't teach you this at
business school. Sonya Barlow takes a look at the
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resilience needed to make it in business, the incredible
tax on mental health and the non-negotiable steps to
creating a viable business. This is the ultimate guide to
side hustling, freelancing and entrepreneurial freedom of
the future.
Exam Board: Edexcel Level: GCSE Subject: Business
First Teaching: September 2017 First Exam: June 2019
Endorsed for Edexcel Let Ian Marcouse successfully
steer you through the new specification with his proven
and popular approach to Business; clear content
coverage is enhanced by numerous real-life examples to
create a course that engages, motivates and develops
every student. - Breaks down the content of the 2017
specification into clear, accessible explanations of
important concepts and theories - Helps students apply
their knowledge to a range of real business examples,
issues and contexts, supported by 'Talking Points' that
encourage critical and commercial thinking - Improves
quantitative, investigative, analytical and evaluation skills
through end-of-chapter exercises - Builds students'
confidence approaching their exams as they practise
calculation, short answer and extended-writing questions
with stimulus materials - Boosts students' vocabulary
and supports revision with definitions of key terminology
for each topic
The definitive, bestselling text in the field of change
management, Making Sense of Change Management
provides a thorough overview of the subject for both
students and professionals. Along with explaining the
theory of change management, it comprehensively
covers the models, tools, and techniques of successful
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change management so organizations can adapt to
tough market conditions and succeed by changing their
strategies, structures, boundaries, mindsets, leadership
behaviours and of course their expectations of the
people who work within them. This completely revised
and updated 4th edition of Making Sense of Change
Management includes more international examples and
case studies, emerging new thinking and practice in the
area of cultural change and a new chapter on the
interrelationship with project management (PM) and
change management. It also covers complexity models,
agile approaches, and stakeholder management along
with cultural sensitivity and what to do when cultures
collide. Making Sense of Change Management remains
essential reading for anyone who is currently part of, or
leading, a change initiative. Online supporting resources
include lecture slides, making this an ideal textbook for
MBA or graduate students focusing on leading or
managing change.
With E-World guide CD.

"This book covers emerging e-business theories,
architectures, and technologies that are emphasized
to stimulate and disseminate cutting-edge
information into research and business communities
in a timely fashion"--Provided by publisher.
The aim of this book is to explain point-and-figure
charting to European investors and traders, and to
show why it is the most reliable technical tool for
timing entry and exit points in stocks, indices and
other securities. The book is written for all levels of
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trader, from the novice to the experienced. It starts
by explaining the basics of point-and-figure, and by
showing its advantages over other types of chart.
Readers are then given step-by-step instructions on
how to start a point-and-figure chart from simple
price data, and how to add to it day-by-day using
simple rules based on end of day highs and lows.
The emphasis is on simplicity and clarity. The
section on chart interpretation introduces the basic
buy and sell signals, and goes on to explain the
more complex signals, in each case illustrating the
pattern, and the precise entry and exit points, with
colour charts from FTSE stocks and indices. It also
shows how trend lines are incorporated into a chart.
The latest point-and-figure trading techniques are
covered in depth. The authors show how to: use
horizontal and vertical counts to estimate the size of
price moves, use stop-orders to protect positions,
use pyramiding to maximise profitable trends, and
use swing trading in combination with p&f. They also
show how to adapt your trading style to the amount
of capital you have available and to your risk
tolerance. In the later sections of the book, the
authors concentrate on optimisation of p&f trading
and the avoidance of the most common trap - 'overfitting' - and on analysis of the profitability of p&f
trading. They demonstrate conclusively that point
and figure, correctly applied, produces consistent
and reliable profits across a variety of markets. In
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summary, Heinrich Weber & Kermit Zieg's book is
the definitive guide to the theory and application of
point-and-figure charting. It is especially welcome for
UK and European traders, since it uses recent charts
of FTSE and European securities as examples, and
includes hitherto unpublished research on p&f's
applicability to European securities.
This report presents international investment trends
and prospects at global, regional and national levels,
as well as the evolution of international production
and global value chains. It analyses the latest
developments in new policy measures for investment
promotion, facilitation and regulation around the
world, as well as updates on investment treaties,
their reform and investment dispute settlement
cases. It provides an overview of industrial policy
models for countries at different development levels
and the role of investment policies within each
model. It analyses the investment policy implications
of the new industrial revolution for high-, middle- and
low-income countries and offers a toolkit for
investment policymakers on how to use investment
policies for new industrial development strategies.
The World Investment Report series provides the
latest data and analysis foreign direct investment
(FDI) and other activities of transnational
corporations, as well as the policies to regulate them
at the national and international levels. It aims to
analyse the cross-border activities of translational
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corporations and related policy measures with a view
to helping policymakers formulate appropriate policy
responses.
Embraces both the theoretical background and the
practical implementation of CRM strategy. Also
comprises of elements of marketing, accounting,
human resources, information technology and
strategic management to ensure that it provides a
comprehensive and fully developed introductory text.
Little did Isaac Newton, Charles Darwin and other
‘gentlemen scientists’ know, when they were
making their scientific discoveries, that some
centuries later they would inspire a new field of
scientific practice and innovation, called citizen
science. The current growth and availability of citizen
science projects and relevant applications to support
citizen involvement is massive; every citizen has an
opportunity to become a scientist and contribute to a
scientific discipline, without having any professional
qualifications. With geographic interfaces being the
common approach to support collection, analysis
and dissemination of data contributed by
participants, ‘geographic citizen science’ is being
approached from different angles. Geographic
Citizen Science Design takes an anthropological and
Human-Computer Interaction (HCI) stance to provide
the theoretical and methodological foundations to
support the design, development and evaluation of
citizen science projects and their user-friendly
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applications. Through a careful selection of case
studies in the urban and non-urban contexts of the
Global North and South, the chapters provide
insights into the design and interaction barriers, as
well as on the lessons learned from the engagement
of a diverse set of participants; for example, literate
and non-literate people with a range of technical
skills, and with different cultural backgrounds.
Looking at the field through the lenses of specific
case studies, the book captures the current state of
the art in research and development of geographic
citizen science and provides critical insight to inform
technological innovation and future research in this
area.
The aim of this unique volume is twofold. First and
foremost, it sets out to offer the reader a
comprehensive and challenging view, from some of
the most distinguished scholars in the field, of
present and future trends and issues in the fields of
international air and space law. By breaking new
ground in this way, it pays tribute to the scholarly
achievements of Henri (Or) Wassenbergh, whose
ideas and work have helped to shape both air and
space law throughout his long and distinguished
career. "Air and Space Law: De Lege Ferenda" will
be of interest to all those concerned with the present
status of air and space law, and with the challenges
the aviation and space industry must face in the
century to come.
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This book provides a step-by-step approach for organizations
to reap benefits from a more sustainable approach. As
organizations tackle global challenges, the faces of our
businesses and our economic system are changing to
consider the interests of all stakeholders rather than just
shareholders. This book provides a step-by-step approach for
organizations to reap benefits from a more sustainable
approach. It begins with a brief history of the concept of
sustainability as it applies to both performance and reporting.
Implementing sustainability in an organization begins with the
development of policies which are consistent with the
expectations of its stakeholders. An organization’s active
participation in multi-stakeholder initiatives helps to align the
policies with societal trends. Once the policies are developed,
a management system is crucial to ensure congruence of
policies with actual performance. Then, periodic reporting of
performance based on well-recognized standards aids
stakeholders in assessing an organization’s
performance–reporting also helps stakeholders to determine
if performance aligns with their expectations. Both internal
and external assurances build stakeholder trust in the
organization’s performance and reporting. Finally, the book
concludes with a reflection on key messages and potential
future actions for continuous improvement.
Provides information on activity, recent developments, sales
history, earnings, dividends, share prices, and rankings for
five hundred top corporations
'eMarketing eXcellence' offers an exciting new approach to
help you build a customer-driven e-business. As the core text
for the CIM's E-marketing award, the book offers a highly
structured and accessible guide to a critical subject, providing
a useful reference point for all students and managers
involved in marketing strategy and implementation. A
practical guide to creating and executing e-marketing plans,
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this book combines established approaches to marketing
planning with the creative use of new e-models and e-tools. It
is designed to support both marketers who are integrating emarketing into their existing marketing and communications
strategies and experienced e-marketers looking to optimise
their e-marketing. The book shows how to: · Draw up an
outline e-marketing plan · Evaluate and apply e-marketing
principles & models · Integrate online and offline
communications · Implement customer-driven e-marketing ·
Reduce costly trial and error · Measure and enhance your emarketing · Drive your e-business forward As the core text for
the CIM's new professional E-marketing Award, it provides
comprehensive, critical coverage of the key areas of emarketing planning for marketing professionals. Established
marketing concepts such as customer relationship
management, the marketing mix and the widely adopted
SOSTAC® planning system, are re-examined in the new
media context - and new approaches are defined, including
business models, traffic building and web site design.
The ideal travel companion, full of insider advice on what to
see and do, plus detailed itineraries and comprehensive
maps for exploring Portugal. Take a guided walking tour of
Lisbon, island-hop around the Azores, become a wine
connoisseur in port country or relax on Madeira's golden
beaches: everything you need to know is clearly laid out
within colour-coded chapters. Discover the best of Portugal
with this indispensable travel guide. Inside DK Eyewitness
Travel Guide Portugal: - Over 35 colour maps help you
navigate with ease - Simple layout makes it easy to find the
information you need - Comprehensive tours and itineraries of
Portugal, designed for every interest and budget - Illustrations
and floorplans show the inside of Sintra's Pena Palace, the
UNESCO World Heritage site of Alcobaça and Lisbon's
Mosteiro dos Jerónimos - Colour photographs of vibrant
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cities, beautiful beaches and islands, churches and castles,
pretty town centres and more - Detailed chapters, with area
maps, cover Lisbon - Alfama, Baixa and Avenida, Bairro Alto
and Estrela, Belém and further afield - the Lisbon Coast,
Estremadura and Ribatejo, the Beiras, Douro and Trás-osMontes, Minho, Alentejo, the Algarve, Madeira and the
Azores - Historical and cultural context gives you a richer
travel experience: learn about Portugal's history, way of life,
architecture, ceramic Azulejos tiles, traditional food and drink,
festivals and events, and more - Essential travel tips: our
expert choices of where to stay, eat, shop and sightsee, plus
useful phrases, and transport, visa and health information DK
Eyewitness Travel Guide Portugal is a detailed, easy-to-use
guide designed to help you get the most from your visit to
Portugal.
This book highlights research-based case studies in order to
analyze the wealth created in the world’s largest mergers
and acquisitions (M&A). This book encourages cross
fertilization in theory building and applied research by
examining the links between M&A and wealth creation. Each
chapter covers a specific case and offers a focused clinical
examination of the entire lifecycle of M&A for each mega
deal, exploring all aspects of the process. The success of
M&A are analyzed through two main research approaches:
event studies and financial performance analyses. The event
studies examine the abnormal returns to the shareholders in
the period surrounding the merger announcement. The
financial performance studies examine the reported financial
results of acquirers before and after the acquisition to see
whether financial performance has improved after merger.
The relation between method of payment, premium paid and
stock returns are examined. The chapters also discuss
synergies of the deal-cost and revenue synergies. Mergers
and acquisitions represent a major force in modern financial
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and economic environment. Whether in times of boom or
bust, M&As have emerged as a compelling strategy for
growth. The biggest companies of modern day have all taken
form through a series of restructuring activities like multiple
mergers. Acquisitions continue to remain as the quickest
route companies take to operate in new markets and to add
new capabilities and resources. The cases covered in this
book highlights high profile M&As and focuses on the wealth
creation for shareholders of acquirer and target firms as a
financial assessment of the merger’s success. The book
should be useful for finance professionals, corporate
planners, strategists, and managers.
'Essential Law for Marketers' offers clear and concise
explanations of the laws that impact on the practice of
marketing, advertising, sponsorship, design and public
relations, providing expert guidance on crucial issues for the
busy practitioner. Each chapter in the book offers, in simple
English, full analysis of the law on each subject, and
illuminates it with numerous examples and cases taken from
current industry practice. It also offers helpful tips and
suggestions for 'keeping it legal' without losing sight of the
overall commercial objectives. Uniquely written from the
practitioner's point of view, the text is structured to offer a
complete and accessible picture of how the law can impinge
on the job: * 'Point of law' offers clear legal definitions or
shows the generic application of a legal point in a real life
context * 'Law in action' outlines actual legal cases and their
outcomes, with full referencing for the case available on the
companion site * 'Insight' offers background information,
providing a broader practical or commercial context for a legal
topic * 'Checklist' at end of each chapter itemises the key
issues to bear in mind Essential Law for Marketers covers all
the key issues facing those working in the media. From
making claims and statements, copyright, defamation,
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promotion and advertising, through to lobbying,
cybermarketing and ambush marketing, it is an invaluable
reference guide for anyone working within the sector. It also
functions as an excellent learning resource for all marketing
students who need to appreciate the legal implications of
industry practice.
This handbook explains, in layman's terms, the cause,
method of inheritance, history and current and future
treatments of McArdle Disease (also known as Glycogen
Storage Disease Type V). The handbook puts into plain
English the published information relating to the scientific and
medical research into McArdle Disease.

The first comprehensive guide to discovering and
preventingattacks on the Android OS As the Android
operating system continues to increase its shareof the
smartphone market, smartphone hacking remains a
growingthreat. Written by experts who rank among the
world's foremostAndroid security researchers, this book
presents vulnerabilitydiscovery, analysis, and
exploitation tools for the good guys.Following a detailed
explanation of how the Android OS works andits overall
security architecture, the authors examine
howvulnerabilities can be discovered and exploits
developed forvarious system components, preparing you
to defend againstthem. If you are a mobile device
administrator, security researcher,Android app
developer, or consultant responsible for
evaluatingAndroid security, you will find this guide is
essential to yourtoolbox. A crack team of leading Android
security researchers explainAndroid security risks,
security design and architecture, rooting,fuzz testing, and
vulnerability analysis Covers Android application building
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blocks and security as wellas debugging and auditing
Android apps Prepares mobile device administrators,
security researchers,Android app developers, and
security consultants to defend Androidsystems against
attack Android Hacker's Handbook is the first
comprehensiveresource for IT professionals charged
with smartphonesecurity.
This open access book was prepared as a Final
Publication of the COST Action IC1406 “HighPerformance Modelling and Simulation for Big Data
Applications (cHiPSet)“ project. Long considered
important pillars of the scientific method, Modelling and
Simulation have evolved from traditional discrete
numerical methods to complex data-intensive continuous
analytical optimisations. Resolution, scale, and accuracy
have become essential to predict and analyse natural
and complex systems in science and engineering. When
their level of abstraction raises to have a better
discernment of the domain at hand, their representation
gets increasingly demanding for computational and data
resources. On the other hand, High Performance
Computing typically entails the effective use of parallel
and distributed processing units coupled with efficient
storage, communication and visualisation systems to
underpin complex data-intensive applications in distinct
scientific and technical domains. It is then arguably
required to have a seamless interaction of High
Performance Computing with Modelling and Simulation
in order to store, compute, analyse, and visualise large
data sets in science and engineering. Funded by the
European Commission, cHiPSet has provided a dynamic
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trans-European forum for their members and
distinguished guests to openly discuss novel
perspectives and topics of interests for these two
communities. This cHiPSet compendium presents a set
of selected case studies related to healthcare, biological
data, computational advertising, multimedia, finance,
bioinformatics, and telecommunications.
Berlitz Pocket Guide Portugal is a concise, full-colour
travel guide that combines lively text with vivid
photography to highlight the very best that this sunny,
hospitable country has to offer. The Where To Go
chapter details all the key sights, from the capital Lisbon
which mixes old-world charm, local colour and modern
amenities to the ever-popular Algarve and its top-quality
golf courses, hotels and resorts - all of this washed down
with a glass of fine port. To inspire you, the book offers a
rundown of the Top 10 Attractions in the country,
followed by an itinerary for a Perfect Tour of Portugal.
The What to Do chapter is a snapshot of ways to spend
your spare time, from sampling some fine port in Porto to
practising your swing on some of the best golf courses in
Europe, or just topping your tan on one of the Algarve's
beautiful sandy beaches. You'll also be armed with
background information, including a brief history of the
country and an Eating Out chapter covering its
wonderfully traditional cuisine. There are carefully
chosen listings of the best hotels and restaurants, and an
A-Z to equip you with all the practical information you will
need. Looking for something more focused? Why not
take a look at our Berlitz Pocket Guide Lisbon, or Berlitz
Pocket Guide Algarve? Berlitz: The world's best-selling
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pocket guides.
BUILD YOUR CYBERSECURITY PROGRAM WITH
THIS COMPLETELY UPDATED GUIDE Security
practitioners now have a comprehensive blueprint to
build their cybersecurity programs. Building an Effective
Cybersecurity Program (2nd Edition) instructs security
architects, security managers, and security engineers
how to properly construct effective cybersecurity
programs using contemporary architectures, frameworks,
and models. This comprehensive book is the result of the
author’s professional experience and involvement in
designing and deploying hundreds of cybersecurity
programs. The extensive content includes:
Recommended design approaches, Program structure,
Cybersecurity technologies, Governance Policies,
Vulnerability, Threat and intelligence capabilities, Risk
management, Defense-in-depth, DevSecOps, Service
management, …and much more! The book is presented
as a practical roadmap detailing each step required for
you to build your effective cybersecurity program. It also
provides many design templates to assist in program
builds and all chapters include self-study questions to
gauge your progress.
With this new 2nd edition of this handbook, you can
move forward confidently, trusting that Schreider is
recommending the best components of a cybersecurity
program for you. In addition, the book provides hundreds
of citations and references allow you to dig deeper as
you explore specific topics relevant to your organization
or your studies. Whether you are a new manager or
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current manager involved in your organization’s
cybersecurity program, this book will answer many
questions you have on what is involved in building a
program. You will be able to get up to speed quickly on
program development practices and have a roadmap to
follow in building or improving your organization’s
cybersecurity program. If you are new to cybersecurity in
the short period of time it will take you to read this book,
you can be the smartest person in the room grasping the
complexities of your organization’s cybersecurity
program. If you are a manager already involved in your
organization’s cybersecurity program, you have much to
gain from reading this book. This book will become your
go to field manual guiding or affirming your program
decisions.
This book constitutes the refereed post-conference
proceedings of the 5th International Conference on
Future Access Enablers for Ubiquitous and Intelligent
Infrastructures, FABULOUS 2021, held in May 2021.
Due to COVID-19 pandemic the conference was held
virtually. This year’s conference topic covers security of
innovative services and infrastructure in traffic, transport
and logistic ecosystems. The 30 revised full papers were
carefully reviewed and selected from 60 submissions.
The papers are organized in thematic sessions on:
Internet of things and smart city; smart environment
applications; information and communications
technology; smart health applications; sustainable
communications and computing infrastructures.
The second volume in the SIRCA book series
investigates the impact of information society initiatives
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by extending the boundaries of academic research into
the realm of practice. Global in scope, it includes
contributions and research projects from Asia, Africa and
Latin America. The international scholarly community
has taken a variety of approaches to question the impact
of information society initiatives on populations in the
Global South. This book addresses two aspects— Impact
of research: How is the research on ICTs in the Global
South playing a role in creating an information society?
(e.g. policy formulation, media coverage, implementation
in practice) and Research on impact: What is the
evidence for the impact of ICTs on society? (i.e. the
objectives of socio-economic development). This volume
brings together a multiplicity of voices and approaches
from social scientific research to produce an engaging
volume for a variety of stakeholders including
academics, researchers, practitioners, policy-makers and
those in the business and civil sectors of society.
Inhaltsangabe:Problemstellung: Die
Rahmenbedingungen für die Marketing-Kommunikation
gestalten sich für die Unternehmen immer schwieriger.
Durch die zunehmende Ähnlichkeit von Produkten
ändern sich die Wettbewerbsbedingungen in der Weise,
dass die Unternehmen weniger in einem
Produktwettbewerb stehen, als vielmehr in einem
Kommunikationswettbewerb. Somit wird die
Kommunikation zu einem zentralen Erfolgsfaktor für die
Unternehmen. Um sich in diesem Konkurrenzkampf zu
behaupten, reagieren die Unternehmen mit einer
verstärkten Platzierung ihrer Werbebotschaften. Daraus
resultiert eine hohe finanzielle Belastung für die
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Werbetreibenden und die Forderung nach einer
Effizienzsteigerung im Kommunikationsbereich wird laut.
Aus der Sicht der Konsumenten zeichnet sich ein
Überangebot an Werbeinformationen bis hin zur
Ablehnung ab. Gleichzeitig ändert sich das
Nutzungsverhalten von klassischen Medien, so dass die
Wirksamkeit der Werbung in den Massenmedien
zunehmend in Frage gestellt wird. Insbesondere der
Einfluss der neuen Kommunikationskanäle spielt dabei
eine besondere Rolle. Auf der Konsumentenseite findet
zudem ein Wertewandel hin zur Individualisierung statt.
Dies erschwert eine Zielgruppenbildung nach den
bewährten Verfahren, wie beispielsweise die Einteilung
nach soziodemographischen Daten. Es zeigt sich
vielmehr das Bedürfnis des Konsumenten nach einem
individuellen, bedürfnisgerechten Dialog, anstelle einer
anonymen Massenansprache. Eine Abkehr von dieser
ausschließlich massenmedial ausgerichteten
Unternehmenskommunikation wird als ein Lösungsweg
angesehen, um diesem Konsumentenbedürfnis gerecht
zu werden. Die Bedeutungszunahme des ergänzend
eingesetzten Direktmarketings im Kommunikations-Mix
der Unternehmen lässt bereits einen Wandel erkennen.
Einleitung: Die vorliegende Arbeit geht der Frage nach,
inwieweit diese erfolgsversprechenden Instrumente des
Direktmarketings mit den Kommunikationskanälen des
Digitalen Zeitalters in ein medienübergreifendes
Kommunikationskonzept eingebunden werden können.
Der Begriff Crossmedia-Strategie beschreibt dabei die
Realisierung dieses vernetzten Dialogs mit dem
Konsumenten. Die Stärke von Crossmedia-Kampagnen
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zeigt sich in der Verzahnung der klassischen mit den
neuen Medien in ein integriertes
Kommunikationskonzept. Insbesondere für die
Fernsehunternehmen eröffnet dieser crossmediale
Dialog, aufgrund der steigenden Konkurrenzsituation am
Werbemarkt und des wachsenden Senderangebots im
Verhältnis zur [...]

With more substantial funding from research
organizations and industry, numerous large-scale
applications, and recently developed technologies,
the Semantic Web is quickly emerging as a wellrecognized and important area of computer science.
While Semantic Web technologies are still rapidly
evolving, Foundations of Semantic Web
Technologies focuses
For many years to come this volume. . .is surely
going to be the ultimate reference work on
international business. . . thanks to Dunning and
Lundan, have at their disposal, a wealth of relevant
data, as well as theoretical and empirical analyses,
which will enable them to assess the capabilities,
contributions and challenges posed by the
multinational enterprises to the global economy.
Seev Hirsch, International Business Review
Multinational Enterprises and the Global Economy
has become a classic in international business. . .
Yet , the book s second edition is even better than
the first, in part because of Professor Dunning s wise
decision to choose Dr Lundan as his co-author and
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to draw upon her deep knowledge of various strands
of research on business government relations and
the societal effects of firm behaviour. . . In addition to
being a remarkably useful reference book,
Multinational Enterprises and the Global Economy is
the first book any IB doctoral student should read to
understand the significance and richness of IB
scholarship as it has developed over the past 50
years. Alain Verbeke, Journal of International
Business Studies The second edition of Multinational
Enterprises and the Global Economy provides
unparalleled coverage not only of the literature
relevant to IB research but also of the evolution of IB
in the world economy. Dunning and Lundan offer
powerful insights into the societal effects of MNEs
and the role of business government relations in the
IB context. Journal of International Business Studies
This wonderful book offers the definitive synthesis of
the modern literature on the economic aspects of
international business. It is encyclopedic yet full of
incisive insights. It is a creative masterpiece which
unbundles the DNA of the multinational enterprise
and shows how it is the cornerstone of the field of
international business. Alan M. Rugman, University
of Reading, UK The rise of the multinational
enterprise, and the consequent globalisation of the
world economy, was arguably the single most
important phenomenon of the second half of the
twentieth century. This magisterial book, written by
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two leading authorities, examines this phenomenon
in depth. It explains how foreign investment by
multinationals diffused advanced technologies and
novel management methods, driving productivity
growth in Europe, Asia and North America; however,
economic inequalities were reinforced as rich
countries attracted more foreign investment than
poor ones. This new edition of a classic work is not
only an authoritative guide to contemporary
multinational business, but a major historical
resource for the future. Mark Casson, University of
Reading, UK This thoroughly updated and revised
edition of a widely acclaimed, classic text will be
required reading for academics, policymakers and
advanced students of international business
worldwide. Employing a distinctive and unified
framework, this book draws together research
across a range of academic fields to offer a
synthesis of the determinants of MNE activity, and its
effects on the economic and social well-being of
developed and developing countries. Unique to the
new edition is its focus on the institutional
underpinnings of the resources and capabilities of
MNEs, and the role of MNE activity in transmitting
and facilitating institutional change. Since the initial
publication of this book more than a decade ago, the
economic, managerial and social implications of
globalisation and technological advancement have
become even more varied and prominent.
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Accompanying these developments, there has been
a rise in scholarly interest in interdisciplinary
research addressing the important challenges of an
ever-changing physical and human environment.
Drawing on articles and books from international
business and economics, as well as economic
geography, political economy and strategic
management, a systematic overview of the
developments in scholarly thinking is prese
Offers a detailed account of the influence of English
in German based on a large scale corpus analysis of
the newsmagazine "Der Spiegel". This book
presents a study that is structured into three parts,
each of which deals with fundamental questions and
as of yet unsolved and disputed issues in the domain
of anglicism research and language contact.
The 2019 edition of the World Investment Report
focuses on special economic zones (SEZs) which
are widely used across most developing and many
developed economies. Although the performance of
many zones remains below expectations, the rate of
establishment of new zones is accelerating as
governments increasingly compete for internationally
mobile industrial activity. Policymakers face not only
the traditional challenges to making SEZs succeed,
including the need for strategic focus, sound
governance models, and effective investment
promotion tools, but also new challenges brought
about by the sustainable development imperative,
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the new industrial revolution, and changing patterns
of international production. The Report explores the
place of SEZs in today’s global investment
landscape and provides guidance for policymakers
on how to make SEZs work for sustainable
development. It presents international investment
trends and prospects at global, regional and national
levels, as well as the evolution of international
production and global value chains. It analyses the
latest developments in new policy measures for
investment promotion, facilitation and regulation
around the world, as well as updates on investment
treaties, their reform and investment dispute
settlement cases.
In this IBM® Redbooks® publication, we discuss and
describe the positioning, functions, capabilities, and
advanced programming techniques for IBM
InfoSphereTM Streams (V2), a new paradigm and
key component of IBM Big Data platform. Data has
traditionally been stored in files or databases, and
then analyzed by queries and applications. With
stream computing, analysis is performed moment by
moment as the data is in motion. In fact, the data
might never be stored (perhaps only the analytic
results). The ability to analyze data in motion is
called real-time analytic processing (RTAP). IBM
InfoSphere Streams takes a fundamentally different
approach to Big Data analytics and differentiates
itself with its distributed runtime platform,
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programming model, and tools for developing and
debugging analytic applications that have a high
volume and variety of data types. Using in-memory
techniques and analyzing record by record enables
high velocity. Volume, variety and velocity are the
key attributes of Big Data. The data streams that are
consumable by IBM InfoSphere Streams can
originate from sensors, cameras, news feeds, stock
tickers, and a variety of other sources, including
traditional databases. It provides an execution
platform and services for applications that ingest,
filter, analyze, and correlate potentially massive
volumes of continuous data streams. This book is
intended for professionals that require an
understanding of how to process high volumes of
streaming data or need information about how to
implement systems to satisfy those requirements.
See: http://www.redbooks.ibm.com/abstracts/sg2478
65.html for the IBM InfoSphere Streams (V1)
release.
"The best practices in corporate sustainability
performance are no longer the exclusive domain of
companies like Ben & Jerry's or The Body Shop, as
they were a decade ago; now, large, multinational
companies like G.E. and Wal-Mart are leading the
way with significant financial and organizational
commitments to social and environmental issues.
However, good intentions aren't enough. Whether
motivated by concern for society and the
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environment, government regulation, stakeholder
pressures, or economic profit, managers and
strategists need to continue making significant
changes to more effectively manage their social,
economic, and environmental impacts - and to
remain competitive. The guidance they need to do
that is in this book. Marc Epstein has produced the
ultimate "how-to-do-it" guide for corporate leaders,
strategists, academics, sustainability consultants,
and anyone else with an interest in actually making
sustainability work for organizations. With a growing
number of corporate leaders asking for urgent help
in "getting this done," the timing of the book could
not be better."--Provided by publisher.
Now in its fifth edition, the hugely popular Digital
Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing is fully updated,
keeping you in line with the changes in this dynamic
and exciting field and helping you create effective
and up-to-date customer-centric digital marketing
plans. A practical guide to creating and executing
digital marketing plans, it combines established
approaches to marketing planning with the creative
use of new digital models and digital tools. It is
designed to support both marketers and digital
marketers, and students of business or marketing
who want a thorough yet practical grounding in
digital marketing. Written by two highly experienced
digital marketing consultants, the book shows you
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how to: Draw up an outline digital marketing plan
Evaluate and apply digital marketing principles and
models Integrate online and offline communications
Implement customer-driven digital marketing Reduce
costly trial and error Measure and enhance your
digital marketing Learn best practices for reaching
and engaging your audiences using the key digital
marketing platforms like Apple, Facebook, Google
and Twitter. This new edition seamlessly integrates
the latest changes in social media technology,
including expanded coverage of mobile technology,
demonstrating how these new ways to reach
customers can be integrated into your marketing
plans. It also includes new sections on data
analytics, clearly demonstrating how marketers can
leverage data to their advantage. Offering a highly
structured and accessible guide to a critical and farreaching subject, Digital Marketing Excellence, Fifth
Edition, provides a vital reference point for all
students and managers involved in marketing
strategy and implementation.
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