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I have great pleasure in presenting the Proceedings of the
10th European Photovoltaic Solar Energy Conference held in
Lisbon from 8 to 12 April 1991. These Proceedings contain all
the scientific papers delivered at the Conference. The
following is a short summary of the Conference activities. The
Conference was opened by the Minister of Industry and
Energy of Portugal, Eng. Luis Mira do Amaral. At the opening
ceremony the Becquerel Prize, created by the Commission of
the European Communities, was awarded to Professor
Werner Bloss of the University of Stuttgart, and presented by
Professor Philippe Bourdeau, Director at the DirectorateGeneral for Science, Research and Development. The
Becquerellecture delivered by Professor Bloss constituted the
scientific opening to the conference. About 760 delegates
from 53 countries presented around 350 contributions, 50 of
them as plenary lectures; the contributions were selected
among the many papers submitted, this time more strictly
than ever before. Also a selected group of scientists were
invited to deliver 15 review lectures, to provide an adequate
context to the contributions to the Conference. A Symposium
on Photovoltaics in Developing Countries, which was very
well attended, took place as a parallel event. The Symposium
provided an opportunity to hear not only experts of the
industrialized countries, but also speakers from the countries
where photovoltaics provides services of paramount value.
Proof copy of book published by Alternative Publishing
Cooperative, 1979. Pages 3, 11-31 omitted from manuscript.
Defining Management charts the expansion of management
as an idea and practice from a time when it was limited to
churches and households to its current ubiquity, focusing in
particular on the role of business schools, consultants, and
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business media in this process. How did an entire industry
develop around business schools, consultants, and business
media who are now widely considered the authorities
regarding best management practice? This book shows how
these actors – on their own and in interaction – became takenfor-granted and gained such definitional power over
management and managers, expanded across the globe from
often modest and not always respected origins, and
impacted, and continue to impact businesses and,
increasingly, the broader economic and social context.
Building on extant and some new research, the book is
unique in bringing together issues and actors that have been
examined elsewhere separately. Any student or professional
of management interested in the evolution of their field or the
rise of business schools, consultants and business media will
find this book both novel and thought-provoking.
Oliver Ziegler raises the question of what role economic
interests of the United States play in the regulatory decision
making process of the European Union. Critics often assume
that U. S. dominance in the world economy, fueled by a
powerful business elite, has significantly affected EU
regulations at the expense of environmental and consumer
protection standards. The author falsifies this proposition. He
shows, first, that the EU often adopts regulations against the
explicit opposition of the U. S. thereby ignoring the principles
of transatlantic regulatory cooperation. Second, he
demonstrates that business interests in the EU are usually
not homogenous and often come second to environmental
and consumer concerns. In addition, the author shows the
increasing role of the European Parliament in EU regulatory
decison making.
EU Regulatory Decision Making and the Role of the United
StatesTransatlantic Regulatory Cooperation as a Gateway for
U. S. Economic Interests?Springer Science & Business
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Media
Advertising expenditure data across ten media: consumer
magazines, Sunday magazines, newspapers, outdoor,
network television, spot television, syndicated television,
cable television, network radio, and national spot radio. Lists
brands alphabetically and shows total ten media
expenditures, media used, parent company and PIB
classification for each brand. Also included in this report are
industry class totals and rankings of the top 100 companies of
the ten media.
Prepared by government experts from all 46 member states
of the Council of Europe, this publication seeks to help
promote a better understanding of the relationship between
human fights and environmental issues by setting out details
of relevant case-law of the European Court of Human Rights
and the principles upon which these judgements are based.
These include: the right to life (Article 2), the right to respect
for family life (Article 8), the right to a fair trial and access to a
court (Article 6) and the right to receive and impart
information and ideas (Article 10) of the European
Convention on Human Rights.
"Crafting a Modern World examines a missing chapter in the
history of mid-century modernism: the story of husband and
wife design team Antonin and Noemi Raymond. This is the
first comprehensive book in English on the duo that creatively
transformed design from 1917 to 1966."--BOOK JACKET.
English abstracts from Kholodil'naia tekhnika.

Indianapolis Monthly is the Circle City’s essential
chronicle and guide, an indispensable authority on
what’s new and what’s news. Through coverage of
politics, crime, dining, style, business, sports, and arts
and entertainment, each issue offers compelling
narrative stories and lively, urbane coverage of Indy’s
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cultural landscape.
Launched in 1906, the Puffing Billy was an elaborate
machine and the equivalent would cost #2000 to buy in
the 1990s. This text follows the chain of false starts and
ingenious ideas which have evolved around the modernday vacuum cleaner.
This text focuses on what it really takes to become a
global organization. In spite of many organization's
efforts, the reality is that few are truly global. It considers
how a global organization should look, and what the
potential barriers are to achieving a true global status.
As World War II paralyzed many of Electrolux's
manufacturing plants, the company reorganized some of
its production facilities and made air filters and steel
fittings for the Swedish defence forces. Following the end
of the war, the company continued on its path to
dominating the household appliance industry by
introducing the first household washing machine in 1951
and the first household dishwasher in 1959. Acquisitions
of other companies played an important role in the
growth of Electrolux throughout the past 90 years and it
helped the company become a global player in the
industry. It has acquired over 300 companies from
various countries throughout the world providing
Electrolux with better production capabilities and access
to large mature markets and established brand names,
such as Eureka, Frigidaire and Kelvinator. Following
years of acquisitions, in 1997, Eletrolux began a twoyear restructuring program in an effort to improve its
bottom line. It divested several of its sectors including
industrial products, sewing machines and vending
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machines, the company laid off 11,000 employees and
closed 23 plants and 50 warehouses. Following its
success in the European markets, Electrolux-branded
appliances were introduced in North America in 2004.
Hans Stråberg was appointed Electrolux's President &
CEO in 2002 and remains in that position today. The
company is currently the world's second largest
appliance maker, behind Whirlpool. Electrolux has over
50,000 employees in over 50 countries around the world.
Its headquarters are in Stockholm, Sweden.
Since the early 1980s it has been recognized that a
firm's resources, capabilities and competencies help it
gain a competitive advantage, that in turn produces
higher performance. This resource-based view of the
firm has been an important development in the field of
strategic management. It explains why some
organizations perform better than others and shows that
leveraging, both tangible and intangible, resources is
necessary to gain a sustainable competitive advantage.
Bringing together contributions from multiple
perspectives this book examines the management of
strategic resources. First, the book discusses resource
strategy and firm performance - how resources lead to
competitive advantage and how firm resources interplay
with the firm strategy to produce specific outcomes.
Second, it addresses the development, commitment and
governance of firm resources - how firms develop critical
resources, including the especially difficult development
of intangible resources such as tacit knowledge, internal
networks and the creation of new intellectual capital.
Finally, attention is focused on the problems involved in
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the transfer of resources and skills in cooperative
strategies such as strategic alliances, and the allocation
of resources to produce innovation. The resource-based
view of the firm is a valuable way of analyzing and
understanding firm strategies and performance. The
contributions in this book provide an important in-depth
view of how strategic resources can be developed and
leveraged to create value in organizations.
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